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The bacon and eggs theory

The fourth Object 
drives Kiwanis to 
be an “activist” 
organization.

I recall my earliest understanding of the difference between contribu-
tion and commitment. It is called the “bacon and eggs” theory. The 
chicken makes a contribution while the pig makes the commitment.

The fourth Object of Kiwanis requires our members to go beyond 
contributing to a cause or project. We are called upon to make a com-
mitment to develop, by precept and example, a “more intelligent, ag-
gressive, and serviceable citizenship.”

This year, you will hear the word “growth” used less often than the 
words “membership development”. Why? Numerical growth goals 
have not been successful in recent years because they place too much 
focus on numbers. Membership development, on the other hand, fo-
cuses on “impact” - the impact Kiwanians make in their communities 
and the impact on their own lives when making a difference whenever 
and wherever they serve.

By active involvement in a Service Leadership club, Kiwanians im-
pact young leaders through mentoring and by creating opportunities 
for them to become the next generation of serviceable citizens.

The fourth Object drives Kiwanis to be an “activist” organization, 

To develop, by precept 
and example, a more 
intelligent, aggressive 
and serviceable 
citizenship. 

KIWANIS OBJECT 4

Continued on Page 64
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What they say

Stan Soderstrom | Kiwanis Executive Director

The ways we serve

Kiwanians are well acquainted with the Kiwanis approach to service. 
What we’re known for first and foremost is our community service. On 
the surface, our service undertakings seem to fall into three categories. 
(These are just my opinion and not official Kiwanis guidelines.)

First, there are service activities. These are the simplest, easy-to-plan, 
easy-to-execute, service efforts usually involving a small number of 
people and meeting a simple need. Picking up litter, singing at a nursing 
home or honoring teachers, police or fire officers of the month.

Next are service projects. Most clubs excel at these. They require sig-
nificant planning and resourcing, and their impact is usually much great-
er than an activity. Organizing a pancake day, building a playground or 
renovating a child’s bedroom to accommodate his special needs.

Requiring the greatest level of commitment are service programs. 
These usually are ongoing and may be daily, weekly or monthly in 
re-occurrence. Sometimes, they’re the best opportunity to build a club’s 
reputation within the community, as well as its brand. We have clubs 
that run community centers, day-care facilities and senior living apart-
ments. These programs are the Kiwanis most people see. They’re what 
we’re best known for.

Interestingly, most of us overlook some of the most important 
community service our clubs perform—things that make a long-term 
difference to our local, and even our global, communities.

Our advocacy is a service. We advocate for children and mothers. 
Through The Eliminate Project, we’re stepping forward and asking 
governments and health organizations to join us as we commit to saving 
lives of women and their future babies. By publicly stating that we serve 
the children of the world, we educate ourselves and others about impor-
tant community needs, and we shine a light on children’s issues.

Our networking is service (yes, Kiwanians do network and it’s alright). 
By reaching out to others—through business, community, church, school 
and other relationships—we’re educating our communities and com-
munity leaders. The larger our circles of members, friends and supporters, 
the more people who care about the things we care about.

Our very presence is also service. By being an active, engaged part 
of any community, we have the opportunity to lead by example. Even if 
people don’t join us or financially support us, they see us and know we 
make their community a better place to live.

It’s important that every Kiwanis club understands how it can contrib-
ute to its community’s quality of life by 
being a good club that invites others 
to join, participate or support. By 
making its presence known, it makes 
others feel good about the community. 
And ultimately everyone, especially 
children, all benefit.

Thank you for your Kiwanis ser-
vice—what ever form it may take.

What does the second Object say about 
civility and respect for diverse opinions?

John R. Button | Vice president
“Kiwanis’ second Object 
outlines a path of behavior in 
our relationships with others. It 
promotes that universal all-
encompassing rule of morality: 
the Golden Rule, the foundation 
of all the world’s great religions, 
encouraging respect and tolerance 
of difference and diversity and 
integrity in all our relationships.”

Gunter Gasser | President-elect
“In daily living, we often meet 
a clashing of opinion. The least 
we can do is respect them and 
exchange views with civility 
as we try to find a solution. 
Therefore civility, respect and an 
open mind are key words, the 
core of the second object: the 
Golden Rule.”

Tom DeJulio | President
“Kiwanians are expected to be 
sensitive to the opinions of others, 
even those that are different and 
do not reflect our own. Respect 
is the Golden Rule of civility we 
try to teach our youngest service 
leaders. The second Object is one 
of the most important core values 
of Kiwanis.”

Peter Mancuso | President, 
Kiwanis International 
Foundation
“The Golden Rule is the first 
principle upon which every civil 
society is built. Seeing ourselves 
in others and treating them as we 
wish to be treated is at the very core 
of civility and respect, and leads to 
greater acts of charity and openness 
to the ideas of others.”
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Overheard | Quotes from around the Web

“Thank you, Kiwanis, for putting together 
such a great Key Leader camp … in Sambro, 
Nova Scotia, Canada. I had a blast.”
Matthew LeBlanc | Woodlawn-Westphal Builders Club,
Dartmouth, Nova Scotia  |  Facebook “Happy birthday to 

our very own Kiwanis 
Advisor Mrs. Barron!! 

Thank you for your 
amazing dedication

to our club!! ( : ”

“My wife & I had fun 
cooking / serving food at 
the Ronald McDonald House 

last night w/ 
Central #Orlando 
#Kiwanis.”
Craig Meddin
Kiwanis Club of Central Orlando, Florida   
| Twitpic

Join us at www.facebook.com/kiwanis, www.twitter.com/kiwanis and www.kiwanis.org/blog.

San Angelo Central High School Key Club, Texas  | Twitter

K - K i d s     B u i l d e r s  C l u b     K e y  C l u b     C i r c l e  K      A k t i o n  C l u b
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Knowing that it only takes one incident to seriously harm a child for a lifetime, 
the Kiwanis International Board is working on changes to ensure the organiza-
tion is doing what it can to protect and serve all children.

At its January meeting, the board approved revisions to Procedure 432—
Guidelines for Adults Working with Kiwanis Sponsored Programs, which will 
be retitled Youth Protection Guidelines.

It also approved new Procedure 433—Kiwanis Youth Protection Week, effec-
tive October 1, 2013, with the � rst observance to take place during 2013–14. It 
reads as follows:

Kiwanis International designates a week each year to be Kiwanis Youth Pro-
tection Week, with a twofold purpose: (1) Encouraging clubs to use the club 
meeting that week (or the next scheduled meeting) to educate all club members 
on Kiwanis Youth Protection Guidelines, best practices and individual respon-
sibilities; and (2) Building public awareness of Kiwanis’ commitment to youth 
protection. Educational materials will be provided by Kiwanis International for 
use by clubs when participating in this observance.

Providing protection
BOARD APPROVES YOUTH PROTECTION WEEK, GUIDELINES

Kiwanis International’s revised 
Youth Protection Guidelines:

• Prohibit tobacco and alcohol 
use during youth events.

• Require background checks for 
some adults.

• Recommend � nding expert 
assistance when youth 
counseling is needed.

Read the complete guidelines at 
http://kwn.is/kmagyouth.
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Listen up
If you’re attending the 2012 Kiwan-
is International convention in Van-
couver, British Columbia, this June, 
don’t miss the chance to hear from 
two speakers with inspirational 
messages and philanthropic hearts.

Attendees at the Faith and Hu-
mor Breakfast on Saturday, June 
29, will bene� t from the passion 
of Nick Katsoris, a practicing at-
torney and author of an acclaimed 
children’s book series about Louk-
oumi, a lamb that aims to make 
the world a better place. The series 
sparked an annual Growing Up 
with Loukoumi Dream Day con-
test to give children the opportu-
nity to experience their dream ca-
reer—be it playing soccer with the 
New York Red Bulls or witnessing 
the landing of a spaceship on Mars 
from NASA’s Mission Control. 
Nick’s National Make a Difference 
with Loukoumi Day each October 
was highlighted by USA Today 
as one of � ve projects that truly 
makes a difference.

Keynoting the Leadership Lun-
cheon on Thursday, June 27, is Rick 
Hansen, who wheeled through 
34 countries over the course of 26 
months to raise awareness about 
people with disabilities. When in-
vested, the US$26 million initially 
raised grew to $245 million, allow-
ing the establishment of the Blus-
son Spinal Cord Centre, a founda-
tion and a web-based accessibility 

ratings map. In May 2012, he re-
traced the Canadian segment of his 
original 1987 tour—with the par-
ticipation of 7,000 people who have 
been inspired by his pursuit of a 
healthier, more inclusive world.

Both meals are ticketed events 
that require online registration and 
payment. Visit www.KiwanisOne.
org/convention/tickets to secure 
your place.

Save now for Vancouver
One month remains to save on your registration for the 98th Annual Kiwanis 
International Convention, June 26–30.

April 1 is the deadline for early registration to join Kiwanians from around the 
world in Vancouver. Don’t miss this opportunity to make your voice count by 
voting on amendment proposals and electing Kiwanis International leaders.

Japan to host 2014
Tokyo and Chiba, Japan, will host the 99th Annual Kiwanis International 
Convention in 2014, July 17–20.

The selection was announced by the Kiwanis International Board during its 
meeting this past January.

Chiba and Tokyo share locations at the northern coastline of Tokyo Bay. The 
metropolis is a cultural crossroads where centuries-old history and tradition 
meet the cutting edge innovation and pop culture of the 21st century.

Nick Katsoris Rick Hansen
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Kiwanis and its youth leadership programs are taking a stand against bullying. And you can help. 

and communities at www.Kiwanis.org/bullyprevention.

647 CMYK

White CMYK

302 CMYK

Black CMYK

Crisp, comfortable white 100% cotton pinpoint oxford 
dress shirts in Regular, Big & Tall or Trim Fit at a

SPECIAL  
INTRODUCTORY PRICE...

$19.95
Reg. $49.50-$54.50

Plus, FREE monogramming! 
(a $9.75 value)

Add this Silk Tie  
for only $19.95! 

Item #TMH1500  (Regularly $49.50)

More options than you’ll find anywhere else!
Your Collar Style: 6 Collar Choices.

Your Cuff: Button or French Cuff.

Your Fit: Regular, Big & Tall or Trim.

Your Size: 14½” x 32” to 20” x 37”.

Order Today! Call 800-309-6000 or visit paulfredrick.com/try

Specify promotional code T3RSKN
New customer offer. Limit four shirts per customer.  

Shipping charges extra. Cannot be combined with other offers. 
Free exchanges. Expires 4/30/13.

 A
dv

er
tis

er
: 

Pa
ul

 F
re

dr
ic

k
 

C
on

ta
ct

: 
A

m
ie

e 
Fi

nk
be

in
er

 a
t P

ar
ad

ys
z-

M
at

er
a

 
Ph

on
e:

 7
63

.6
47

.5
14

2
 

Em
ai

l:	
afi
nk
be
in
er
@
pa
ra
dy
sz
.c
om

 
O

n 
Sa

le
: 

3/
1

Kiwanis_030113.indd   1 1/11/13   2:20 PM

Call for a FREE
Cookbook Kit

Make your own
Cookbook

www.morriscookbooks.com
800-445-6621

ext. KW3

Cookbooks are proven fundraisers and
perfect keepsakes for your church, school,
family, business, or organization. We make
it fun, affordable, and highly profitable!

Raise $500 – $50,000

• As low as $2.05 per book
• FREE features and options

to customize
• Sales guarantee, online 

system, and more

Kiwanis
revises policy
At its January 2013 meeting, the 
Kiwanis International Board re-
vised its policy regarding alcohol 
to read:

Policy C—General
6. Alcohol Guidelines 

Alcohol may be served or 
consumed at Kiwanis events 
in a legal and responsible 
manner, provided such serv-
ing or consumption is done 
in accordance with the cus-
toms and applicable laws 
where the club or other Ki-
wanis entity is located.
Because the presence of alcohol 
at a function greatly increases 
the risk of personal injury, Ki-
wanis clubs and other Kiwanis 
entities must be conscious of 
liability exposure whenever 
alcohol is offered. All Kiwanis 
entities should adhere to the 
alcohol guidelines established 
by Kiwanis International when 
providing alcohol at an event; 
see Procedure 173 – Alcohol 
Guidelines for Kiwanis Clubs 
and Other Kiwanis Entities.

The board also approved a re-
lated procedure, “Alcohol Guide-
lines for Kiwanis Clubs and Other 
Kiwanis Entities.” For details, read 
Procedure 173 at www.Kiwanis 
One.org/procedures.

Correction
In the People article titled “Man 
on a Mission” (January/Febru-
ary 2013), Kiwanis magazine mis-
spelled the name of John Gillan, 
member of the Tempe Nuevo, Ari-
zona, Kiwanis Club.
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Kiwanis and its youth leadership programs are taking a stand against bullying. And you can help. 

and communities at www.Kiwanis.org/bullyprevention.
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KIWANIS MAGAZINE  |   News12 Buffalo Gold
Offi cial At-Cost Release of U.S. Government-
Issued 1 oz. Buffalo Gold Coins. Legal Tender, 
24-Karat Gold Authorized by U.S. Congress.

The U.S. Money Reserve Main Vault Facility today announces what could 
be the fi nal release of U.S. government-issued 24-karat Gold Buffalo Coins 
previously held in the West Point Depository/U.S. Mint. Gold Buffalo 
Coins contain 99.99% pure gold, as well as the iconic Native American 
chief and buffalo designs from the beloved Buffalo Nickel. For the 

fi rst time in recent history, U.S. citizens can buy these 2013 
government-issued 24-karat Buffalo Gold Coins at an 

incredible at-cost price of only $1,741.00 each. An 
amazing price because these U.S. government-

issued Gold Buffaloes are completely free of 
dealer markup. That’s correct — our cost. 

Gold, which is currently around $1,675.00 
per ounce, is predicted by experts to 

have the explosive upside potential 
of reaching up to $10,000 per 
ounce! Please be advised: Our U.S. 
government gold inventory is priced 
at $1,741.00 per coin while supplies 
last or for up to 30 days. These coins 
may sell out. Call immediately to 
avoid disappointment! Order now 
before our vault sells out completely!

CALL TOLL-FREE

1-855-844-8563

1 - 1 OZ. Gold American Buffalo   - $1,741.00
(plus insurance, shipping & handling $15.00)

3 - 1 OZ. Gold American Buffaloes  -  $5,223.00
(plus insurance, shipping & handling $15.00)

5 - 1 OZ. Gold American Buffaloes -  $8,705.00
(plus insurance, shipping & handling $15.00)

OFFER VALID FOR 30 DAYS OR WHILE SUPPLIES LAST  

VAULT CODE: KW4-1741

MASTERCARD • VISA • AMEX • DISCOVER
CHECK • BANK WIRE
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24-K 
GOLD

1 oz. Coin

©2013 U.S. Money Reserve. The markets for coins are unregulated. Prices may be more or less based on current market conditions. Prices can rise or fall and carry some risks. The company is not affi liated with the U.S. Government and the U.S. Mint. Past performance 
of the coin or the market cannot predict future performance. Special at-cost offer is strictly limited to only one lifetime purchase of 5 at-cost coins (regardless of price paid) per household, plus shipping and insurance. Price not valid for precious metals dealers.

Kiwanis partners 
with Landscape 
Structures
The Kiwanis family announces a 
new partnership with Landscape 
Structures. As a vision partner, LSI 
will help bring play and playgrounds 
to communities, especially on 
Kiwanis’ signature day of service, 
Kiwanis One Day.

Landscape Structures has been the 
leading commercial playground 
equipment manufacturer in the 
world since 1971. LSI encourages 
outdoor play that develops healthy 
kids and a sustainable world by 
creating innovative products for park 
playgrounds and school playgrounds 
that are environmentally responsible. 
As a leader in inclusive play, Land-
scape Structures is committed to 
designing playgrounds that provide 
places where children of all abilities 
can play, learn and grow together.

Learn more about LSI at www.
playlsi.com.

ON THE WEB

Webinars
Add some oomph 
to membership 
recruitment, kaching to 
your fundraising and 
wow to your club by 
participating in Kiwanis 
International webinars. 
Coming soon:

March 5: Reveal your 
club’s growth potential by reaching out to your community, while engage 
all members in membership recruitment.

March 12: A panel of seasoned Kiwanians will share what they know 
that you may not know and answer questions on a variety of topics.

March 19: From mini to mighty, 25 FUNdraising ideas will put you club 
on track for raising money and getting its name out in your community. 
Come prepared to share your fundraising ideas too.

March 26: Doing the same old projects? Hear great ideas to add sizzle to 
your club’s events.

April 9: May is membership month. Plan and conduct a recruitment 
campaign—30 days from start to � nish.

April 16: Learn the basics of developing and delivering a quality new-
member orientation.

Find more details and register at www.KiwanisOne.org/webinars.

Toolbox
Club bylaws now online

In October 2012, the Kiwanis International Board adopted a new 
Standard Form for Club Bylaws, which provides greater � exibility 
and autonomy to clubs. It also includes club policies that may be 
personalized by each club.

The revised standard form, including mandatory and optional policies 
sections, are now available online to help clubs update their bylaws 
before the end of the 2013 calendar year. Once completed and 
submitted, each club’s compiled bylaws will be stored online. During 
the new process, clubs can download a PDF at any time and check 
status of approval.

Since a club’s bylaws will be stored electronically, they’ll always be 
accessible whenever needed for review or to create a new version. 
No more paper � ling. No need to request copies from Kiwanis 
International.

Get full details at www.KiwanisOne.org/newclubbylaws.
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Buffalo Gold
Offi cial At-Cost Release of U.S. Government-
Issued 1 oz. Buffalo Gold Coins. Legal Tender, 
24-Karat Gold Authorized by U.S. Congress.

The U.S. Money Reserve Main Vault Facility today announces what could 
be the fi nal release of U.S. government-issued 24-karat Gold Buffalo Coins 
previously held in the West Point Depository/U.S. Mint. Gold Buffalo 
Coins contain 99.99% pure gold, as well as the iconic Native American 
chief and buffalo designs from the beloved Buffalo Nickel. For the 

fi rst time in recent history, U.S. citizens can buy these 2013 
government-issued 24-karat Buffalo Gold Coins at an 

incredible at-cost price of only $1,741.00 each. An 
amazing price because these U.S. government-

issued Gold Buffaloes are completely free of 
dealer markup. That’s correct — our cost. 

Gold, which is currently around $1,675.00 
per ounce, is predicted by experts to 

have the explosive upside potential 
of reaching up to $10,000 per 
ounce! Please be advised: Our U.S. 
government gold inventory is priced 
at $1,741.00 per coin while supplies 
last or for up to 30 days. These coins 
may sell out. Call immediately to 
avoid disappointment! Order now 
before our vault sells out completely!

CALL TOLL-FREE

1-855-844-8563

1 - 1 OZ. Gold American Buffalo   - $1,741.00
(plus insurance, shipping & handling $15.00)

3 - 1 OZ. Gold American Buffaloes  -  $5,223.00
(plus insurance, shipping & handling $15.00)

5 - 1 OZ. Gold American Buffaloes -  $8,705.00
(plus insurance, shipping & handling $15.00)

OFFER VALID FOR 30 DAYS OR WHILE SUPPLIES LAST  

VAULT CODE: KW4-1741

MASTERCARD • VISA • AMEX • DISCOVER
CHECK • BANK WIRE
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©2013 U.S. Money Reserve. The markets for coins are unregulated. Prices may be more or less based on current market conditions. Prices can rise or fall and carry some risks. The company is not affi liated with the U.S. Government and the U.S. Mint. Past performance 
of the coin or the market cannot predict future performance. Special at-cost offer is strictly limited to only one lifetime purchase of 5 at-cost coins (regardless of price paid) per household, plus shipping and insurance. Price not valid for precious metals dealers.
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Calling all
One Day stories
With Kiwanis One Day just around 
the calendar corner on April 6, clubs 
worldwide are putting the final 
touch on their plans for their part in 
this day of service. Don’t forget one 
important assignment.

Make sure to email a summary of 
your One Day activities and action 
photo to shareyourstory@kiwanis.org 
by April 10. Photos should be taken at 
a camera’s highest setting in a large, 
high resolution format. (Visit www. 
KiwanisOne.org/phototips for dos 
and don’ts that may help get your 
club’s story published locally and  
beyond.)

Kiwanis International has several 
opportunities to publish One Day 
stories, including Kiwanis magazine 
and the Kiwanis International Update 
newsletter.

Cameroon
eliminates MNT
The World Health Organization 
has announced that Cameroon 
has eliminated maternal and 
neonatal tetanus (MNT).

Since 1999, UNICEF and its 
partners have helped 29 coun-
tries achieve victories over the 
disease, including recent suc-
cesses in China, East Timor and 
Tanzania. However, MNT is still 
a deadly threat in 30 countries. 
Kiwanis International’s Eliminate 
Project is raising US$110 million 
by 2015 to eliminate MNT in all 
remaining nations.
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There was food, face painting, 
games, candy and of course, 
sailing, during the Kiwanis 
Sail 4 Children event this 
past summer in Nieuwpoort, 
Belgium. Kiwanis members from 
several clubs in Belgium and 
one in France came together to 
make an unforgettable day for 
about 100 children as they gave 
them a fun-filled day on the 
North Sea. 

out to sea
Children in Belgium set sail and Create lasting memories thanks 
to the hard work and dediCation of several kiwanis CluBs 

Story and photography by Kasey Jackson

I’m in a car headed from Ghent city cen-
ter to Nieuwpoort on the coast of Belgium 
and the weather is questionable at best. 
Gray clouds swirl almost violently above, 
and the wind is picking up. Conversation 
has of course turned to the impending 
rain. It becomes apparent quickly that it’s 
actually a downpour.

Certainly not the best sailing weather.
But on this day in late August, Kiwanis 

members from several clubs in Belgium 
and one in France are heading to this 
coastal town to create memories for more 
than 100 children who have one goal for 
the day: get out on a boat on the North Sea. 
Weather simply can’t stand in the way.

On the scene in Nieuwpoort, several 
buses, trucks and carloads of children 
already have arrived. The kids are run-

ning around, laughing, playing games 
that have been set up in the parking lot by 
members of the Kiwanis Club of Avelgem, 
the club organizing this event. The kids, 
naturally, are oblivious to the weather 
conditions. The adults are adding jackets.

Things are underway.
Two Kiwanians are in a food truck dish-

ing out Belgian fries for the fryer. A wom-
an is ladling soup. A few more Kiwanians 
and volunteers are helping register each 
child. Several Kiwanians are carrying 
clipboards, keeping track of which skip-
pers are present, how many each boat can 
hold and who is sailing in each time slot. 
A group is preparing mussels for lunch 
while another small group is assembling 
life jackets on several tables.

This is the Kiwanis Sail 4 Children. And 
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Kiwanis members help with any and every job imaginable, from preparing lunch, cleaning mus-
sels, setting up games, fitting children for life jackets and scooping ice cream. It’s definitely a 
team effort. With this past summer’s sail being the fifth for the Avelgem Kiwanians, it’s getting 
easier  to pull off such a huge project. A project that is so important to the children. “We reach 
people who need it,” says Filipe Delanote, member of the Kiwanis Club of Torhout Houtland. 
“It’s such a great opportunity. People like to be together. It’s nice to be here for the children.”

it’s a well-oiled machine.
“This is such a great event, let’s 

hope the rain stays away,” says Filipe 
Delanote, member of the Kiwanis 
Club of Torhout Houtland and vice-
chairman-Europe for The Eliminate 
Project campaign. Weather is still ob-
viously on everyone’s mind.

But the squeals of delight from the 
children brighten a day that is other-
wise blustery, gray and cold.

“Some kids here have never seen 
the sea,” Delanote continues. “Never 
been on a train. Never been on a bus. 
Never been on a boat. We give them 
another view on the world. They see 
there are possibilities in life. And 
you know, people from all over town 
come to see this. People from other 
clubs are here to see how it’s going.”

Some of those Kiwanis members 
are from the Mouvaux Kiwanis 

Club in France, just across the bor-
der. Their club is looking at the 
Sail 4 Children project with hopes 
to start their own, similar project. 
And that’s just fine with Manu Van 
Loven, 2011–12 president of the 
Avelgem Kiwanis Club and the man 
who started this project five years 
ago after he saw a Sail 4 Children 
event and wanted to get involved.

“I saw an organization that was 
sailing with children with two cata-
marans,” he says. “The organization 
needed money, so Kiwanis Avelgem 
gave them money, and we were able 
to charter their two boats. Quickly 
we had children to take part, but not 
enough boats. We called a few skip-
pers and asked for help. And then, 
all of a sudden, people would see me 
and ask if they could help.”

The project has grown significantly 
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When the day started out gray and windy 
and rainy, there was concern of how safe 
it would be on the water. But the day 
turned blue and the sun came out just in 
time for sailing. Once on the boats, the 
children could barely contain their excite-
ment. Looking. Pointing. Giggling. Squeal-
ing. Seeing the kids’ delight is his favor-
ite part of the day, says Manu Van Loven 
(right), Avelgem Kiwanian and organizer 
of the event.

since then. More children, more 
boats, more sponsors, more dona-
tions and more volunteers.

In August 2012, a week or so 
before school started, several Ki-
wanis Sail 4 Children events were 
held. Ghent. Kortrijk. Nieuw-
poort. Ostend. Six Kiwanis clubs 
take part to give more than 200 
children a holiday at sea, just in 
time for the summer’s end.

“When kids go back to school, 
they can share stories of the boats, 
the games they played, the great 
people they met,” says Avelgem 
Kiwanian Isabelle Van de Popu-
liere. “A lot of the kids wouldn’t 
have had a special holiday, and 
sometimes they feel they need 
to make something up for their 
friends and teachers. These kids 
don’t have to lie. They have a real 
story to tell, and that’s so special.”

As she wraps up her story, the 
children are finishing their lunch-
es. And something brilliant has 
happened.

The sun is out and the sky is blue.
It’s time to sail.

T he children are told to 
watch their steps as they 
climb from the dock onto 

the boat. Their eyes widen as they 
look all around. Two girls, one 
with her face painted with a rain-
bow design, are giggling to each 

other. They sit together, and it’s 
obvious they’re finding it hard to 
contain themselves. They point 
at the mast. They point down the 
stairs at the living quarters be-
low. They point at me. One asks 
what I’m holding.

“It’s a video camera. Do you want 
to see it?” I ask, handing it to her.

She doesn’t understand English 
well, so the skipper explains what 
I have, and she willingly takes it 
and captures herself, her friend 
and all of the rest of the passen-
gers on the boat. The smile on her 
face could light up a room.

I find a spot out of the way, but 
within arm’s reach of the ropes. The 
water is still a bit rough from the 
earlier wind and rain. But this way, 
I have a bird’s-eye view of the kids 
as we hit the first waves.

“Ahhhhh!” they all seem to 
scream in unison, followed by 
high-pitched laughter and looks 
of disbelief as the front end of 
our boat lifts up out of the water 
and slams down, spraying water 
in on all sides. This goes on for a 
few minutes. With each wave, a 
louder squeal.

They are loving it.
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Back on dry land, organizer 
Manu Van Loven watches 
the children as they arrive 

from their afternoon sail. His smile 
matches those on the kids’ faces.

I pull aside a Kiwanian to help 
interpret the children’s reactions to 
their day.

“I love the boat,” says a giddy 
10-year-old girl. “It was windy on 
my face!”

“I like the face painting. I look 
like a star,” says another girl, age 9.

Looking over at the crowd of Ki-
wanians who have gathered near 
the children as they take off their 
life vests, it’s obvious. The day is 
a success.

“I always say that for me, the big-
gest decoration is the smile on the 
children’s faces,” Van Loven says. 
“And you know, the first time I 
did this, most people thought it 
wouldn’t work. Then it worked 
and everyone wanted to keep this 
as a project for our club. But I vis-
ited other clubs in the area and had 
inter-clubs, and I explained our sys-
tem. I told everyone I would help. 

“When I’m older, I have a dream 
that on the last Sunday (in August) 
anywhere in the world where there’s 
water, there are children out on it be-
ing happy. Tour de France is known 
all over. I’d like this to be known all 
over the world as a Kiwanis event.”

Vincent Salembier, who is a mem-
ber of both the Avelgem and the 
Kortrijk Kiwanis clubs, smiles as he 
watches the kids scurry off to play 
games, get ice cream or a last-minute 
face painting. He knows the signifi-
cance of the day on these kids’ lives. 
It’s something they’ll never forget.

“It’s all for them. It’s all for the 
children,” he says. “They go back 
to school, to their friends soon. And 
they’re going to have a story:

“I’ve been to the sea. …”  KM

The children were surprised when a certain pirate from the Caribbean (top) showed up and wan-
dered around the crowd, taking photos and talking about life on the sea. Once out on the sea, the 
children chat with the boat’s skippers, all of whom donated their boats and time to the project. 
“The skippers see the joy and ask to be a part of it,” says organizer Manu Van Loven. 
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Tips for a successful sailing project
Use a guidebook. This will help you keep track of things to do, be more efficient and improve the 
project each year. 

•	 Develop a good sponsoring strategy.

•	 Invite a lot of volunteers and assign each a specific job. Have backup team ready.

•	 Have a few spare boats. Depending on the weather conditions, some boats can’t sail.

•	 Have a backup plan. Since this type of event is very dependent upon the weather, it’s good to 
develop techniques that allow the day to be a success regardless of weather. 

•	 Have a safety plan.

—Courtesy of Michel Davidts, president of the Kiwanis Sail 4 Children organizing commission

When Kiwanian Manu Van Loven first came upon Sail 4 Children, he discovered the organization needed funding to stay afloat. His club, the 
Kiwanis Club of Avelgem, Belgium, donated money to charter two boats, and the Kiwanis Sail 4 Children project was born.
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In the Republic of Guinea, 
according to UNICEF, the rate of 
children dying before their fifth 
birthday is 130 per 1,000 live births 
(as compared to 8 per 1,000 in the 
United States). In 2010, just as the 
country was about to apply for 
elimination status for maternal and 
neonatal tetanus, 64 neonatal cases 
were reported in 15 districts.

Into this environment, John and 
Debbie Button and four other Ki-
wanians, arrived this past Septem-
ber to assess efforts to give those 
children a better chance at survival: 
the elimination of maternal and 
neonatal tetanus. John’s journal 
from the trip reveals that he ob-

served conditions from two per-
spectives: as a Ridgetown, Ontario, 
Kiwanian and as a family doctor.

Follow him and fellow Kiwan-
ians as they travel more than 250 
miles to remote villages, where 
they witnessed the great challenges 
confronting Guinea’s battle against 
MNT—and the successes promis-
ing ultimate victory.

Vive Guinea
Malnutrition, cholera, hiV, unclean water threaten the health and liVes of Guinea’s 
woMen and children, but VillaGe by VillaGe, the nation’s claiMinG Victories aGainst Mnt.
|  Journal excerpts by Dr. John Button  |  Photos by Judy Kramer and Tabassy Baro

“We visited a primary school in Mali,” John Button writes. 
“No electricity, no water and three students to a desk. The 
teacher was overjoyed to receive the pencils, sharpen-
ers, notebooks and French storybooks we brought (left).” 
This past September, Kiwanis and UNICEF representatives 
joined Guinea health workers (below, right) on a vaccina-
tion campaign through northern Guinea.
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In the local hospital’s pediatric ward, we saw three 
young children: one recovering from a bout of malaria 
and two admitted that day from the same village with 
malnutrition. The saddest was a four-month-old baby 
weighing less than seven pounds. The mother had lost 
four previous babies presumably from malnutrition. 
The women had told this young mother that her breast 
milk was responsible, and so she had stopped nursing, 
and the downward spiral began. The baby was pro-
foundly dehydrated, listless and poorly responsive and 

did not interact spontaneously. … I had a bad feeling 
about this infant, which was subsequently borne out, as 
the baby died two days later.

After, we visited a private home and met with 15 young 
mothers. Their knowledge and understanding of MNT 
was remarkable. They all received their health care and 
education at the local health center. They insisted on hav-
ing tetanus vaccinations and access to iodized salt.

The following day, we would see the MNT program in 
action. Would it live up to our dreams and expectations?

Mali, 12 hours and 125 miles north of the capital, Conakry
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Thrilling! In a word, that de-
scribes the opening ceremony for 
the third stage of the immunization 
campaign in the prefect of Mali. 
… Between 250 and 300 attendees, 
mostly women and children, filled 
the town square. Today marks the 
beginning of the Fete de la pomme 
de terre (potato), but the ceremony 
was the celebration of the tetanus 
vaccination campaign.

The prefect’s governor spoke 
of the benefits of the community 
health center in the provision of 
safe obstetrical care and immuni-
zation programs. Among his clos-
ing remarks, the prefect governor 
exclaimed, “Vive le Kiwanis Inter-
national! As he finished, a line was 
already forming … of women to 
get immunized. First in line was a 
nurse from the hospital whom we 
had met yesterday as she cared for 
the gravely ill four-month-old. Ap-
proximately 5,000 doses of vaccine 
will be administered over the next 
four days in the prefect.

An audience, primarily of women (left), gathers in Mali to receive tetanus vaccinations and hear 
encouraging messages from government leaders and doctors (above). “Thirty percent of all wom-
en between the ages of 12 and 19 have already had their first babies, underscoring the need to 
target this demographic for the vaccination campaign,” Button writes.
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Residents were at prayer, so we waited in a reception 
hall beside the health center at the crest of a small hill 
above the village. Suddenly Debbie exclaimed, “Here 
they come!” From the door, we watched as wave after 
wave of women, men and children, climbed the hill to 
the health center.

It was the most thrilling, proudest and happiest mo-
ment of my Kiwanis life. My heart soared.

This afternoon, 214 women were immunized, a re-
markable number in a district that historically is poorly 
engaged. They did not come by car, truck of motorcycle. 
They came on foot, some from miles away.

The vaccination team was highly skilled and the docu-
mentation was thorough. Our partner UNICEF and the 
government of Guinea and its prefects have done their 
homework well.

Fougou, 25 miles south of Mali
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I was very impressed with the tangible results of the MNT 
elimination efforts in Guinea. The UNICEF feet-on-the-
ground are very thorough, practical, insightful and they see 
the greater picture. UNICEF is highly regarded in the coun-
try. Hundreds of adults and children alike waved to our ve-
hicles as we roared past on our way to distant operations.

Clearly the education piece of the campaign is work-

ing, both in urban and rural Guinea. This has occurred 
through partnerships with local radio stations as well as 
labor-intensive door-to-door campaigns.

The logistics of the immunization program are working 
well. The “cold chain” of vaccine delivery is intact. As the 
line for vaccinations formed in Fougou, refrigerated vac-
cines arrived by motorcycle.

Fougou, 25 miles south of Mali

Home in Ridgetown, Ontario

“Across the prefect of Mali, 85 percent of 
those receiving the vaccine (opposite page) 
were receiving their final shots, a testament to 
the success of the education program,” Button 
writes, noting that obstetrical care is another 
key to the ultimate success of Guinea’s MNT 
campaign. “Though training midwives is part 
of the program,” Button writes, “UNICEF dis-
courages home deliveries because of the in-
herent risk of infection. It has made motorcy-
cle ambulances available in Mali to transport 
laboring women to health centers.”
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Dan and Cheryl Connolly
San Jose, California, Kiwanis Club
My personal highlight was being allowed to hold a mother’s 
one-month-old baby, which was initially tied to her back. It 
was a special moment, and one that truly brought full circle 
the real impact the Kiwanis partnership with UNICEF is 
having on reducing infant mortality and on improving lives 
across the developing world.

Robert Allen
Botetourt County, Troutville, Virginia,
Kiwanis Club
In the village of Fougou, each woman I spoke with knew more 
about tetanus than the average person you’ll meet in the Unit-
ed States. So much work needs to be done, yet The Eliminate 
Project’s efforts are paying off. Vaccines are arriving, women 
and babies are being protected, and the most important ele-
ment—education—is having a tremendous impact.

Judy Kramer
Palo Alto, California, Kiwanis Club
We saw women lining up and pushing forward to receive their 
tetanus shots. On that day, I literally got to see lives being pro-
tected. That’s not something that happens every day in my life.

View the full content of these and other Guinea blog posts at 
www.TheEliminateProject.org/blogs. And go to http://kwn.
is/guineaidd to read about John Button’s visit to a salt dis-
tribution center, where he learned about the nation’s efforts 
to eliminate iodine deficiency disorders—the aim of Kiwanis 
International’s first global campaign for children.

Six Kiwanians traveled to Guinea this past September 
on behalf of The Eliminate Project. They found heart-
breaking poverty, endured rough traveling conditions 
and even took cold showers in the dark, because electri-

cal service was not always available. But they also dis-
covered an MNT program that is gathering momentum 
in the West African nation. Meet the other members of 
Kiwanis’ Guinea site visit team.

The Eliminate Project – Kiwanis trip to Guinea, Africa 

Guinea: At a glance

Total population (000)    9,982  2010
% of households consuming iodized salt  41  2006–10
Total under-five population (000)   1,658  2010
Births (000)    390  2010
Under-5 mortality rate (per 1,000 live births)  130  2010
Infant mortality rate (per 1,000 live births)  81  2010
Neonatal mortality rate (per 1,000 live births)  38  2010

Total under-five deaths (000)    48  2010
Immunization, % newborns protected against tetanus  90  2010
Maternal mortality ratio, adjusted (per 100,000 live births)  680  2008
Maternal mortality ratio, reported (per 100,000 live births)  980  2006–10
Lifetime risk of maternal death (1 in N)   26  2008
Total maternal deaths (number)    2,700  2008
Source: UNICEF
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Youth sports are changing. though theY continue to have countless benefits—
teamwork, phYsical activitY, social interaction—there can be potential problems, 
such as rising participation costs, overwhelming time commitments and 
unrealistic expectations.  |  story by michael Jackson

Get in the game

It’s an unseasonably-warm mid-November 
morning in Central Indiana and the park-
ing lot at the Lawrence Soccer Complex is 
a whirlwind of activity. As one line of cars 
streams out of the west side of the facility, 
another, equally-long line files in from the 
north to fill in the empty spaces left behind.

Though it’s not yet noon, 16 matches 
already have been played at this 21-field 
complex. Another 14 are underway. Ten 
more have yet to get started.

For the past three days the city of In-
dianapolis and the Indiana Champions 
League have hosted the Indianapolis 
College Showcase. Close to 1,600 girls 
on 80 teams from across the U.S. Mid-
west and Canada have come here to 
compete and possibly catch the eye 
of college coaches.

It’s a scene that plays out every 
weekend across North America as 
youth sports participation continues 
to climb. According to a 2012 Sports 
& Fitness Industry Association re-
port, more than 28 million U.S. kids 
aged 6 to 17 are playing team sports.

“A lot of these kids are getting the 
opportunity to get exposure where 

they didn’t have it before,” says Sandor 
Kapasi, who has been coaching youth soc-
cer in Canada for the past 12 years. “I’ve 
never seen the emphasis on youth sports 
that I see now.”

Participation levels aren’t the only thing 
that’s changing. The landscape of youth 
sports has transformed as well. For many 
kids, the days of playing a 
sport in a local 
l e a g u e 
or 
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school for three months a year has 
been replaced by year-round train-
ing, membership in so-called “pay 
for play” leagues during off-season 
months, extensive travel and pri-
vate instruction. For parents that 
can mean thousands of dollars per 
year spent on equipment, team 
fees and travel expenses such as 
airline tickets, gas and hotel stays. 
For sporting goods manufacturers, 
it adds up to a multi-billion dollar 
industry. The SFIA reported that in 
2011, more than US$3.5 billion was 
spent on equipment, apparel and 
footwear for baseball, basketball 
and football alone.

The bene� ts for young athletes 
who are involved in team sports 
are well documented: obesity rates 
among athletes are lower than their 
peers, they are more likely to stay 
in school and graduate, and less 
likely to smoke cigarettes and get 

involved with illegal drugs. And 
despite the rising cost to play, the 
experience can be a rewarding one 
for athletes and parents who em-
bark on the journey with reason-
able expectations.

The cost to participate
At Field No. 9 at the Lawrence Soc-
cer Complex, Laura Bezaire watch-
es her 17-year-old daughter, Jenna, 
compete in her team’s � nal match 
of the weekend. The Bezaires and 
other families from the Eastside 
Kickers have come from Windsor, 
Ontario, to watch their daughters 
play in the three-day tournament.

At 17 years old, Jenna Bezaire 
has already been playing competi-
tive soccer for a dozen years. She 
has been playing as part of a travel 
team the past seven. And it comes 
with a hefty price tag. Laura Bezaire 
estimates the family spends around 

US$3,000 annually on membership 
fees and travel expenses.

“And I’d say for the parents 
whose kids are on this team all 
year-round, they’re spending a lot 
more than that,” she says. “There 
are some families where I know 
the money is a factor. I know our 
club will take that into account 
when there are families that have 
certain � nancial situations. They’ll 
help sponsor the kid in terms of the 
costs.”

In addition to the financial 
commitment, parents must also 
find the right balance between 
sports and family. For those with 
multiple kids in multiple sports, 
that can sometimes be difficult.

Marc and Michelle Desrochers 
know � rsthand the challenges of 
handling competing schedules. The 
Watertown, Connecticut, couple 
have two kids who are active in 

“I think a lot of parents make a 
tremendous monetary investment 
that they think is going to double 

somehow (in terms of college 
scholarship money).”
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sports for most of the year. Their 
13-year-old son, James, plays hock-
ey in the fall and winter, followed 
by lacrosse in the spring. Catherine, 
their 11-year-old daughter, swims, 
plays lacrosse and � eld hockey and 
tops off the schedule with dance 
lessons once a week.

The hectic schedule has taught 
the Desrochers the value of plan-
ning and being organized.

“The amount of time spent de� -
nitely makes it a little more dif� -
cult (to � nd a balance at home),” 
says Marc Desrochers, who be-
lieves the couple spends US$6,000 
to $7,000 a year on sports for their 
kids. “I work long hours, and my 
wife takes the brunt of the sched-
uling and the stress of who is go-
ing where and how.

“I wouldn’t say we sacri� ce other 
activities,” he says. “We still try to 
stay active, go on hikes as a family, 
go apple picking in the fall, sled-
ding in the winter, family movie 
nights, etc.”

But for some families, it isn’t that 
simple. Especially when the kids 
are competing at the highest level.

Holly Kriger’s 14-year-old daugh-
ter, Andie, has been playing travel 
soccer since she was 8. Though the 
cost and the travel are both minimal, 
it wasn’t always that way for the 
Nunica, Michigan, family.

Kriger had two sons “go through 
the system” with her oldest play-
ing in a local premier league. The 
cost and time commitment were 
overwhelming.

“It wasn’t just cost-prohibitive, 
but the time that was involved 
just kind of sucked the fun out it,” 
Kriger says. “When you have three 
children and you have to dedicate 
a whole weekend to one, it became 
a little bit troublesome. We couldn’t 
� nd the balance with three children 

with so much time devoted to one, 
so we chose to opt out. We needed 
to even it out a little bit.”

For Kriger, the schedule is now 
more manageable. Her daughter’s 
team plays almost exclusively in lo-
cal matches and travels outside of 
the state just once or twice per year. 
And with the lack of a soccer pro-
gram in the middle school, Kriger 
feels the travel team is the best way 
to help develop her daughter’s con-
� dence and self-esteem.

She also knows that’s not the pri-
mary motivator for some parents.

“I think a lot of parents make a 
tremendous monetary investment 
that they think is going to double 
somehow (in terms of college schol-
arship money),” Kriger says. “I’m 
not sure that really works out for 
most people in the way they antici-
pate it will. But I think it’s probably 
a pretty common theme for parents 
to fork out the big bucks to get their 

kids into the right league and to get 
them visibility for college scouts.”

Chasing a dream
While it may be a misguided rea-
son to spend thousands of dollars 
a year on travel sports, the lure of 
� nancial relief for college can be 
powerful for some parents. And for 
those athletes who are not at the top 
of their sports, travel teams provide 
the only opportunity for broader 
exposure to a deeper pool of college 
coaches. It’s a classic catch-22.

The reality, though, is that only 
a small fraction of high school ath-
letes will receive a sports-related 
college scholarship. Just 2 percent, 
according to the (US) National Col-
legiate Athletic Association. The 
NCAA also dictates how many 
scholarships can be awarded in 
each sport in Division I and Divi-
sion II. And only those who are 
playing football, men’s and wom-
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“I always counsel kids that they 
will have much more scholarship 
money potential if they put their 
efforts toward great grades more 

than athletic training.”
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en’s basketball and women’s vol-
leyball can expect a full ride.

It’s a complicated system that 
many parents don’t understand 
says Ted Flogaites, head coach of 
the women’s soccer team at West-
ern Illinois, a small Division I 
school in Macomb near the Illinois-
Iowa border.

“The notion of a true free ride is 
fairly non-existent in the sense that 
the likelihood of it occurring is slim 
to none,” says Flogaites, who has 
been a head coach on the collegiate 
level for the past dozen years.

“Too many times (a coach) might 
make an offer to a prospective stu-
dent-athlete, and they’re ‘offended’ 
because the offer is insulting her as 
a potential player. But the family 
might not realize we might be close 
to out of money.”

For a family hoping to capitalize 
on their kid’s athletic ability, navigat-
ing the world of athletic scholarships 
and recruiting can be a daunting pro-
cess. Laurie Richter discovered that 
� rsthand when she began to research 
basketball scholarship opportunities 
with her son, Dylan.

What Richter found was a lack 
of information and unhappy end-
ings for many families. She even-
tually turned her research into a 
book, “Put Me In, Coach: A Parent’s 
Guide to Winning the Game of Col-
lege Recruiting.”

The book is a blueprint for ath-
letes and parents seeking to parlay 
on-� eld success into college � nan-
cial aid. It covers such topics as mar-
keting the youth athlete, � nding 
the right collegiate � t, understand-
ing the recruiting process from the 
coaches’ point of view and how to 
� nd merit-based aid at schools that 
don’t give athletic scholarships.

While Richter believes the grow-

ing youth sports movement as a 
whole is a very positive experi-
ence, she sees three problems: 1) 
Some parents are unable to see their 
child’s athletic ability objectively; 2) 
Most have no idea how the schol-
arship system works; and 3) The 
perception of some parents is that 
if they invest huge sums of money 
and time into their child’s sports 
activities, they expect to be “paid 
back” in the form of a scholarship.

“In many cases, a smart kid can 
get a merit scholarship that will 
be more money than a partial ath-
letic scholarship might be,” Richter 
says. “They might not come with 
the bragging rights that athletic 
scholarships come with, but the 
kid won’t lose the scholarship if 
they decide to leave the team. And 
many, many college athletes choose 
not to play out their full college ca-
reer for a variety of reasons.

“I always counsel kids that they 
will have much more scholarship 
money potential if they put their 
efforts toward great grades more 
than athletic training,” she says.

Both Richter and Flogaites also 
fairly point out that there are many 
parents who are realistic about their 
child’s athletic ability and aren’t 
pumping money into the system just 
to get a return on the investment.

That was certainly the experience 
for Dan Dakich, who spent the past 
four summers coaching his son’s 
AAU basketball team.

As a former player and coach at 
Indiana University, and the parent 
of an athlete who will most likely 
play in college, Dakich has seen the 
recruiting process from every an-
gle. He � rmly believes that athletes 
and parents make the � nancial and 
time commitments because of their 
passion for the sport, not for the po-

tential of athletic scholarships.
“Kids who play basketball at a 

high level are very much aware 
that they’re playing for scholar-
ships,” says Dakich, who also 
spent 10 years as the head coach at 
Bowling Green State University in 
Ohio. “Scholarships are a big deal, 
because of the money it saves the 
family. But I believe the majority of 
parents have their sons play (AAU 
basketball) because they know their 
son loves basketball. They don’t 
view it as a vehicle to get a scholar-
ship. That’s just an added bonus.

“I never had a problem with a par-
ent or their expectations,” Dakich 
adds. “It was the most enjoyable 
four years I’ve ever had coaching.”

The Desrochers, the Connecticut 
couple with two kids involved in 
multiple sports, seem to exemplify 
the spirit and attitude Dakich expe-
rienced while coaching his own son.

“We don’t look too far down the 
road,” Marc Desrochers says. “For 
the kids, it’s all about the love of the 
games they play. It’s about the kids 
getting exercise, hanging out with 
friends, making new friends, being 
a part of a team and learning dis-
cipline from a different voice other 
than ours, their coaches.”  KM

When sports hurt

Injuries are an ever-present 
worry for parents of young 
athletes. Read more at http://
kwn.is/kisports.

Awaiting story so we can write 
a more accurate introduction.
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15 things: Vancouver
HEADING TO VANCOUVER FOR THE 2013 KIWANIS INTERNATIONAL CONVENTION? 
HERE’S WHAT WE THINK YOU SHOULD PACK, PICK UP AND READ. 
|  Product photos by Tony Frederick

As any seasoned traveler can tell you, preparation 
and careful packing are key to a successful trip. 
With that in mind, the editors at Kiwanis maga-
zine decided to brainstorm some items we think 
you should take on your trip to British Columbia 
this summer for the Kiwanis International conven-
tion. This way, you’re covered no matter what fun 
you get into.
Five things to pack: Check.

Then we thought you may want suggestions to 
help with shopping plans so you bring home the 
perfect Vancouver souvenir.
Five things to take home: Check.
Then it got really fun for us. We decided to offer 
you, the Kiwanis traveler, some ideas on what 
books you can check out about Vancouver. But to 
do this, we needed an expert. 
Joseph Stewart is the owner of Vancouver’s Black-

berry Books, the store on Granville 
Island that he and his wife pur-
chased from Joseph’s parents a few 
years ago. 
“I love the incredible diversity of 
my clientele,” he says. “Granville 
Island is one of the most visited 
places in Canada. One moment I 
can be recommending mysteries to 
one of my locals and then another, 
selling a guidebook to a couple 
from Iceland!”
Five things to read: Check.

Vancouver is the ideal spot to plan your ex-
tended vacation before or after convention. 
Whether you’re into water or woods, city or 
backhills country, this area will have what 
you’re looking for. Along with more than a 
few surprises for sure.

Then it got really fun for us. We decided to offer 
you, the Kiwanis traveler, some ideas on what 
books you can check out about Vancouver. But to 

Joseph Stewart is the owner of Vancouver’s Black-
berry Books, the store on Granville 
Island that he and his wife pur-
chased from Joseph’s parents a few 

“I love the incredible diversity of 
my clientele,” he says. “Granville 
Island is one of the most visited 
places in Canada. One moment I 
can be recommending mysteries to 
one of my locals and then another, 
selling a guidebook to a couple 

 Vancouver

Then we thought you may want suggestions to 
help with shopping plans so you bring home the 
Then we thought you may want suggestions to 
help with shopping plans so you bring home the 
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15 things: Vancouver

Vancouver  |   KIWANIS MAGAZINE  

5 Travel Items

1. Don’t get caught in the rain without one. Travel 
umbrellas are handy and small enough to tuck 
away in your bag.

2. You simply can’t go to Vancouver without some sort 
of camera. We recommend a compact digital.

3. Heading out on the water? Keep your small 
electronics (phone and camera) safe from 
the elements in one convenient, 
waterproof pouch. It � oats! 

4. Don’t lose your valuables. Keep 
your boarding pass, photo ID and 
passport around your neck in this 
handy travel case.

5. Get a closer look at nature with a 
set of binoculars. They won’t cost 
you much, and you’ll be happy 
when you get a birds-eye view of, 
well, the birds.
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5 Souvenirs

1. Sterling silver tribal art jewelry such as this pendant with 
heavy leather cord are found in many shops in town and 
at the airport. Good for girls and boys of all ages.

2. Maple � avors abound in this area. Pick up any of the as-
sorted foods, including maple smoked salmon.

3. Marvel at the colors and shapes of art glass, a popular 
medium in this region. This piece is by Robert Held.

4. The Royal Canadian Mounted Police Of� cer Moose is 
available at the Mounted Police Post on Cordova Street.

5. It’s Canada. Hockey reigns here. Take home a Vancouver 
Canucks hockey puck for your 
favorite kid or sports lover.
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Blackberry Books has lived in the Net Loft Building on Granville Island, 
Vancouver, British Columbia, for more than 30 years. The family-owned 
bookstore is the perfect spot to � nd your next favorite book or author.

Here are Blackberry owner Joseph Stewart’s 5 favorite “local themed” books:

1. Exploring Vancouver, The Architectural Guide by Harold Kalman & 
Robin Ward
“Although a relatively young city, Vancouver has a diverse collection of 
interesting buildings, both residential and commercial, and this book 
does an excellent job explaining them. Though well-researched and writ-
ten, this is by no means only for an architecture buff; anyone wanting to 
get better acquainted with the city would bene� t with walking around 
Vancouver with this guide in tow.”

2. Sammy Squirrel & Rodney Raccoon by Duane Lawrence
“Local author Duane Lawrence has written a wonderful tale of adven-
ture set in Vancouver’s very own Stanley Park. The story takes Sammy 
Squirrel and his Rodney Raccoon from the safety of the park, across the 
Paci� c Ocean to Japan and back again.”

3. Stanley Park by Timothy Taylor
“In my opinion, this is one of the best novels ever set in Vancouver and 
paints a vivid picture of the city. The story focuses on a young restaurateur 
and his newly opened restaurant and his father, a professor of anthropology 
studying the lives of homeless people in Stanley Park, Vancouver’s largest 
and most famous park. When the father gets too involved in his studies and 
starts living as a homeless man himself, the story gets very interesting.”

4. The Golden Spruce by John Vaillant
“This amazing book is about a unique 300-year-old spruce tree which 
was the victim of eco-vandalism. The tree found in Haida Gwaii (the 
Queen Charlotte Islands), was sacred to the Haida people and consid-
ered rare due to its golden color in a forest of green. John Vaillant gives 
a well-documented account of the tree’s fate as well as a wonderfully 
researched history into British Columbia’s West Coast trade, logging, 
con� icts and myth.”

5 Books

5. The New Granville Island 
Market Cookbook
Granville Island’s Public 
Market was established 
in 1979, in a huge former 
industrial building. It’s now 
one of the most visited places 
in Canada, popular with both 
tourists and locals for its huge 
selection of unique and fresh 
foods. The New Granville 
Island Cookbook is primarily a 
cookbook focused on simple 
but delicious foods with a 
focus on fresh and healthy 
ingredients, but it’s also a 
beautiful coffee table book 
that shares a little of the his-
tory of Granville Island.

p038-041_KIM_0313 KJ JB.indd   41 1/22/13   1:02 PM



KIWANIS MAGAZINE  |   Showcase42

Catering to community
British ColumBia’s Kiwanis tea room is more than a restaurant.
it’s a fundraiser, a CluBhouse and the heart of the oaK Bay, ViCtoria, Kiwanis CluB.

The blue Kiwanis Tea Room has overlooked the 
sweep of Willows Beach outside Victoria, British 
Columbia, for more than 60 years. Beyond being its 
major fundraiser, the Willows Tea Room is at the 
very heart of the Kiwanis Club of Oak Bay, Victoria.

Construction of the Tea Room at Willows Beach 
was begun in 1949—just two years after the Kiwan-
is Club of Oak Bay received its charter. Open daily 
from April to September and staffed by club mem-
bers, paid summer students and community volun-
teers, the tea room serves ‘snack food’ to beach-go-
ers and park users. The menu is simple: sandwiches, 
soup, French fries, deep-fried chicken or halibut on 
a bun, soft drinks, sweets and ice cream.

Around 30 can be seated inside, where a sur-

rounding window proffers a panorama of Juan de 
Fuca Strait, Washington State’s San Juan Islands 
and, on particularly glorious days, the snowy cone 
of Mount Baker beyond.

A number of area residents are lifelong custom-
ers, Kiwanian Brian Beckett says, and coming to 
the tea room during summer is a ritual, “what they 
have always done.”

About CAD$100,000 is generated in the six 
months of operation. After setting aside a small 
amount for upkeep and student salaries, the club 
nets approximately $50,000. Much of the remainder 
helps the club support activities ranging from The 
Eliminate Project to a community Halloween party, 
a sports festival for persons with developmental 
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disabilities, a food bank, air trans-
port for cancer patients, scholar-
ships and autism support dogs.

The club also owns and operates 
a 122-resident pavilion providing 
specialized care for elderly with de-
mentia, owns a low-rental housing 
facility for seniors, and operates Vic-
toria’s oldest independent living res-
idence for seniors. Taking advantage 
of new, weather-tight windows, the 
Kiwanis Pavilion Foundation recent-
ly began offering Sunday morning 
breakfasts during the winter months 
to raise funds to support the facility.

Members are called twice each 
year to help open and close the tea 
room for its summer season. And 
everyone pitches in during an an-
nual weekend fair in the adjacent 
park, when long lines form at tea 
room windows. In December, mem-
bers serve hot chocolate and cookies 
for donations during a nearby yacht 
club’s Christmas sail-past.
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Renovation rejoice
One man’s life of service to his community in St. Ann as 
a shoemaker was repaid in full by two area service clubs.

An interest in helping someone in desperate need 
led the Kiwanis Club of Moneague St Ann, Jamaica, 
to Hubert Grier, an 87-year-old man who sustained a 
physical disability from a motor vehicle accident 10 

years ago. Upon visiting his home while researching 
potential service projects, Kiwanis members found a 
leaking roof, no kitchen or bathroom facilities and an 
apartment covered with shrubbery.

With its membership that includes hardware mer-
chants, a contractor, carpenter and interior decorator, 
the Kiwanis club joined forces and wallets with the 
Optimist Club of Golden Grove. In 24 hours, the team 
repaired his roof, constructed a temporary kitchen 
with a stove, trimmed the shrubbery around the house 
and provided him with a new bed. The volunteers also 
treated him to a makeover, giving him a bath, shaping 
his nails and cutting his hair.

Although initially reluctant to see strangers enter 
his home, Grier was overwhelmed upon seeing what 
they accomplished. “He sat on his new bed looking 
all around with a smile on his face and saying thanks 
repeatedly,” says past club president Donna Coombs.

The service groups plan to regularly visit him with 
food and clothing and maintain the work they com-
pleted. They also aim to obtain a more comfortable 
home with a bathroom for Grier from a Jamaican char-
ity called Food for the Poor.  —Courtney Meyer

Swiss have one wild book project
It’s an exciting day at the zoo. Two young children, Rick and Emma, 
notice something is wrong with one of the tiger cubs. How can they 
help? They must � nd a zookeeper and do something—quickly!

The drama of the story unfolds on the pages of a new book called 
“Excitement at the Zoo,” a project of the Kiwanis Club of Zurich, Switzer-
land, in partnership with other clubs in Division 13.

“Our idea was to make a book and use the pro� t for a literacy project,” 
says Zurich Kiwanian Sinan Odok. “A lot of children have little access to 
books and watch television a lot. We wanted to give children and families 
more access to books at home.”

The club worked with a publisher to print 3,000 copies of the book with 
a plan to promote reading by selling 2,000 of the books and donating 
the remaining 1,000 books, along with other books from the same pub-
lisher, to disadvantaged children in the community.

“We’re contacting teachers to identify which children will bene� t most 
from the books, and then going directly to the children and families for the 
literacy project,” Odok says. “The Kiwanis book itself is not only a present, 
but also a way to market Kiwanis. If we can meet with the children and 
read with them, that will make the project even more of a success.”

One 
Day
April 6, 2013
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To most people, a major earthquake that happened in 
February 2011 seems like old news. But for residents of 
Christchurch, New Zealand, particularly the children, 
normalcy has yet to return. Spring in the town of Christ-
church used to mean daffodils and families traversing 
parks, but since the disaster, it takes more than sunshine 
to brighten the days of preschoolers whose lives were 
turned upside down.

Patsy Hill, member of the Takapuna, New Zealand, 
Kiwanis Club, felt like everyone she met was shell-
shocked by the disaster. Both as a devoted grand-
mother to young children and someone involved in 
a program that helps children who are grieving, she 
broadcasted a message for help.

Twelve clubs answered the call, and with Hill as the 
district’s project chairwoman, they began sewing and 
stuffing springtime trauma dolls made from floral fab-
rics. Three members of the Kiwanis Club of Takapuna 
drove more than 670 miles to Christchurch to distribute 
the 1,059 dolls—made by Kiwanians across the North 

Island, New Caledonia and Tahiti—to children in pre-
schools, kindergartens and other child agencies.

“Some girls had to have matching pink dolls, be-
cause they wanted their dolls to be friends,” Hill re-
calls. “Another little group got names for them in a 
couple of seconds. It was very moving to see the shine 
in the eyes of children who had been so reserved when 
we had first arrived.” 

But they didn’t stop there. Keen to ensure the chil-
dren and their families did not feel as if the world had 
forgotten them, Hill initiated another project, making 
tiny teddy bear finger puppets. Five clubs produced 
nearly 900 puppets, which were distributed follow-
ing the children’s return from their schools’ summer 
break, along with clothing and blankets collected and 
made by other clubs.  —Courtney Meyer

Hands-on project
Interested in a finger puppet project? Check out the pup-
pet template online at http://kwn.is/kmagpuppet.

Puppet presents

www.KiwanisOne.org/convention

You have a say in the issues that shape our organization. So lift your voice and 

add your vote—join us for the 98th Annual Kiwanis International Convention. 

Experience one of the world’s most beautiful cities. Enjoy the fellowship of 

people who share your Kiwanis commitment. Energize your club with new 

information and fresh inspiration. 

Shape the future. Share the experience.  

Register for the Kiwanis International convention.

You have a voice.  
You have a vote. 
You have a place  

in Vancouver.  

June 27–30
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Music lessons
It was more than a year In the makIng, but the hard work fInally paId off for the 
lake norman, north CarolIna, kIwanIs Club as Its latest CommunIty-servICe projeCt, 
musICalmInds, kICked off at an area elementary sChool.

The MusicalMinds program is modeled after the 
Venezuelan program El Sistema, which began 37 
years ago with the aim of effecting social change 
through classical music. This year, 30 first- and 
third-graders at Blythe Elementary in Huntersville, 
North Carolina, are taking part in the after-school 
program, which focuses on providing musical in-
struction and appreciation for at-risk children.

Lake Norman Kiwanis members began talking 
about El Sistema and the possibility of providing 
a similar program in their community in Janu-
ary of 2011, but it wasn’t until July of that year 
when they visited a musical outreach program in 
Durham, North Carolina, called KidZNotes, that 
things really took off.

“We went to see a concert and met with the 
woman who started it in Durham,” says Kiwan-
is member Robin Noud, who now serves as the 
board chairman for MusicalMinds. “We knew af-
ter that meeting we could start something that 
would have an impact on children from age 6 
though high school graduation.”

A group of six members returned from the 
meeting in Durham and began to meet regularly, 
organizing gatherings with community leaders, 
including mayors, county commissioners and 
school officials.

“They told us, ‘If you do this, we’ll help,’” 
Noud says. “And we haven’t looked back.”

The students spend 10 hours per week learning 
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and practicing in the after-school 
program, with time built in for home-
work and other social interactions. 
This year, they’ll also give 30 to 40 
performances. The program is de-
signed to grow exponentially with a 
new crop of first- and third-graders 
beginning each year. Program veter-
ans, who can stay in MusicalMinds 
through high school, will serve as 
mentors to the younger students.

“The biggest reason we chose it as 
a project is that this is long-lasting,” 
Noud says. “We knew this would 
really make an impact. We want 
to provide long-term love, joy and 
approval through music. And we 
think the end results are going to 
help with their school work, includ-
ing increased attendance, test scores 
and graduation rates.”

—Michael Jackson
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Racing for the fun of it
They’re off. Two cars barrel downhill, side-by-side. No 
engines propel the cars. Only gravity and their owners’ 
excitement power these hand-size, wooden racers. In a 
flash, the heat is over, a winner is declared. One owner 
shouts in jubilation. Her car came in second in a two-car 
race! In this Aktion Club Pinewood Derby, everyone wins.

When Ken Hauer joined the Peoria Kiwanis Club and 
became involved with the area’s three Aktion Clubs, he 
harkened back to his days as an adult leader with the 
YMCA’s Indian Guides program and its “Fast Car 500,” in 
which children made and raced wooden cars on a down-
hill track. “I thought it was something different that the 
Aktion Club members could have fun doing,” he says.

With kits purchased online, Hauer shapes, sands and 
paints the cars before the Kiwanis club sells (US$5) or 
loans them to Aktion Club members, who decorate their 
models with stickers.

The owners put their vehicles at the top of the ramp—
with or without Kiwanians’ assistance—and are given 
front-row positions to observe their race.

“Reactions range from hollering, ‘I won! I won!’ to 
others who just step away with little expression,” Hauer 

It may have had a slow start back in the late 1970s, but Bon-
ham Trade Days has turned into quite a success for the Kiwanis 
Club of Bonham, Texas.

Walk among the nearly 500 vendors and 7,000 fellow shop-
pers, and you’re likely to find sleeping pigs, strutting peacocks, 
lawn ornaments, horse tack, raccoon caps, jewelry, a custom-
ized motorbike or a vintage Jeep.

“It’s similar to a flea market,” explains Kiwanian John Burnett.

Vendors pay $20 a weekend to have a space at the popular 
event, and the city allows the club to use Fort Inglish Park at 
no expense, as long as the club helps with improvements and 
electricity. Over the years, with an average annual income of 
US$64,000, the Kiwanis club has invested in better bathrooms, 
water, electricity, parking lot improvements and they helped 
raise funds for a pavilion with a paved floor.

According to Burnett, the Bonham Trade Days also has brought 
an increase in tourism to the city.

“People come 100 miles for it,” he says. “Vendors come in 
from Wisconsin, Mississippi, Colorado, you name it. We have 
everything. Food, entertainment, animals, some old stuff, some 
new stuff … pretty much any product that’s legal and not of-
fensive, it’s here at Bonham Trade Days.”

Win or lose, Peoria-area Aktion Club members enjoy the thrill of 
Pinewood Derby racing.

says. “Everyone wins. A trophy goes to the winner; rib-
bons for the runners-up and certificates for everybody.”

Trading days, Texas-sized
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In Kiwanis’ Rocky Mountain District, it’s not unusual 
to see a decommissioned ambulance, painted with a 
lime green jungle theme, roll into town. It’s the Jungle-
mobile, and it’s part of a program aimed at reducing 
the number of preventable injuries in children.

 In a joint effort between Kiwanis and the Children’s 
Hospital Colorado, the Junglemobile provides educa-
tional materials covering topics such as bicycle helmet 
and seat belt usage, poison prevention and farm equip-
ment, ATV and water safety. According to the children’s 
hospital website, as many as 90 percent of unintention-
al injuries can be prevented, and every day, more than 
39,000 children are injured seriously enough to need 
medical attention. The Junglemobile focuses its atten-
tion on those who need it most—children living in rural 
areas, who are at higher risk of preventable injuries.

Kiwanis clubs in the Rocky Mountain District can 
sign up to have the Junglemobile at community 
events, coordinating with the hospital and its team 
of drivers—Kiwanians from the Denver metro area. 
Tom Ashe, a member of the Kiwanis Club of Colum-
bine, has been a volunteer driver for eight years and 
has made more than 50 trips behind the wheel of the 
Junglemobile.

“When I started going around to all the communi-
ties, I found myself really enjoying the people and 
the Kiwanis clubs through the Rocky Mountain Dis-
trict,” he says.

 Since the program began in 2000, the Junglemobile 
has traveled more than 130,000 miles and has reached 
as many as 75,000 children in rural Colorado, Wyo-
ming and Nebraska.  —Rachel Rizzuto 

One wild ride
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OPTIONSOPTIONS
Thanks to the Kiwanis International Foundation, you 
have several ways to make a positive impact on chil-
dren’s lives. You can provide a one-time gift—or even 
make regular donations a part of your annual giving.

You can also make a planned gift—and make your gen-
erosity a part of your legacy. Your estate doesn’t have to 
be large to make a difference. In fact, it’s an opportunity 
to extend your Kiwanis impact beyond your own lifetime.

With club gifts, you combine your individual com-

mitment with your fellow Kiwanians’ generosity. For 
instance, the Annual Club Gift Campaign helps cre-
ate a collective expression of kindness. And the Skip-
A-Meal program adds a fun challenge to club giving 
(see next page).

Whether you give as an individual, with your Ki-
wanis club or both, we value the person behind the gift. 
And we value the hope inside the person. Learn more 
at www.kiwanis.org/foundation.

All kinds of kindness
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The Skip-A-Meal special   
Spring is coming—and for many Kiwanis clubs, that means it’s almost time for Skip-
A-Meal. Traditionally, late April is when most clubs forgo a meal during a club meet-

ing or event, or at work. Then each par-
ticipating member donates the money 
they would have spent to the Kiwanis 
International Foundation.

Skipping a meal isn’t mandatory. 
Some participants bring their lunches 
or eat smaller meals instead.  The im-
portant thing is to participate and give. 

In fact, some clubs make Skip-A-Meal 
a special part of the Kiwanis year. Read 
about the New Kingston, Jamaica, Ki-
wanis Club’s event and get more details 
about the program at www.kiwanis.
org/foundation/skipameal.

Pease gives to give back  
Over the years, Francine Pease has made her dedication to children clear—both as a 
speech and language pathologist and a member of the East Troy, Wisconsin, Kiwanis 
Club. But her gifts to the Kiwanis International Foundation are also inspired by the 
adults in her life.

“I’m one of eight children, and six of us have advanced degrees,” Pease says. 
“The only reason is because people were willing to give to us so we could go to 
school. I feel like it’s give-back time.”

Locally, Pease has given back to her community and to the University of Wisconsin-
Whitewater. With the Kiwanis International Foundation, she extends her impact. “I 
realized what I did in East Troy affects everybody in the world—that ‘little me’ makes 
a big difference.”  

Being a Kiwanian since 1999—and a member of the Kiwanis International Foun-
dation—has inspired Pease. “I have really become philanthropic while I’ve been a 
part of Kiwanis,” she says. “I give money to Kiwanis, but I give a lot of money to 
the community, usually things that involve children.” 

Pease is especially enthusiastic about The Eliminate Project. “One reason I’m so pas-
sionate is because it deals with the safe-
ty of women and children,” she says. 
“I can’t believe everyone isn’t standing 
in line to give to our foundation for all 
the wonderful things it does, including 
The Eliminate Project.”

Ultimately, she adds, it’s a mat-
ter of seeing the big picture. “That’s 
something I would even tell my stu-
dents—it’s not all about you,” she 
says. “One person can make such a 
difference.”

Read more about Francine online 
at www.kiwanis.org/foundation.

Planned giving 

A rule change
The Heritage Society has long 
been the way our foundation 
recognizes a planned gift from 
members who extend their 
Kiwanis impact forever. The 
current Kiwanis year brought 
one change: As of October 
1, 2012, gifts of US$10,000 or 
more must be documented. 

The new requirement is both a 
safeguard and an encourage-
ment to give. Documenta-
tion helps ensure that your 
planned gift will ful� ll your 
wishes and serve those whose 
needs moved you to generos-
ity. In fact, it’s another way by 
which the Kiwanis Interna-
tional Foundation is working 
to make your gift go farther. 

With that kind of con� dence, 
Heritage Society members 
know their kindness will get 
real-world results.

“The inspiration is simple: 
When I’m gone, I still want to 
help people,” says Lew Brad-
ley, a member of the Chandler, 
Arizona, Kiwanis Club.  “The 
foundation does a great job—I 
can trust them to do right.”

The Kiwanis International 
Foundation is here to help 
you explore your options and 
make the commitment that 
best � ts your circumstances. 
(For legal and tax advice, how-
ever, be sure to consult your 
tax advisor.) 

For more details, go to www.
kiwanis.org/foundation/
plannedgiving.  You can also 
call Matt Morris at  1-800-KI-
WANIS, ext. 234. Or email 
mmorris@kiwanis.org.
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Building peace
A look into the pAst inspires A new Brunswick kiwAniAn to reconnect with 
old friends, resulting in A new school for children hAlf A world AwAy.

The YMCA Peace Medallion recognizes people who, 
without any special resources, demonstrate peace-
building in their lives and activities. Patricia Ells-
worth, a member of the Kiwanis Club of Fredericton, 
New Brunswick, embodies that description perfectly. 

“I taught in Zambia from 1969 to 1971 as a CUSO 
volunteer,” she says, “but I lost touch with my col-
leagues at our posting, Namwala Secondary School, 
when my husband and I returned to Canada. Then, in 
2004, there was an article about me in the magazine of 
my teachers’ association. I had received an award, and 
in the article, I had recognized the mentoring I received 
from my Zambian headmaster.”

She regained contact with her Zambian colleagues, 
Headmaster Simon Maonde and his wife, and dis-
covered they had no classroom so taught from their 

home. One thing led to another and soon she again 
was working with them. This time to build a school.

“I began fundraising here in Fredericton, but I knew 
I couldn’t do it alone,” she says. “I was able to contact 
other returned CUSO volunteers, and we formed the 
Friends for Zambia Society. Since then, many individ-
uals, organizations—including Kiwanis—churches, 
schools and businesses contributed to the construc-
tion of Twitti Basic School.

“My personal motivation was to help the Maondes 
and to give back to Zambia, the country that had 
changed my life during the two years I lived there,” 
she says. “And my daughter was born there, so there 
is a special attachment that is impossible to ignore.”

Her years of peace-building paid off: The school 
officially opened on July 13, 2012. —Shanna Mooney
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Paul Brenner wasn’t looking to 
sell his Andrew Clemens sand 
art piece. During his 40 years in 
the antiques business, it was just 
something he’d picked up to add 
to his personal collection.

“I liked it,” says Brenner, a 
member of Iowa’s Spencer-Day-
breakers Kiwanis Club. “So I kept 
it and never gave it much particu-
lar mind.”

But representatives from the 
Rich Penn Auction Company no-
ticed the one-of-a-kind piece and 
several other items in Brenner’s 
collection.

“They kept referring to it. So 
I figured, if I’m going to sell my 

personal collection, I’d want to do 
it for The Eliminate Project.”

As a multi-division coordinator 
for The Eliminate Project in Iowa, 
Brenner used the opportunity to 
educate people about maternal/
neonatal tetanus. He insisted that 
a portion of the proceeds benefit 
the project and that the auction 
company make a contribution—
both of which will be sizable, 
since the Clemens piece fetched 
a world-record US$45,000 at the 
auction in September.

“It’ll be a nice contribution, of 
course,” says Brenner. “But my 
whole reason for doing this was to 
raise awareness.” —Kimiko Martinez
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A one-of-A-kind sAnd Art piece rAises money 
And AwAreness for the eliminAte project.

Sand art sale saves lives
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Food fight:
Japadog vs. poutine
If you’re headIng to VancouVer, BrItIsh columBIa, for the 2013 KIwanIs 
InternatIonal conVentIon, you may haVe a tough tIme choosIng what 
foods to eat. so, what’ll Be: Japadog or poutIne?

Japadog came to Vancouver in 2005 when an 
ambitious Japanese couple moved to Canada 
with the goal of creating a world famous 
street food stand. In spite of its humble 
beginnings, it has been thrice awarded the 
title of “Best in Vancouver.” It’s a hotdog 
(ranging from the more customary beef and 
pork to even shrimp) with Japanese toppings 
(like seaweed, rice, edamame, Miso, and 
bonito flakes).

Originating from Québec, poutine (pro-
nounced peu-tin) is a dish that consists of 
crispy French fries topped with thick, rich 
brown gravy and white cheddar cheese curds. 

Invented in 1957 in Warwick, the unusual 
flavors of poutine combine to create what is 
known in Acadian slang as a (delicious) mushy 
mess. Try it in its most traditional form, and in 
other elevated variations including meats, at La 
Belle Patate on Davie Street.

If those sound a little too adventurous, per-
haps work up your courage with a glass of 
wine from the Okanagan Valley or a craft beer 
from British Columbia. You could also explore 
a variety of other food trucks around the city, 
including those featured at the Richmond Night 
Market, open during the summer months for 
fun, food and games.  —Courtney Meyer

JAPADOG POUTINE
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The leaning house
There was a crooked house, with walls that went this way and that.

And stairs that went up and a slide that went down.

A crazy structure, it was, erected in 1976 by the Kiwanis Club of San Jose, Cali-
fornia, at the Happy Hollow Park and Zoo. But as zoos sometimes do when 
they get old, Happy Hollow closed for a major upgrade.

But there was no plan to straighten up the 34-year-old crooked house. So San 
Jose Kiwanians and University of San Jose State University Circle K members 
picked up their paint brushes and toolboxes and � xed up the peculiar place.

Now, children and their families once again can be heard laughing and having 
a good time while they. ...

Look out wonky windows. …

Tiptoe across tipping � oors. ... 

And lean against the leaning walls. …

At the crooked house that Kiwanis built.

Famous encounters
Josef Vojtek’s day job is belting out hard-rocking 
songs for the band Kabát (The Coat). When not re-
cording or on tour, the Czech celebrity has been 
known to visit hospitalized children.

Vojtek is one of many famous Czech personalities 
who have accompanied members of the Kiwanis 
Club of Ostrava on pediatric ward tours to distribute 
Kiwanis dolls and spread cheer.

“I’m happy that I can enjoy their presence and 
cheer up the children,” Vojtek says. “I have a sick son 
myself, with diabetes; so, I know how children feel in 
the hospital.”
Other Kiwanis-family clubs have shared the spotlight 
with celebrities too:

• The National Basketball Association’s Houston 
Rockets see a lot of the Cypress Ranch High School 
Key Club. Over the past � ve years, the students 
have volunteered at a number of team events. 
One of their favorite activities is the annual Rock-
ets Run, which this past year raised funds for the 
USO to lift the spirits of American troops and their 
families in the Houston area.

“We set up fruit and drinks and loaded pizza ovens 
with hundreds of pizzas,” reports Faculty Advisor 
Jennifer Hydes. “When the race was complete, we 
served food and drink to race participants.

• United States Senator Mark Pryor had lunch with 
the Kiwanis Club of Little Rock, Arkansas and 
spoke about his perspective on the nation’s eco-
nomic future.

Rock star Josef Vojtek is just one of many Czech celebrities to ac-
company Ostrava Kiwanians on hospital rounds. Read about others 
at http://kwn.is/kmagostrava.
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Some families shop at grocery stores 
that have the freshest produce. Other 
shoppers prefer stores with the best 
coupon deals. Thirteen-year-old Al-
exandra Page has a new option to 
consider when picking a food market: 
Which place has earth-friendly bags.

She shares the credit for this discov-
ery with a few slimy, crawly worms.

Ugh!
Page won the Drury, New Zealand, 

Kiwanis Club’s science fair by test-
ing the strength and degradability of 
stores’ plastic bags.

“I investigated the degradability by 
placing the bags in my compost bin, 
which is dense with worms,” she says. 
“I put the bags in for six weeks, and 
when I took the bags out I found that 
the bag with most worm population 
was the Countdown (store’s) bag.”

She believes the worms were more 
attracted to the bag’s grey coloring, ex-
plaining, “It was covered in far more 
worms than the other three bags.”

Read Page’s report online at
http://kwn.is/kmagworms.

Sculpting memories 
Thanks to Kiwanis, one Swiss community now has a last-
ing monument to remind them of a day of fun. Nearly 
400 students from the Muri-Gumligen community joined 
the children of the Aarhus, an institution for children and 
adults with disabilities, to participate in a Plauschparcours 
(activity course). The Bern-Aare Kiwanis Club’s event—
which featured activities including wheelchair balancing, 
finger painting and darts—raised money for the Bergwald 
Project, a foundation dedicated to protecting forests; 
the Aarhus and The Eliminate Project. One of the most 
popular activities involved competitive sawing, which 
featured community celebrities and child participants. The 
wooden discs were built into a permanent sculpture titled 
Lebensfreude (“Zest for life”). —Courtney Meyer

Worms advise: shop grey

Sponsoring a Service Leadership Program can be a rewarding part of club 

membership. But to be effective, you have to be ef¿cient. Kiwanis International 

offers a one-stop online toolkit for SLP advisors. Get tools, tips and information—

including an easy 10-step process, with details for each step along the way.

It’s all available at www.KiwanisOne.org/advisor.

You know why. Make sure you know how.
Get Service Leadership Program resources.

www.KiwanisOne.org/advisor
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Birthdays
These clubs celebrate 

anniversaries in April 2013.

For a more complete list, visit

www.kiwanis.org/birthdays.

75TH—1938

Stuart, Florida, April 1

Hazard, Kentucky, April 2

Dyersburg, Tennessee, April 14

Greater Omaha, Nebraska,

April 19

Helena-West Helena, Arkansas, 

April 25

50TH—1963

Basel, Switzerland, April 1

Bruxelles No 1, Belgium, April 9

Delphos, Ohio, April 30

25TH—1988

Chung Mei, Taichung City,

Taiwan, April 1

Mu Lan, Chi I City, Taiwan,

April 2

St. Thomas Golden K, Ontario, 

April 5

Ozark Coast, Osage Beach, 

Missouri, April 14

Murrysville, Pennsylvania,

April 26

Gawler, Australia, 

April 26

Waynesborough-Goldsboro, 

North Carolina, April 28

Castelvetrano, Italy, 

April 28

Krefeld, Germany, April 29

Carl E. Tavolacci

Centenarian
Carl E. Tavolacci, a member of the 
Bensonhurst and Bay Ridge, New 
York, Kiwanis Club, celebrated 
his 100th birthday this past 
November 9.

by Club Resource Inc.Portalbuzz
the better organization experience

6 interchangeable designs 

Simple setup. No technical skills needed. 

Affordable. Automatic (no-cost) upgrades.

Quick and easy club websites

A public website is part of the full 

version Club Management System.

Details at www.KiwanisOne.org/manageyourclub.
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President’s 
message
Continued from Page 4

one whose members are quite 
vocal and aggressive in display-
ing their passion for the causes 
they serve. Kiwanians also dis-
play the fourth Object by edu-
cating themselves about the 
needs in their local and global 
communities. When was the 
last time your club leaders con-
ducted a “community analysis”, 
a critical directive that has been 
reinforced recently by manda-
tory Kiwanis training?

Kiwanis International spends 
a considerable amount of time 
and dollars aggressively invit-
ing new members to join our 
network. When we do, we are 
not just looking for more num-
bers on our rosters or more con-
tributions to our cash accounts. 
Rather, we seek a personal 
“commitment” to impact more 
lives that will create a more ser-
viceable citizenship.

Do a Google search on the 
words “serviceable citizenship,” 
and you may be surprised to 
find that nearly all the initial 
entries are Kiwanis-related. 
Kiwanians have owned that 
description since the fourth 
Object was adopted in 1924 be-
cause they continue to channel 
their caring energies to perform 
transformational service in their 
communities.

Service impact cannot always 
be easily measured. It is mea-
sured better by a qualitative com-
mitment to the defining values 
described in the fourth Object.

See the gorgeous Pacifc 

Northwest. Take a tour in 

the Vancouver area—or 

join fellow Kiwanians for 

an Alaskan cruise. Go to 

www.KiwanisOne.org/

convention/tours.

• 2013 • www.kiwanis.org/convention

Outside the city. 
Beyond beautiful.
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In the early 1960s, Gerda Schmidt left her home 
in Vienna—a city of 1.6 million people—traveled 
nearly 6,000 miles and lived as an exchange student 
among the 16,000-plus residents in San Benito, Tex-
as. She didn’t know it then, but her see-the-world 
adventure had just begun.

Schmidt’s host family introduced her to life in the 
Rio Grande Valley, including its cowboys and the 
local Kiwanis club. By the time she returned to Aus-
tria, she was a San Benito High School graduate and 
would eagerly “talk down” anybody who dared to 
defame the name of the Lone Star State.

A couple years later when Schmidt was a sopho-
more at the University of Vienna, she received a let-

ter from Gerald Nichols, her host family’s father and 
a San Benito Kiwanian. Kiwanis, he explained, had 
built its first club of Europe—Vienna—which was 
selling postcards as a fundraising project. Would 
she, he asked, obtain some of the postcards for his 
fellow San Benito Kiwanians?

One thing led to another. Schmidt and her mother 
attended a meeting of the Vienna Kiwanis Club to 
order the postcards. Then, the club secretary asked 
Gerda if she’d serve as an interpreter at the club’s 
charter night reception the following weekend. 
There, more than 300 Kiwanians and guests had 
arrived from North America on a “European Mis-
sion” to welcome the Viennese Kiwanians, as well 

as new clubs in Basel, Switzerland 
and Brussels, Belgium.

“This certainly was a wonder-
ful evening,” Schmidt wrote to the 
Nichols family. “All the men wore 
tail coats, and the ladies very fancy 
dresses. I wore white shoes, white 
gloves and purse, and a pink-red-
dish dress and a white overcoat.”

Read the complete text of Gerda 
Schmidt’s letter to the Nichols fam-
ily at http://kwn.is/europe1.

At the charter party in Vienna, Wells 
Ruby, past president of the Cleveland, 
Ohio, Kiwanis Club (left) presents the 
Kiwanis banner to the first Kiwanis club 
in Europe, then named “Wien” and now 
named “Vienna-Europe 1.”

Gerda’s grand 
adventure

TExAs COnnECTiOns puT An AusTRiAn TEEnAgER inTO ThE middlE
Of OnE Of KiWAnis’ pROudEsT hisTORiC EVEnTs.
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by Club Resource Inc.Portalbuzz
the better organization experience

Upgrade to the full version of Club 
Management System now and save more 
time. Contact sales@portalbuzz.com.

We’re all busy. Why not take the hassle out of 
website tasks and club communications?

Lives
Make Life Better

Kiwanis Intl. 3636 Woodview Tr. Indianapolis, IN 46268-3196 USA

Change ServiCe requeSted

what’s your story
If your club has a success story, simply 
email a summary and a few photos 
to shareyourstory@kiwanis.org to be 
considered for possible future use in 
Kiwanis International publications.
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