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New Orleans-style music takes 
center stage at a fundraising 
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PRESIDENT’S MESSAGE WHAT’S IN YOUR GLAD BOOK?
JANE ERICKSON • KIWANIS INTERNATIONAL PRESIDENT

VOICES

I was a new mentor for a little 
10-year-old girl and we were both 
nervous. Starting any relationship 
is always tricky. You have to find 
out what the other person likes 
and dislikes and basically what 
makes them tick. It didn’t take 
long, and we found we both like 
animals, ice cream, swimming 
and people. As we talked about 
all the good things in our lives, 
we thought it might be good to 
write those down. We came up 
with a plan: a gratitude journal 
we called The Glad Book.

Each weekly session began 
with a new entry in our Glad 
Books. We started with one thing 
and eventually made it to 10 

things. As we got comfortable 
with challenging ourselves with 
our Glad Books, we added a twist. 
We would write a weekly thank-
you card to someone who had 
made a positive impact in our 
lives. And what fun we had with 
that. Our relationship grew, as did 
our levels of gratitude.

Gratitude is a powerful thing. 
It focuses attention on what we 
have in our lives instead of what 
we don’t, and it makes us stop 
and appreciate those around us. 
Being grateful gives us a warm 
feeling inside and helps us share 
that feeling with others. A small 
thank-you goes a long way.

We can do the same thing in 

Kiwanis. Start your Glad Book 
today. What 10 things are you 
grateful for today? Go ahead. I’ll 
wait. Now pick one and write a 
thank-you card. Again, I’ll wait. Do 
you feel better already?

What’s in my Glad Book? My list 
includes serving as your Kiwanis 
International president. It’s been 
fun, heartwarming, heart-melt-
ing, life-affirming, challenging, 
invigorating and inspiring.

And my thank-you card?
That goes to each of you, with 

heartfelt thanks from the First 
Gent—my husband, Gus—and 
me. Thanks for leaving your posi-
tive handprints in our lives.

So what’s in your Glad Book?

At our convention in July, I report-
ed on the progress we continue to 
make with The Eliminate Project, 
our global effort to eliminate 
maternal and neonatal tetanus. I’d 
like to share some of that informa-
tion with our Kiwanis readers.

Since we began to raise US$110 
million in 2011, the 39 nations 
where MNT remained a threat has 
been reduced to 17. The Cana-
dian government has provided 
a CA$2.5million match for funds 
raised by the Kiwanis Foundation 
of Canada. And the US Agency for 
International Development has 
documented MNT-immunization 
programs in six priority nations in 

2014 and 2015, totaling more than 
US$4.6 million. Remaining pledges 
from Kiwanis members, clubs and 
districts, along with commitments 
from UNICEF and other sources, 
total about US$64.7 million. 

There remain, however, a few 
misperceptions.

Because the fundraising cam-
paign ended in 2016 with a total 
of US$110 million in cash and 
pledges, some people believed 
the remaining pledges did not 
need to be fulfilled. The fact is that 
we need every donor to meet their 
pledge. There are immunization 
projects awaiting funding today.

Some people assumed that 

once we get to the US$110 million 
target, our work is finished. Nope. 
Because of our success with this 
and the IDD campaign, Kiwanis 
is seen as a leader in the global 
health community. We’ll have 
raised close to a quarter billion 
US dollars for both projects, and 
we intend to remain as funders, 
cheerleaders—whatever role 
needed to help women and 
children survive. There is not an 
end date for our work. The sooner 
pledged funds are raised and con-
tributed, the sooner we save and 
protect lives. It’s that simple.

Thank you, Kiwanians. I am so 
proud to serve with you.

EXECUTIVE PERSPECTIVE CONGRATULATIONS! KEEP IT UP
STAN SODERSTROM • KIWANIS EXECUTIVE DIRECTOR

March 2 Success is an online test preparation course that provides help with 
taking standardized tests, and improving math, language arts and science skills.

March 2 Success is free. There is no obligation. 

March 2 Success helps students prepare for:
• SAT/ACT college entrance tests
• State assessment or exit tests
• Trade school entrance tests
• Military entrance test
•  High school/college 

placement tests
• Applying for a job

TALK TO YOUR KEY CLUBBERS ABOUT 
HOW THE ARMY CAN HELP ENHANCE THEIR 
MATH, ENGLISH AND SCIENCE SKILLS AND 
LEARN VALUABLE TEST TAKING STRATEGIES

Developed by the Army for students!
www.March2Success.com
Sign on. See a demo. Register for the course.
Scan the QR Code to view our STEM video.
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VOICES LETTERS

BREAKTHROUGH
Will this program be offered again 
in January 2018?

Cheryl Henleben
Kiwanis Club of Historic Roswell, 
Georgia.

Editor’s note: Currently, two 
Breakthrough events are planned for 
January 1–7, 2018, with 40 students 
in Miami, Florida, and 20 students in 
New Orleans, Louisiana. Watch for 
more information at keyclub.org/
breakthrough.
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KEY CLUB MEMBERS DISCOVER NEW DIMENSIONS OF SERVICE IN A NEW KIWANIS 
YOUTH-DEVELOPMENT PROGRAM. STORY AND PHOTOS BY CURTIS BILLUE

With every new beginning, 
there is a bit of uneasiness. A 
fear of the unknown.

Hannah Kiburz was a bit 
hesitant when she was in-
vited to join a new Key Club 
leadership experience called 
Breakthrough. A two-year 
member of the Greeley Cen-
tral (Colorado) High School 
Key Club, she thought she 
already knew a lot about 
conducting successful ser-
vice projects.

But as her week in Miami 
Beach, Florida, ended, she 
had a different take.

“Breakthrough,” Kiburz 
now says, “deeply influ-
enced my worldly perspec-
tive and revitalized my 
passion for service.”

Breakthrough mixes the 
adventure of a camping 
experience with the learn-
ing potential of a full-scale 
immersion into service. 
Like Kiwanis International’s 
Key Leader program, there 
are elements of leadership 
development and com-
munity involvement, but 
Breakthrough’s focus is fixed 
on service.

Matthew Nance, leader-
ship development specialist 
at Kiwanis International, 
says Breakthrough literally is 
a breakthrough experience.

“This is an opportunity 
for more Key Club mem-
bers to experience Key Club 
beyond their club,” Nance 
says. “We look for campers 
from among members who 
haven’t been involved at the 
district and international 
level. It’s an intense week of 
civic engagement, character 
building, caring and inclu-
siveness. It breaks through 

FROM THE BLOGOSPHERE
Readers of Kiwanis magazine’s blog respond to features from the 
June/July 2017 issue. Join the conversations at kiwanismagazine.org.
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SHOWCASE

DIY MEALS
FOOD TASTES BETTER WHEN YOU FIX IT YOURSELF.

STORY AND PHOTOGRAPHY BY JACK BROCKLEY

It’s one of those days when the 
clouds are clearly winning the 
game of hide-and-seek against the 
sun. Yet, children are determined 
to have fun, rushing into Tashi-
maen Amusement Park in Neri-
man, Japan. Toddlers climb aboard 
Thomas the Tank Engine for a quick 
ride. Boys and girls pose to please 
parents in Pokemon’s garden. And 
families look for the best pig, horse 
or carriage on the 110-year-old 
German-made El Dorado Carousel. 

One group of children, however, 
has a different destination in mind. 
They’re headed for a cooking class 
with the Kiwanis family.

“For many years, the Tokyo 
Kiwanis Club has been known for 
its generous contributions,” says 
Yuji Suzuki. “Lately, there’s been 
an interest among members to do 
more service.”

As the club’s 2015-16 service 
committee chair, Suzuki learned 
that there is a growing number of 
children eating at home alone, due 
to rising divorce rates, more moth-
ers working away from home and 
other situations. With this informa-
tion, he proposed a cooking class 
for kids. So on this cloudy Sunday 
morning, 35 boys and girls strap on 
Kiwanis aprons at the 2nd annual 

Kiwanis cooking class. Tashimaen 
Chef Oiwa is on hand to teach the 
proper way to prepare ginger pork 
and miso soup. He’s assisted by 
2016-17 project Chair Shoichi Kano 
along with other Tokyo Kiwanians, 
Circle K members from Musashino 
University and prospective recruits 
for a prospective CKI club at Rik-
kyo University.

As pork slices sizzle in pans, the 
Kiwanis-family volunteers lend 
advice, suggesting a more comfort-
able way to hold tongs, expressing 
a warning to turn the meat and dol-
ing out words of praise. Afterward, 
everyone sits down to enjoy the 
pork and miso soup of their labors. 

“This is my first time at this 
event,” says Circle K member Kaho 
Kojima, who has served beside the 
Tokyo Kiwanis Club before, sewing 
hospital dolls. “All the kids are 
smiling, and they obviously enjoy 
eating the dishes they fixed.”

One boy, asked about his experi-
ence, drains a bowl of soup and 
says he enjoyed it very much, 
especially eating together. Asked 
about his favorite food of the day, 
he replies, “Miso soup.” Three 
empty bowls stacked in front of 
him confirm his answer.

“All the kids are smiling, and they obviously 
enjoy eating the dishes they fixed.”

DIY MEALS
Fabulous program. We need to do 
this in many locations.

Patsy Page

This is really awesome. I wish I could 
go to Tokyo and attend one. Cooking 
classes are a great idea.

Ashleigh

Great idea for worldwide project.

Linnett Thompson-Hyatt
Kiwanis Club of Stony Hill, Jamaica

Have suggestions for other Kiwanis partners? 
Let us know at partners@kiwanis.org.  

Reach out to our partners. 
And reach more children. 

Your club changes children’s lives. When you partner with organizations that have similar missions, you 
make a di�erence in even more lives. So reach out to a Kiwanis partner. Create a new bond. Increase your 
visibility. And enhance your club’s next signature project. Go to kiwanis.org/SPtoolkit.

Partner thank you ad.indd   1 10/19/15   10:59 AM
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NEWS

WHAT’S HAPPENING
TRENDS, TIPS, FACTS AND FIGURES FROM KIWANIS INTERNATIONAL

KIWANIS FAMILY WEEKS 

Beginning in the 2017–18 administra-
tive year, each member of the Kiwanis 
family will have its own week.

Instead of designating November as 
Kiwanis Family Month, each entity will 
be celebrated as follows:

• CKI Week: the week of Kiwanis 
One Day, which is the fourth 
Saturday of October

• Key Club Week: first full week of 
November

• K-Kids Week: last full week of 
February

• Aktion Club Week: first full week 
of March

• Builders Club Week: third week of 
March

NEW KEY CLUB, CKI LEADERS 

Circle K and Key Club elected 
new leaders while the two Service 
Leadership Programs conducted 
their annual conventions in San 
Antonio, Texas, this past July. William 
Sims, of the Homewood High School 
Key Club in Alabama, will serve 
as 2017–18 Key Club International 
president, and Justin Crofoot (right), 
of the University of Alabama CKI 
Club, will serve as 2017–18 Circle K 
International president

p008-011_KIM_0917_News.indd   8 7/31/17   10:04 AM
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STORY UPDATE 

This past July, the Tennessee District 
Attorney’s office reported that all 
charges had been dropped against 
two teens who had been accused of 
starting wildfires in Gatlinburg, Ten-
nessee. Kiwanis magazine published 
an article about the disaster, “Burn 
Notice,” in its August 2017 issue.

HONORING U.S. VETERANS 

The United States observes Veter-
ans Day on November 11. Now is the 
perfect time to plan a special project 
to honor those who are serving or have 
served in the military. 

Kiwanis partner Atlas Flags provides 
special pricing and programs that can 
help your club with fundraising and 
community service.

Visit kiwanis.atlasflags.com.

PROTECT OUR YOUTH 

Registration is now open for the 
International Youth Protection 
Symposium. The symposium will be 
hosted by Kiwanis International and 
the Boy Scouts of America and will 
be held October 17-18 in Indianapolis. 
Anyone working with youth will 
benefit from participating in the 
symposium. Register and learn more 
at iyps.kiwanis.org.

TRUSTEE-DESIGNATE PASSES 

Peter Kimberley, a Kiwanis Internation-
al trustee-designate, passed away en 
route home after the Kiwanis Interna-
tional convention in Paris. The Waverly, 
Victoria, Australia, Kiwanian served 
as Australia District governor, Kiwanis 
Asia-Pacific chair and The Eliminate 
Project campaign regional director.

He is survived by his wife, Sue and 
his children and grandchildren.

p008-011_KIM_0917_News.indd   9 7/31/17   10:04 AM
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NEWS

AWARD PROGRAM FOR KEY CLUBS 

Kiwanis partner Nickelodeon has 
launched its HALO Movement program. 
Key Clubs can apply for funding from 
US$100–$2,500 to support service 
projects that embody the spirit of 
helping others. Nickelodeon believes 
if everyone contributes to helping and 
leading others, we can collectively 
create one big movement to effect 
change. Nickelodeon wants to reflect 
kids’ desires to improve their world, 
and give them the necessary tools for 
action. Visit WeHalo.com to find out 
more. Encourage your Key Clubbers to 
apply online at facebook.com/keyclub 
beginning September 1, 2017.

2017–18 TEAM ELECTED 

The Illinois-Eastern Iowa District’s Jim Rochford was confirmed as 2017–18 
president at the 102nd Annual Kiwanis International Convention, and the 
Belgium-Luxembourg District’s Daniel Vigneron was elected in a four-candidate 
race for vice president. Here are all election results:

• President: Jim Rochford, Peoria, Illinois, USA

• President-elect: Florencio C. “Poly” Lat, Metro Manila, the Philippines

• Vice president: Daniel Vigneron, Howald, Luxembourg

• US and Pacific Canada Region trustees: Greg Beard, Alexandria, Louisiana, 
USA; Charles R. “Chuck” Gugliuzza, Homestead, Florida, USA; Richard “Dick” 
Olmstead, Lancaster, California, USA

• Europe Region trustee: Paul Inge Paulsen, Florvåg, Norway (elected at the 
2017 Kiwanis International-European Convention, also in July)

• At-large trustee: Ernest Schmid, Einode, Austria

ANOTHER MNT VICTORY  

Ethiopia—one of the poorest, 
most populous nations in the 
world—has eliminated MNT. Only 
17 countries remain where this 
deadly disease threatens mothers 
and their future babies. Help 
Kiwanis finish the fight by visiting 
theeliminateproject.org/give.

SIGNATURE WINNERS  

Winners of the 2017 Kiwanis Signa-
ture Projects Contest are: Gold, Des 
Moines, Iowa’s Miracle League at Prin-
cipal Park; silver, Massapequa, New 
York’s drug initiative; and bronze, Wan 
Hua, Taiwan’s Children’s Film Festival.
Learn more at www.kiwanis.org/ 
2017signature.projects.

TWO BYLAWS AMENDED 

2017 convention delegates removed 
a provision that allowed district 
background checks to be consid-
ered equivalent to those conducted 
by Kiwanis International. They also 
provided a way to resolve tie votes in 
elections. Learn more at kiwanis.org/
convention/2017amendments.
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EDUCATION.
TRAVEL.
PHILANTHROPY.

Support your Key Clubbers as they travel with their club to the Dominican Republic on their own exclusive Key Club service  
trip this school year. They have the chance to work alongside the welcoming Dominican community on infrastructure and  
water quality improvements, as well as local education enrichment programs, while immersing themselves in island culture.

Visit rusticpathways.com/keyclub to get involved. 

keyclub@rusticpathways.com    |    800.321.4353    |    
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I
t’s 8 a.m. in Zofingen, Switzerland. 
It’s early July, the morning sun 
already doing its job as the heat 

rises from the cobblestone streets. It’s 
sure to be a long day. But 300 volun-
teers are prepared. Smiling. Greeting 
each other with a friendly “Guten 
Morgen,” a nod and a handshake 
before hustling off to get some work 
done. There’s plenty to do. 

Kiwanis members from 11 clubs in 
three divisions are on the ground here 
for the annual New Orleans Meets 
in Zofingen—a music festival that 
brings jazz, blues and more to this tiny 

walled city founded in 1201. Three 
stages will offer live music beginning 
in the evening, but before that, there 
are tents to pop, foods to cook, beer 
and wine to chill, sounds to check, 
lights to focus and gates to assemble. 
Everyone has an assigned job—and 
things are going just as planned. “Per-
fect,” says Kiwanian Markus Lanz, a 
two-way radio in one hand and a cell 
phone in the other. He’s in charge of 
security. He’s waiting for about 20 se-
curity guards to arrive, so he heads 

off to check on their status. Later, he’s 
seen zipping around on a scooter. 

JAZZ
all that

NEW ORLEANS-STYLE MUSIC TAKES CENTER STAGE AT 
A FUNDRAISING FESTIVAL IN SWITZERLAND.

STORY AND PHOTOS BY KASEY JACKSON
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He also points out a “secret pas-
sage” between buildings, which 
will come in handy later when 
crowds make it tight to maneuver. 
It’s the quickest way to get be-
tween the stages. Insider informa-
tion helps on a day like this.

Now in its 21st year, the Zofin-
gen festival has become the place 
to be. By the time the first acts 
hit the stages, there are almost 
7,000 people in the crowd. And 
that’s saying a lot for a Monday 
night (and a school night for the 
kids) in a city with a population 
of only a little more than 11,000. 
Almost everyone is here. 

With the festival underway, the 
jobs have changed. Kiwanians 
are now taking tickets. They’re 
serving beverages. Carving meat. 
Handling money. Preparing food 

for the musicians. The list goes on.
Papa’s Finest Boogie-Band is 

on the main stage and bringing 
down the house. Dancers from 
Pink Cadillac are jumpin’ and 
jivin’ as the crowd claps and 
taps along to the beat. Children 
stare in awe at the flurry of color 
spinning before them as men 
lift women into the air, skirts 
upended under the evening sky. 
A little boy tackles a festival 
favorite: New Orleans Mega 
Spiess mit Burli, which translates 
loosely to meat on a stick with a 
piece of bread skewered on the 
end. It’s delicious.

As darkness approaches, the 
temperatures have cooled, but 
things are heating up. One must 
fight one’s way to the front of the 
stage to witness Sharrie Williams, 

a powerhouse of a voice described 
as “the princess of rockin’ gospel 
blues.” She’s here from the United 
States, and she’s attracted quite an 
impressive crowd from all walks 
of life. An older couple is dancing 
together under the stars while a 
young man with long hair pumps 
his fist in the air and dances like 
nobody’s watching—though he’s 
right at the front of the stage.

All of this not only is for a 
good time, but also a good cause. 
Ticket and concession sales from 
this and previous festivals have 
paid for many Kiwanis projects, 
including a sports club for the 
handicapped, a recreation center, 
theater workshops for kids and 
teens, a football camp and Model 
Club fundraising for The Elimi-
nate Project. K
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UNDERSTANDING THE OPIOID CRISIS AND WHAT YOUR CLUB 
CAN DO TO HELP YOUR COMMUNITY.  STORY BY JULIE SAETRE

B
etween 2014 and 2016, an Ebola outbreak in West Africa 
killed more than 11,000 people, drawing intense media 
attention and generating fear worldwide, despite the 

disease’s limited reach. Today’s heroin crisis gets plenty of 
press too, yet many people remain nonplussed—despite the 
fact that this epidemic impacts far too many lives.

“The growth of this crisis,” says Carlton Hall of Com-
munity Anti-Drug Coalitions of America (CADCA), “has 
impacted every segment, every corner of our society.”

Nowhere is this more evident than in the United States, 
which accounts for 25 percent of drug-related deaths world-
wide, the United Nations recently reported. In 2016, some 
59,000 people in the States died from a drug overdose—

equivalent to a commercial airliner carrying 
more than 150 people crashing 

every day for an 
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entire year. Drug overdoses are a 
key reason why life expectancy 
in the U.S. is declining for the 
first time since 1993.

The crisis is so widespread 
that it’s likely nearly every 

Kiwanis community has experi-
enced a heroin-related death.

Drug-related epidemics aren’t 
new to the U.S. The 1960s saw 
Vietnam war veterans using 
heroin to cope; in the 1980s, 
crack cocaine swept through the 
nation. But today’s opioid resur-
gence reaches a whole new level.

“This crisis totally eclipses 
the other two,” says Hall, the 
deputy director of CADCA’s Na-
tional Coalition Institute. “It has 
a feeder system that is unlike 
anything we’ve ever experi-
enced before: the misuse and the 
abuse of prescription drugs.”

In 2015, U.S. physicians 
prescribed some 300 mil-
lion prescriptions for opioids, 
enough to give everyone in the 
country a one-month supply. 
Some of those recipients become 
addicted, and when refills run 
out, they’ll turn to the streets 
to buy pills. Soon, though, they 
discover that heroin is readily 
available and much less expen-
sive to purchase. At least 80 
percent of heroin addicts were 
first exposed to opioids through 
prescription painkillers, ac-
cording to the (U.S.) National 
Institute on Drug Abuse.

Sadly, youth aren’t immune. 
“Many of those impacted are 

children who have either been 
prescribed opioids for a sports 
injury or a dental procedure 
or have been introduced to 
pain pills by a friend or family 

member for recreational use,” 
says Pat Aussem, parent partner 
with the Partnership for Drug-
Free Kids. 

Other youth must deal with an 
addicted family member; some 
have witnessed overdoses by 
family and friends.

“A history of familial sub-
stance misuse is one of the great-
est factors for substance misuse 
by a child,” Aussem says. “Then 
there are the youngest among 
us, children born with neonatal 
abstinence syndrome as a result 
of their mother’s opioid use 
disorder. In 2012, over 21,000 
babies were diagnosed with this 
condition.”

The numbers are daunting, 
but they don’t have to be des-
tiny. Kiwanis clubs can make a 
difference.

“The beautiful thing about 
Kiwanis clubs is that you are ev-
erywhere,” Hall says. “You have 
the opportunity to engage in 
solution-making, problem-solv-
ing, at a very local level. And we 
believe a community response at 
the local level is the best way of 
addressing these issues.”

“A history of 
familial substance 
misuse is one of 
the greatest factors 
for substance 
misuse by a child.”
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1. Join your community’s anti-drug coalition. 
Visit cadca.org to find one near you. No coali-
tion close by? Start your own; advice can be 
found on the same website. CADCA works in 
more than 20 nations.

2. Educate your members. Over a period of four 
or five meetings, schedule a series of speakers 
who can provide key perspectives on the crisis. 
Hear insights from a law enforcement officer, 
paramedic, social worker, recovering addict, 
prosecutor, etc. 

3. Educate the public. For adults, host a screen-
ing of “Out of Reach,” a teen-made documentary 
spotlighting prescription drug abuse among 
youth. For high school students and young adults, 
show “Chasing the Dragon: The Life of an Opioid 
Addict.” Contact the Partnership for Drug Free Kids 
(drugfree.org) or the FBI (fbi.gov), respectively, for 
more information. The Partnership also offers links 
to community education presentations that can 
be localized (drugfree.org/heroin).

4. Partner with your Key Club or CKI club to host 
an opioid prevention and education session. 
“Often, younger people can help adults under-
stand what’s really going on and reasons why 
kids choose to use—or not use—alcohol and 
drugs,” says Kevin Collins, director of Parent and 
Community Support Services for the Partnership.

5. Sponsor an evidence-based prevention 
program for at-risk youth. The Royal Canadian 
Mounted Police (rcmp-grc.gc.ca) offers lesson 
plans that teach students how to recognize risks 
and develop personal strategies. In the U.S., es-
tablished curricula—such as the Strengthening 
Families Program (strengtheningfamiliespro 
gram.org) for elementary and middle school 
children or Project Towards No Drug Abuse (tnd.
usc.edu) for high school students—focus on 
decision-making abilities, coping mechanisms, 
self-esteem building, leadership skills and more.

6. Donate to a youth recovery center. Such 
facilities provide in- or out-patient services 
and tools to teens fighting substance abuse 
and addiction.

7. Help children of addicts. “If other family mem-
bers use opioids, children can be at risk of being 
removed from the home by child protective 
services,” says Partnership for Drug-Free Kids’ Pat 
Aussem. Contact your community’s child welfare 
agency to see how your members can help, 
whether it’s with money, meals or mentoring.

8. Help first responders save lives. Donate 
funds that law enforcement officers, firefight-
ers and others can use to purchase Narcan kits. 
Narcan—or Naloxone—blocks or reverses the 
effects of opioids, literally bringing overdose 
victims back from the brink of death.

9. Sponsor a Narcan training class. In some 
locations, Narcan can be purchased without 
a prescription by those concerned about a 
family member or friend’s addiction. Work 
with your health department to teach people 
how to properly administer this lifesaving 
medicine.

10. Join a takeback event. Keep opioid medica-
tions out of youths’ hands by providing or 
promoting a safe place to dispose of unwant-
ed/unused/expired prescriptions. Contact 
your law enforcement agency to host a com-
munity event.

11. Let families know help is available. The Part-
nership’s toll-free hotline (1-800-DRUGFREE) 
and chat service (drugfree.org/helpline) walk 
parents through their concerns. “That can be 
anything,” Collins says, “from ‘How do I keep my 
kid from starting to use’ to ‘How do I find treat-
ment’ to ‘How do I support my kid’s recovery?’” 
The Centre on Substance Use and Addiction 
(cclt.ca) lists provincial helpline numbers.

Here are 11 ways Kiwanis clubs can help:
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City of light
KIWANIANS FROM AROUND THE WORLD GATHERED IN PARIS 
FOR THE 2017 KIWANIS INTERNATIONAL CONVENTION. 

PHOTOS BY LESLIE LAUNAY MENETRIER

Street lamps glowing golden 
along the Seine. Bastille Day 
fireworks sparkling above the 
glittering Eiffel Tower. Sunrise at 
the Arc de Triomphe. Sunset at 
Notre Dame Cathedral. 

Lights in the City of Light.
The words of Ruby Bridges, 

who in 1960 at the age of six 
became the first black student 
to attend an all-white school in 
New Orleans, Louisiana: “We 
have to always, always choose 
the right thing. And in doing 
that, we will set an example for 

the next generation, our kids.”
Words of enlightenment 

in the birth city of the Age of 
Englightenment.

Bridges spoke those words 
during the opening session of 
the 102nd Annual Kiwanis In-
ternational Convention this past 
July in Paris. More than 2,000 
members and guests were in at-
tendance, reuniting with friends, 
electing leaders, learning, danc-
ing, having fun. 

Exploring and enjoying the 
City of Light.
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We danced while Elvis and Beatles 
lookalikes performed. We debated 
and adopted two bylaws changes. 
We elected new leaders. And we 
shared the limelight, presenting the 
World Service Medal to our Eliminate 
Project ally, UNICEF (left), and our 
Humanitarian Award to Ruby Bridges 
(right) and her elementary school 
teacher, Barbara Henry.
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Open for service 
CIRCLE K AND KEY CLUB MET IN SAN ANTONIO FOR THEIR 
ANNUAL CONVENTIONS. 

PHOTOS BY CURTIS BILLUE | STORY BY SARAH MORELAND BYRNE

“Y’all don’t want to miss this!” 
More than 1,000 Key Clubbers 

and 300 CKI members cheered, 
danced, listened, learned, 
laughed, served and were 
inspired in the heart of San 
Antonio, Texas, July 5–9.

Attendees heard from entre-
preneurs, motivational speakers 
and global leaders like Neha 
Gupta, the 2014 International 
Children’s Peace Prize winner 
and founder of Empower Or-
phans. They also participated 
in workshops about leadership, 

fundraising and serving with 
Kiwanis-family partners and 
preferred charities.

CKI’s annual Large Scale Ser-
vice Project focused on sustain-
ability: More than 200 members 
braved nearly 100-degree-
Fahrenheit temps to help San 
Antonio’s residents have access 
to safe parks and healthy food 
from the local food bank.  

Next year, Key Club and CKI 
will again host concurrent con-
ventions in the “Windy City”—
Chicago, Illinois, July 4-8, 2018.
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Time after Time
FROM SOFTBALL SUPPORT TO LUNCHROOM BUDDIES, MENTORSHIPS MAKE A LASTING 
IMPACT WHEN KIWANIANS COMMIT TO LONG-TERM PARTNERSHIPS. 

STORY BY JULIE SAETRE • EL PASO, TEXAS, PHOTOS BY CURTIS BILLUE

In the United States alone, one in 
three young people will grow 
up without a mentor, reports the 

National Mentoring Partnership (MEN-
TOR). Consider that there are nearly 
74 million Americans under the age of 
18, and the implications are stagger-
ing. Various studies show that kids with 

mentors have better school attendance, 
are less likely to use drugs and are 
more likely to go to college.

Being a mentor, however, isn’t a one-
and-done proposition. It requires time, 
commitment and consistency. But as 
these three Kiwanis clubs discovered, 
the results can transform a child’s life.
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It’s a windy May morn-
ing in east El Paso, 
Texas. Since 7 a.m., a 

group of fourth-, fifth- and sixth-
graders has been on the sports 
fields of Horizon Middle School, 
the boys busy playing baseball, 
the girls focused on softball. 
Parents cheer and shout words of 
encouragement from the stands, 
and volunteers run a concession 
booth, ready with ice-cold water 
to offset the brutal heat that 
makes itself at home here.

This Saturday scene plays out 
regularly in countless cities and 
towns around the world—but 
this is not your typical Little 
League or parks and recreation 
program. This is BASE Play RBI, 
which is designed to serve youth 
struggling with academic and 
behavioral issues at school and 
with poverty—often extreme—at 
home.

More than half of the 250-plus 
BASE Play kids live in colonias, 
unincorporated communities 
along the Texas-Mexico border. 
Most colonias lack basic necessi-
ties that the kids in Little League 
games over in west El Paso 

take for granted: potable water, 
sewer systems, electricity, safe 
housing, paved roads.

“They’re coming from the most 
impoverished communities that 
we have in our county,” says Da-
vid Hendrix, president of the Ki-
wanis Club of El Paso-Coronado, 
“so they don’t have the oppor-
tunity to excel in the classroom 
as some of our more prominent 
residents do. The kids that are 
having behavioral problems and 
the kids that aren’t doing well 
in the classroom educationally, 
there are reasons behind that.”

Four years ago, Kristi Borden, 
director of development for the 
El Paso Border Youth Athletic As-
sociation, set out to address that 
opportunity gap at the request 
of the association’s founder and 
board president, Dwayne Aboud. 
Borden consulted with staff from 
the Clint Independent School 
District (ISD), which serves the 
majority of El Paso County’s 
322 colonias. How, they won-
dered, could they best help these 
students? The result was BASE 
Play, which initially focused on 
fourth-graders in three ISD Title 

I elementary schools, 
which enroll a majority 
of children who live in 
poverty.

“Fourth grade is really 
a pivotal point,” Borden 
explains. “Kids become 
more independent and 
start making their own 
decisions. When this con-
nection began, a fourth-
grade student that got be-
hind in reading or math 
had a one-in-10 chance 

of catching up by eighth grade. 
So we’re at an open gap in fourth 
grade, and if it’s not addressed, 
it never closes. It’s worse for kids 
living in poverty.”

In BASE Play, kids learn how 
to play baseball (boys) or softball 
(girls) through two three-hour 
supervised practices each week. 
On Saturdays, participants from 
all schools meet from 7 a.m. to 3 
p.m. to put their skills into play 
during actual games. 

Kids need to complete their 
homework to attend practices, a 
major motivation. The students 
look forward to playing with 
their friends in a safe environ-
ment and getting a hot meal 
before being transported home 
by school-provided buses. Every 
three weeks, a BASE Play adult 
checks each child’s grades.

“If they’re failing in any class-
es, it gives us a three-week win-
dow to make sure we help them 
out,” says Letty Martinez, BASE 
Play coordinator and mother of 
a program participant, “whether 
it’s tutoring, after-school help, or 
anything of that nature to bring 
up their grades.”

The results: About 64 percent of 
students with the greatest chal-
lenges go from failing to passing 
grades during a 12-week season 
of play—a key development in a 
school district with a 47 percent 
high school graduation rate.

It’s precisely that level of ac-
countability that drew Hendrix 
and his fellow Kiwanians to em-
brace the program early on—and 
encourage El Paso’s remaining 
three Kiwanis clubs to add their 
financial support. 
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“I always felt indifferent when 
we’d just write a check to a 
nonprofit, charitable organiza-
tion,” Hendrix says. “You write 
the check, sometimes you’d get 
a thank-you, sometimes you 
wouldn’t. You’d never know 
where the money was being 
used. (With BASE Play) I can 
see the results. I can see where 
our money’s going. I can see 
the success of these kids in the 
classroom. Their grades are go-
ing up. Their behavioral issues 
are going away.”

The latter, Borden says, can be 
attributed to the crucial life lessons 

students learn along the way.
“Baseball and softball are the 

greatest team sports for that kind 
of instruction and mentoring. 
The classic is that you can fail 
seven times out of 10 and still 
have a great batting average. 
It teaches you persistence, and 
it teaches you that though you 
may have limitations, through 
diligence you can succeed.”

In 2016, Major League Baseball 
accepted the program into its 
Reviving Baseball in Inner Cities 
(RBI) initiative, designed to teach 
baseball skills to underserved 
youth. Today, BASE Play RBI 

serves seven schools in three 
communities, with further ex-
pansion planned. While Hendrix 
calls the program’s rapid growth 
and measurable results “phe-
nomenal,” the concept behind its 
success is simple, Borden says.

“It’s not that we have some 
brilliant strategy that transitions 
the kids to passing grades. It’s 
that we never fail them. The 
policy of the program is that we 
never cancel practice. So we’re 
always out there, and that seems 
to have the biggest impact on 
the kids. The magic bullet is that 
we show up.”
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In 2015, the principal and 
vice principal of Appling 
County Primary School 

approached the Kiwanis Club of 
Baxley, Georgia, with a request 
for help. Children enrolled at this 
Title I school serving pre-K youth 
through second-graders face 
daunting challenges. Many live 
in single-parent homes. Some 
have a parent in prison. Most live 
below the poverty level. But the 
Appling administrators weren’t 
asking for an infusion of cash. 
What they needed, they said, 
was a commitment of time.

The Kiwanians answered by 
forming the Baxley Kiwanis 
Club Mentoring Program—or, 
as participants refer to it, the 
M&Ms, mentors and mentees. 
Nine members signed up to be 
matched with a child for the du-
ration of the school year, agree-
ing to meet, on average, once a 
week for one hour.

If successful, the match would 
continue through the child’s 

primary-school tenure.
Club member Janine Hunter 

not only agreed to be a men-
tor, she volunteered to head up 
the program. She was matched 
with then first-grader Jariah, the 
oldest of a single mother’s five 
children. Hunter quickly learned, 
however, that her impact ex-
tended much further. 

“When you walk in the door, 
they all run to hug you—the whole 
class, not just your child,” she says. 
“Because they all want a hug, and 
they all want to be loved.”

Such seemingly simple interac-
tions, so common to the Kiwan-
ians, were new and nurturing for 
many of the mentees. One mem-
ber bought a child his first-ever 
McDonald’s Happy Meal; many 
kids see their birthdays celebrated 
for the first time. An observant 
club member helped turn a child’s 
failing grades into passing ones 
by realizing the student needed 
eyeglasses, not special-ed classes.

Greg Hudgins, president of 

the Baxter club, recalls buying 
a medium-size pizza to share 
with his mentee during lunch. 
They did share—Hudgins ate 
one slice, his first-grade student 
hungrily consumed the rest.

“A lot of times, we take for 
granted so many things,” 
Hudgins says. “Just a meal. Just 
thinking, ‘Well, I’ve got a meal, no 
problem, and I’ll get another one 
at the next time to eat.’ These chil-
dren we mentor, they don’t have 
that often. They may not know 
when their next meal will come.”

For the upcoming school year, 
12 Kiwanians will be mentors, 
and Hunter and Hudgins hope 
to see others answer the call.

“In life, we should slow 
down sometimes and realize 
that we’re so fortunate and so 
blessed, and others are not,” 
Hudgins says. “And we should 
take the time to give back 
to our communities and our 
children, to show them the love 
that they’ve never seen before.”
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Talk about a long-term 
commitment. The 
Kiwanis Club of 

Monroe, Wisconsin, not only has 
worked with Big Brothers & Big 
Sisters for 32 years, it created and 
launched the county’s agency.

In 1983, Dave Mosher, then the 
club’s vice president and now its 
president, used survey tools pro-
vided by Kiwanis International 
to discover how club members 
could best help the community. 
Results showed an overwhelm-
ing need for mentoring programs 
for kids. Inspired, he set out to 
visit existing Big Brothers & Big 
Sisters agencies, one in Wiscon-
sin, the other in Illinois.

“They both told me ‘Forget it. 
We’ve tried it. It will never work 
in Monroe,’” recalls Mosher. 
“So that was enough to get me 
excited about doing it.”

After completing a lengthy 
launching process, Big Brothers 
& Big Sisters of Green County 
opened in 1985, and the Monroe 
Kiwanians have been an integral 
part ever since. The club supports 
the agency financially through 
two annual fundraisers: the na-
tional Big Brothers & Big Sisters 
Bowl for Kids’ Sake event and the 
club’s own yearly wine auction.

At least equally important is 
the Kiwanians’ dedication to 
serving as mentors. Big Broth-
ers & Big Sisters offers two 
adult-child match programs: 
Community-Based Mentoring, 
in which adults commit to be 
an ongoing mentor for at least 
two years, and Lunch Buddies, 
which allows them to visit a 
mentee during lunch throughout 
the school term. Kiwanians have 
participated in both, sometimes 

forming lifelong friendships with 
the youth they mentor.

“We have a lot of pictures of 
matches where their ‘little’ was in 
their wedding or (the mentored 
youth) still stay in contact today 
and have families of their own,” 
says Shannon Kaszuba, executive 
director of Green County’s Big 
Brothers & Big Sisters.

Mosher became a lunch buddy 
mentor two years ago to his 
mentee, James, then seven. 

“I have lunch with him, and 
we just chat,” he says. “Some-
times it’s just the little things, 
and you don’t even know you’re 
setting an example or planting 
a seed, but they look and they 
hear. It’s not until later that you 
realize that you really made a 
difference. You just never know 
what little thing might lead to a 
life-changing event.” K
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SHOWCASE

FROM FABLE TO TABLE
THE MORAL OF THIS KIWANIS TALE: FARMS CAN GROW HEALTHIER VEGGIES—AND KIDS.

STORY BY KIMIKO MARTINEZ • PHOTOS BY HELEN ARASE

Where 17-year-old Adrian Lara 
Garcia grew up in Mexico, farms 
were good for one thing: getting 
paid as a laborer. So when the Boys 
& Girls Club of Fullerton, Califor-
nia, came up with the idea for a 
farm at Kiwanis Youth Park, Lara 
certainly didn’t imagine he’d be 
learning about basic biology, the 
importance of eating organic foods 

or how to cook healthier meals.
But that’s exactly what 

happened.
Yes, Lara single-handedly put 

up the fence at what’s become 
Fable Farms Fullerton—a beautiful 
farm-to-table space run by youth 
and community members. But he’s 
learned to flex a lot more skills 
than just his muscles.

“All of a sudden, these teens 
were caring for something,” says 
Michael Lozano, president of the 
Kiwanis Club of Fullerton and 
branch director of the Boys & Girls 
Club of Fullerton. “They now 
know what it is to nurture, take 
ownership and exuberate pride.”

Eighty Bug—a musician, art-
ist, puppeteer and food blogger 
turned part-time instructor at the 
Boys & Girls Club and founder of 
Fable Farms—agrees.

“It was amazing watching the 
kids really learn to trust them-
selves,” she says. “The boys 
loved using the power tools. But 
when I took those tools out of 
their hands and gave them to the 
girls, they lit up, learning how to 
use a drill, put a bolt in, reinforce 
the bolsters. … But it wasn’t just 
constructing. And it wasn’t just 
having their hands in the dirt. 
It was the creation of it all. And 
that everything that comes out 
of the garden we get to take into 
the kitchen and cultivate some-
thing new.”
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Lara already knew how to cook, 
but Bug taught him a different 
style. “To cook healthier, with 
more vegetables,” he says.

Those lessons have lasted. 
Almost a year later, he’s still eat-
ing healthier—snacking on fewer 
chips, for example, and putting 
apples in his quesadillas.

Michael Tutty, 12, has taken it 
a step further. He used his new 
skill to build a garden in his 
backyard.

“We are so blessed for this 
program,” Lozano says. “It shows 
teens another way to healthy 
lifestyles.”

BGCA is a Kiwanis International 
Preferred Charity.
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WORTH A THOUSAND WORDS
SOCIAL MEDIA SPREADS THE VIDEO STORY OF A BAHAMAS READING PROGRAM.

STORY BY CINDY CONOVER DASHNAW

One in four adults who live in the 
Bahamas cannot read the glossy 
brochures and tantalizing web-
sites that have lured millions of 
tourists to this Caribbean para-
dise. Even in Nassau, the growing, 
cosmopolitan capital and one of 
just 116 cities worldwide to be 
designated a UNESCO Creative 
City, 10 percent of adults can’t 
read to their children.

Those statistics are unacceptable 
to the Kiwanis Club of Fox Hill, 

East Nassau, which has made a 
commitment to improve literacy 
rates in its neighborhoods. Ki-
wanis clubs in and around Nassau 
began addressing illiteracy several 
years ago with the creation of 
Reading in the Park.

But when the Fox Hill Kiwanis 
club joined the service learn-
ing project in April of this year, 
members wanted to share the 
experience more widely. Following 
a recent Reading in the Park event, 

they created a video to promote 
their efforts via WhatsApp and 
other social media platforms.

“A picture tells a story just as 
well as, if not better than, a lot of 
written words,” says club Presi-
dent Johnny Orville. “We decided 
a video about our reading project 
would show how we care about 
the children of the world.”

Using hashtags #kidsneedkiwan-
is, #readersmakeleaders and #read-
ingrocks, the club shared images 
of more than 80 children coloring 
intently, hanging onto every word 
of a story being read aloud and 
reaching out eagerly as Kiwanis 
volunteers offered hamburgers and 
hot dogs.

Orville believes Reading in the 
Park promotes the importance of 
reading alongside the power of 
community.

“We hope this project will es-
tablish a creative and communal 
space for children and families to 
engage in cultural and civic activi-
ties,” he says.

“It was a smashing success.”

Introducing the advantages of Club Resources. It’s a convenient place to  
go for products and services from Kiwanis partners—at discounts  exclusive  
to Kiwanis clubs. 
 
Explore:      • The buying power of Kiwanis Warehouse. 
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•   The patriotic fundraising programs of Atlas Flags. 

kiwanis.org/club-resources
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A REASON TO PLAY
AN ANNUAL SOCCER TOURNAMENT CELEBRATES ONE LIFE WHILE 
HELPING OTHERS. STORY BY WENDY ROSE GOULD

When Patrick Garvey’s wife 
passed away from breast cancer 18 
years ago, he wanted to celebrate 
her life and help others who were 
diagnosed with the same disease. 
The idea to establish a soccer 
tournament came from a memory 
he had of his wife: About a month 
before she died, she watched their 
youngest son score an exciting goal 
during his soccer game.

Garvey and 12 of his friends 
founded the Christine Garvey Me-
morial Soccer Tournament in 2000, 
and the Kiwanis Club of Poquoson, 
Virginia, later took the fundraiser 
under its wing. Members have 
since raised US$160,000 from direct 
contributions and ticket sales and 
channel funds into two primary 
organizations.

“I knew I wanted to donate to 
a charity with a connection to 
breast cancer and found Beyond 
Boobs! through one of my fellow 
Kiwanians,” says Garvey. “They’re 
a breast health organization that 
supports women under 50 who are 
diagnosed with breast cancer, and 
a lot of the women they work with 
are still raising families.”

Garvey’s eldest daughter, who 

is 39, also was diagnosed with 
breast cancer. Following a bilateral 
mastectomy and chemotherapy, 
she’s doing great, Garvey reports. 
Like many others, his daughter 
has used Beyond Boobs! to find 
support groups and health-related 
information.

“When we reflect on our indis-
pensable community partners, the 
Poquoson Kiwanis Club stands out 
for the enthusiasm, faithfulness 
and hard work that goes into this 
tournament, as well as the great 
spirit of the members,” says Mary 

Beth Gibson, Beyond Boobs!’s ex-
ecutive director and co-founder. 

The second organization that 
receives funds, Edmarc Hospice 
for Children, treats kids with life-
threatening diseases.

“Edmarc’s focus is to try to help 
the entire family unit,” says Gar-
vey. “Before Edmarc existed, par-
ents would have to spend all their 
time at the hospital, because that’s 
where the patient was getting 
treated. Edmarc tries to do every-
thing in the home, including home 
health, medicine and chemo.”  
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It rings out in everything you say. It’s the kind of passion that people want to 
share. So make your love for Kiwanis an inspiration to fellow club members
and a reason for nonmembers to join. It all starts with what’s in your heart.

Kiwanis love shines. 
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Stewartville is a small, growing 
town in southeastern Minnesota. 
Yet it has the power to make a 
difference in the lives of children 
in Haiti, Honduras, Mozambique 
and Uganda. And Stewartville 
too, of course.

The Stewartville Kiwanis Club 
is small itself, but its 14 mem-
bers can recruit 344 volunteers to 
pack 142,776 meals for children 
in Haiti, Honduras, Mozambique 
and Uganda. And Stewartville 
too, of course.

For the past 14 years, 

Stewartville Kiwanians have 
called for help at their Kiwanis 
Food Pack, and every year, the 
event is a showcase of commu-
nity unity. This past April, Randy 
Schmidt worked the project, and 
the Minnesota-Dakota District’s 
Division 7 lieutenant governor 
has a clear memory of the event: 
of tables laid out in rows, where 
assembly lines of hairnet-wearing 
adults and youth scooped rice, 
beans, soy, dried vegetables 
and spices into plastic bags. He 
remembers the faint scent of those 

FEEDING FRENZY
A SMALL CLUB IN A SMALL TOWN DRAWS A BIG CROWD FOR ITS FOOD-PACKING PROJECT.

STORY BY JACK BROCKLEY

“A group from a 
long-term drug- and 
alcohol-addiction 
recovery program 
assisted with the 
heavy lifting, delivering 
bulk food supplies to 
each table.”
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spices hanging in the air and the 
buzz of conversations that fre-
quently was interrupted by cheers 
as groups celebrated another 
finished packet.

And he remembers and mar-
vels at the community-wide 
involvement.

“Volunteers from Builders Club, 
Key Club, Circle K, Kiwanis and 
other organizations worked side-
by-side, chatting and laughing 
as they packed meals,” Schmidt 
says. “A group from a long-term 
drug- and alcohol-addiction 
recovery program assisted with 
the heavy lifting, delivering 
bulk food supplies to each table. 

… Five international exchange 
students shared that they would 
not have had this experience in 
their home towns. … A team from 
the U.S. Army—a Kiwanis Vision 
Partner—loaded pallets to fill the 
trailer. … Our local Rotary clubs 
joined us in celebration of Interna-
tional Week of Service (weekof 
service.org).”

The Stewart, Minnesota-based 
organization Food for Kidz 
delivered thousands of the meals 
to Haiti, Honduras, Mozambique 
and Uganda. Another share of 
the packets—assembled by area 
Kiwanis-family members, Rotar-
ians, recovering drug addicts, 

Army personnel, 4-H members, 
church groups and more—was 
reserved for local use.

“The Stewartville Kiwanis Club 
has been such a dedicated partner 
in the fight against hunger for 
many years,” says Linda Lovik, 
interim director at the Chan-
nel One Regional Food Bank in 
Rochester. “Just this spring, 23,760 
packaged meals were donated to 
Channel One. When you multiply 
that by 14 years, the impact is as-
tounding. We are incredibly grate-
ful, as are the people we serve, 
for these packaged meals that we 
distribute through our food shelf 
and our mobile pantry program.”

Prostate problems are 
no lauging matter.

*THESE STATMENTS HAVE NOT BEEN REVIEWED BY THE FDA. THIS PRODUCT IS NOT INTENDED TO TREAT DIAGNOSE OR CURE ANY DISEASE

One of the signs of an aging prostate is an
increase in the need to urinate, often many
times per day.  That’s where The Prostate
Formula can help.  For over 20 years, Real 
Health’s Prostate Formula has helped men
support:
    Normal Prostate Function*
  Reduced Urinary Urges*
  More Complete Bladder Emptying*

Seriously, we know.

So STOP CLOWING AROUND and start taking control of your
prostate health today. Visit www.ProstateFormula.com for coupons
and more information on maintaining your prostate health
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CRISIS SITUATION
THANKS TO A MASSAPEQUA CLUB, PARENTS CAN SEEK CONFIDENTIAL 

HELP FOR KIDS WHO MISUSE OR ABUSE OPIOIDS.

STORY BY JULIE SAETRE

For the Kiwanis Club of Mass-
apequa, New York, the opioid-
addiction crisis hit close to home 
two years ago. A club member had 
a young family member struggling 
with the issue and asked fellow 
members to somehow address the 
growing epidemic. Robert Thomp-
son, the club’s president at the time, 
jumped at the chance to spearhead 
what became the Massapequa 
Kiwanis Drug Initiative.

The eight-step program—now the 
club’s signature project—includes a 
comprehensive information booklet 
for parents/guardians, a related 
phone app and a crisis hotline 
staffed 24/7 by trained counselors.

Thompson made these 

anonymous, reach-out-from-any-
where resources a priority to access 
those adults too timid or ashamed 
to ask for help in person.

“There’s such a stigma, such a 
denial, almost, about this issue,” he 
says. “Not in society, really, but in 
individual families. Because people 
don’t want to say, ‘Oh, my daughter 
is having this issue.’ They don’t 
want anybody to know.”

The club found a detailed booklet 
called “A Parent’s Guide for the 
Prevention of Alcohol, Tobacco and 
Other Drug Use,” created by the 
nonprofit Community of Concern, 
and printed copies. Working with 
Massapequa Public Schools, mem-
bers attended key school functions 

to distribute the booklets to parents 
of students from elementary grades 
through high school.

The Partnership for Drug Free 
Kids, another nonprofit, had cre-
ated a Drug Guide for Parents 
mobile-phone app with similar 
information, so the Kiwanians 
included a link on their newly 
revamped website. An electronic 
version of the Community of 
Concern booklet also is available 
there (massapequakiwanis.org/
drug-initiative).

Thompson next wanted to in-
clude a link to an all-day, everyday 
drug-specific counseling hotline 
that would be staffed locally.

“I personally called 18 differ-
ent hotlines that were supposedly 
24/7,” he recalls. “None of them 
were.”

So the club worked with the Long 
Island Crisis Center to create one.

Other components of the initia-
tive include a poster contest, a role 
model program, community educa-
tion efforts and a speaker program.

Response was immediate and 
continues to grow, Thompson re-
ports, with website use up and calls 
coming into the crisis line.

“I’ve gotten thank-you emails, 
and we’ve gotten some new mem-
bers on board because of the initia-
tive ... if we can just help any family, 
any one kid, that’s our goal.” 

Poster Program 

Massapequakiwanis.org/drug.php 

Winners of the Massapequa Schools Anti-Drug Poster Contest 

We’ve come to the most important part of The Eliminate Project: fulfillment.   
If you made a pledge, it’s time to make your gift ... and your impact. Help protect 

55 million lives from maternal and neonatal tetanus.

TheEliminateProject.org/give
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BIRTHDAYS
THE FOLLOWING KIWANIS 

CLUBS ARE OBSERVING THEIR 

25TH, 50TH, 75TH AND 100TH 

ANNIVERSARIES DURING THE 

MONTH OF OCTOBER.

100TH—1917

Albuquerque, New Mexico, 

October 3

Green Bay, Wisconsin, October 3

Portland, Maine, October 5

Greater Reading-Berks County, 

Pennsylvania, October 30

75TH—1942

Danbury, Connecticut, October 15

50TH—1967

Melbourne, Australia, October 2

Tempe-Sunrise, Arizona,

October 6

Milano-Centro, Italy, October 10

Panama City, Panama, October 20

Atlantic, Iowa, October 23

Bellevue-Offutt, Nebraska, 

October 25

Makati, Philippines, October 25

Caseville, Michigan, October 31

Bergen-Fyllingsdalen, Norway, 

October 31

25TH—1992

North Buncombe, Weaverville, 

North Carolina, October 1

Bad Segeberg, Germany,

October 14

An assembly line forms at South-
eastern University’s football field 
in Lakeland, Florida. Volunteers 
place 1,000 hats on the ground, 
forming a chain of neon colors 
and bright patterns. Two hundred 
yards of hats stretch across the 
field. Each hat will be given to a 
patient at the Children’s Center for 
Cancer and Blood Diseases in Or-
lando for the Hats A Yard project.

Maria Frechette helped a friend 
through cancer treatment and saw 
her struggle with hair loss. As a re-
sult, Frechette wanted to give hats 
to children in treatment.

“Hats provide a couple of things: 
They can show their personality, 
and they provide warmth and 
comfort,” Frechette says.

The Hats A Yard project spread 
throughout the Florida District, 
including among members of the 
Alliance for Independence Aktion 
Club. An adult day training center 
in Lakeland, AFI teaches life skills 
and vocations to persons with 
intellectual and developmental 
disabilities.

Rob Crowder is a member of the 
North Lakeland Kiwanis Club, 
which sponsors the 67-member AFI 
Aktion Club. As Aktion Club advi-
sor, Crowder proposed Hats A Yard 
to the group. They immediately 
accepted the service project and 
hoped to collect enough hats to line 
a football field.

“They’re the real deal,” he says. 

“They like and they love helping 
other people.”

Aktion Club members solicited 
donations from their community, 
family and friends and raised 
US$493.68 to purchase hats.

“We had a lot of clients also give 
personal donations,” says AFI 
Director of Program Operations 
Kim Aarons. “The majority of our 
clients are in the Aktion Club, be-
cause they want to give back to the 
community.”

The Lakeland community also 
participated. Ladies from the Cro-
chet Guild of America at Schalamar 
Creek donated 183 hand-crocheted 
hats. North Lakeland Kiwanis 
Club members contributed $400 to 
purchase additional hats and cover 
shipping costs. In three months, 
1,000 hats were collected.

Aarons says the Aktion Club 
traditionally completes one service 
project a year, but its recent success 
may soon change that. “(The mem-
bers) asked if we could do a service 
project every quarter now.”

WARM HEARTS, WARM HEADS
FLORIDA AKTION CLUB PROVIDES HATS FOR KIDS WITH CANCER.

STORY BY LYDIA JOHNSON

REACH OUT 
BY REACHING 
INSIDE.
Around the world, kids need Kiwanis. When you give to the Kiwanis  
Children’s Fund, you help other Kiwanians reach them. You support the  
projects that Kiwanis clubs and districts can’t afford on their own, and you  
help fund Kiwanis family programs for all ages and abilities. You extend 
your impact ... and change the lives of children near and far.

kiwanis.org/childrensfund
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MAKING THE CUT
A BEHIND-THE-SCENES LOOK AT THE PROCESS OF CREATING A COVER FOR KIWANIS MAGAZINE.

THE ANATOMY OF A COVER

A GLOSSARY OF TERMS

Masthead - The name of the 

magazine displayed in a unique 

typeface. This is the visual 

branding of the magazine to 

help make it recognizable. The 

masthead remains the same on 

the cover of each issue.

Tag line - Short, sharp 

description of the title’s main 

marketing point, “Serving the 

children of the world.”

Dateline - Month and year of 

publication.

Cover lines - Taking up about a 

quarter of the cover area, these 

words are presented in three 

layers: the lead-in text, the main 

cover line and the deck.

NEW ORLEANS-STYLE MUSIC TAKES CENTER STAGE 
AT A FUNDRAISING FESTIVAL IN SWITZERLAND
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Have you ever wondered what goes into making the cover 

of Kiwanis magazine—or any magazine, for that matter? 

Using this issue’s cover as an example, we break down the 

structure of a cover and share a few of the opinions that 

led to this month’s selection.

Managing Editor Kasey Jackson returned from a jazz 

festival in Zofingen, Switzerland, with a number of cover 

contenders (see “All that Jazz,” page 12). As you’ll read, 

every magazine staff member had a favorite image.

The final design won for its striking composition, 

vivid color and clear depiction of a jazz festival. The 

colors chosen for the masthead, tag line and cover lines 

complement elements within the image and help the cover 

lines to stand out. Hopefully, the final result piques your 

interest, encouraging you to open the magazine and find 

the story inside.

Do you agree with our selection? Go online to kiwanis.

org/2017cover to vote for your favorite.

Masthead

Dateline

Tag line

Cover lines

THE BLUES RIBBON WINNER

• “The final cover we went with wasn’t even one of the 

photos I included in my first edit, but I like how it turned 

out. It has a good energy. It’s also obvious right away that 

it’s a story about a jazz festival, so that’s a plus for sure.”—

Kasey Jackson, managing editor

• “The single image is powerful and clear. The subject 

obviously is very focused on his music. And a saxophone 

immediately says ‘jazz.’” —Julie Saetre, assistant editor
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JAZZ
NEW ORLEANS-STYLE MUSIC TAKES CENTER STAGE 
AT A FUNDRAISING FESTIVAL IN SWITZERLAND
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MOTION CAPTURE

• “From the curve of the paving 

stones, the lift of their heels, the 

swirl of her skirt and the breakout of 

two great smiles, there’s an inviting 

sense of movement in this image.” 

— Jack Brockley, publisher

• “The depiction of dancers doesn’t 

clearly show that the story’s about a 

music festival—something the other 

photos express better.” — Andy 

Austin, art director

• “I love the couple, but the 

background is busy and takes away 

from the main subjects.” — Julie 

Saetre, assistant editor

RED DRESS EXPRESSION

• “I was trying so hard to capture a 

nice image of this singer, because 

she was quite expressive and the 

crowd loved her. Shooting live 

entertainment becomes really 

tough when there’s a fog machine! 

I was bummed that I didn’t get a 

cover shot out of this.” — Kasey, 

Jackson, managing editor

• “The woman in the red dress pops 

off the cover against the cool 

purples and blues, a potential 

eye-catching cover.” — Curtis Billue, 

assistant editor

• “The haze in the air set an apt 

atmosphere for a jazz festival, but 

it also softened the sharpness we’d 

prefer in a cover.” — Jack Brockley, 

publisher

COVERING THE BASSES

• “The happy expression on the 

musician’s face helps the reader 

experience the joy of the music 

festival, and the striking blue 

background provides strong 

contrast to the yellow tones of the 

man’s outfit. “ — Andy  

Austin, art director

• “I love the facial expression and 

composition; however, his face is 

mostly in shadow, he’s turned away 

and he’s wearing mostly muted 

colors.” —Curtis Billue, assistant 

editor
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ELECTRONIC SERVICE REQUESTED

WHAT’S YOUR STORY?
If your club has a success story, simply 
email a summary and a few photos 
to shareyourstory@kiwanis.org to be 
considered for possible future use in 
Kiwanis International publications.

KIWANIS MAGAZINE
is filled with great stories, but 
only Kiwanis members get to see 
the magazine. So how about we 
spread our Kiwanis stories all over 
social media? 

Visit kiwanismagazine.org to read 
about great Kiwanis projects, then 
share those stories and photos via 
social media buttons found right 
on the page. It’s that easy. 

When you read something you 
love, pass it on. 

#kidsneedkiwanis #kiwanis
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