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National Offi cer Q&A
Central Region Vice President Anita Estes talks about holiday
traditions and her affection for the parliamentary procedure 
career development event. 
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Utah, Arizona, Texas and Ohio.

FFA Talk
The Fredericktown FFA Chapter in Ohio shares FFA history on its 
sign dedicated to Gus Lintner, the creator of the signature FFA jacket.

Beeswax Into Lip Gloss
Illinois FFA member Elisa Bentz makes cosmetics from 
agricultural products.

Viva Costa Rica
Read about some FFA members’ recent trip to Central America, 
where they learned about its diverse agriculture and more.

The Art of the Sell
Representatives from top agricultural companies share their 
thoughts about careers in agricultural sales and marketing.

Community Development: Teaching to Learn
Stevens Point FFA Chapter members in Wisconsin 
become teachers as they educate children about agriculture. 
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Make buying expensive items as easy as 1 – 2 – 3. 
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FFA members tell us the top fi ve issues facing U.S. agriculture
and what careers they are considering.
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We admit it: These jokes are a little corny. But we guarantee 
they’ll still make you laugh.

FFA Across the USA
Chapters in Ohio, South Dakota and Idaho give an update 
on their latest FFA activities.

On the Cover: 
Elisa Bentz, a Tri-Point FFA member from Cullom, Ill., refl ects 
on her modest start in the cosmetics business and how her FFA 
involvement and agricultural background have helped it grow. 
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This issue of FFA New Horizons 
really refl ects what National FFA 
is all about – the entrepreneurial 

spirit, an understanding of the global 
agricultural marketplace, and the 
steadfast belief in the organization’s 
bright future.

Inside, Elisa Bentz, a member from 
the Tri-Point FFA Chapter in Illinois, 
shares her path to creating and building 
an agriculture-based cosmetics company 
and her tips for anyone hoping to start 
a business. 

Also check out our coverage of the 
National FFA-sponsored trip to Costa 
Rica this summer and enjoy the photos 
(all captured by the partic ipants them-

selves) of this breathtaking Central 
American country. In our careers 
section, you’ll learn about agricultural 
sales and how you can prepare now 
for a future in the industry. 

Speaking of the future, be sure to 
keep an eye out for FFA New Horizons’ 
brand-new look coming in the February 
2007 issue. With a fresh design, fantastic 
photography and coverage of the 79th 
National FFA Convention, the new FFA 
New Horizons is sure to both excite 
and inspire. Here’s a sneak peek of what 
you’ll fi nd in the February issue: a 
behind-the-scenes look at the national 
convention, a profi le on a New York 
inner-city FFA chapter, information 

about equine careers, and an up-close-
and-personal talk with the new national 
FFA president.

By the way, thanks to each of you for 
giving us your ideas for the magazine, 
whether during the convention or by 
sending in your suggestions. We hope 
you’ll continue to submit your ideas 
and stories to us. As a matter of fact, 
we’re interested in also learning what 
inspires you outside of FFA, from 
marching in your school’s band to 
writing poetry or even helping out in 
your community. Send us a photo and 
a brief description, and we’ll do our 
best to recognize you in the magazine. 
– Kim Newsom, associate editor

Focusing on the Future
FFA New Horizons features career-oriented members and prepares for its new design

Blue & Gold News
Letter from the editor
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National Officer Q&A
Meet National FFA Central Region Vice President Anita Estes

What is your favorite career
development event (CDE)? 
Without question, it’s parliamentary 
procedure. As a freshman, junior “parli 
pro” was my fi rst experience with 
public speaking, but the intensity of 
the event made me forget I was even 
in front of people. It really taught me 
about the essence of teamwork, and I 
gained valuable skills and lessons I’ll 
use for the rest of my life.

How do you think FFA prepares
students for careers?
Helping students discover their passion 
in life is a fundamental part of FFA. 
Growing up, I always wondered why 
adults complained so much about their 
careers, or why classmates were so 
unhappy with their after-school/week-
end jobs. Too often, those individuals 
simply had no passion for what they 
were doing. Why should we commit 
ourselves to a career we have no 
passion for? Through FFA, students 
have the opportunity to experiment 
with many types of careers. By trying 

Anita is a Stuart, Neb., FFA member 
and an animal science major at the 
University of Nebraska-Lincoln.

Anita’s secrets of success
1. You are incredible. Each of us is 
blessed with an incredibly powerful 
and unique combi nation of gifts and 
talents. We must use them to leave 
our imprint on the hearts of everyone 
we meet. It’s also up to us to seek 
out what those around us have to 
offer to the world.

2. Open your mind. I have learned 
that every once in a while, others 
will see something in us that we 
can’t see for ourselves. Those people 
plant seeds in our minds about where 
life can take us. Sometimes we just 
have to let the sunlight in and allow 
those ideas to grow.

3. Do what fi lls you to the top. 
What is that one thing that can 
satisfy you even when you’ve had 
a not-so-great day? Now do it – 
each day.
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different experiences through the 
National FFA Organization, I know 
members will discover their true 
passions earlier in life and be able to 
enter careers they’ll truly enjoy.

What do you love about 
the holidays?
I come from a family strong in 
traditions, and that’s probably my 
favorite part. Our traditions at home 
begin well before Christmas Day. We 
deliver goodies to our neighbors and 
enjoy the pumpkin bread one of our 
neighbors brings us. Everyone hustles 
about in our tiny town, and I love 
seeing everyone come to enjoy the 
holidays with their families. On 
Christmas Eve our entire family eats 
chili or a choice of soups: chicken 
noodle, potato or clam chowder (That’s 
a lot of choices, huh?). Then my family 
goes home late that night and attends 
Christmas services the next morning. 
Christmas Day dinner is a big deal at 
Grandma and Grandpa’s house with 
the family.

What is your favorite way or 
place to relax?
I relax by grabbing my favorite pen, 
my MP3 player and my journal. 
I love to journal about my most recent 
experiences while listening to some of 
my favorite tunes. And if I can do all 
that outside on a warm day, that makes 
it even more perfect.

Do you have a favorite quote or 
“words to live by”?
“Time is the coin of your life. It is 
the only coin you have, and only you 
can determine how it will be spent.”
– Carl Sandburg

What will you remember the most 
about your year?
I will, above all, remember the people 
I’ve met and the differences they’ve 
made in my life. Whether it was some-
one helping me get a new fl ight, giving 
me directions, coaching me to grow, 
sending letters and e-mails, telling me 
their stories or taking me to do some 
sightseeing around their state, every 
person I have been in contact with 

this year has infl uenced my life. I have 
been challenged to think differently, 
to stand up for my beliefs and to step 
outside of my box – and it was all 
because of the positive infl uences others 
have had on me. Most importantly, I’ll 
remember that life isn’t about us at 
all – it’s about what we can do for 
those around us. ●

FFA timeline
14 • joined fi rst agriculture class taught 
  via distance education 
 • attended fi rst national FFA convention
15 • elected chapter vice president
16 • won runner-up in state junior 
  parliamentary procedure 
 • elected chapter president
17 • won state senior public speaking CDE
 • re-elected chapter president
 • lost national prepared public speaking CDE
18 • won state job interview CDE
 • won state beef production profi ciency
 • elected Nebraska FFA president
19 • interned with Nebraska FFA
 • elected to national offi ce



MIKE HELLE
This high school junior is developing 
leadership through service in his busy 
roles as president of both the Edinburg 
North FFA Chapter and the Rio Grande 
FFA district. Mike also participates in 
numerous career development events 
and shows steers and heifers, even 
winning reserve champion heifer at the 
San Antonio Stock Show. He also plays 
high school football, runs track and is 
a 4-H ambassador.

AARON JOHNSON
A graduate of Sauk Rapids-Rice High 
School, Aaron served four years as a 
class room leader for his chapter’s PALS 
(Partners in Active Learning Support) 
project. His supervised agricultural 
experience program includes placement 
at a local garden center and the Mayhew 
Creek Park Prairie Restoration. Aaron 
is a four-year member of the varsity 
band and concert choir, and he graduated 
in the top 4 percent of his class.

MICAELA RODRIGUEZ
This Yuma FFA member was recently 
recognized with the chapter’s highest 
honor, the DEKALB Agricultural Ac com-
plish ment Award, based on her academics, 
leadership and work experience. A former 
chapter president and district treasurer, 
Micaela has a diverse supervised agri-
cul tural experience program, including 
market goats, lambs, steers and Brangus 
cattle. She now attends Arizona Western 
College and is majoring in animal science.

Win a Chevrolet 
backpack!
Chevrolet, the sponsor of FFA 
Faces, will award FFA members 
featured here a backpack. 
Nominate yourself or a fellow 
FFA member by sending us 
a letter with the following 
details about the nominee: 
name, grade, address, phone 
number, e-mail address, FFA 
and academic achievements, 
and extracurricular activities. 
To be considered, submissions 
must include a high-quality 
color photo. 

Send to: 
FFA Faces
FFA New Horizons
P.O. Box 68960
Indianapolis, IN 46268 
Or e-mail to 
newhorizons@ffa.org

HILLARIE KAUMANS
Although she joined FFA just two years 
ago, Hillarie has been part of a state-
winning agricultural issues team and 
served as the Dixie FFA Chapter 
president last year. Now an alumna, 
Hillarie serves as the assistant advisor 
and helps with training teams and 
organizing chapter activities. Her 
sister Amberlie, who nominated Hillarie 
for this award, describes her as “an 
amazing person and friend to all.”

MEREDITH GILBERT
This Oregon Clay FFA member helped 
organize the chapter’s annual poinsettia 
sale, participated in its “Classroom on 
Wheels” agriculture literacy program 
and was named the outstanding senior 
member. After graduating ninth in her 
class, she is now part of the prestigious 
Ohio State University Environmental 
and Natural Resource Scholars Group 
and hopes to eventually teach 
agriculture at the high school level. 
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FFA Faces
Members making a difference

Arizona Minnesota

Utah Texas

Ohio

Chevy™ and FFA®, redefining the American landscape. livegreengoyellow.com 





?
This FFA sign in Fredericktown, Ohio, is a standing monument to 
J.H. “Gus” Lintner, designer of the FFA jacket in 1933. As the offi cial 
national FFA convention band that year, Fredericktown FFA Chapter 
members wore Lintner’s jackets, and the delegates adopted his 
design as the offi cial FFA uniform.

Submitted by Dan Humphrey, Fredericktown Schools Superintendent

The Indiahoma FFA Chapter in Oklahoma now has a new sign, 
thanks to local artist and honorary chapter FFA member Diana 
Beach-Stamper. The current chapter offi cers, pictured here, helped 
organize the project. The team is especially grateful to the local 
booster club, mothers’ club, parents and local businesses for 
supporting all the chapter’s activities, including the sign.

Submitted by Lauren Lafferty, Indiahoma FFA reporter

Show us your sign!The BIG question:
Here is your chance to respond to an
FFA- or agriculture-related question.

Below are some of your responses to
our current question:

What’s the most rewarding 
part of being an FFA member?

It’s the new person you become when 
you put your national blue corduroy 
jacket on and the excitement you feel 
right before you compete in a career 
development event.

It’s about the challenges that you 
take on and the feeling you get when 
you succeed. And even when you 
don’t succeed, being an FFA member 
will give you more determination for 
next time. 

It’s the pride you feel when you 
stand up as a leader. To me, FFA is 
rewarding all the way around. 

Stacy Keith, Stearns, Ky.

I believe the most rewarding part of 
being an FFA member is fi nding out 
who I am and what I like to do. 

For example, I discovered in FFA 
that I enjoy learning about forestry 
and studying trees. I’d recommend 
FFA to anyone. 

Calvin LeBlanc, Springfi eld, La.

One of the best lessons I’ve learned 
in FFA was when I didn’t win my 
public speaking competition. After 
not hearing my name called as the 
winner, I wanted to quit, but I knew I 
should continue on. FFA gave me the 
motivation to try again, and losing 
made me much stronger and more 
confi dent the next time. I think the 
most rewarding part of being an FFA 
member is learning to accept defeat 
and move beyond it. I’ll use that 
lesson forever.

Cherish Sheffi eld, Ryan, Okla.

FFA Talk
What’s on your mind?

8  ffa/new horizons

Address all correspondence to: 

FFA New Horizons
P.O. Box 68960
Indianapolis, IN 46268-0960
E-mail: newhorizons@ffa.org
Web: ffa.org
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By Kim Newsom
Photography by Michael W. Bunch

F or many people, the idea of 
value-added agriculture might 
mean building a corn maze for 

entertainment or canning jelly from 
apples. To others, it may describe 
processing soybeans and corn into 
alternative fuels. 

For Elisa Bentz of Cullom, Ill., 
however, the idea of adding value to 
agriculture means turning products 
like soybean oil, aloe vera and beeswax 
into lip gloss and other beauty supplies.

“It’s a little different from the 
traditional uses for those agricultural 
products, I guess,” the 19-year-old says. 
“But I think of my business as just 
another way to promote agriculture.” 

As the founder and owner of EZ’s 
Butterfl y Boutique, Elisa makes and 
sells beauty products like fl avored 
lip gloss, bath salts, soaps and air 
fresheners. Her strategic, farm-based 
approach to the business earned this 
Tri-Point FFA member a National 
Agri-Entrepreneurship Award and a 
fi nalist spot in the agricultural proc-
essing profi ciency during the 2005 
National FFA Convention. 

“It’s still very unreal to me that I’ve 
gained so much recognition for my 
project,” Elisa says, remembering her 

modest start in the business seven 
years ago. 

Elisa’s beauty product venture began 
with a crafts book an aunt gave her as 
a gift. Inside was a recipe for an herbal 
lip balm, and the creative 12-year-old 
made a fi rst batch as Christmas presents 
for her friends. 

“They loved the lip gloss, and their 
enthusiasm about the product was 
probably what motivated me to think 
about it as a business,” Elisa says, 
adding that her friends also encouraged 
her to add fl avors to the balm. 

Since then, the business has taken 
off. Realizing the importance of 
branding, Elisa created custom labels 
and ordered special cobalt blue 
containers for the lip gloss. She’s also 
expanded her lip gloss line to 43 
fl avors and included new products 
such as bath salts, room air fresheners 
and glycerin soaps molded into natural 
elements, animals and seasonal shapes. 

Besides selling to friends, Elisa 
markets through area crafts shows, 
local beauty stores and a Web site. 
Now that she’s entered school at 
Black Hawk Community College in 
Kewanee, Ill., Elisa’s customer base 
has expanded even more.

“The Web site is an area where I 
hope to move forward,” says Elisa. “I 
want to continue to make it look better 

Beauty
Elisa Bentz builds her agriculture-based 
cosmetics business from the roots up

Home-Grown

Elisa uses agricultural products like 
soybean oil, beeswax and aloe vera 
in her lip gloss. 
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One of the biggest advantages of 
her business, Elisa says, is that she 

can create her beauty products at 
home and in her spare time.
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During her experiences, Elisa has gained skills that are important to 
any entrepreneur. Here are her tips for starting your own retail business.

Do your homework
When I started, I visited different crafts shows to fi nd out what people 
liked and were willing to buy. That helped me decide what fl avors to offer 
and how to price my products.

Be optimistic
My fi rst crafts show was a disaster. The day was foggy, and the attendance 
was low. But the other vendors encouraged me to keep trying and reassured 
me that other shows would be more successful. They were right.

Expand your limits
Before this business, I was always shy around people I didn’t know. But to 
sell these products, I have to be able to talk to people, give suggestions 
and make the sale. I credit FFA for giving me these skills.

Learn as you go
I’ll admit that I still don’t know much about putting together a Web site, 
but I understand how important it is to the business. So I’m committing 
myself to learn more about creating an effective site and how to make 
it useful.

Meet customer demands
I’ve found that many people can’t decide on a particular fl avor or even 
which of my products to buy. So I’ve created a sampler pack, which has a 
little bit of everything in it. I’m fi nding that it’s a popular purchase among 
fi rst-time customers and a major part of my business.

Enjoy yourself
Most of all, always have fun with it – whatever you do. If you enjoy your 
business, most likely, others will too.

and at some point, add a PayPal program 
so people can pay for orders online.”

Elisa adds that she also is interested 
in starting an FFA fundraising 
opportunity for local chapters, based 
on an experience she had following 
the 2005 National FFA Convention. 

“An advisor approached me about 
selling her some of my products in 
bulk for a chapter fundraiser,” she 
says. “They marked up the prices and 
made a nice profi t off selling them in 
their community. The chapter actually 
ended up ordering more lip gloss.”

An interesting aspect of Elisa’s 
project is that while she’s had the 
beauty business since seventh grade, 
she didn’t even consider it for an FFA 
supervised agricultural experience 
(SAE) program until some urging from 
her agriculture teacher, Diana Loschen.

“I’d always been involved with 
horses, and I naturally gravitated into 

an equine SAE,” Elisa says. “But I 
really wasn’t having much luck in the 
horse profi ciency, and my teacher 
suggested that I get involved in the 
agricultural processing area, since 
my lip gloss fi t. I hadn’t even really 
thought of it until then.”

It obviously paid off for Elisa. She 
won the state profi ciency competition 
and was one of the four national fi nalists 
in the agricultural processing area during 
the 2005 National FFA Convention.

“It just goes to show that you can 
create a successful SAE without a true 
agricultural background,” Elisa says. “I 
think there are a lot of people out there 
like me who don’t live on a large farm, 
but still fi nd a part of the agriculture 
industry that fi ts them. That’s what’s 
great about FFA.”

To learn more about Elisa’s business, 
visit geocities.com/ezbutterfl y_boutique/
Home. ●

Tricks of the Trade



14  ffa/new horizons

By Kim Newsom

E ver wondered where much of the 
world’s coffee is raised? Or how 
bananas are grown? Or what an 

active volcano looks like?
Some 50 FFA members can now 

answer those questions. The members, 
along with some advisors and national 
staff, visited Costa Rica for an FFA-
sponsored agricultural seminar this past 
June. The participants, selected from the 
2005 national agricultural profi ciency 
award and American Star fi nalists, 
embarked on a jampacked, 10-day 
tour of Costa Rica. Made possible by 
business and industry contributions to 
the National FFA Foundation, the trip 
was designed to give students an 

understanding of the global marketplace 
and how agriculture in foreign countries 
can affect them here at home.

“Costa Rica is an ideal agricultural 
tour site because it includes some of the 
most diverse agriculture and geography 
in the world and is small enough that 
the group was able to see most of the 
country during the trip,” says Larry D. 
Case, national FFA advisor. 

“Diverse” is a good way to describe 
the country’s agriculture base, which 
ranges from banana and papaya pro-
duc tion to dairy farms. The participants 
visited farms where major Costa Rican 
crops are grown, including coffee, 
bananas, peach palms, papayas and 
leatherleaf ferns. During many of the 

agricultural visits, the farmers gave brief 
overviews of the crops and entertained 
questions via a Spanish translator. 
The FFA members learned interesting 
information like the fact that many 
coffee farms are found on Costa Rican 
hillsides and mountainsides since 
higher elevations produce higher- 
quality coffee. They also learned that 
leatherleaf ferns are mostly used in 
fl ower arrangements, and Costa Rica’s 
climate makes it a perfect location for 
growing these plants. 

Wesley Belcher, a 2005 American Star
in Agribusiness fi nalist from Madison, 
Ga., says he enjoyed learning about 
the differences between Costa Rican 
agriculture and the practices to which 

VIVA COSTA RICA
FFA members tour this Central American country to learn about its agriculture and culture
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he’s accustomed on his Georgia farm. 
“I raise Christmas trees, and there 

are a few farms of that type in Costa 
Rica, but it’s not at all the same,” 
Wesley says. “The weather patterns 
and pest management requirements are 
different from ours, and they receive a 
lot more rain than us. Some areas of 
Costa Rica receive around 160 inches 
of rain a year – that’s a lot more than 
most places in the United States.”

A highlight of the trip was a visit 
to EARTH University near San Jose. 
The university is a major agricultural 
school in Costa Rica. Students from all 
over Central America come to EARTH 
University to study and practice agri-
cultural technology. 

During their two-day stay at the 
university, the FFA members visited 
the school’s banana farm and toured its 
banana-boxing plant and the banana 
paper processing plant, where college 
students make usable writing paper 
from the plants. They also were treated 
to an authentic Spanish-style rodeo, 
including a game similar to American-
style musical chairs, except competitors 
were on horseback. They also watched 
the bull-riding competition, described 
by the FFA members as very different 
from the American style. To further 
acquaint the visitors with Costa Rica, 
the EARTH students treated the FFA 
group to a Latin American dance. 

A unique part of this experience, 

separating it from most tourist trips, is 
that the FFA members participated in 
a host family stay for two nights, 
eating meals and spending time with 
Costa Rican families. Several in the 
group say that it was the best part of 
the entire trip. 

“We were able to become one with 
their culture,” Wesley says. “To get 
to live a short time the way they do 
and learn about their lifestyles is a 
remarkable experience.”

He adds that since many of the host 
families didn’t speak any English, 
he and the other FFA members found 
ways to com municate even through the 
lan guage barriers, often with the use 
of hand gestures and pictures. While 

During their trip, FFA members admired a keel-billed toucan, learned how coffee is dry-roasted, watched a 
Costa Rica-native basilisk lizard, and even found time to appreciate the country’s picture-perfect landscapes. 



some times frus trating, 
it was a challenge 
the trip participants 
welcomed.

Other activities 
during the trip in- 
cluded a visit to the 
Arenal Volcano, one 

of Costa Rica’s six 
active volcanoes; a 

white-water rafting 
expedition 

on the Rio Sarapiqui; and a nature 
walk in the rainforest near La Fortuna, 
San Carlos. To end the trip and relish 
the friendships made, the group 
fi nished their Costa Rican experience 
with an overnight stay at one of the 
country’s famed “black sand beaches,” 
in Playa Herradura, Puntarenas. 

Wesley says that since returning 
from the trip this summer, he’s 
made a few presentations about his 
experiences and educated others about 

Costa Rica and its way of life.
“After visiting Costa Rica, I really 

appreciate the idea of global agri-
culture even more,” he says. “FFA hosts 
these trips to broaden people’s education
of agriculture and other parts of the 
world. Speaking for me, that mission 
was defi nitely accomplished. I had an 
amazing experience.”

For more information about the 
National FFA Organization’s global 
program, visit ffa.org. ●

For many participants, rafting on the Rio Sarapiqui was their fi rst white-water experience.

  ffa/new horizons
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Through rainforest excursions, host family stays, fi shing trips in the Pacifi c Ocean and visits to banana processing plants, 
participants experienced the Costa Rican way of life, or as the natives call it, ‘Pura Vida.’
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John Deere, along with many 
other agricultural companies, 

employs sales representatives who 
market equipment, technology and 

support services. PHOTO BY ANTONY BOSHIER

Art of the

Sell
The 
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By Kim Newsom

I f you enjoy helping people make buying 
decisions and solving problems, a 
career in agricultural sales and marke-

ting might be the path for you. As the 
link between agricultural companies 
and their customers, salespeople and 
marketing representatives serve an 
important purpose – to promote products 
and new technologies and, ultimately, 
make the sale. 

Agricultural sales – and its close 
cousin agricultural marketing – is a 
growing fi eld, offering many career 
opportunities. You could work as a 
marketing representative for companies 
that offer seed, chemicals, agricultural 
equipment, animal health products 
or even technical services. Or you 
could work as a farm supply salesman, 
serving as a liaison between farmers 
and dealers. You could even work in 
agricultural retail, at a feed store or an 
equipment dealership. 

As the director of public affairs 
for Monsanto, Tamara Craig Schilling 
spends a great deal of her time writing 
key messages and communicating with 
agricultural media. But Schilling began 
with Monsanto as a sales trainee right 
out of college, and throughout her 16 
years with the company, has held a 
variety of sales positions, including 
territory manager, business team leader 
and no-till specialist for Illinois and 
Missouri. Schilling says that the sales 
experience prepared her for her current 
position, and it gave her the skills she 
needed to progress through the ranks 
of the company.

“Sales is often a great place to 
understand an industry or a company,” 
Schilling says, adding that marketing 
specialists receive extensive training 
about the products and services provided 
by the company. They also attend 
seminars on how to develop business 
relationships and aid farmers in making 
important crop decisions.

This skill of building strong customer 
relationships is one of the most important 
qualities of a good salesperson, Schilling 
says. An effective sales specialist never

  – Continued on page 21

Seasoned salespeople share the secrets to landing an agricultural marketing job
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Mar•ket•ing
Marketing can be defi ned as the commercial functions involved in 

transferring goods from producer to consumer. Marketing is not just the 
fi nal transaction of receiving a check. The acts of buying supplies, renting 
equipment, paying labor, advertising, processing and selling are all part 
of a marketing plan. Marketing should begin as the fi rst ideas for an 
enterprise start to bubble. Some say marketing is everything a business 
does, that it is the most important aspect of any business, and the only 
action that results in revenue. Agricultural marketing is where the 
producer, the processor, the distributor and the consumer meet.

Source: agmarketing.extension.psu.edu

Attention to customer service and good communication skills are important 
qualities of an effective salesperson.
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Get a Head Start
Even in middle and high school, you can 

prepare for a career in agricultural sales. 
Monsanto’s Tamara Craig Schilling suggests 

that you get involved in FFA activities that will 
improve your communications skills and knowledge 
about agriculture. 

“I’d recommend that you engage in FFA 
public speaking or seek a leadership role, either 
as an offi cer or chair of an event or activity,” she 
says. “Also, build relationships with salespeople 
who work in your community to learn more 
about what they do. That may also lead to a 
summer job opportunity.”

Another way to prepare is to ask your advisor 
about the agricultural sales career development 
event (CDE). In this CDE, participants demonstrate 
a sales process, take an exam testing their 
marketing knowledge and handle a customer 
service situation. During the team activity, the four 
members are given a product with an explanation 
of its features and price, the market situation, and 
several prospective customers. Then the team must 
work together to implement marketing strategies, 
develop a sales pitch and fi nally present to the 
judges, who act as the potential buyers.

Besides the sales CDE, consider joining the 
parliamentary procedure CDE team or entering 
the prepared or extemporaneous public speaking 
events. All of these will improve your problem-
solving and conversational skills, not to mention 
your knowledge of agriculture.

Or you can start a supervised agricultural 
experience program (SAE) that focuses on sales. 
Many FFA members have found success in 
SAE placements at local agricultural supply 
stores, summer internships with chemical or 
seed companies, or job shadowing with sales 
representatives. Other members have opted to 
start their own businesses and market agricultural 
products in their local communities. 

Whatever route you decide to take to increase 
your sales knowledge and skills, the key is to 
start early.

The FFA Agricultural Sales Career Development 
Event is one way to gain marketing experience.
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Monsanto’s technology development representatives must understand 
production agriculture and be aware of current farming challenges.

 – Continued from page 19
effective sales specialist never really 
sells anything, she explains, but instead 
builds trusting relationships that lead 
to product sales. 

“Customers have many options to 
choose from,” she says. “So if someone 
takes the time to listen to them and 
provide solutions to their needs, they 
typically gain and retain customers.”

A salesperson must also be a self-
starter, says Barry Nelson, manager 
of public relations for the John 
Deere Agricultural Marketing Center 
in Lenexa, Kan. He explains that most 
of the time, John Deere marketing 
representatives maintain their own 
schedules and work from home offi ces. 
They are responsible for setting up their 
own sales calls, keeping good records 
and maintaining communication with 
their supervisors.

Both Schilling and Nelson agree 
that another key quality to have is a 
working knowledge of agriculture.

“Our John Deere marketing repre-
sentatives have to be able to explain 

the products,” Nelson says. “If our 
salespeople understand the farmer’s 
ultimate goal and the equipment 
challenges he faces, then they can 
communicate more effectively and 
the sales representative can make 
intelligent recommendations.”

To gain this knowledge, Nelson 
suggests taking a variety of agricultural 
courses in college. He also suggests 
that anyone interested in pursuing 
a sales career take business courses 
and communications classes and spend 
summers interning for a major company. 

“I’d advise anyone interested in 
agricultural sales and marketing to work 
aggressively toward getting a college 
internship,” Nelson says. “John Deere 
offers quite a few summer internships, 
and when hiring new employees, we 
often give preference to those who 
have interned with us before. It’s just 
another way to get your foot in the 
door and ultimately get hired.”

For more information about these 
agri cultural companies, visit monsanto.
com or johndeere.com. ●
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Teaching to Learn
Wisconsin FFA members gain valuable lessons while educating others about agriculture 

By Kim Newsom

F or two weeks each year, Stevens Point FFA 
members trade their backpacks for teacher satchels 
and their spiral notebooks for lesson plans. 

As “temporary teachers,” the FFA members research, 
write and present classroom curriculum for fi rst-, second- 
and third-graders, educating them about agriculture. 

“It’s important that we as agriculturalists educate others 
about our industry,” says Ione Hausler, chapter advisor. “If 
we don’t, who will?”

Hausler’s students prepare lessons on current and 
important agricultural topics; last year, they taught small 
animal handling, healthy snacking, Wisconsin crops, wildlife 
management, animal calls, tractor safety and leaf-printing 
to students at Kennedy Elementary in Junction City, Wis.

Sabrina Leahy, now a ninth-grader, organized the leaf- 
printing activity, based on a lesson she found interesting in 
her own agriculture class. 

“I had a little experience in the leaf-printing area, so 
I thought it would be a good fi t for me,” Sabrina says. 
“I think the students liked it.” 

Hausler says that her students choose topics based on 
the lessons from their own agriculture class during the 
year, noting that the students usually pick a topic they had 
enjoyed learning about.

The FFA members spend 10 school days researching 
for background information, writing lesson plans and 
developing an activity to reinforce the lesson. They must 
also devise a wrap-up activity to test the elementary 
students and fi nd out what they learned. 

“It’s kind of a test for my students,” Hausler says. “If 
you can teach something, then you must have learned it 
really well. The students continue to amaze me at how 
well they do in this program.”

The peer teaching program has grown so much, Hausler 
says, that they must put local elementary schools on a 
three-year rotation. 

“The credit for the growth of our program must go to the 
students,” Hausler says. “They put the entire program 
together themselves, and the teachers really notice the 
efforts my students take. And the end results – more 
people who are knowledgeable about agriculture – make 
it even more worthwhile.”

She adds that many of the Stevens Point FFA members 
look forward to their eighth-grade year when they, too, can 
help with the peer teaching activity. She says that this 
program is becoming a good recruitment tool and leadership 
opportunity for the chapter. 

“It’s so cool to see my students become teachers,” she 
says. “In quite a few years of conducting this activity, I 
have never had a single student who refuses to participate 
or gets shy in front of the groups. They love the activity – 

and agriculture – that much.”
Sabrina says that she’s glad she participated, and it’s 

given her a chance to understand the challenges of teaching. 
“There’s a lot more to teaching than I expected,” she 

says. “I think this experience has given me a greater 
appreciation for my own teachers and the importance of 
agriculture.” ●

Community Development
Chapters spreading service

The elementary students learned about healthy snacking and
safe tractor use, as demonstrated by FFA member Kyle Zarecki.





Your Money
Tips for building your financial standing

By Chris Hayhurst

Are you looking to buy something 
expensive – maybe a “big ticket” 
item like a new stereo, the latest 

cell phone, or even a new car or truck? 
Before you spend your entire savings, 

listen up: Major purchases call for 
major planning. Here are a few tips.

1. Set your goals.
First, make sure you truly need what-
ever it is you’re hoping to buy. Is it 
really necessary that you have the 
absolute latest in DVD technology 
when the player you already have 
works just fi ne? Do you need a new 
vehicle when you graduate, or would 
a used one serve the same purpose for 
a fraction of the price?

Once you’ve determined exactly 
what you want, fi gure out when you 
want it and how you’ll pay for it. 
If you lack the funds to make the 
purchase, put together a savings plan 
based on your current income and 
expenses. Still short? Maybe you can 
borrow from a parent, sibling or 
relative and pay them back over time. 
Whatever you do, put your plans to 
paper. It’s a great way to help you 
meet your goals.

2. Shop around.
Money in hand, it’s time to look for 
the best deal. Here, patience is key. 
Comparison shopping takes work. To 
avoid paying more than you should, 
you have to do your research.

Most importantly, remember this: 

The fi rst thing you see will almost 
never be your best option – despite 
the seller’s claims. If you’re shopping 
online, check a variety of sources to 
get an idea on price. (eBay is a good 
place to start.) If you’re looking locally, 
do the same. You might be surprised 
just how variable the cost of any one 
item can be. A new bicycle at one shop, 
for example, might cost 20 percent less 
(saving you $100 or more) than 
the same bike at another store. Why? 
Maybe it’s the last one in stock and 
the salesperson wants it off the fl oor.

As you hunt, don’t neglect non-
traditional outlets such as garage sales, 
consignment shops, or other sources 
of used and pre-owned items. Someone 
else’s “junk,” if it’s in good condition, 
might be just the thing you’re looking 
for – at just the right price.

Record everything you fi nd in a 
notebook. Later, when you’re satisfi ed 
you’ve done your homework, you’ll 
know exactly where to go to make 
the purchase.

In some cases, you may be able 
to negotiate a better deal. Vehicles, 
especially, often come with fl exible 
price tags. Armed with your written 

records, ask sellers if they can beat 
their competitors’ prices. If they claim 
they cannot, don’t push the issue. Just 
thank them for their time and head
for the door.

3. Be cautious.  
Throughout the comparison-shopping 
process, be aware of false or misleading 
claims by sellers. What looks to be a 
great deal on the surface may in fact 
be a scam in disguise. 

How will you know? That can be 
tricky, but a simple rule of thumb 
should keep you out of trouble: If it 
seems too good to be true, it probably 
is. So, if you fi nd that same bike on a 
Web site for a third of the price offered 
by anyone else, think twice before you 
send in your money. At the very least, 
make sure it’s a legitimate business (the 
Better Business Bureau – bbb.com – 
can help you with that).

Likewise, before you make your 
purchase, consider everything you get 
for the price. A great warranty, for 
instance, or friendly, local service may 
make the few extra dollars you have 
to spend an excellent investment. ●

The Key 
to Pricey 
Purchases
Buying expensive items can 
be as easy as 1 – 2 – 3

Your Money is brought to you by  
26  ffa/new horizons





TOP 5 AG ISSUES
tobacco buyout
public apathy

eminent domain
crop prices

drought

TOP 5 INFLUENTIAL WOMEN
mother teresa

condoleezza rice
rosa parks

susan b. anthony
amelia earhart

TOP 5 INFLUENTIAL MEN
george washington

martin luther king, jr.
john deere

theodore roosevelt
abraham lincoln

TOP 5 COUNTRIES TO VISIT
italy

england
greece
ireland
france

TOP 5 CAREERS
veterinarian

agriculture teacher
mechanic

farmer
military intelligence

TOP 5 FFA FUNDRAISERS
smoked meat sales

fruit sales
greenhouse/fl ower sales

alumni auctions
barbecue meals

TOP 5 REASONS TO BE IN FFA
experiences
convention
fi eld trips

learn about agriculture
friendships

TOP 5 VEHICLES
ford 

hummer
chevy
jeep

dodge

TOP 5 MOVIES
the notebook

dreamer
walk the line

high school musical
pirates of the caribbean: 

dead man’s chest

TOP 5 MUSIC STYLES
classic rock

christian
r & b
rap

country

TOP 5 PIZZA TOPPINGS
cheese
ham

pepperoni
mushrooms
pineapple

All of the surveys sent to 
FFA New Horizons are used 

in tabulating the above results. 
Here are the FFA chapters 
(in alphabetical order) that 
sent in the most surveys. 

Gaston FFA
Alabama 

Homer FFA
Michigan

Mineral County FFA
West Virginia

Safford FFA
Arizona

Silver City FFA
New Mexico

Here’s how you voted in our most recent poll.

W H A T ’ S H O T

What’s Hot Survey
This month, we’d like to know what’s hot about FFA New Horizons. 
This magazine is for YOU, so give us your opinions and ideas.

What kinds of stories do you like to read in FFA New Horizons?

______________________________________________________________

What’s your favorite department (regular feature) in the magazine? 

______________________________________________________________

What kinds of non-FFA information would you like to read in 
FFA New Horizons? ____________________________________________

What suggestions do you have for improving the magazine?

______________________________________________________________

Mail the completed survey to:

What’s Hot
FFA New Horizons
P.O. Box 68960, Indianapolis, IN 46268-0960 
or e-mail to newhorizons@ffa.org

  ffa/new horizons
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Q: What has only one horn 
 and gives milk?
A: A milk truck

Breanna Spor
Harrisonville, Mo.

Q: What did one door say to the other
 while playing football?
A: “I’m open.”

Jennifer Rich
Cairo, Ga.

Q: What starts with an “e,” ends with 
 an “e” and has only one letter in it?
A: An envelope
 Brittany Farmer 
 Galax, Va.

Q: What happens to a cow 
 that’s been tipped?
A: It becomes ground beef.
 Krystal Moncada 
 Goodyear, Ariz.

Q: Why did the orange go to 
 the doctor?
A: It wasn’t peeling well.
 Daniel Isaac 
 Medina, Ohio

Q: Who stole the soap from 
 the bathroom?
A: The robber ducky
 Megan Renee Andrews 
 Grafton, W. Va. 
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FFA Across the USA
Dispatches from FFA chapters across the nation

Cultivating the Community
The Minico FFA Chapter in Rupert is 
working toward increasing agriculture 
knowledge among local residents. 
Chapter members participated in the 
town’s 100th birthday celebration 
by giving away cotton candy and 
educating the passersby about Idaho 
sugar beet production. Then, one month 
later, the chapter held its annual Ag 
Expo, a two-day event during which 
FFA members demonstrated cattle 
branding, seed planting, rodeo, tractor 
use and livestock management to 
groups of elementary school children 
and area citizens. 

Reporting by Jeff Klamm, 
Minico FFA Chapter reporter

A Cheese-y Celebration
As a tribute to June Dairy Month, the Milbank FFA Chapter 
participated in the 16th annual Cheeseburger Day hosted by local 
cheese factory Valley Queen Cheese Inc. FFA members assembled 
and served 1,800 cheeseburgers to local residents during the dairy 
promotional event, splitting the profi ts with the South Dakota 
Junior Holstein Association. Grant County is the No. 1 dairy-
producing county in South Dakota.

Reporting by Jerry Janisch, 
Milbank FFA Chapter advisor

South Dakota

What’s happening in your FFA chapter?
Send your news, along with a high-quality photo, to: 

FFA New Horizons
P.O. Box 68960, Indianapolis, IN 46268 

or e-mail newhorizons@ffa.org.
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Recycling by the Gallon
Members of the Liberty-Benton FFA Chapter in Findlay 
recently helped collect used oil for recycling. Working 
with Blanchard Valley Farmers Cooperative, the FFA 
members accepted some 3,550 gallons of hydraulic, 
transmission and engine oils from local farmers, shop 
owners and other citizens in the county. The used-oil 
collection day is held annually as an FFA service 
project in cooperation with the Hancock County Solid 
Waste Management District.

Reporting by Mark Badertscher, 
Liberty-Benton FFA Chapter advisor
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