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Canadian culture. International influence. That’s Toronto. And that’s where we’ll be in 2016. 
Join us for next year’s convention—in a city that blends traditions and passions from more 
than 100 cultures. It’s the perfect place to celebrate 100 years of Kiwanis in Canada.

See you in Toronto!

101ST ANNUAL KIWANIS INTERNATIONAL CONVENTION

Toronto, June 23–26, 2016
kiwanis.org/convention
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A few years back, my Kiwanis 

club had a heated discussion 

that affected the entire club. 

Two longtime members ar-

gued about a proposal, saying 

the club had never done it that 

way and shouldn’t start now.

Their argument didn’t sway 

the voters.

The members of my East 

Lansing, Michigan, Kiwanis 

Club voted and decided to 

allow women to join the club.

Think if that vote had gone 

the other way. Many of us, 

myself included, who wanted 

to make a difference in the 

lives of children would not 

have been allowed to join. 

Fewer children would have 

been helped by the Kiwanis 

Club of East Lansing. The club 

would not be as strong and 

vibrant as it is today.

Society has certainly 

changed since a group of 

businessmen in Detroit, Mich-

igan, decided to get together 

in 1915 and form what would 

become the first Kiwanis club. 

Undoubtedly, 

society will con-

tinue to change. 

As we enter the 

next century of 

Kiwanis, I hope 

you agree that 

it must look 

very different from our first 

century. It is time to change 

our organization to match 

the world we live in—and 

give those who follow us 

the freedom to keep Kiwanis 

evolving to meet the needs 

of the times. Let’s review the 

way we operate.

A weekly lunch meeting 

used to be part of the social 

fabric of the community. I 

believe you would agree 

that a lunch meeting is not 

quite as important anymore 

in some communities. Times 

have changed.

People are less willing to 

spend their time in formal 

club meetings. They want 

meaningful activities and 

experiences during their free 

time. My time is important 

to me. Thankfully, I find my 

time with my Kiwanis club 

meaningful. Do you?

Now is a good time to find 

out if your club is offering 

value. Poll your club mem-

bers. Ask what the club can 

do better. Have an honest 

discussion. Find out what isn’t 

working. It’s the only way to 

make your club stronger. We 

need stronger Kiwanis clubs 

because kids 

need Kiwanis.

We start the 

new Kiwanis year 

on October 1 

with new leaders, 

new ideas and 

new energy. Let’s 

stop saying, “That’s not how 

we do it.” 

Change is good. Change is 

inevitable.

Let’s embrace it. 

Much has been written and 

spoken in recent years about 

the value proposition of sell-

ing anything to anyone. And 

many a marketing strategist 

has suggested that any sales-

person who desires to make 

a sale should be able to first 

answer the question, “What’s 

in it for me?” There’s even 

an acronym, WIIFM, that has 

been used to simplify, if not 

popularize, this all-important 

question.

Over the years, I’ve listened 

to leaders of various service 

organizations discuss this 

concept as a critical part 

of selling membership to 

others. Of course, we all 

want new members, so 

logic follows that we must 

understand how someone 

joining a service club will 

personally benefit from being 

a member. Some even go so 

far to suggest it must include 

intrinsic value, and the ability 

to receive benefits that have 

a price tag.

A recent con-

versation with 

Michigan State 

University Alumni 

Association Ex-

ecutive Director 

Scott Wester-

man (page 17) 

shined a different light on this 

entire concept. Scott pointed 

out that in any organization 

dedicated to helping others 

and making a difference, this 

question should be reversed. 

What you are going to get 

out of Kiwanis really is not the 

point. What is important is 

what you will do as a member 

of Kiwanis that will make an 

impact in your community—

especially for its youth and 

children. In our conversation, 

we even went on to agree 

that if you have to ask the WI-

IFM question, Kiwanis might 

not be the right organization 

for you.

In my youth, I was inspired 

by John F. Kennedy’s words 

that inspired a generation: 

“Ask not what your country 

can do for you; ask what you 

can do for your country.”

Later in life, my Kiwanis 

service caused me to feel a 

great connection to another 

quote attributed to Winston 

Churchill: “We make a living 

by what we get, but we make 

a life by what we give.”

Today, we spend much 

of our time thinking about 

ourselves. As we begin the 

second century 

of Kiwanis, let’s 

make sure our 

focus is helping 

others. Next time 

someone asks 

you what he or 

she gets from 

Kiwanis membership, I urge 

you to redirect the question 

to, “What can I give as a part 

of Kiwanis?

Thank you for giving.

PRESIDENT’S MESSAGE
SUE PETRISIN | KIWANIS INTERNATIONAL PRESIDENT

CHANGE: EMBRACE IT WHAT’S IN IT FOR ME?

voices
EXECUTIVE PERSPECTIVE
STAN SODERSTROM | KIWANIS EXECUTIVE DIRECTOR

*A non-profit, Kiwanis sponsored fundraising program exclusively for Kiwanis Clubs.

Send For Your FREE Fundraising Kit 
1-888/PNUT-FUN (1-888-768-8386)

Be sure to visit our web site at 
www.kiwanispeanutday.com
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The fall season is the time for family and friends to gather 
together and give thanks for the blessings received. 

Kiwanis Peanut Day, an all Kiwanian non-profit company exclusively selling to Kiwanis Clubs for 
the past 64 years.  Kiwanis Clubs have raised over $75 million using our products. Kiwanis Clubs 

pay 30 days after the fundraiser to make your clubs fundraiser as profitable as possible. 

Kiwanis Clubs have a golden opportunity to win $1,000 for their favorite charity. Any Club that 
increases this year's order by $500 over last year's order or any new club that purchases $500 will be
put into a drawing to win one of three $1,000 prizes.  Drawing period will be from July 1, 2015 thru
December 31, 2015.  Three clubs will be chosen and announced at our annual meeting in April, 2016.
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Why not  
make this your  

2016 Kiwanis  
One Day Project?

©2015 Landscape Structures Inc.

Celebrate your community with the gift of play

Recognize your Kiwanis club’s commitment to your community with a 

playground. We’ve worked closely with Kiwanis International to create  

exclusive designs that allow your club to leave a legacy of play. Choose one  

of the designs, or use them as a starting point and create a playground design 

that’s unique to your community. Contact your local Landscape Structures 

playground consultant to learn more at 888.438.6574 or 763.972.5200,  

or visit playlsi.com/Kiwanis.

 Proud Kiwanis International Vision Partner

voices
For the August 2015 Kiwanis magazine ar-
ticle “Kiwanis in the Capital,” it would have 
been interesting to learn those clubs that 
were present and their service projects.

Darryl Meyer, Kiwanis Club of Day-Break-
ers, Albert Lea, Minnesota

Editor’s Note: The Kiwanis-family clubs 
invited to the Community Leader Briefing 
in Washington, DC, this past April—and 
their signature projects—were:

Montgomery, Alabama: Alabama National Fair

De Amigos, Arizona: Track and field day for 
middle school students

Springdale, Arkansas: Spring and fall youth 
baseball and football programs

Napa, California: Playgrounds for all ages and 
abilities

Highlands County, Florida, Aktion Club: 
Diaper and blanket collection

Little Havana, Florida: Carnival Miami

Trafalgar Middle School, Florida, Builders 

Club: Garden for local soup kitchen

St. Mary’s, Georgia: Shrimp Festival

Valley Isle, Hawaii: Keiki Fest

Idaho Falls, Idaho: Teen film festival

Murphysboro High School, Illinois, Key Club: 
Toy and food drive

Goshen, Maple City, Indiana: School supply 
warehouse for teachers

Shelbyville, Indiana, VC Aktion Club: Christ-
mas ornament sales

Iola, Kansas: All-inclusive playground

Louisiana’s Dawn Busters, Metairie; Kenner 
North; and Algiers: Feeding the homeless and 
other projects

University of Michigan Circle K Club: 24 hours 
of continuous service

Fridley Senior High School, Minnesota, Key 
Club: Multiple activities, including Trick-or-Treat 
for UNICEF and Dresses for Africa

Mankato, Minnesota: Holiday Lights display

Bozeman, Montana: Clothing warehouse

Montville Township High School, New Jersey, 
Key Club: Fundraising supports The Eliminate 

Project, Children’s Miracle Network and area 
food banks

Rutgers University, New Jersey, CKI Club: 
Dodgeball fundraiser

Santa Fe, New Mexico: Zozobra burning

Bowling Green Elementary School, New York, 
K-Kids: Get Out the Vote campaign

Ogdensburg Free Academy, New York, K-
Kids: Supplies for soldiers

Lititz Area, Pennsylvania: Chocolate Walk

Alamo, San Antonio, Texas: Riverwalk Fiesta

Jeb Stuard High School, Virginia, Key Club: 
Scarves for charity

Pinecrest School, Virginia, K-Kids: Collections, 
including books and food

Olympia, Washington: Community garden for 
food banks

Huntington, West Virginia: Day care for children

Fond-du-Lac Lakeside, Wisconsin: “The 
World’s Largest Fish Fry”

Cheyenne, Montana: Pancakes at Frontier Days

For more details about these clubs and 
their projects, visit kwn.is/2015capital.

LETTERS  CAPITAL CLUBS

P004-007_KIM_1015_Voices.indd   6 8/24/15   1:19 PM
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TRENDS, TIPS, FACTS AND FIGURES 
FROM KIWANIS INTERNATIONAL

App content
If you haven’t downloaded the free Kiwanis 
magazine app yet, you are really missing out 
on some great additional content that you 
could use during your club meetings. Need 
entertainment at your next meeting? Show 
a video from the app. Quiz members about 
stories in the magazine and app—and 
give a fun prize to the winners. Brainstorm 
ways your club could be featured in the 
magazine and/or app. Send us your ideas at 
shareyourstory@kiwanis.org.

In this month’s app:
• A mouth-watering video visit to Elaine 

Petrisin’s kitchen, where she, her 
grandson Brandon and daughter, Kiwanis 
International President Sue Petrisin, get 
busy baking cookies.

• An art exhibit of sorts, via a slide show 
of Luxembourg Kiwanis clubs’ Dolls on 
Parade (page 42).

• An exclusive video � ight with the Chablis 
Saint Vincent Kiwanis Club of France, as it 
takes children for their Baptême de l’air.

news

Budget for Toronto
Kiwanis turned 100 in 2015, but Kiwanis Canada 

turns 100 in 2016. We aren’t done celebrating 

yet! Be sure you club has a voice at the 2016 

Kiwanis International convention in Toronto, 

Ontario, June 23–26. Keep a place in your 

club’s budget to send two delegates to the 

convention. Need help budgeting? Go to 

kiwanis.org/convention/budgeting.

SPOTLIGHT

App content

SPOTLIGHT

p008-011_KIM_1015_News.indd   8 8/24/15   12:44 PM
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Trick or treat?
We’re down to the wire, folks, and every 
single penny will count toward our goal. 
So the question is: Will you—and your 
Service Leadership Programs—Trick-or-
Treat for UNICEF this year to benefit The 
Eliminate Project?

IDD legacy
We have great news! Picking up on Kiwanis’ 
iodine deficiency disorders project, the 
Micronutrient Initiative (MI) in Ottawa, 
Ontario, has partnered with the University 
of Toronto to secure grant funding for 
quadruple salt fortification—focusing on 
adding iodine, folic acid, iron and Vitamin 
B12 to salt.

MI and Kiwanis International are co-
founding organizations of the Global 
Network on Sustained Elimination of IDD.

Kiwanis Family Month
It’s that time again—time to plan how your 
club will celebrate Kiwanis Family Month 
during the month of November. Partner 
with another Kiwanis-family club (K-Kids, 
Builders Club, Key Club, Circle K, Aktion 
Club) to make an even greater service 
impact in your community. Invite Kiwanis-
family members to your next meeting. 
Watch the Kiwanis “What If?” video (kwn.
is/2015what if ), and brainstorm what your 
Kiwanis family can do to make children’s 
hopes and dreams come true. Celebrate 
family. Celebrate Kiwanis. Then, you know 
what to do. Live it. Love it. Share it.

news

Structure change
Changes in several district standing commit-
tees and leadership roles in 2016 will align 
with Kiwanis’ strategic plan. Some new lead-
ership roles, including a new PR coordinator 
role, have been designed for a multi-year 
commitment (up to three years) to promote 
continuity and build upon skills. Changes do 
not take effect until October 1, 2016, and are 
outlined in the minutes from the June 2015 
Board of Trustees meeting. Visit kiwanis.org/
June2015minutes.

p008-011_KIM_1015_News.indd   9 8/24/15   12:44 PM
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news

MNT has big news
This just in: Kiwanis International has reached US$100 million in cash and 
pledges for The Eliminate Project. This new total includes a matching 
grant from the Canadian government and more than US$8.3 million 
raised during district Kiwanis conventions—a record US$7.5 million in one 
weekend. This is wonderful news, but we aren’t finished yet. We still have 
one final push to reach our US$110 million goal by December 31. Learn 
more at TheEliminateProject.org.

Go places
Have you been itching to get out 
of town? To go on the adventure 
of a lifetime? Kiwanis and AHI 
Travel have partnered to create 
Kiwanis Travel, and the first trip 
is November 1–9, 2015, to Cuba! 
Time is running out to book 
this fantastic getaway. If you 
need more time, check out the 
website and peruse the future 
excursions, including the next 
trip: an 11-day adventure in 
Barcelona. Learn more at kiwanis.

ahitravel.com

• The Monumental Pancake Lunch, 
which was served at the 100th 
Annual Kiwanis International 
Convention in Indianapolis,  
Indiana, netted US$6,100 for The 
Eliminate Project—accomplished 
with our partner IHOP’s 240 gal-
lons of pancake batter and 189 
gallons  of maple syrup!

• The Eliminate Project’s Centennial 
Award is now available through 
the end of December. Learn more 
about how you can honor your 
commitment to Kiwanis and our 
100-year history at TheEliminate 
Project.org/recognition.

• Need a fun video to share at your 
next club meeting? Check out the 
cute kids at kwn.is/2015whatif.

• Kiwanis is mentioned in Harper 
Lee’s newest book, “Go Set a 
Watchman.”

short takes
 Home. Cooked. 

GOODNESS
The taste of togetherness.

ORDER
NOW &

SAVE 
78%

Plus get 4 more
FREE Burgers

Limit of 1 Happy Family Banquet per shipment at this price. Your 4 free burgers will be sent to each shipping address that includes #46524. Limit of 1 free box of 4 (4 oz.) 
Omaha Steaks Burgers per shipment. Standard S&H will be added per address. Flat rate shipping and reward cards and codes cannot be used with this o� er. Not valid 

with other o� ers. Expires 11/30/15. ©2015 OCG | 508C120 | Omaha Steaks, Inc.

1-800-811-7832 ask for 46524YHK  |  www.OmahaSteaks.com/fall55

The Happy Family Banquet
2 (5 oz.) Filet Mignons
2 (5 oz.) Top Sirloins
4 (3 oz.) Polynesian Pork Chops 
4 (4 1 ⁄2 oz.) Chicken Fried Steaks 
4 (4 oz.) Omaha Steaks Burgers 
4 (3 oz.) Gourmet Jumbo Franks 
15 oz. pkg. All-Beef Meatballs
16 oz. pkg. Omaha Steakhouse® Fries
4 Caramel Apple Tartlets

46524YHK

Reg. $227.00 | Now Only 
$4999
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first
SUE PETRISIN LEADS KIWANIS INTO A NEW CENTURY
AS THE ORGANIZATION’S FIRST FEMALE PRESIDENT.

STORY BY JACK BROCKLEY
PHOTOS BY BRIAN KELLY AND JACK BROCKLEY

“Congratulations, Sue.”
Those two words—spoken by 
Kiwanis International Executive 
Director Stan Soderstrom in a 
curtained “green room” behind 
a convention stage in Vancouver, 
British Columbia, Canada—were 
the first announcement that 
Kiwanis had made the historic 
decision to elect Sue Petrisin as 
its 2013–14 vice president.

Within minutes of receiv-
ing the news, the East Lansing, 
Michigan, Kiwanian was swept 
up in a wave of pandemonium.

She remembers nearly missing 
her cue to get on stage as the 
election results were announced 
to the House of Delegates. She 
remembers spotlights and cam-

p012-017_KIM_1015_Petrisin.indd   13 8/24/15   12:45 PM
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era flashes that blinded her as she 
looked for her mother in the audi-
ence. And she remembers return-
ing backstage and being greeted 
by Kiwanis’ then-PR Manager Jo 
Lynn Garing saying, “You’ve made 
history.”

“What?” Petrisin asked.
That’s when she remembered 

what her election meant for Kiwan-
is. She’d be the first woman elected 
as a Kiwanis International officer. 
And keeping with Kiwanis tradition, 
she would—in two years—be the 
first woman to serve as president of 
Kiwanis International.

As of October 1, 2015, that day 
has arrived. And though she’s 
hesitant to consider it a personal 
achievement, she’s well aware of 
what her place in history means to 
Kiwanis.

“I honestly don’t think I thought 
about being the first woman,” Petri-
sin says. “That was never part of my 
thought pattern when I decided to 
run for a spot on the Kiwanis Inter-
national Board. I looked at this as 
an opportunity to serve an organi-
zation I love—an organization that 
has given me so much.

“On the other hand, I understand 
what it took for Kiwanis to get to 
this place. That it took about 75 
years for service organizations to 
open their membership and another 
20-plus years before a woman was 
elected president. But we did, and 
we’re the first among all the world’s 
major service club organizations. 
I’m proud that Kiwanis was first.”

At another convention—a 100th 
anniversary Kiwanis-family celebra-
tion in Indianapolis, Indiana, this 
past June—Petrisin learned how 
important her election would be 
for other female leaders. Standing 
outside the main exhibit hall, she 
was approached by a young woman 
wearing a Key Club badge.

She was crying.
She apologized for her tears.
“She said she was honored to meet 

me and that I was her idol,” Petri-
sin says. “She’d read about me and 
wanted to meet me and she had to 
build up the courage to talk with me.

“I thanked her for the work she 
was doing and her commitment to 
helping children. I told her to never 
give up and that she could do any-
thing she put her mind to.”

Like running for Kiwanis Interna-
tional president.

Sue Petrisin likes the word 
like. She uses it like a 
shrug. And it’s often 

followed by a soft OK. Like when 
she explains her first venture into 
Kiwanis-family politics, which oc-
curred while attending a Key Club 
Michigan District convention in 
1978.

“They were looking for somebody 
to run for treasurer, and my friends 
were saying, ‘Sue, you should do 
this.’ So I’m like, ‘OK.’”

It’s not used with indifference, nor 
is it a rallying charge into the fray. It’s 
simply a quiet willingness to try. But 
behind that simple expression are 
personal characteristics equal to any 
challenge. Those who know her de-
fine her with words such as creative, 
calm, sensible, collaborative, problem 
solver, life-long learner and organized.

Lisa Parker is one of Petrisin’s 
co-workers at Michigan State 
University’s Alumni Association, but 
their friendship began in the early 
1990s when Parker arrived on the 
East Lansing campus and joined 
the MSU CKI Club. Petrisin was the 
club’s faculty advisor.

“I remember she had this Frank-
lin Covey planner book loaded 
with notes and organized, and the 
penmanship was so perfect,” Parker 
says, grinning as if she’s telling 
secrets on her best pal. “I had my 
trusty little calendar from the book-

“I understand what it took for 
Kiwanis to get to this place. 
That it took about 75 years for 
service organizations to open 
their membership and another 
20-plus years before a woman 
was elected president.
But we did, and we’re the first 
among all the world’s major 
service club organizations.”
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[ There are three families in Sue Petrisin’s life: She’s been a member of the Kiwanis family (top, left on stage at Kiwanis’ 2015 con-
vention) since her Key Club days. She’s been a student and employee at Michigan State University (top, right with her Alumni As-
sociation staff ). Her MSU and Kiwanis connections frequently merge, as on a Kiwanis trip for The Eliminate Project (bottom, left) in 
Cambodia, where she was greeted by MSU alumni who, having learned of her arrival in Asia, drove six hours from Vietnam to meet 
her. The Petrisin family is led by mother Elaine, whom you’ll meet in a cookie-baking video on the Kiwanis magazine app. 
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[ Up to 75,005 fans fill Spartan Stadium on autumn Saturdays, but Sue Petrisin is there year-round. Her office is on the third floor. 
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store, and I’d tuck it away in my 
backpack hoping Sue would never 
see it because hers was so thorough 
and perfect. Sue’s one of the most 
organized people I know.”

As executive director of the MSU 
Alumni Association, Scott Wester-
man is Petrisin’s boss. He recalls 
her interview for the position of the 
association’s director of program-
ming. It would be a big change for 
someone who’d worked 25 years 
in the university’s residential and 
hospitality division, where her job 
involved blueprints, forklifts, nuts 
and bolts. Westerman was look-
ing for an “imagineer, a big-picture 
strategist.”

“Within minutes, the interview 
became almost like a consulting 
session,” he says, describing how 
Petrisin led the group through a col-
laborative, brainstorming workout. 
There was no doubt whom the next 
program director would be.

“She really brings a neat combi-
nation of both left brain and right 
brain to the job, which is perfect for 
a senior leader. They have to be able 
to understand the creative side but 
also understand the mechanics of 
how to get it done and that there 
are personal relations in making 
things happen.

“These are the same strengths she 
brings to Kiwanis.”

Sue Petrisin loves Michigan 
State University. Sue 
Petrisin loves her Ki-

wanis family. The collar of her green 
or white blouse or jacket always 
carries a Spartan and “K” pin.

“They’re really very similar,” Pe-
trisin says. “MSU’s tenets of lifelong 
learning and public service parallel 
Kiwanis’ commitment to serving the 
needs of children and communities.”

And both are adjusting to a 
changing world. In recent years, 
the MSU Alumni Association has 
transformed from an organiza-
tion that expected support from its 
members to a customer-focused 
entity. It has been, Westerman says, 
a bold, sometimes difficult change 
of philosophy. Petrisin, he adds, was 
one of the architects of that change.

Now, she’s president of Kiwanis 
International.

“Kiwanis,” she wrote on her 
campaign website (suepetrisin.
com), “is in a very fragile posi-
tion. As membership continues to 
decline, we must give immediate 
attention to this challenge facing 
our organization. We have allowed 
our great organization to develop 
a management structure that is too 
complicated.”

Then she listed ideas: Lead differ-
ently. Message differently. Refocus 
on the power of the members. And 
make it easier to operate a Kiwanis 
club.

“I come from a family of seven 
children,” Petrisin says. “My parents 
operated a summer resort in north-
ern Michigan; so it was important 
that we children did our work to 

maintain the resort. As the big 
sister, I learned that my role was to 
make sure that my younger brothers 
and sisters were taken care of, that 
they had what they needed to get 
their work done.

“That’s how I see my role as 
Kiwanis International president: 
that board members have what 
they need to get their work done so 
our clubs have what they need to 
succeed.”

That, she plans, will be the real 
legacy of the first woman to serve as 
Kiwanis International president. K

Other firsts
Here are six other Kiwanis Interna-
tional presidents who were firsts:

• 1916, George F. Hixson, New York, 
the very first

• 1919, Henry J. Elliott, Quebec, first 
Canadian

• 1994, Ian Perdriau, A.M., first 
Australian and first non-North 
American

• 1995, Eyjólfur “Eddie” Sigurðsson, 
Iceland, first European

• 1997, Walter Sellers, Ohio, first 
African-American

• 2002, Juan F. “Ito” Torres Jr., Philip-
pines, first Asian
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faces
Kiwanis International — 2015–16 Officers
President 
Susan A. “Sue” Petrisin
Lansing, Michigan, USA

President-elect 
Jane M. Erickson
Bellevue, Nebraska, USA

Immediate Past President
John R. Button
Ridgetown, Ontario, Canada

Vice President
James M. Rochford
Peoria, Illinois, USA

Kiwanis International — 2015–16 Trustees
Kenneth A. “Ken” Alovera, Roxas City, Philippines
Patricia “Patti” Barsotti, Concord, California, USA
Bruce W. Berven, Winnipeg, Manitoba, Canada
Kevin Dean, Morgantown, West Virginia, USA

John E. DeVilbiss, West Alexandria, Ohio, USA
Patrick R. Ewing, Victoria, British Columbia, Canada
Lance M. Incitti, Denville, New Jersey, USA
Koshiro “Kit” Kitazato, Tokyo, Japan

Marcel A. Kreienbühl, Waldkirch, Switzerland
Florencio C. “Poly” Lat, Pasay City, Philippines
Arthur N. “Art” Riley, Westminster, Maryland, USA
Dewey Smith, Albany, Georgia, USA

Barbara K. “Barb” Thompson, Saint Louis,  
Missouri, USA
Daniel Vigneron, Howald, Luxembourg
Terry A. White, Evansville, Indiana, USA
Executive Director Stan D. Soderstrom,
Indianapolis, Indiana, USA

2015–16 Kiwanis Regional & Family Leaders
Kiwanis International-European Federation President
Ernest Schmid, Einöde, Austria

Kiwanis Asia-Pacific Chairman
Chin-Hsiang Lu, Changhua City, Taiwan

Key Club International President
Rip Livingston,  Homewood, Alabama, USA

Circle K International President
Racheile Ricklefs, Bloomington, Indiana, USA
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2015–16 District Governors
Alabama, Robert Palys, Hanceville, Alabama, USA
Andean and Central America, Jose Gustavo Amezquita Montaño, Bogotá, Colombia
Australia, William “Bill” Skully, Hazelwood Park, South Australia, Australia
Austria, Richard Ache, Villach, Austria
Belgium-Luxembourg, Hubert Chantraine, Eupen, Belgium

California-Nevada-Hawaii, Cherice Gilliam, Antioch, California, USA
Capital, David A.S. Heppner Sr., Lynchburg, Virginia, USA
Carolinas, Dawn Puderbaugh Hodges, Greenwood, South Carolina, USA
Eastern Canada and the Caribbean, Allen Ure, Ridgetown, Ontario, Canada
Ecuador District-in-Formation, Atenaida Macias de Espinoza, Manta, Ecuador

Florida, Celia Earle, Weston, Florida, USA
France-Monaco, Jean-Bernard “JB” Goin, Orval, France
Georgia, Richard A. Dixon, Carrollton, Georgia, USA
Germany, Christina Jacob, Heilbronn, Germany
Iceland-Faroes, Gunnsteinn Björnsson, Sauðárkróki, Iceland

Illinois-Eastern Iowa, Penelope “Penny” Linneweh, Glen Ellyn, Illinois, USA
Indiana, Kristin M. “Kris” Bowers, Indianapolis, Indiana, USA
Italy-San Marino, Antonio Maniscalco, Castelvetrano, Italy
Japan, Yasuo Kurata, Chiyoda-Ku, Japan
Kansas, Warren G. Eckelman, Lawrence, Kansas, USA

Kentucky-Tennessee, Chuck Fletcher, Frankfort, Kentucky, USA
Korea, Jin Ho Jeong, Daegu-si, South Korea
Louisiana-Mississippi-West Tennessee, Gary S. Graham, Baton Rouge, Louisiana, USA
Malaysia, Fatimah Saad, Selangor, Malaysia
Michigan, Linda I. Lawther, Ypsilanti, Michigan, USA

Minnesota-Dakotas, Kent Hochgraber, Fargo, North Dakota, USA
Missouri-Arkansas, Don A. Leupold, Saint Louis, Missouri, USA
Montana, William P. “Bill” Jones, Harlowton, Montana, USA
Nebraska-Iowa, Jody A. Melcher, Nevada, Iowa, USA
Netherlands, Henk Oostdam, Boskoop, the Netherlands

New England and Bermuda, Barton J. “Bart” Stevens, Oakland, Maine, USA
New Jersey, Gordon E. Meth, Lake Hiawatha, New Jersey, USA
New York, Forbes D. Irvine, Staten Island, New York, USA
New Zealand-South Paci� c District-in-Formation, Megan Allan, Pukekohe, New Zealand
Norden, Elvind Sandnes, Tvedestrand, Norway

Ohio, Amy Zimmerman, Cincinnati, Ohio, USA
Paci� c Northwest, Jackie S. “Jackie Sue” McFarlin, Tacoma, Washington, USA
Pennsylvania, Jennifer A. “Jen” Vare, Conshohocken, Pennsylvania, USA
Philippine Luzon, Uthman “Manny” Mamadra, San Pedro, the Philippines
Philippine South, Stephen Alba Bediones, Roxas City, the Philippines

Rocky Mountain, Jonathan J. Mangino, Trinidad, Colorado, USA
Southwest, Robert J. “Bob” Carson, Silver City, New Mexico, USA
Switzerland-Liechtenstein, Heinz Jost, Luzern, Switzerland
Taiwan, Yu-Mei Shih, Changhua County, Taiwan
Texas-Oklahoma, Erby G. Eikner, Tyler, Texas, USA

Utah-Idaho, Wesley F. Sine, Salt Lake City, Utah, USA
West Virginia, John D. Kyle, Barboursville, West Virgina, USA
Western Canada, Kulwant S. “Sam” Sekhon, Sandy Hook, Manitoba, Canada
Wisconsin-Upper Michigan, James S. Burmeister, Pardeeville, Wisconsin, USA
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faces

Kiwanis International Foundation — 2015–16 Officers
President
Mark B. Rabaut
Woodland Park, Colorado, USA

President-elect
Chia Sing “Sing” Hwang
Selangor, Malaysia

Immediate Past President 
Robert A. “Bob” Parton Jr.
Hillsboro Beach, Florida, USA

Treasurer 
John E. Mayfield,
Ashland City, Tennessee, USA

Kiwanis International Foundation — 2015–16 Trustees
Karl Heinz Berger, Ried im Innkreis, Austria

John R. Button, Ridgetown, Ontario, Canada

George E. H. Cadman, Vancouver, British Columbia, Canada

Albert James “Jim” Dooley, Metamora, Illinois, USA

Angus S. “Gus” Lamond Jr., North Chesterfield, Virginia, USA

Benjamin R. “Ben” Osterhout, Elizabethtown, Pennsylvania, USA

James M. “Jim” Rochford, Peoria, Illinois, USA

Ronald E. “Ron” Smith, Fountain Hills, Arizona, USA

Patrick E. “Pat” Tritt, Athens, Georgia, USA

Norman “Norm” Velnes, Winnipeg, Manitoba, Canada

Ann Wilkins, Tahlequah, Oklahoma, USA

Chief Operating Officer, Ann Updegraff Spleth, Indianapolis, 
Indiana, USA

Executive Director, Stan D. Soderstrom, Indianapolis, Indiana, USA
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Past Kiwanis International Presidents
Stanley E. “Stan” Schneider, Crestline, Ohio, USA, 1976–77

Raymond W. “Ray” Lansford, Columbia, Missouri, USA, 1984–85

Frank J. DiNoto, Irvine, California, USA, 1986–87

Anton J. “Tony” Kaiser, Hamilton, New Jersey, USA, 1987–88

Gene R. Overholt, Plymouth, Michigan, USA, 1988–89

Wil Blechman, Miami, Florida, USA, 1990–91

William L. “Bill” Lieber, Macon, Georgia, USA, 1992–93

Ian Perdriau, Brighton, Victoria, Australia, 1994–95

Eyjólfur “Eddie” Sigurðsson, Garðabæ, Iceland, 1995–96

Gerald P. “Jerry” Christiano, Geneseo, New York, USA, 1996–97

Glen M. Bagnell, Dartmouth, Nova Scotia, Canada, 1998–99

Nettles Brown, Natchitoches, Louisiana, USA, 1999–00

Alex A. “Bo” Shafer, Knoxville, Tennessee, USA, 2000–01 

Brian G. Cunat, McHenry, Illinois, USA, 2001–02

Juan F. “Ito” Torres Jr., New Manila, the Philippines, 2002–03

Robert L. “Bob” Moore, Venice, Florida, USA, 2003–04

Case Van Kleef, Bonita Springs, Florida, USA, 2004–05 

Stephen K. “Steve” Siemens, Des Moines, Iowa, USA, 2005–06 

Nelson Tucker, Simi Valley, California, USA, 2006–07

David A. “Dave” Curry, Butte, Montana, USA, 2007–08 

Donald R. “Don” Canaday, Fishers, Indiana, USA, 2008–09

Paul G. Palazzolo, Springfield, Illinois, USA, 2009–10

Sylvester “Syl” Neal, Auburn, Washington, USA, 2010–11

Alan Penn, Medina, Ohio, USA, 2011–12

Thomas E. “Tom” DeJulio, Bronxville, New York, USA, 2012–13

Gunter Gasser, Spittal an der Drau, Austria, 2013-14
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Sole Man

TOMS SHOES FOUNDER BLAKE MYCOSKIE DISCOVERS
THAT ONE GOOD IDEA CAN IMPACT MILLIONS.

INTERVIEW BY KASEY JACKSON | PHOTOS COURTESY OF TOMS SHOES
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In 2006, Blake Mycoskie took 
a trip and got an idea that 
would change the world. 

Sounds like an overblown state-
ment, but it is not. It’s just a drop 
in the bucket. In reality, life for 
millions of people around the 
world changed because of the 
vision of one young man who 
wanted to make a real difference. 
And he’s not done yet.

Mycoskie founded TOMS after 
a trip to Argentina moved him to 
help the children there—children 
he met who had no shoes. Born 
with TOMS Shoes was the One 
for One idea: Buy a pair of TOMS 
Shoes for yourself and someone 
in need, somewhere, gets a pair of 
shoes as well. For free.

Since that initial idea, the One 
for One promise has grown into a 
clean water initiative, an eyeglasses 
project and now a project focusing 
on something very close and dear 
to the Kiwanis family: maternal 
health and safe birthing practices.

We reached out to founder Blake 
Mycoskie to see what he’s up to 
now, and to pick his brain a bit 
about how he comes up with such 
life-changing ideas.

You seem to be quite an “ideas 
guy.” You’ve kept a detailed 
journal for years, complete with 
sketches of your ideas. Is this 
how you keep up with all of your 
ideas? And how do you know 
which ones to really go after?

Writing in a journal is so special 
to me; it’s almost like my Linus 
blanket. There’s something that is so 
timeless and classic and somehow 
more permanent when an idea or 
thought is written down by hand, 
much more so than typing some-
thing up on a laptop or iPhone. I 
don’t quite know why that is, but I 
get a lot of pleasure in going back 
to journals I’ve kept from seven or 
eight years ago, when TOMS was 
struggling to become relevant, and 
just seeing some of the things we 
were struggling with or trying to 
solve. The problem with having so 
many ideas, of course, is that they 
are not all good ones, but fortunate-
ly I have had close associates I’ve 
confided in over the years who have 
helped me weed out the good from 
the bad. But when they’re good—
really good—you just know.

You’ve had so many successful 
ventures. TOMS just happens to 
be the most popular, most recog-
nizable. Tell us a little about one 
of your latest big ideas: TOMS 
Roasting Co.

We’ve known for several years that 
TOMS needed to go beyond giving 
shoes, that we have a responsibility 
to do more, especially as we’ve be-
come successful. So we followed up 
shoes with TOMS Eyewear, which 
helps save and restore people’s 
sight, and then last year launched 
something completely different 

and unexpected, which was coffee. 
But not coffee for coffee’s sake, but 
coffee for water. I’m not sure most 
people realize how important water 
is to the coffee-making process. It 
takes a tremendous amount of H

20 
to wash and preserve high-quality 
coffee beans. At the same time, 
many of the people in coffee-grow-
ing countries don’t have access to 
safe water. So that was our “ah-ha” 
moment. TOMS works directly with 
farmers and, in return, invests in 
long-term water systems to help 
provide safe water to communi-
ties without it. So with every bag of 
TOMS coffee you purchase, we will 
give one week of clean water to a 
person in need. One for One.

“The numbers are pretty 
humbling today. And even 
though we have given nearly 
40 million pairs of new shoes 
to children in need around 
the world, saved or restored 
the sight of over 300,000 
people, and provided for over 
100,000 weeks of clean water 
for people who need it, there is 
still so much left to do. We feel 
like we’ve only just begun.”
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How many pairs of TOMS shoes 
have been given away to date?

The numbers are pretty humbling 
today. And even though we have 
given nearly 40 million pairs of new 
shoes to children in need around 
the world, saved or restored the 
sight of over 300,00 people, and 
provided for over 100,000 weeks of 
clean water for people who need it, 
there is still so much left to do. We 
feel like we’ve only just begun.

What are you most proud of in all 
that you’ve accomplished?

I believe that business can be used 
to improve people’s lives. That was 
just one lonely thought I had to 
myself nine years ago, and when I 
first described the idea of giving a 
new pair by selling a pair, people 
thought I was crazy. But now, the 
idea that giving can sit comfortably 
alongside business and profit and 
not feel strange at all, and actu-
ally feels necessary, is what I am 
most proud of. To see that so many 
people in their personal and profes-
sional lives have been so inspired 
by the belief that we are all here for 
one another to make the world a 
better place—not in some ideal-
istic hippie-like way but by using 
the power of entrepreneurship—is 
something of which I am extraordi-
narily proud. We’ve got imitators in 
virtually every category of products 
and business, and that is a very 
good thing for the world.

Do you have any regrets?

I actually have no regrets, and I 
don’t like to live in the past.

There is quite a specific feeling 
that pulls people to help others 
in need, and you obviously 
know exactly how this feels. 
What would you say to people 
out in the world who feel 
that same way and want to do 
something, but they just don’t 
know what to do or how to get 
started?

I think if you’re passionate about 
something, you should try not 
to worry about the actual size of 
the problem or the need, or how 
big the solution needs to be. You 
might even want to distill it down 
to helping one person. Get it right 
in a small way first, and chances 
are you will learn so much through 
the process that can be applied to 
dozens or hundreds or thousands 
more people. What a lot of people 
do—especially entrepreneurs—is 
create these business plans and 
raise money they really don’t 
need because they want to get big 
fast, which is one of the biggest 
mistakes you can make. The main 
thing is whatever you’re going to 
do, do it really well and do it small 
and if you’re successful there, the 
size and scale will come. So that’s 
my big piece of advice: Start small, 
focus, get it right and then let the 
growth come.

Your book, “Start Something 
That Matters,” puts into words 
the importance of doing some-
thing that will better the lives of 
others. What (or whom) would 
you say put you on this path of 
helping others? Did you have a 
strong role model who instilled 
this passion in you?

Growing up, my family and especially 
my parents played such an important 
role in allowing me to feel comfort-
able going down a path like this. My 
father is a doctor, and my mother 
was always rescuing and taking in 
stray animals and pets—she has such 
an amazing, caring and giving heart. 
When you witness these kind acts of 
selflessness daily or weekly during 
your formative years, it can have an 
effect on you—as it did me. There is 
real spiritual and emotional power in 
giving to others, and that’s some-
thing I learned early on in life. I’d like 
to think that that—combined with 
persistence, hard work, character and 
integrity—will put most people on a 
good path.

For the past several years, Kiwan-
is members around the world, 
along with our partner, UNICEF, 
have focused their efforts to 
eliminate maternal and neonatal 
tetanus from the face of the earth. 
If you had one message for these 
thousands of volunteers who are 
working to change the world one 
child and one community at a 
time, what would it be?
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My message is to not give up. The 
fact that innocent babies are dying 
unnecessarily is heartbreaking. 
From what I know about this issue, I 
know that even though the task will 
sometimes feel insurmountable, if 
you stay focused and committed and 
passionate, MNT can be prevented 
and even eliminated one day. We 
have faced an issue at TOMS called 
podoconiosis that felt the exact same 
way, but thanks to our partners, we 
have made great strides over the 
past five years and continue to make 
strides. It takes time, and yes, often 
it takes money, but it can be done.

What’s your next big idea going 
to be? Any spoilers?

My next big idea is here: I became 
a dad for the first time! Seriously, 
though, our newest One for One 
product, the TOMS Bag Collection, 
launched recently to address the 
issue of maternal health, which I am 
now more than quite familiar with. 
While in the field, I’ve met mothers 
and entire families who have been 
affected by the physical and emo-
tional repercussions of giving birth 
alone or in unsafe environments. We 
feel it’s our responsibility to change 
this through the TOMS business 
model, and we’re so proud to be able 
to present the first TOMS product 
that can actually help save lives.

Some people will argue there 
are enough families and chil-

dren in need right in our own 
backyards that it seems wrong 
to help people in other coun-
tries before “helping our own.” 
Others will argue that helping 
anyone helps the entire world. 
What do you think?

That really is an “either/or” argu-
ment which is difficult to win. 
Obviously, most people can relate 
easiest to what their own expe-
rience is, so I understand why 
they feel compelled to help in 
their own backyard, especially 
in a tough economy. The TOMS 
community has clearly told us 
that they want us to do more and 
to give more in the U.S., which is 
why we committed to giving over 
1 million pairs of shoes last year 
to people in need in America. We 
worked closely with our partner 
Save the Children to integrate 
shoe distributions into their 
initiatives in Kentucky, Louisiana, 
Mississippi, South Carolina and 
Tennessee. What’s even more ex-
citing for us is that the children in 
Save the Children’s SummerBoost 
Camps and after-school programs 
received our new TOMS Sports 
Shoe, which were specifically de-
signed for lots of physical activity, 
playing games and being a kid.

In your opinion, what is the big-
gest threat we face in our world 
today and how can we each step 
up to make a positive change? If 

servant leaders wanted to tackle 
a project based on this problem, 
how would you suggest they get 
started?

The biggest threat is to do nothing. 
I mean that. It’s so easy to complain 
about what’s wrong with the world 
or your community, but today with 
social media and technology it’s 
never been easier to do something 
about it. So my suggestion is to do 
something, to start small and not 
try to change the world all at once. 
When I started TOMS, I wasn’t even 
interested in starting a new busi-
ness or company. I thought I’d only 
be helping 250 kids in a village in 
Argentina. My goal was small, but 
obviously the idea turned out to be 
bigger than I ever imagined. Today’s 
and tomorrow’s leaders can do the 
very same thing.

What’s your favorite pair of 
TOMS Shoes?

Well, I am partial to many of the 
new men’s styles we have, from the 
brogues to our new lace-up chukka 
boots, but at the end of the day the 
answer is pretty easy. They are the 
red university classics with a rope 
sole and red- and white striped 
canvas. The more sun-bleached, the 
better. If I’m going to Fiji or some-
where, I’ll take a couple of pairs and 
let them sit out in the sun to fade. 
Like most classics, they only get 
better with time.  K

[ Learn more about TOMS and its One for One promise at toms.com
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MADLAB
VISITORS, BEWARE! IN THIS HAUNTED IDAHO LABORATORY, YOU MAY JUST 
LEARN A THING OR TWO ABOUT SCIENCE.

STORY BY BRETT A. HALBLEIB | PHOTOS BY WILLIAM SCHAEFER

One by one, grade school students walk up 
to the glass beaker full of clear water. Then 
they stick their hands inside. In the water, 
they see their hands but nothing else. Yet, 
they feel something—something they can’t 
see but feels a lot like . . . eyeballs!

Jaws drop. Eyes widen. Lungs gasp.
The youngsters feel a twinge of fear (are 

those really eyeballs?) and a wave of fasci-
nation (why can’t I see them?), as college 
students and Kiwanis volunteers explain 
the science behind 
the illusion, called 
Ghost Eyeballs.

The “eyeballs” ac-
tually are a marble-
sized polyacrylamide 
polymer—the same 
stuff used in dia-
pers to absorb liquid.  
The polymer refracts 
light the same way 

water does, meaning you can’t distinguish 
the polymer from the water.

Ghost Eyeballs is one of about 50 exhibits 
in the Haunted Science Lab, an event held 
every October by the Kiwanis Club of Po-
catello, Idaho, and the Idaho State Univer-
sity Society of Physics Students. The lab is 
the brainchild of Kiwanian Steve L. Shrop-
shire, a physics professor at Idaho State.

“The whole idea is to inspire and edu-
cate kids with science in a nontraditional 

and nonthreatening 
way,” says Shrop-
shire, who designed 
and engineered 
most of the exhib-
its. “Let them play 
around with some 
cool stuff. Spark 
their curiosity, in-
spire them to learn 
a little bit more.”
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TONING DOWN THE FRIGHT
Area schools make annual field trips 
to the lab, which opens for a week ev-
ery year, enabling students to immerse 
themselves in cool stuff like electro-
statics, lasers, phosphorescence, mag-
netism and, yes, smoke and mirrors. 
On Saturday, there are even hovercraft 
rides. It’s like Bill Nye nirvana.

Most of the exhibits, like Ghost 
Eyeballs, are hands-on. Shropshire 
adds a spooky twist to each, though 
he admits to trial and error in finding 
the right degree of fear. He cites the 
“Spooky Chair” exhibit as an example.

“Spooky Chair” uses glass and 
reflections to create an illusion, and it’s 
based on an established magic trick 
called Pepper’s Ghost. Shropshire built 
a maze out of wood and plastic sheets. 
As the very first group of students 
walked through the maze, they were 
warned, “Beware of the spooky chair 
ahead.” When they saw an empty chair 
at the end, the students were unim-
pressed. Until, suddenly, a ghoul (a 
person in a mask) magically appeared 
in the chair and lunged at them. In-
stead of going back through the maze, 
the screaming children “ran right 
through the walls,” Shropshire says. 
“We had to close the exhibit.”

But word quickly spread about how 
scary it was. So Shropshire quickly 
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[ With help from fellow Kiwanians, Professor Steve Shropshire (top, right) uses Halloween’s creepy mysteries to teach science.
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reconstructed the maze and brought 
a second group through—and the 
same thing happened: Terrified stu-
dents again ran through the walls. 
Since then, “We’ve toned it way 
down,” Shropshire says.

Afterward, the students learn 
about what they just saw—in this 
case, they learn about reflections 
and how light behaves. Elsewhere, 
they might learn about the Mag-
nus Effect and Bernoulli’s Principle 
when watching a levitating table-
tennis ball.

ENCOURAGING LEARNING 
The lab gets students “really excited 
about science,” says Norma Jordan, 
principal at Lillian Vallely School 
in Blackfoot, Idaho. “They can’t 
take their eyes off what’s happen-
ing. Dr. Shropshire sets it up so the 
students become curious. They see 
something that seems magical. Then 
he teaches them what’s actually 
happening. He teaches them the 
science behind it, making them un-
derstand there’s a scientific process 
involved.”

Jordan takes her entire school to 
the lab, and she says the younger 
children look forward to it from 
hearing older children talk about 
it. “I think it gets their little minds 
excited about science.”

Megan Bullock, a fourth-grade 
teacher at Lewis and Clark Elemen-
tary in Pocatello, says she likes 
how the lab “encourages hands-on 
learning. Kids get to touch it or feel 
it or see it or experience it. I think it 

creates a lasting memory.”
Bullock says she notices a dif-

ference even with children who 
sometimes struggle in class. “They 
get so excited about what they’re 
seeing and doing,” she says. “They’re 
really on task and learning.”

The lab attracts students of all 
ages, “all the way through high 
school,” Shropshire says. “There’s 
enough here for college students to 
learn a few things. We try to make it 
accessible for just about all ages.”

Descriptions for each exhibit are 
written at about a fifth-grade read-
ing level.

LAB ASSISTANTS
Shropshire and the Physics Club 
had been doing the lab on their 
own for several years before the Po-
catello Kiwanis Club got involved. 
Back then, the lab opened for just 
a couple of days. “We simply didn’t 
have the manpower.”

Kiwanians joined the fun about 
four years ago. The club sets up 
and runs some of the exhibits. Past 
President Ed Bowman says the 
club also contributes money to pay 
for student bus rides and materi-
als to create the exhibits. “We are 
heavily involved and we love doing 
it,” Bowman says. “It’s a positive 
project.”

Shropshire says Kiwanians really 
help out during the week, when 
many of the students have class and 
are unavailable. “Kiwanis enables us 
to put this up for an entire week. It 
has increased by a factor of 10 the 

number of people we can reach.”
Though it’s grown, the lab still 

can’t meet demand, Shropshire says. 
“There are more schools that want 
to come to our lab than we have 
time available.”

The professor estimates about 
1,000 children visited the lab in 
2014. He’s hoping to keep it run-
ning even longer, and he might 
have the manpower to do it. The 
Bannock County, Pocatello, Idaho, 
Kiwanis Club has agreed to help out 
as well.

He also thinks the haunted lab is 
a great project for other clubs.

“This is easily reproducible,” says 
Shropshire. “And Kiwanis is all 
about helping kids. One way to help 
kids is to teach them.”  K

“Any Kiwanis club that has a 
university nearby should get 
together with the physics 
department or the science 
department and put one of 
these things together.
We all dress up in Halloween 
costumes, and it really is a lot 
of fun. The kids just love it
and they learn a lot.”

— Ed Bowman, former president, 

Kiwanis Club of Pocatello, Idaho
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PICTURE A STORY
PHOTOS DO AN AMAZING JOB OF TELLING YOUR (OR YOUR CLUB’S) STORY. 
AND DON’T WORRY. IT’S NOT ABOUT THE EQUIPMENT.
AS TOLD TO KASEY JACKSON | PHOTOS BY SARAH LEEN

Sarah Leen knows a thing or two 
about storytelling—both visual 

and narrative. While a student at 
the University of Missouri School of 
Journalism in 1979, she was named 

the College Photographer of the 
Year, a prestigious honor that 

would lead her to an internship at 
National Geographic, a magazine 

held in high esteem by many 
photographers for its stunning 

visual impact. That internship 
ended up lasting seven months 
and led to her first feature in the 

magazine, “Return to Uganda,” 
which was published in 1980.

Leen is now director of 
photography at National 

Geographic. Kiwanis magazine 
spoke with Leen about her love of 

photography, the power of great 
visual storytelling and exactly what 

type of equipment she suggests 
for capturing fantastic photos.

Here is an excerpt of the 
discussion, in her words.
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[ Women clean the square after a busy market day at the Great Mosque in Djenne, Mali.
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[ Avacha, a live volcano, looms over apartment buildings in Petropavlovsk, Kamchatka.
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[ A family enjoys the first day in their new home, built on an almond orchard in Fresno, California.

I was an Army Brat (my 
father was a career  
Army officer) so 

we moved around a lot when I was 
young, but we settled in the Midwest 
for my school years. I went to grade 
school in Minnesota, high school in 
St. Louis, Missouri, and spent one 
summer as a foreign exchange stu-
dent in Turkey that changed my life. 
I went to the University of Missouri, 
Columbia, for undergraduate work 
in Fine Art and did graduate work at 
their School of Journalism.

Today, people are more visual than 
ever; they are communicating all the 
time with images on social media. 
It’s a language that more and more 
people are becoming fluent in. Good 
storytelling photography is more 
important than ever for publications 
and online. Photography speaks 

beyond language and goes straight 
through your eyes to your heart. 

I love how people are commu-
nicating with each other through 
images. It’s a very exciting time for 
photography and photographic 
storytelling. There are so many op-
tions and platforms, something for 
everyone. I feel this makes the role 
of the professional storyteller even 
more relevant and valuable. We have 
so much to teach people and they 
want to know how to do it. And they 
are coming to us. 

Do I have a favorite photo? There 
are too many to mention! I am very 
eclectic and love all types and styles 
of photography, from fine art to 
photojournalism from landscape to 
still life. I just love good photography 
on any topic. There is a lot of great 
photography out there these days.  
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As for me, if I could have only 
one camera and lens with me 

at all times, I’d have to say that 
right now it’s my cellphone. 
Since I am no longer shoot-

ing professionally, the camera I 
have with me, my phone, is my 

favorite camera. (But when I was 
working professionally, it was 
my Nikon and a 24mm lens.) 
I love how easy it is to have a 

small camera with you at all 
times. The cameras in phones 
are so good and the file sizes 

keep growing so you can make 
very nice professional-quality 

images with them. I think 
good photography is not about 

the equipment but about the 
photographer’s vision and how 

they perceive the world. A great 
photographer can make a great 

image no matter the equipment.
Does a picture really paint a 

thousand words? I think what 
this means is that a photograph 

can contain a world of ideas, 
emotions and information, and 

you can receive much of that 
in an instant. What might take 
a few paragraphs in words can 
all be contained in one image. 
You want images with a high 

aesthetic value, images that are 
emotional, beautiful, engaging 

and compelling. For every
story, the imagery is unique.

There are no formulas.  K
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[ After picking potatoes, women from the village of Baikalskoye, Russia, enjoy a picnic lunch and a song.
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[ Thermal vents create a frost in Yellowstone National Park, Wyoming. 

“Some people call it style, some voice. Either way, there are photographers whose work 
you can look at and with no other information than the image, you can guess whose work 
it is. They have a world view and a way of image-making that is extremely personal and 
their own. Each sees the world differently, but the best photographers also express what 
they see, how they feel about what they see in a very particular and individual way. It’s 
wonderful when you see work at that level of maturity and sophistication.”
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About Sarah Leen
Sarah Leen is the director of 
photography for the National 
Geographic Society. She joined 
the staff as a senior photo editor 
in 2004.

In 2010, Leen was curator of 
National Geographic’s exhibit 
“Water is Life” at the Annenberg 
Space for Photography in 
Los Angeles. She curated 
“Beyond the Photograph” at the 
National Geographic Society 
headquarters in 2011, and 
in 2013 curated “The Power 
of Photography: National 
Geographic 125 Years” at the 
Annenberg Space.
She worked as a staff 
photographer for both the 
Topeka Capital Journal and the 
Philadelphia Inquirer until 1982. 

Leen has won numerous awards 
for her photography in the 
Pictures of the Year (POYi) and the 
World Press Photos competition. 
In 2007 and 2008 she won first 
place Magazine Picture Editing 
Portfolio from POYi and second 
place in 2011.

Great photography can help promote your 
club projects. Need a few photo tips? Kiwanis 
magazine editors have you covered on page 50.
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“I started with a blank page, an idea and 

not a single euro,” says Arlon, Belgium, 

Kiwanis Club member Claude Lardo with 

a twinkle in his eye. Inspired by Cowpa-

rade, a global fundraiser in more than 

80 cities during which artists decorate 

cow statues for exhibit and then auction 

them for charities, Lardo asked: Why not 

Kiwanis dolls?

Why not giant, colorful Kiwanis dolls?

Toy-size Kiwanis dolls, which comfort 

hospitalized children, are very popular 

in the Belgium-Luxembourg District. The 

Kiwanis Club of Luxembourg has delivered 

more than 26,000 over the past 20 years.

Workers in India make the dolls’ fabric 

envelopes. (These jobs made it possible for 

50 women to buy sewing machines, which 

can also make kids’ school uniforms, thus 

increasing the seamstresses’ incomes.) 

The forms are shipped to Luxembourg, 

where the Luxembourg Kiwanis Club’s 

project chairman, Alex Nicola, arranged for 

disabled workers to finish the dolls.

Andréa Sonntag is responsible for sew-

ing the dolls shut after co-workers have 

stuffed the figures. She tears up as she ex-

plains, “It’s important; we help sick children.”

The process creates about 2,000 dolls 

annually, but funding has not kept up with 

demand. Manufacturing and auctioning 

life-size doll statues, Lardo believed, could 

ensure that more children could receive 

the toy-size dolls, while also increasing 

awareness about the project and Kiwanis.

An industrial designer by trade, Lardo 

came up with a statue design, secured 

funding from the Kiwanis International 

Foundation and the Belgium-Luxembourg 

District and proceeded to visit district 

clubs with the following proposal: A club 

would lend 1,250 euros or more, and 

Claude’s team promised to return the loan 

plus 10 percent of the auction proceeds, 

with the understanding that all proceeds 

go to service projects benefiting children.

The clubs suggested artists (opposite 

page, bottom) to decorate their dolls. 

One of the artists, Elisabeth Herckes, knew 

Kiwanis through the doll her son, then 

five years old, had been given by Kiwan-

ians. “As a mother, I wanted to give back 

by sharing my passion and my art with 

Kiwanis,” Herckes says.

DOLLS ON PARADE
THEY’RE BIG. THEY’RE PIECES OF ART. THEY’RE HELPING SICK CHILDREN.
STORY AND PHOTOS BY FABIENNE APRIL
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In Luxembourg City, during the Ki-

wanis International-European Federation 

convention this past June—and in the 

context of Kiwanis’ 100th anniversary—25 

colorful doll statues were exhibited for 

a week on private and public proper-

ties, such as banks, stores, buildings and 

philharmonic orchestra grounds, to the 

delight of tourists and convention at-

tendees. Some enthusiasts played a “Take 

a photograph next to each doll” game. A 

German tourist from Wuppertal laughed: 

“I think sometimes even adults could use a 

doll while at the hospital! Great project!”

The statues were also exhibited in a 

shopping center. At an auction this past 

July 10, half of the big dolls sold for a total 

65,300 euros.

“We had never hoped to get such an 

amount,” Lardo exalts.

The remaining statues—joined by 10 

new ones—were sent to Belgium for 

display and auction.

“The project was difficult,” Lardo admits. 

“It took a long time, but we did it all with 

immense pleasure, met unbelievable 

people along the way, made new friends.

“And if I had to do it all over again, I would.”
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LAND OF EXTREMES
KIWANIS SCARVES PROTECT KIDS FROM MOORS’ CHILL.
STORY BY JACK BROCKLEY

WORDS OF ENLIGHTENMENT
THE BOYNE CITY KIWANIS CLUB ASKS A SIMPLE QUESTION AND GETS AMAZING ANSWERS.
STORY BY CATHY USHER

It’s early morning in the Ecuadorian highlands, and there’s frost on the 
ground. There, in the shadow of the glacier-capped Chimborazo volcano, 
temperatures average about 35 degrees Fahrenheit. Extreme climate. 
Extreme poverty. Because of the harsh temperatures, children dress in pon-
chos and caps. Yet they still suffer with colds and lung diseases.

That’s one of the reasons members of the Kiwanis Club of Ambato drive 
60 minutes up into the moors in vehicles loaded with food and clothing, 
including warm, “Kiwanis”-embroidered scarves.

“For the past six years, our club has been trying to improve the quality 
of life for the people there,” says club President Fernando Xavier Navarro 
Avalos. “In addition to the inclement weather, the lack of infrastructure 
makes it difficult to introduce social development.”

Families walk up to three hours to meet the Kiwanians at a school house, 
where food and clothing are handed out. “Though it sounds incredible, 
these children still live in isolated tribes, disconnected from many of the 
things that happen and exist in our modern world,” Navarro says.

“If you had US$100 and could give it to any local charity, what would you do?”
The Kiwanis Club of Boyne City, Michigan, poses the question to area 

fifth- and tenth-grade students each year. Their responses always amaze.
The Eddie Essay Contest is an opportunity for area students to write 

about their favorite organizations and possibly garner a donation.
The contest begins with the club visiting area schools to explain the 

program and rules. “We leave a two-page handout explaining everything,” 
says Bernadette Beyer, who helps coordinate the contest. “Then they have 
about a month to write their essays.”

The club picks up about 125 essays each year.
“We read and rank them all,” Beyer says. “We always have a box of tissues 

on hand when we read them.”
The winners, parents, school administrators, press and representatives 

of the winning students’ organizations then join the Kiwanians for their 
Thursday morning meeting where the awards are given to the students—
and passed along to the charities (right). The budding authors don’t mind 
passing on the checks. “They get it,” Beyer says. “You win and get to give 
the prize to someone else.”
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ruins, explore iconic Italian landscapes, cruise the mighty Danube River or immerse 
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Because of our exclusive partnership with AHI Travel, we can offer competitive pricing
while taking care of all your travel details. Once your have reserved your space on a
trip, your itinerary, hotel and transportation information, as well as travel tips, will be
delivered directly to you. All you have to do is sign up and pack your bags!

These are some of the travel opportunities available in 2016:
• Experience Barcelona, the jewel of Spain’s Mediterranean coast.
• Admire the breathtaking scenery of Italy’s Lake District.
• Journey along the waterways of Holland and Belgium during tulip season. 
• Explore Ireland’s rugged western coast and Dublin.
• Travel to eight countries on a cruise of Europe’s most important 

waterway, the mighty Danube River.
• Discover the pristine landscapes of Switzerland.
• Immerse yourself in the glamorous Italian Riviera.

Visit kiwanis.ahitravel.com or call our travel experts at 877-572-5159.

TAKE THE

OF A LIFETIMEJOURNEY

TravelAd_Kiwanis_October15_Layout 1  8/20/15  4:18 PM  Page 1

p042-049_KIM_1015_Showcase.indd   44 8/24/15   1:22 PM



LAND OF EXTREMES
KIWANIS SCARVES PROTECT KIDS FROM MOORS’ CHILL.
STORY BY JACK BROCKLEY

Are you ready to chart a course to new destinations, and marvel at Ireland’s neolithic
ruins, explore iconic Italian landscapes, cruise the mighty Danube River or immerse 
yourself in the magical city of Barcelona.

Our itineraries take you to the profound and famous places everyone must see and 
the secret gems only locals know about. They also provide blissful breaks for you 
to realize your own plans.

Because of our exclusive partnership with AHI Travel, we can offer competitive pricing
while taking care of all your travel details. Once your have reserved your space on a
trip, your itinerary, hotel and transportation information, as well as travel tips, will be
delivered directly to you. All you have to do is sign up and pack your bags!

These are some of the travel opportunities available in 2016:
• Experience Barcelona, the jewel of Spain’s Mediterranean coast.
• Admire the breathtaking scenery of Italy’s Lake District.
• Journey along the waterways of Holland and Belgium during tulip season. 
• Explore Ireland’s rugged western coast and Dublin.
• Travel to eight countries on a cruise of Europe’s most important 

waterway, the mighty Danube River.
• Discover the pristine landscapes of Switzerland.
• Immerse yourself in the glamorous Italian Riviera.

Visit kiwanis.ahitravel.com or call our travel experts at 877-572-5159.

TAKE THE

OF A LIFETIMEJOURNEY

TravelAd_Kiwanis_October15_Layout 1  8/20/15  4:18 PM  Page 1

p042-049_KIM_1015_Showcase.indd   45 8/24/15   1:22 PM



46   KIWANISMAGAZINE.ORG

showcase

MELON MONDAYS
DAILY FRUIT COMBATS CHILDHOOD 
OBESITY. STORY BY ALISON STILWELL

FEEDING MIND AND BODY
SLUMS’ CHILDREN HAVE DREAMS, HOPES TOO.
STORY BY JACK BROCKLEY

The Kiwanis Club of Tri-County, Illinois, serves up daily fruit to young stu-
dents to establish healthy eating patterns and combat childhood obesity. 
The program, known as Fruit of the Room, was born as an idea in the mind 
of Woodbury Elementary School Principal Shirley DeCorte, who wondered 
whether children would eat more fruit if it was always available. The club 
adopted the program in 2012, its charter year.

The club, which is located in Sandwich, Illinois, raises funds annually to 
provide a daily dose of nature’s seasonal bounty to Woodbury’s preschool 
through third-grade students, occasionally offering vegetables from the 
school’s garden. The fundraisers, supplemented with donations from 
parents and businesses, have allowed this perennial project to thrive. 
Combined with nutritional lesson plans and positive peer pressure, stu-
dents try new foods.

Early research showed a 10 to 60 percent increase in students eating fruit 
daily. That’s an A+ for Woodbury.

Kiwanians in Kisumu, Kenya, worry about the children of their community. 
In area slums, child prostitution is on the rise and HIV/AIDS is prevalent. 
Defeated by poverty, families give up on educating their children.

That’s why the Kisumu Kiwanis Club set up its Early Childhood Develop-
ment preschool in a church near the slums.

“Teachers walk door-to-door to talk with parents who do not even care if 
their children attend preschool,” says club Secretary Anne Ombewa. “These 
children are so vulnerable in terms of poverty and are so hungry for learning.”

Prospects are much different for children attending the Kiwanis school.
Most days, for example, Asha can be found coloring. Stacy probably will 

be working with numbers. Emmanuel most likely will be singing a song like 
“Picking up paw paws; put ’em in a basket. …”

Every day, they’re fed. The school serves a breakfast of porridge and a 
protein-enriched lunch of ugali with vegetables, chapatti, rice and beans.

“Asha,” Ombewa says, “would like to be a TV news broadcaster. Stacy 
wishes to be a teacher, because she loves her teacher. And Emmanuel 
wants to be a nurse when he grows up.”
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life. Do meaningful service. Wear Kiwanis apparel. Invite people to join your club. 
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SPECIAL 
INTRODUCTORY 
PRICE

reg. $69.50-$74.50
$19.95

• white 100% cotton
• 6 collar styles
• button or french cuffs
• regular, big & tall or trim
• 141⁄2” x 31” to 20” x 37”

our best selling dress shirt
white pinpoint oxford

FREE EXCHANGES. New customer offer. Limit 4 
shirts per customer. Shipping extra. Cannot be 
combined with other offers. Expires 11/30/15.

white K.O path

PMS 7463 1/C spot

100% Black  
1/C spot

paulfredrick.com/special 
800-309-6000 

Specify promotional code CWHSKW 

• FREE       (reg. $10.95) 

   monogramming 

• Add a silk tie for 
   $19.95   (reg. $62.50)

Blue, Black, Red, Yellow,  
Green or Orange.

BasicHoundTie_1-3_Pg_Blue.indd   1 8/19/15   1:30 PM

birthdays
These clubs celebrate their 25th, 50th 
and 75th anniversaries in November and 
December 2015. For a more complete list, 
visit kiwanis.org/birthdays.

75TH—1940
Logan, Iowa, November 12
La Guardia Airport, New York, December 6
La Grange, Georgia, December 18

50TH—1965
Fairfield, Iowa, November 3
Simi Valley, California, November 8
Flower City (The), Brampton, Ontario, 
November 10
Amsterdam, Netherlands, November 12
Liege, Belgium, November 15
Charleroi Ellipse, Belgium, November 17
Salzburg 1, Austria, November 22
Thun, Switzerland, November 24
Lugano, Switzerland, November 27
Mariemont, Ohio, November 30
Geneve-Carouge, Switzerland,
November 30
Holmdel, New Jersey, December 2
Boulder, Montana, December 13
South Bakersfield, California, December 17
Thousand Oaks, California, December 17
Greater Tacoma, Washington, December 21
Greenwood, Indiana, December 28

25TH—1990
Oro Valley, Arizona, November 1
Wyandotte, Sunrise, Michigan, November 2
Pelican Bay, Naples, Florida, November 12
Roseau, Dominica, November 17
Chung Hsiao, Taipei City, Taiwan, 
November 18
Daphne-Spanish Fort, Alabama,
November 28
Central Dupage County, Illinois,
November 29
Rolling Hills Estates, California,
November 29
Ta Tsun, Changhua Hsien, Taiwan, 
December 1
Versailles Royal, France, December 5
Marietta Golden K, Georgia, December 6
Westchester Village, Bronx, New York, 
December 13
Tarboro Golden K, North Carolina, 
December 19

In 2010, we made a commitment. Now we’re on the verge of making history. It’s time to � nish 

what we started—and save or protect the lives of 61 million mothers and babies through The 

Eliminate Project. Help the Kiwanis family change the world...by protecting the most intimate 

bond on Earth.

Be a proud part of the moment when we make history.

Give now at TheEliminateProject.org/give.

61 million
women and babies 20
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In every face, a reason to make history
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Shoot RAW. That’s 
what we were talking 
about when we said 
to set the camera on 
its highest setting. This 
will allow for images to 
be edited and blown 
up to huge sizes, in the 
event you capture an 
award-winning picture. 
Or, in the event your 
club’s image is to be 
used in a publication 

such as Kiwanis magazine (hint, hint). (If your 
camera doesn’t shoot RAW, select the highest 
resolution and size.)

Get CLOSE. Don’t be afraid to get in their 
faces. These are your friends, after all, so get 
up close and personal. People love to see 
emotion and smiles and freckles and people 
having a good time. Show it off.

Step BACK. Just as you should get close, you 
should back up as well for an “overall shot” of 
the event. Show everyone how many people 
were there. Set a scene. Make us feel like we 
were there.

Use LIGHT. Lack of light will kill a photo. 
Take advantage of natural light when at all 
possible. If you are having trouble with light, 
especially indoors, consider bringing in lamps 
or using alternative light sources (flashlights, 
the light on your phone) to add some bright-
ness to a scene.

Show ACTION. We all want to see what was 
happening, not someone’s backside. If your 
club is having a pancake fundraiser, shoot pho-
tos of people flipping pancakes. Get details of 
the batter. Show a close-up of a smiling face. 
Give us an overall view of the entire event. 
Make us smell the syrup. Show a child enjoying 
her plate of flapjacks. Cover all angles of the 
scene and show an event that is full of life and 
fun. Don’t just take a photo of a pancake.

Get PERMISSION. If your event is public, 
it’s likely fine to take photos of everyone and 
everything. But if you’re in a hospital or school, 
for instance, the rules change. Be smart. Get 
permission. Read more and download a con-
sent form at kiwanis.org/photorelease.

Have FUN. Take time to move around your 
event. Meet people. Introduce yourself. Be in 
the Kiwanis moment. Love it. Live it. Share it.

Every Kiwanis club member should have a role in telling a club’s story. One way to do that: Capture your 
club projects through photography. No, you don’t need a high-end, expensive camera. Nowadays, most 
of us carry a quality camera in our pockets and purses—attached to our cell phone. You’d be surprised 
what you can get with a phone! Or, if you do have a digital SLR camera (also known as a DSLR), set that 
beauty on its highest setting and snap away.

SHOOTING STAR
7 WAYS YOU CAN BE A BETTER PHOTOGRAPHER (AND WHY IT MATTERS).

KIWANIS FAMILY MONTH

KIWANIS • AKTION CLUB • CIRCLE K •  KEY CLUB • BUILDERS CLUB • K-KIDS

Strong families stay in touch.
The Kiwanis family has members of every age and ability. We’re all inspired to serve. So why not do it 
together? That’s the idea behind Kiwanis Family Month. This November, reach out: 

• Invite SLP members to a Kiwanis club meeting.

• Have job-shadowing days with SLP club members.

• Write encouraging notes to an SLP club.

•  Create a project or fundraiser for multiple clubs, such as a park clean-up, coat drive or pancake breakfast. 

• Host an event for parents of SLP members.

Let’s strengthen our impact and our bond. Who knows—getting together might become a habit.

Kiwanis family month ad.indd   1 8/18/15   11:33 AMp050-051_KIM_1015_Back Page.indd   50 8/24/15   12:55 PM
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Kiwanis Intl. 3636 Woodview Tr. Indianapolis, IN 46268-3196 USA

ELECTRONIC SERVICE REQUESTED

WHAT’S YOUR STORY?
If your club has a success story, simply
email a summary and a few photos 
to shareyourstory@kiwanis.org to be 
considered for possible future use in 
Kiwanis International publications.

Now available for Android tablets!

DON’T JUST READ THE STORIES,
REACH OUT AND TOUCH THEM.

Experience the exciting Kiwanis magazine app.

This free, interactive and entertaining app brings 
new dimension to Kiwanis magazine through video, 
slideshows, audio and other exciting features. Touch 
the heartwarming stories of Kiwanis’ impact on 
children around the world, and be touched in return.

You’ll find the iPad version in Apple’s Newsstand and 
the Android version in the Google Play Store. 

Download the Kiwanis magazine app now, and 
experience the future of storytelling.
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