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$110 million
Amount (in U.S. dollars) Kiwanis is raising for The Eliminate 
Project: Kiwanis eliminating maternal/neonatal tetanus

260,000
Key Club’s record-breaking membership

18 million
Service hours Kiwanis-family members 
contribute each year

“We’re one Kiwanis rather than several groups of 
Kiwanis organizations under a different banner.”

—Paul Palazzolo, 2009–10 Kiwanis International president, on uniting
Kiwanis International and the Kiwanis International Foundation

80  Countries and geographic areas
       that are home to Kiwanis clubs

12%  Increase in Aktion Club membership
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Our youth programs hit record highs. Our 
growth for new Kiwanis clubs was at its 

best in seven years. Our financial standing 
was as strong as ever.

At Kiwanis International, 2009–10 was a year 
of continued resolve and fresh possibility. 

The opportunities and challenges we’ve identi-
� ed—and the steps we’ve taken to meet them—
are helping us build the strengths we’ll call upon 

as we ful� ll the organization’s promise. 
With the organization embarking on its 

most challenging global initiative yet, this is 
an exciting moment to be part of the Kiwanis 
family. Thanks to dedicated members, gener-
ous donors and engaged leaders, Kiwanis is 
poised to ensure that our work remains rel-
evant in fast-changing times—and in commu-
nities around the globe.
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one Kiwanis,
many hands
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 Kiwanis 2009–10 ANNUAL REPORT  5

When an organization aims high, it needs a solid footing to reach its goals. 
Kiwanis has assembled a healthy balance sheet and built up our � nancial 

reserve base. Our organization’s � nances are sound. 

In addition, we’re addressing the needs of clubs and members—and the 
service they provide to others. An important part of that work is the growth 
of Kiwanis clubs and membership. Our ultimate goal is 2 to 5 percent annual 
membership growth among adults. 

That requires fresh thinking and new approaches. The past year brought 
plenty of both.

K iwanis has introduced a host of initiatives. Corporate memberships. Compa-
ny-based clubs. Club satellites to increase � exibility for club operations. We’re 

multiplying the ways people can be Kiwanians—and meeting modern demands. 

We’re also being strategic about new club locations. Worldwide, Kiwanis is 
helping people come together and serve children in places that are rich with 
growth potential. Meanwhile, initiatives such as Achieving Club Excellence help 
existing clubs evaluate themselves and improve the Kiwanis experience for their 
members.

Of course, fulfilling the potential of the times also means identifying the 
talents of those who have been overlooked for too long. Aktion Club—our 
service leadership program for adults living with disabilities—had 9,600 
members by the end of 2009–10. 

A t Kiwanis, we’re moving into an important new chapter in our history. In 
2009-10 Kiwanis International and the Kiwanis International Foundation be-

gan a new relationship. For the � rst time, both organizations began reporting to 
the same executive director. It’s a structural change that will allow Kiwanis Inter-
national and its foundation to work together more ef� ciently. 

It’s an important time to work as a single entity. Signi� cant initiatives lie ahead, 
including our new global campaign for children, The Eliminate Project: Kiwanis 
eliminating maternal/neonatal tetanus. It’s a great opportunity for our staff and 
board members to work hand in hand on a project with worldwide impact. 

A strong foundation
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The dedication and enthusiasm of members have always been key factors in the 
strength of Kiwanis. Nowhere is that truth more apparent than in the energy 

young people bring to our Service Leadership Programs. 

In recent years, they’ve even become a measurable source of encouragement—
about the present and the future. In 2009–10 alone:

• Key Club membership (age 14–18) hit a new high with 260,000 members. 

• K-Kids (age 6–12) and Builders Club (age 11–14) each had more clubs than ever. 

• Circle K International reached 12,700 college and university student members. 

Record numbers of young people are � nding purpose and inspiration with Kiwanis. 
That’s a great achievement—for young people and for the Kiwanis clubs and com-
munity organizations that made it happen. It’s also a sign of the possibilities that await 
us in the years to come. 

K iwanis is moving to keep those youthful connections into adulthood. For exam-
ple, we’ve put new force behind our Key Club and CKI alumni associations—

with initiatives that include websites, social media, recruiting materials and more.

 We’re creating an opportunity to maintain a continuous relationship with young 
people, without barriers. 

For instance, membership in the alumni associations is free. And it’s available to 
graduating seniors, recent alumni and former Key Club or CKI members of any age. 

In the meantime, we’re working to make the Kiwanis-family experience available 
to the next generation of children and young adults. As our growth strategy takes 

shape, we’re examining the possibilities of partnerships. We’re asking what we have 
in common with other organizations and what we might accomplish together. 

And we’re providing Kiwanians with the tools that help them tap into the enthu-
siasm of youth and the needs of local schools. 

We have a platform to build on. Kiwanis International boasts the most—and the 
best—youth leadership and service programs in the world. We look forward to keeping 
our mission relevant to their experience and rewarding for the adults who serve them.

Brilliant present, bright future
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new highs
for youth programs

new highs
for youth programs

new highs
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D id you know that approximately one-third of the Kiwanis family resides outside 
of North America?

It’s an interesting fact, and an impressive statement about our growth. But as we 
move farther into the 21st century, it also provides a fascinating glimpse of our future. 

In an increasingly connected world, international growth is considered a natural part of 
an organization’s evolution. But that “natural” step requires a lot of work and preparation. 

At Kiwanis International, we’re doing that work. In the current year and beyond, 
we’ll continue transforming Kiwanis into a network of members with the capacity to 
serve children—locally and globally.

A truly global organization understands the value of standards and guiding principles 
that allow it to be consistently effective, wherever its members may be. 

But it also recognizes the variations among the places those members call home.

That brings us to an important aspect of worldwide success: having the right people. 
As Kiwanis International’s presence grows around the globe, the necessary capacities 
within our headquarters are growing too.

Our knowledge and experience are also making a difference where it matters most—
in the local communities where our members live, work and serve.

I n Europe, Kiwanis enjoyed another year of membership growth. One key factor: a 
structure that re� ects the cultures of all members of the Kiwanis family. It works for 

them, and that’s good for us.

International growth is also an example of our ability to succeed globally by learning 
and listening locally. In fact, that’s how we’ll enhance members’ service in the places 
we’re growing now. 

And it’s how we’ll � nd new opportunities for growth as we continue to explore our 
promise throughout the world.

A worldwide network
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The Eliminate Project
It’s the biggest campaign we’ve ever undertaken. But it’s not the first. And 

we’re not alone.

Those are just a few of the most important facts about The Eliminate Project: Kiwanis 
eliminating maternal/neonatal tetanus. They’re also a few of the reasons we’re so excited. 

We hope you’re excited too—because you and your club can play a part.

In 2010 we announced The Eliminate Project, our global campaign for children, at 
the Kiwanis International Convention in Las Vegas. In partnership with UNICEF, we’ll 
eliminate a disease that kills one baby every nine minutes. And we’ll do it by helping 
some of the poorest and most underserved women and children in the world.

We’ll also work to raise US$110 million over the next four years. Our fundrais-
ing campaign will of� cially launch in July 2011 at the Kiwanis International 

convention in Geneva.

As you can imagine, a project of this size and scope inspires us to welcome the contri-
butions of every district, every club, every member. 

You can help—whether you’re a donor whose generosity has always been a crucial 
asset or a Kiwanian whose efforts help spread the word and engage communities. Or if 
you’re some of both.

This is our chance to do on a global stage what we’ve always done well in clubs and 
communities. After all, we’ve done it before.

K iwanis completed its � rst worldwide service project 
to virtually eliminate iodine de� ciency disorders. We 

soared beyond our US$75 million fundraising goal, raising 
nearly US$100 million, which went to work in more than 
103 nations.

In fact, Kiwanis’ initial investment is still at work: The num-
ber of households estimated to be consuming iodized salt 
jumped from 20 percent in 1990 to more than 70 percent today.

More than just our past success will convince people that our 
new project can be done. It’s also our partnership with UNI-
CEF, which made a key difference in the � ght against IDD. 

UNICEF will be a valuable partner in The Eliminate Proj-
ect—with international credibility and a proven capacity for 
getting “boots on the ground” in remote areas.

At Kiwanis, we’ve spent the past year laying the ground-
work for this opportunity. Working with our board 

members. Directing and dedicating staff. Structuring our 
communications and fundraising efforts. 

Now we’re about to start the most important part of all—
engaging the Kiwanis family. It’s a major effort and a great 

opportunity to serve the children of the world. 

We’ve done it before. Thanks to you, we’re ready to do it again on our biggest stage yet.

Photos courtesy U
N

IC
E

F
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our chance
to change the world
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LEFT TO RIGHT, TOP ROW: President, 
PAUL G. PALAZZOLO, Springfield-
Downtown, Illinois; President -Elect, 
SYLVESTER NEAL, The Valley, Auburn, 
Washington; Immediate Past President, 
DONALD R. CANADAY, Meridian Hills, 
Indianapolis, Indiana; Vice President: A. 
ALAN PENN, Medina Breakfast, Ohio

SECOND ROW: Trustees: BASCOM L. 
ALLEN SR., Starkville, Mississippi; JOHN R. 
BUTTON, Ridgetown, Ontario; RANDOLPH 
DeLAY, Greater North Houston, Texas; PAM 
FLEMING, Sheffield, Alabama

THIRD ROW: PIERO GRASSO, Bergamo 
Orobico, Italy; WM. E. “ED” HUTCHINSON, 
Cape May, New Jersey; JAMES S. “JIM” 

JENNINGS, The Santa Ritas, Green Valley-
Sahuarita, Arizona; BERNARD W. KNOTT, 
Shepherdstown, West Virginia

FORTH ROW: TADAO ODA, Sendai, 
Japan; JEROME E. PEULER JR., Waldorf, 
Maryland; STEWART L. ROSS, Mankato, 
Minnesota; EDUARDO T. SEDILLO, 
Dumaguete Sandurot, the Philippines

FIFTH ROW: ROBERT VANDE RIEVIERE, 
Tielt, Belgium; PETER WÜLLENWEBER, 
Bayreuth, Germany; Executive Director, 
STAN D. SODERSTROM, Pike Township-
Indianapolis, Indiana

Dear Kiwanians,

F or 95 years, Kiwanis has been 
an organization focused on 

improving our communities and 
the lives of children around the 
world. The 2009–10 administrative 
year was an exciting time, as we 
continued to spread the word about 
our programs, clubs and our new 
global campaign for children, The 
Eliminate Project: Kiwanis eliminat-
ing maternal/neonatal tetanus. 

Strengthening Kiwanis is one of our 
top goals. Every new member brings 
additional talents for the  work we do 
around the world. I want to personal-
ly thank each of you for reaching out 
to new members and making time to 
make a difference in your community 
and the world.

As we look ahead to the future and 
our organization’s 100th year, please 
continue challenging your club to in-
crease its impact—both locally and 
globally. Starting with your club, Ki-
wanis will proudly celebrate a cen-
tury of forming enduring friendships 
and building better communities. 

Yours in service,

Paul Palazzolo

2009–10 Kiwanis International President
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Kiwanis International
Of� cers and trustees 2009-2010

A letter from the
president
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LEFT TO RIGHT, TOP ROW: President, 
ELMER H. AUSTERMANN JR., Bridgeton, 
Missouri; President-Elect, JOHN J. 
HARTEN, Webster, New York; Immediate 
Past President, GEORGE J. ALBRIGHT JR.; 
Lake Weir, Florida; Treasurer: D. HUGH 
SIGGINS, Williamsburg, Virginia

SECOND ROW: Trustees: WAHIB ALADIN, 
Sion-Valais, Switzerland; ELLEN H. 
ARNOLD, Hanover, Pennsylvania; DONALD 
R. CANADAY, Meridian Hills, Indianapolis, 
Indiana; MELVIN E. COWART, Pasadena, 
Texas

THIRD ROW:  BRIAN G. CUNAT, McHenry, 
Illinois; JOHN T. HOWE, Bellingham, 
Washington; LANCE INCITTI, Denville, New 
Jersey; ROBERT J. JOLLEY, San Jose, 
California

FOURTH ROW: NAOHIRO KIYOSHIGE, 
Kumamato, Japan; PETER J. MANCUSO, 
East Meadow, New York STEPHEN A. 
PAGE, Evansville-Green River, Indiana;
A. ALAN PENN, Medina Breakfast, Ohio 
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Tennessee; DANIEL VIGNERON, Vielsalm, 
Belgium; JOEL L. WILLIAMS, Troy, 
Alabama; Executive Director, STAN D. 
SODERSTROM, Pike Township-Indianapolis, 
Indiana

Dear Fellow Kiwanians,

T he Kiwanis International 
Foundation Board joins me in 

expressing our gratitude for your 
spirit of philanthropy during the 
past administrative year. 

You, your clubs and your communi-
ty members opened your hearts dur-
ing the New Beginning Campaign to 
contribute nearly US$840,000 and sur-
pass the fundraising goal by approxi-
mately US$100,000. You, along with 
4,227 Kiwanians and friends, 611 
Kiwanis clubs and donors from 15 
nations, wanted to help those in need.  

Your gifts, when matched by 
Kiwanis International, infused our 
foundation with new funding to sup-
port our Service Leadership Programs, 
provide grants to clubs around the 
globe and help further the important 
mission of our organization.

A gift of your financial resources 
helped dynamic young people explore 
service leadership and meet like-
minded peers at Key Leader week-
ends. Grant funding, made possible 
through your generosity, enabled the 
Kiwanis Club of Carthage, Missouri, 
to fund a vitamin-distribution pro-
gram and aid more than 350 children 
who live in unsanitary conditions in 
an underprivileged neighborhood of 
Guatemala City.

Does your gift matter? Yes, it does. 
These stories are just two of the tangi-
ble ways individual philanthropy—
the funds you contribute—make a 
difference.

Thank you for your support. 

Elmer H. Austermann Jr.

2009–10 Kiwanis International 
Foundation President

Kiwanis International
 Foundation

Board of trustees 2009-2010

A letter from the
foundation president
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Kiwanis International | � nancial statements
2009–2010 annual report for Kiwanis International

In accordance with Kiwanis International Bylaws, the organization presents its 2009–2010 � nancial statements.
For a copy of the audit report, send your written request to Kiwanis International, Attn: Audit Report,
3636 Woodview Trace, Indianapolis, Indiana 46268, U.S.A., or e-mail your request to � nance@kiwanis.org.

STATEMENTS OF FINANCIAL POSITION (000’s)          Years Ending September 30 

                    
      2010       2009      
ASSETS:          

Cash and investments  $22,740   $21,654       
Receivables         820          331   
Advances to af� liates         518          282       
Merchandise inventory         779          774       
Prepaid expenses and other         638          771       
Property and equipment      6,196       6,097

                                                         TOTAL ASSETS $31,691   $29,909

LIABILITIES:

Accounts payable and accrued expenses  $  1,556   $  1,442       
Accounts payable to af� liates         109          160       
Funds invested for Key Club International      1,010          887       
Liability insurance claims         982          629       
Other liabilities         255          342

                                                  TOTAL LIABILITIES $  3,912   $  3,460

NET ASSETS (DEFICIENCY):        

Operating/Service Leadership Programs  $10,709   $  9,557      
Magazine      3,302       2,952      
International Convention        (417)        (141)     
Liability Insurance      9,011       8,760      
Property      5,321       5,321      
Eliminate Project        (147)             - 
 

                                                 TOTAL NET ASSETS $27,779   $26,449

                        TOTAL LIABILITIES & NET ASSETS $31,691   $29,909       
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2009–2010 annual report for Kiwanis International
STATEMENTS OF ACTIVITIES (000’s)                           Years Ending September 30

          
      2010       2009      
REVENUES:       

Membership dues and fees   $  9,828    $10,397       
Magazine subscriptions       1,292        1,345       
Liability insurance fees       2,022        2,101       
Service Leadership Programs fees       1,076        1,010       
Merchandise sales       2,050        2,284       
Convention fees       1,707        1,200       
Advertising          119           162       
Investment income, net of fees          285           292       
Grants and other          586           505      

                                                     TOTAL REVENUES $18,965    $19,296       
  

EXPENSES:         

Membership and club development   $  2,152    $  2,343       
Marketing and communications          874        1,013       
Service Leadership Programs       2,499        2,226      
Global services       1,466        1,250       
Merchandise sales and expenses       1,957        1,826       
Magazine          1,062        1,256       
International convention       1,983        1,366      
Liability insurance       1,772           267      
Operations       2,042        1,853      
Governance       1,008           818       
Kiwanis International Foundation          963           243       
Eliminate Project          147              -       
Currency exchange, interest and other          208             85       
Depreciation and loss on disposition          700           540  

                                                      TOTAL EXPENSES $18,833   $15,086      
 

       CHANGE IN NET ASSETS FROM OPERATIONS $     132   $  4,210       
          
Realized gain (loss) on investments         968      (1,494)      
Unrealized gain (loss) on investments         230       1,730

                                          CHANGE IN NET ASSETS $  1,330   $  4,446 
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Kiwanis International Foundation
2009–2010 annual report for Kiwanis International Foundation

STATEMENTS OF FINANCIAL POSITION (000’s)  Years Ending September 30        
         

      2010      2009       
ASSETS:         

Cash and equivalents $  1,642  $  1,603        
Investments     9,956      7,718        
Contributions receivable          42         934        
Cash value of life insurance contracts        177         169        
Of� ce equipment, net          18           20        
Other assets        157         110        

                                        TOTAL ASSETS $11,992  $10,554        
         
LIABILITIES:          

Accounts payable and accrued expenses $       25  $       52        
Payable to Kiwanis International        146           15        
Grants payable          82           32        
Annuities payable        173         202        

                                  TOTAL LIABILITIES $     426  $     301        
         
NET ASSETS (DEFICIENCY):         

Unrestricted $    (558) $ (2,263)       
Temporarily restricted     1,496      1,380        
Permanently restricted   10,628    11,136        

                                TOTAL NET ASSETS $11,566  $10,253       
       TOTAL LIABILITIES & NET ASSETS $11,992  $10,554        
         

STATEMENTS OF ACTIVITIES (000’s)       

 Year ending September 30, 2010 Year ending September 30, 2009   

REVENUES: UNRESTRICTED RESTRICTED         TOTAL UNRESTRICTED RESTRICTED          TOTAL  
 
Contributions and grants $2,908 $  768  $3,676  $2,199 $1,255  $3,454   
Registration fees        16          -         16           -           -           -   
Investment income (loss), net of fees      643      158       801        (79)      155          76   
Net assets released from restriction   1,318  (1,318)          -    1,661   (1,661)           -   

                                  TOTAL REVENUES $4,885  $ (392) $4,493  $3,781   $ (251)  $3,530

EXPENSES:         

Grants $1,045  $      -  $1,045  $1,290   $      -   $1,290   
Program and education      271          -       271       144           -        144   
Management and general      555          -       555       569           -        569   
Fundraising      418          -       418       605           -        605   
Bad debt expense      885          -        885       813           -        813   
Change in value of annuities          6          -           6        (33)          -         (33)  

                                   TOTAL EXPENSES $3,180  $      -  $3,180  $3,388   $      -   $3,388    
                                      

                       CHANGE IN NET ASSETS $1,705  $ (392) $1,313  $   393   $ (251)  $   142
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Circle K International & Key Club International
2009–2010 annual report for Circle K International & Key Club International

STATEMENTS OF FINANCIAL POSITION             Years Ending September 30

Circle K International  Key Club International   

         2010           2009           2010          2009 
ASSETS:   

Cash and equivalents  $  83,101     $    9,163  $   774,973  $   280,125   
Investments               -                  -    1,010,237       887,144   
Other assets        5,155                  -       122,886       194,441   

                                                        TOTAL ASSETS   $  88,256     $    9,163  $1,908,096  $1,361,710   
       
LIABILITIES & NET ASSETS (DEFICIENCY):       

Due to Kiwanis International  $107,348     $  68,441  $   262,881 $   199,191   
Other Liabilities             68           1,364           4,218             939   
Net Assets (De� ciency)-Unrestricted     (19,160)       (60,642)   1,511,512  1,161,580   
Net Assets-Temporarily Restricted               -                  -       129,485                  -   

 TOTAL LIABILITIES & NET ASSETS (DEFICIENCY)    $ 88,256     $    9,163  $1,908,096  $1,361,710   
       

         2010           2009           2010          2009 
STATEMENTS OF ACTIVITIES

REVENUES:
Membership dues  $267,628     $266,231  $1,609,390  $1,543,858   
Convention fees    134,128         60,744       270,358       227,949   
Investment income (loss)           314                43       123,130         65,315   
Grant income      39,440         21,865                  -                  -   
Subsidies from Kiwanis International    310,017       210,360       264,411       152,965   
Advertising and other        1,861           2,625         21,605         29,460   
Contributions               -                  -       798,192                  -   

                                                  TOTAL REVENUES   $753,388     $561,868  $3,087,086  $2,019,547   
      

EXPENSES:       

Governance  $  37,506     $  51,582  $     94,436  $     95,498   
Convention     167,609         61,331       333,456       245,563   
Leadership, education and development    295,784       111,350       611,238       620,205   
Magazine        4,503           9,812       132,902       245,759   
Membership services      52,961         24,137       405,272       383,739   
Marketing      54,274                25       133,299         92,480   
Grant Expense               -                  -       668,707                  -   
General and administrative      99,269       291,416       228,359       214,639   

                                                  TOTAL EXPENSES   $711,906     $549,653  $2,607,669  $1,897,883   

                                                SURPLUS (DEFICIT)   $  41,482     $  12,215  $   479,417  $   121,664

           
ASSETS:   

Cash and equivalents  $  83,101     $    9,163  $   774,973  $   280,125   
Investments               -                  -    1,010,237       887,144   
Other assets        5,155                  -       122,886       194,441   

                                                        TOTAL ASSETS   $  88,256     $    9,163  $1,908,096  $1,361,710   
       
LIABILITIES & NET ASSETS (DEFICIENCY):       

Due to Kiwanis International  $107,348     $  68,441  $   262,881 $   199,191   
Other Liabilities             68           1,364           4,218             939   
Net Assets (De� ciency)-Unrestricted     (19,160)       (60,642)   1,511,512  1,161,580   
Net Assets-Temporarily Restricted               -                  -       129,485                  -   

 TOTAL LIABILITIES & NET ASSETS (DEFICIENCY)    $ 88,256     $    9,163  $1,908,096  $1,361,710   
       

           

Membership dues  $267,628     $266,231  $1,609,390  $1,543,858   
Convention fees    134,128         60,744       270,358       227,949   
Investment income (loss)           314                43       123,130         65,315   
Grant income      39,440         21,865                  -                  -   
Subsidies from Kiwanis International    310,017       210,360       264,411       152,965   
Advertising and other        1,861           2,625         21,605         29,460   
Contributions               -                  -       798,192                  -   

                                                  TOTAL REVENUES   $753,388     $561,868  $3,087,086  $2,019,547   
      

EXPENSES:       

Governance  $  37,506     $  51,582  $     94,436  $     95,498   
Convention     167,609         61,331       333,456       245,563   
Leadership, education and development    295,784       111,350       611,238       620,205   
Magazine        4,503           9,812       132,902       245,759   
Membership services      52,961         24,137       405,272       383,739   
Marketing      54,274                25       133,299         92,480   
Grant Expense               -                  -       668,707                  -   
General and administrative      99,269       291,416       228,359       214,639   

                                                  TOTAL EXPENSES   $711,906     $549,653  $2,607,669  $1,897,883   

                                                SURPLUS (DEFICIT)   $  41,482     $  12,215  $   479,417  $   121,664

          

Cash and equivalents  $  83,101     $    9,163  $   774,973  $   280,125   
Investments               -                  -    1,010,237       887,144   
Other assets        5,155                  -       122,886       194,441   

                                                        TOTAL ASSETS   $  88,256     $    9,163  $1,908,096  $1,361,710   
       
LIABILITIES & NET ASSETS (DEFICIENCY):       

Due to Kiwanis International  $107,348     $  68,441  $   262,881 $   199,191   
Other Liabilities             68           1,364           4,218             939   
Net Assets (De� ciency)-Unrestricted     (19,160)       (60,642)   1,511,512  1,161,580   
Net Assets-Temporarily Restricted               -                  -       129,485                  -   

 TOTAL LIABILITIES & NET ASSETS (DEFICIENCY)    $ 88,256     $    9,163  $1,908,096  $1,361,710   
       

          

Membership dues  $267,628     $266,231  $1,609,390  $1,543,858   
Convention fees    134,128         60,744       270,358       227,949   
Investment income (loss)           314                43       123,130         65,315   
Grant income      39,440         21,865                  -                  -   
Subsidies from Kiwanis International    310,017       210,360       264,411       152,965   
Advertising and other        1,861           2,625         21,605         29,460   
Contributions               -                  -       798,192                  -   

                                                  TOTAL REVENUES   $753,388     $561,868  $3,087,086  $2,019,547   
      

EXPENSES:       

Governance  $  37,506     $  51,582  $     94,436  $     95,498   
Convention     167,609         61,331       333,456       245,563   
Leadership, education and development    295,784       111,350       611,238       620,205   
Magazine        4,503           9,812       132,902       245,759   
Membership services      52,961         24,137       405,272       383,739   
Marketing      54,274                25       133,299         92,480   
Grant Expense               -                  -       668,707                  -   
General and administrative      99,269       291,416       228,359       214,639   

                                                  TOTAL EXPENSES   $711,906     $549,653  $2,607,669  $1,897,883   

                                                SURPLUS (DEFICIT)   $  41,482     $  12,215  $   479,417  $   121,664

Kiwanis International Foundation
2009–2010 annual report for Kiwanis International Foundation

STATEMENTS OF FINANCIAL POSITION (000’s)  Years Ending September 30        
         

      2010      2009       
ASSETS:         

Cash and equivalents $  1,642  $  1,603        
Investments     9,956      7,718        
Contributions receivable          42         934        
Cash value of life insurance contracts        177         169        
Of� ce equipment, net          18           20        
Other assets        157         110        

                                        TOTAL ASSETS $11,992  $10,554        
         
LIABILITIES:          

Accounts payable and accrued expenses $       25  $       52        
Payable to Kiwanis International        146           15        
Grants payable          82           32        
Annuities payable        173         202        

                                  TOTAL LIABILITIES $     426  $     301        
         
NET ASSETS (DEFICIENCY):         

Unrestricted $    (558) $ (2,263)       
Temporarily restricted     1,496      1,380        
Permanently restricted   10,628    11,136        

                                TOTAL NET ASSETS $11,566  $10,253       
       TOTAL LIABILITIES & NET ASSETS $11,992  $10,554        
         

STATEMENTS OF ACTIVITIES (000’s)       

 Year ending September 30, 2010 Year ending September 30, 2009   

REVENUES: UNRESTRICTED RESTRICTED         TOTAL UNRESTRICTED RESTRICTED          TOTAL  
 
Contributions and grants $2,908 $  768  $3,676  $2,199 $1,255  $3,454   
Registration fees        16          -         16           -           -           -   
Investment income (loss), net of fees      643      158       801        (79)      155          76   
Net assets released from restriction   1,318  (1,318)          -    1,661   (1,661)           -   

                                  TOTAL REVENUES $4,885  $ (392) $4,493  $3,781   $ (251)  $3,530

EXPENSES:         

Grants $1,045  $      -  $1,045  $1,290   $      -   $1,290   
Program and education      271          -       271       144           -        144   
Management and general      555          -       555       569           -        569   
Fundraising      418          -       418       605           -        605   
Bad debt expense      885          -        885       813           -        813   
Change in value of annuities          6          -           6        (33)          -         (33)  

                                   TOTAL EXPENSES $3,180  $      -  $3,180  $3,388   $      -   $3,388    
                                      

                       CHANGE IN NET ASSETS $1,705  $ (392) $1,313  $   393   $ (251)  $   142
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a legacy
of giving 
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A t the Kiwanis International Foundation, we provide � nancial assistance that helps 
Kiwanis International ful� ll its mission. 

Every gift to the foundation matters. Regardless of your income or the amount you 
give. Whether it’s an individual donation, a club gift or a planned gift that makes your 
kindness a part of your legacy. 

On the following pages, you’ll � nd some of the fellow Kiwanians whose generosity 
has helped us make a difference. And you’ll see just one of the many ways that their 
gifts—and yours—help serve children in more and more places all over the globe.

In 2003, the Kiwanis Club of Keila, Estonia, started hosting a camp for young peo-
ple from neighboring Baltic nations. Of� cially called The European Kiwanis Sum-

mer Youth Meeting: Welcome to Estonia, the program has helped young people forge 
friendships, learn teamwork and explore Kiwanis International’s mission. Over the 
years, young people from Estonia, Latvia, Lithuania and Finland—and countries as far 
away as Iceland and Turkey—have participated. The camp’s success even led to the 
formation of the Keila Kiwanis Junior Club.

But by 2009, the program needed funding in order to continue. The Kiwanis Club of 
Keila applied for a grant from the Kiwanis International Foundation. The decision by 
the foundation’s board of trustees to fund the initiative made perfect sense. 

The summit “offers the possibility to take the idea of Kiwanis to youth,” says Tonu 
Toomsalu, past president of the Kiwanis Club of Keila. “They learn how to communi-
cate together, work together and learn together.”

Keila club members were excited when the grant was 
approved. “It was a big achievement,” Toomsalu says. 
“It is always dif� cult to have enough resources to cre-
ate and execute a program with a successful result. The 
young people said it was the best project of the summer.”

The youth camp’s continuing existence also allows 
more participants to take the Kiwanis values of ser-

vice and fellowship to heart.

“If young people are involved in a charity project, 
they will never forget that in their lives,” Toomsalu says. 
“And they will participate and organize charity by them-
selves naturally and with more courage.”

Toomsalu thanks donors to the Kiwanis International 
Foundation, adding that their annual gifts and ongoing 
philanthropy do make a difference. He’s seen it for him-
self. “Those contributions allow young people and chil-
dren to feel the happiness in the world,” he says.

Kiwanis International Foundation
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T hese generous Kiwanians and 
friends made gifts of more than 

US$1,000 during the 2009-2010 ad-
ministrative year. On behalf of the 
children and communities Kiwanis 
serves around the globe, thank you.

Ava Adams-Talley  
Wahib Aladin  
Janice R.M. Alexanian  
Bascom L. Allen Sr. 
Ellen H. Arnold  
Elmer H. Austermann Jr. 
Frederick W. Bishop  
Wil Blechman, M.D. 
Warren R. Bolton  
David E. Booker  
Lewis R. Bradley  
Linda Brimmer  
Patricia Buck  
Brendon Burchard  
C. Edward Callis  
Donald R. Canaday  
Julia S. Carter  
William B. Cater Jr. 
William J. Clingenpeel  
Theodore W. Coons  
Janet E. Cowan  
Melvin E. Cowart  
J. Trent Cowles  
David E. Cox  
John Peter Curielli  
Donald D. Deatherage*
Thomas E. DeJulio  
Dorothy Doerfert  
Dee D. Drell  
Jane M. Erickson  
Ronald Forest  
James Galbraith  
James B. Gerwe  
Dennis H. Gill  
Martha Goode*
Valeria Gringeri  
Charles R. Gugliuzza  
Milford A. Hanna  
John J. Harten  
George Brian Harvey*
August Hawkins  
John T. Howe  
Stefan Huber  
William E. Hutchinson

*Deceased

M ylander and Kiwanis. The names are practically synonymous in 
Sandusky, Ohio.

After all, the Mylander family’s Kiwanis club memberships extend 
back nearly a century. Lester Mylander became a charter member of the 
Kiwanis Club of Sandusky in 1919—while building an osteopathic medi-
cine practice after serving in World War I. 

Nearly 50 years later, he watched as his son George received his own 
Kiwanis membership pin. Now a 45-year member himself, George also 
continues the Mylanders’ loyal support of the organization through the 
Kiwanis International Foundation.

George � rst became aware of community service—and Kiwanis—
through his father. “I saw the good that he did as a Kiwanian and a phy-
sician,” George recalls.

After serving in the U.S. Army and graduating from Bowling 
Green State University, George taught in Sandusky schools and later 
became a principal. As an administrator, George found he had time 
for a lunch meeting—a Kiwanis club meeting—and joined his fa-
ther in membership. George would also become Sandusky’s mayor 
and city commissioner. In fine Mylander fashion, he maintained his 
membership all the while.

In 1969, his father was recognized with the Kiwanis International 
Legion of Honor for 50 years of service. George still displays Les-
ter ’s plaque on a wall at home. And he’s looking to reach the 50-
year mark as well. 

His support for the foundation will also continue. “I believe in 
Kiwanis,” George says. “It does a lot of good work. I just feel that 
it’s a good organization.”

Keeping Kiwanis in the family

George Mylander
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Youthful passion, lasting legacy

J oe Schroeder’s initial Kiwanis experience came as a member of Key 
Club in his hometown of Winter Haven, Florida. That � rst impression 

led to a passion for the organization that has lasted ever since. 

In fact, Joe recently chose to support Kiwanis through a generous planned 
gift. “It made sense to me because I believe in Kiwanis,” Joe says. He has 
also included his club and district foundations as bene� ciaries of a trust.

Joe served in the U.S. Air Force for 20 years, including 122 combat mis-
sions � own over Vietnam. He retired as a lieutenant colonel and moved 
back to Winter Haven with his wife, Jan, whom he had met in high school. 

He reconnected with the Kiwanis family in the late 1980s, when he was 
invited by a friend to attend a club meeting. He joined the Kiwanis Club 
of Winter Haven and served as treasurer for 16 years. He even created 
the club’s website and pens the club bulletin.

Joe’s experience has helped him appreciate what Kiwanians can do at 
the club level. “Being club treasurer for so many years, I had � rsthand 
knowledge of what the club was doing, and I was impressed,” he says. 

With no children of their own, Joe and Jan decided to support the chil-
dren served by Kiwanis. Joe’s dedication is evident in his enthusiastic 
involvement with a Stuff the Bus program. Joe and his fellow Winter 
Haven Kiwanians collect school supplies (including $70,000 in materials 
last year alone) for 13 elementary schools and � ve preschools.   

Joe is also a George F. Hixson Fellow and a Florida District Ralph Davis 
Fellow. With his contribution of a planned gift, the youthful impression 
that so inspired him has led to a lifetime of support—and a lasting legacy.

Donors 5,200

New  donors (� rst-time giving) 1,122

Average gift, individuals $184

Revenue per new donor $286

Total dollars secured, individuals $958,346

New George F. Hixson Fellows 597

Individual giving, 2009–2010

The online option: 
simple and secure

New online capabilities at the 
Kiwanis International Foun-

dation website mean new ways Ki-
wanians can give.

In fact, an online gift takes only 
a couple of minutes. It’s only a few 
clicks. And it’s secure.

It has also opened some new 
possibilities. Need a creative gift 
for a birthday, anniversary or oth-
er occasion? Make an online con-
tribution to honor a special family 
member or friend. We’ll even send 
a note to the person you’ve cho-
sen to honor, informing him or her 
that you’ve made the gift. 

It’s simple, it doesn’t require a shop-
ping trip … and you’re recognizing 
someone important to you—all while 
helping Kiwanis help children around 
the world. Go to www.kiwanis.org/
foundation. Then click the “give 
now” button at the top of the screen.

Club gifts,
top districts
The annual club gift campaign helps 
the foundation meet children’s 
needs through grants and scholar-
ships. These districts had the high-
est per-member giving average dur-
ing 2009–10.

Japan US$12.29

Utah-Idaho US$  6.50

Malaysia US$  6.32

Kansas US$  5.53

Southwest US$  5.49

Illinois-E. Iowa US$  4.80

Capital US$  4.60

Alabama US$  4.60

Florida US$  4.60

Nebraska-Iowa US$  4.52

Joe Schroeder
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Foundation donors, cont’d.

Chia Sing Hwang  
David V. Imper  
Lance M. Incitti  
Sherry A. Jennings  
Ron Keigan  
Bernard Wayne Knott  
Suzanne H. Lemak  
James A. Levesque  
Mary Sai Lai Li  
William L. Lieber  
Wesley D. Luhn  
Peter J. Mancuso  
Martha A. Marek  
Vanessa F. McClary  
Robert L. McCurley Jr. 
Darryl Meyer  
Stephen A. Page  
Cleve E. Parker  
J. Eugene Parks*
Alan Penn  
Elizabeth A. Peterson  
William A. Petter  
Jerome E. Peuler Jr. 
Midge Pinkerton  
Mark B. Rabaut  
Charles M. Rodgers  
O. Douglas Schumann  
Alex A. Shafer  
Stan D. Soderstrom  
Stanley Stong*
Stan L. Storey  
Stephen S. Strauss Jr.*
Arthur D. Swanberg  
Edward J. Szulwach  
Robert L. Talley  
John G. Tyner II 
Claire I. Vermedahl  
Linwood Nathaniel Watson 
Barrie H. Werfel  
Joel L. Williams  
Richard A. Williams  
Hugo Wöl� i  
Kenneth K. Wyckoff  
Hiroshi Yamaki  
Kar Kwee Yong  
Howard L. Young  
    
*Deceased
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During 2009–10, we celebrated 
the following achievements:

• We opened 190 new Kiwanis 
clubs, the greatest number since 
2003-04. We also opened 657 
Service Leader Programs clubs, 
setting an all-time record.

• We observed Key Club and 
Aktion Club membership at all-
time highs, while Builders Club 
and K-Kids reached all-time 
highs in the number of clubs.

• In Las Vegas, we produced our 
largest convention in seven 
years—our second year of in-
creased convention 
attendance.

• We launched and 
completed the 
Kiwanis Interna-
tional Foundation’s 
New Beginnings 
Campaign, raising 
US$1.6 million.

• We announced 
The Eliminate 
Project: Kiwanis 
eliminating maternal/neona-
tal tetanus and its fundraising 
goal of US$110 million.

The numbers behind these state-
ments are encouraging and re� ect 
areas of strength. Tremendous op-
portunity awaits the organization. 
But other numbers reveal areas that 
need our attention and work. 

Membership
Our overall, slow membership 

decline of the past two decades 
has not been reversed. In 2009-10, 
the organization saw increased 
membership in nations that in-
clude Switzerland, Taiwan, Korea, 
Malaysia, the Philippines, Austria, 
Belgium, Iceland, France, Italy, the 
United Kingdom and Japan.

Concurrent efforts to 1) open new 
clubs, 2) bring weak clubs back to 

charter strength and 3) help all clubs 
improve their membership experi-
ence (thereby increasing member-
ship retention) are the only proven 
means to growth. Inviting others to 
join a Kiwanis club may not come 
naturally to some, but it is necessary 
to increase our organization’s impact.

Foundation
During the last two years, the Char-

ity Navigator and the Better Business 
Bureau—two entities that indepen-
dently evaluate charities—have given 
low ratings to the Kiwanis Internation-
al Foundation. This is primarily due 
to relative lower program expenses 

(or higher administrative 
and fundraising costs) as 
a part of all foundation 
expenses. For the last two 
years, this has been large-
ly due to an abnormally 
high percentage of uncol-
lected pledges that had 
to be written off (US$1.7 
million over two years).

With The Eliminate 
Project, our major fund-
raising effort will in-

crease fundraising costs. Our goal 
will be to maintain an acceptable 
cap of these expenses as a percent 
of total giving (not to exceed 10–12 
percent over the life of the cam-
paign). We believe this campaign 
will restore our foundation to a high 
rating with both organizations.

We appreciate clubs’ and donors’ 
con  ̈dence. Your support will help 
us transform our foundation into the 
funding arm Kiwanis needs. I also 
appreciate the work of 2009–10 Ki-
wanis International President Paul 
Palazzolo and Foundation President 
Elmer Austermann—and the thou-
sands of leaders who donated time, 
talent and treasure.

Our work continues as we strive 
to extend our reach to serve chil-
dren around the world.

A message from the executive director

Stan Soderstrom
Kiwanis, Executive Director
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586,000
  Kiwanis-family members 

2   New alumni associations launched
  —one for Key Club, one for CKI

16,000
 Kiwanis adult and youth clubs 

“It’s not just about (maternal/neonatal) tetanus.
We’re building inroads to improved health facilities that will
impact women’s, mothers’ and children’s lives in so many ways.”

—Téa Leoni, actress and UNICEF ambassador

200  New Builders Clubs and K-Kids Clubs opened

2009  The � rst year Kiwanis club secretaries 
could update club info using an online dashboard
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Kiwanis International is a global organization 

of volunteers dedicated to changing the world 

one child and one community at a time.

3636 Woodview Trace

Indianapolis, Indiana 46268 USA

1-800-KIWANIS (U.S. and Canada)

+1-317-875-8755 (Worldwide)

www.kiwanis.org
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columns Speak up

SylveSter Neal with grandson Victor
Kiwanis International President

Fellow Kiwanians, in a few months we’ll kick off our new 
global campaign for children—The Eliminate Project. 
Kiwanis, along with our UNICEF partners, will elimi-
nate maternal and neonatal tetanus from the world. 
This project will reach the poorest, most underserved 
women and children on earth. Kiwanis will pave the 
way for other interventions that will boost mater-
nal health and child survival for generations 
to come. It will take US$110 million and 
the dedicated work of each of you.

Next month is Membership Month. 
I challenge you to identify others 
who, like you, have a burning pas-
sion for service. Those who give 
unselfishly of themselves and live 
the principles of Kiwanis. I chal-
lenge you to identify them and 
invite them to join the world’s 
greatest service organization. 
Invite them to join us as we 
change the world—once again.

As many new-member sponsors 
can attest, introducing Kiwanis to 
someone else can be fun! There’s nothing 
I enjoy more than the pleasure of bring-
ing a new friend into Kiwanis member-
ship. Sharing Kiwanis with the world is a 
worthy endeavor. Consider the number of 
lifelong friends you’ve made through your 
Kiwanis experience. And most especially 
think of the children who’ve benefited 
through your Kiwanis club involvement.

Lastly, I am so excited that Jane Goodall 
and actress/activist Jamie Lee Curtis 
will join us at our 96th Annual Kiwanis 
International Convention in Geneva, 
Switzerland. We’ll have more fellowship 
and fun than ever before. And there’ll 
be plenty of time to enjoy the beauty of 
Geneva with daily tours in and around 
this fairy-tale city.

Thank you for your commitment to 
be team players and for playing your Ki-
wanis part to the fullest.

2010–11 OFFICERS, KIWANIS INTERNATIONAL
PRESIDENT Sylvester “Syl” Neal, auburn, Washington (The 

Valley, auburn club)
PRESIDENT-ELECT alan penn, Medina, Ohio (Medina 

Breakfast club)
IMMEDIATE PAST PRESIDENT paul G. palazzolo, Springfield, 

Illinois (Springfield-Downtown club)
VICE PRESIDENT Thomas e. “Tom” DeJulio, Bronxville, 

New York (Fordham, Bronx club)
ExECuTIVE DIRECTOR Stan D. Soderstrom, Indianapolis, 

Indiana (pike Township-Indianapolis club)
TRuSTEES Bascom L. allen Sr., Starkville, Mississippi; 

John R. Button, Ridgetown, Ontario; pam Fleming, 
Sheffield, alabama; piero Grasso, Bergamo, Italy  
(Bergamo Orobico club); Wm. e. “ed” Hutchinson, 
Cape May, New Jersey; John M. “Johnny” Johnson, 
Marietta, Georgia (east Cobb County club); Oscar e. 
knight III, La Mesa, California; Tadao Oda, Sendai, 
Japan; Susan a. “Sue” petrisin, Lansing, Michigan 
(east Lansing club); Jerome e. “Jerry” peuler Jr., La 
plata, Maryland (Waldorf club); Stewart L. “Stew” 
Ross, North Mankato, Minnesota (Mankato club); 
Wen-pin Su, Tainan City, Taiwan (Tainan club); Sjoerd 
R.J. Timmermans, Voorburg, the Netherlands (Den 
Haag club); Robert Vande Rieviere, Nieuwpoort, 
Belgium (Tielt club)
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SPEAK UP columns

During the past year, we’ve been 
working very hard to take our mag-
azine to the next level. We believe 
producing this magazine must in-
clude our commitment to continu-
ous improvement, and we want to 
keep it fresh and fun.

We believe Kiwanis magazine should 
� rst and foremost be about the Kiwan-
is club and Kiwanians. Consequently, 
we’ve tried to dedicate more pages 
to the great things Kiwanis Interna-
tional and our clubs are doing around 
the world. And 
we’ve heard from 
many of you who 
like it. It’s gratify-
ing to know our 
readers are notic-
ing and reacting 
positively.

In this issue, 
we’re trying something we’ve not 
done before. We’ve combined the 
“who we are” with “what we do” for 
everyone to see.

The “who we are” is in the � rst 24 
pages: our annual report for Kiwanis 
International and its foundation. It 
details our � nances and our work 
as an organization during 2009-10. 
It gives a picture of the � nancial and 
membership health of the Kiwanis 
family. And it helps members see a 
picture of our future.

Much of the remainder of the mag-

azine is dedicated to children at play. 
In following our practice from recent 
years, we dedicated the April issue to 
highlight children at play, children’s 
playgrounds and similar topics. Once 
again, we share some interesting sto-
ries about making a difference with 
and for children.

I found “When Play Matters 
Most” (page 48) both enlightening 
and moving as it describes play as 
therapy for children who are sick, 
some in their final days of life.

On page 52, 
the feature 
article “Doll 
Talk” takes 
you to Japan, 
where you’ll 
discover how 
Kiwanis dolls 
have changed 

not only the lives of children, but 
the nation’s medical community 
and Kiwanis culture.

This issue of Kiwanis magazine will 
remind you that what Kiwanis clubs 
do is as different as the personalities 
of our many members. But our com-
monality is in the fact that we serve 
the children of the world, and by en-
gaging youth and young adults, we 
make a difference in both local and 
global communities.

We hope this issue makes you 
proud to be a Kiwanian.

WHAT THEY SAY How can our club stay young?

THIS PUBLICATION’S FOR YOU

How does your club stay young? Tell us at www.kiwanis.org/blog.

VOICES

Sylvester Neal
President

Alan Penn
President-elect

Tom DeJulio
Vice President

Stan Soderstrom
Kiwanis, Executive Director

EXECUTIVE 
PERSPECTIVE

“It starts with attitude. 
‘As a man thinketh in 
his heart, so is he. As 
he continues to think, 
so will he remain.’ If 
we change our atti-
tudes about youthful-
ness, we’ll change.”

“Clubs stay young by 
being involved with 
a Service Leadership 
Program. If you have 
ever tried to keep up 
with the energy of a 
youth club member, 
you know what it 
means to be young.”

“Clubs stay young 
when their members 
are led to laugh often, 
explore new ideas and 
become immersed in 
service to others with 
their young partners in 
the Kiwanis family.”

“Being a Kiwanian doesn’t only mean tak-
ing care of charity-related 
business. It also means 
taking care of friends.”

Ralf-Otto Gogolinski
Kiwanis Club of Frankfurt an 

der Oder, Germany
Facebook

“Amazing time tonight with K-Kids, Key 
Club and Kiwanis. So many 
dedicated caring people 
and kids. Something to 
keep in mind when having 
a rough time.”

Jenee Blackert
Advisor, Key Club of 

Belvidere North High School, Illinois
Facebook

“Going next week with my Kiwanis club to 
cook dinner for the families 
at the Ronald McDonald 
House in central Phoenix. 
I’m really excited to help 
these families.”

Bob Portillo
Kiwanis Club of Sun City-

Aqua Fria, Arizona
Facebook

“I just registered for #Kiwanis International 
Convention in Geneva this 
coming July!”

Ali Grotkowski
Kiwanis Club of South 

Edmonton, Alberta
Twitter

“Where would small towns be without 
service clubs like Kiwanis, Lions and 

Kinsmen?”

Dan Hayward
Kiwanis Club of Greensburg, 

Pennsylvania
Twitter

www.key-leader.org

This all 
came to 
pass through 
an amazing 
program like 
no other.

Every young life needs a good influence. For David Dillman, the Kiwanis Key Leader program provided it. 

At home and school, David was struggling. Then he attended a Key Leader weekend. “From that weekend on, I 

changed,” he says. “It awakened the real me.”  Today, David is a successful student and a Key Club district board 

member. And he’s looking forward to joining Circle K in college. 

Not all young people need a drastic transformation. But everyone could use a positive influence. When you think 

of the teen in your life, think of Key Leader’s impact in the life of a teen.

Registration for 2011 events is available now. For online registration and program details—including 

additional dates and locations—check in regularly at www.key-leader.org/registration.

—Key Leader participant David Dillman
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SPEAK UP letters

 february 2011  Kiwanis  3736  Kiwanis  february 2011  

When it comes to livening up club meetings, 
age-old wisdom says to ‘think young’

Some say that everything you need to know 
about life you learned in kindergarten. Certainly 
knowing to play fair, share, clean up your own 

messes and say you’re sorry are valuable lessons that 
can help you grow into a more well-rounded adult.

But some of those lessons can also help your club en-
gage its members in deeper, more meaningful ways. 
Because club members, after all, are really just friends. 
And if we learned anything in grade school, it was 
how to build and navigate friendships.

FIND YOUR

Inner
Child

Story by Kimiko Martinez • Illustrations by Ryan Snook

 february 2011  Kiwanis  1918  Kiwanis  february 2011  

Where KIWANIS meets
Five Kiwanis clubs invite you to their homes, where banners are hung with care. 
The gong sounds. The meeting is called to order. Welcome, Kiwanians and guests! 

Kineto Theatre | Forest, Ontario

A club’s meeting place is its castle.
That altered adage literally is true for the 

Casa Loma, Toronto Club. The club oper-
ates—and meets at—a mansion complete 
with hidden passages and towers.

But in the Kiwanis world, one club’s 
fortress just may be a quaint corner café. 
As the following pictorial essay shows, 
Kiwanians’ preferences for venues are 
many and varied, including banks, fire 
departments, hotels, funeral homes, hos-
pitals, pubs, Boys & Girls Clubs, airports, 
art galleries, curling clubs, members’ 
homes and even on the Internet.

Most Kiwanians schedule their regular 
meetings in restaurants, including nation-

al and international brands like Golden 
Corral, Pizza Hut and Ruby Tuesdays. But 
others opt for local spots like The Spot in 
Pine Bluff, Arkansas, or ma and pa places, 
such as Ma Clara’s Restaurant in Panabo, 
the Philippines, and Pop’s Branding Iron 
Restaurant in Albany, Oregon.

In Australia and New Zealand, many 
clubs meet at athletic clubs. Norwegian 
and Icelandic clubs likely meet at a 
Kiwanishuset or Kiwanishúsid (Kiwanis 
house), respectively. The majority of 
Trinidad and Tobago clubs go to schools.

For now, take a few minutes to travel 
the world with Kiwanis magazine to just 
a few of the places ...

Why we like our meeting place:  “As we own the building, it was a very cost-effective 
decision. We’re also able to have a caterer bring us home-cooked meals.”

One interesting fact: “Our meeting place is below the theater floor. The entire meeting space 
was hand dug by our members over a one-year period.”—Glen Starkey

Photos by Dean Holtz

The KIWANIS experience

Ideas that work
I want to take the time to congratulate 
you and your staff for the excellent 
Kiwanis magazine, February edition. 
This was the best edition I have read 
in many years. I have already encour-
aged the members of my club to read 
the magazine filled with new and old 
ideas to promote club activities (“Find 
Your Inner Child”). I have seen most 
of them in my 45 years in Kiwanis. 
More importantly, they work.

R.F. “Bob” Andree
Kiwanis Club of Brecksville, Ohio

Handy tool
I’ve been reading Kiwanis maga-
zine for over 42 years, and it just 
keeps getting better and better. The 
December issue may have been the 
best ever.

Our membership committee always 
uses Kiwanis magazine together with 
the great California-Nevada-Hawaii 
District’s magazine as part of our 
recruiting and orientation process.

Allan Stone
Kiwanis Club of Rocklin, California

Staying informed
I enjoy getting Kiwanis magazine. 
It has a lot of insight and informa-
tion on how I, as president, may 
strengthen my club. Also, I like 
knowing what other clubs and dis-
tricts are doing. I just wish it was 
published every month.

Charles Knight
Kiwanis Club of Thomaston, Georgia

Global beginnings
For some years, we’ve generally 
accepted the fact that Hamilton, 
Ontario, became the first club outside 
of the continental United States, orga-
nized on November 1, 1916.

As our club’s assistant Kiwanis edu-
cation chairman, I have quizzed my 
fellow members with the question, 
“Which club created an international 
organization, and what year did we 
become Kiwanis International?” a 
number of times and have never 
gotten a correct answer. Now, 
Kiwanis magazine complicates my 
life by publishing an incorrect year 
(1918, as cited in the December 2010 
Executive Perspective).

Charles J. Cooper
Kiwanis Club of Mulberry, Florida

Editor’s note: The first Canadian 
Kiwanis club was organized in 1916, 
but according to Larry Hapgood’s book, 
“The Men Who Wear the K,” 1918 
is the year National Kiwanis started 
being known as Kiwanis International, 
with the opening of an international 
office and the hiring of a full-time inter-
national secretary.

p025-037_KIM_0411AA.indd   28 3/2/11   7:53 AM



Norman Rockwell Moments is licensed by the Norman Rockwell Licensing Company, Niles, IL.  Copyright 2011 Portrait Image Media, LLC

Your Kiwanis Club can now recognize members, young people and community leaders in a new 
and personal way! Award recipient photographs are transformed by skilled artists into a Norman 
Rockwell-style work of art – the only such process licensed by the Norman Rockwell Estate 
Licensing Company and allowed to carry the Rockwell brand.  Then, the entire recognition piece 
is printed on museum quality, acid-free paper, ready for framing, and shipped in a matter of 
days. Not only will the result be a keepsake work of art and recognition memory that can be 
presented and displayed with pride, but with each Kiwanis Club Recognition Award ordered, a 
portion of the proceeds will go to the Kiwanis International Foundation.

Kiwanis Recognition Portraits start at just $109.00. To learn more, just call us at 317-926-9671 
(9 am to 4 pm EST), or 1-800-754-2165, during the evenings and weekends or email us at 
customersupport@rockwellmoments.com.  Either way, please contact us and we will help 
you design your next one-of-a-kind Kiwanis Club Recognition/Award Portrait.

Kiwanis Club Recognition Now Has a New Face… 

A portion of the proceeds from each order will be 
contributed to the Kiwanis International Foundation.

www.normanrockwellmoments.com or 1-800-754-2165
Come to our website and see our entire sample gallery! Order Today.
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KNOW news

British primatologist Jane Goodall and American actress Jamie Lee Curtis will 
speak to Kiwanians and guests at the 96th Annual Kiwanis International 

Convention in Geneva, Switzerland.
Goodall is known for her extensive work with chimpanzees in Tanzania’s 

Gombe Stream National Park. In 1977, she established the Jane Goodall 
Institute (JGI), which continues her Gombe research and is a global leader 
in the effort to protect chimpanzees and their habitats. Today, the institute 
is widely recognized for establishing innovative, community-centered 
conservation and development programs in Africa, and Roots & Shoots, 

JGI’s global environmental and humanitarian youth network, which has 
groups in more than 120 countries.

Goodall will speak to Kiwanians during Opening Session.
American actress and activist Jamie Lee Curtis will serve as 

keynote speaker for the Closing Session. Known for her roles in 
such films as “Halloween,” “True Lies,” “A Fish Called Wanda,” 
“Trading Places” and “Freaky Friday,” Curtis is also a best-
selling children’s author, including titles “Tell Me Again About 
the Night I Was Born,” “Today I Feel Silly and Other Moods That 
Make My Day” and “Is There Really a Human Race?”

Curtis is married 
to actor  Christopher 
Guest and has two 
children.

To learn more or to 
register for the con-
vention, visit www.
K i w a n i s O n e . o r g /
convention.

Inspiring speakers
Kiwanis schedules Jane Goodall and Jamie Lee Curtis for its 
2011 international convention in Geneva

CONVENTION UPDATE

Actress Jamie Lee Curtis 
(left) is active in many chari-

ties, including the Children 
Affected by AIDS Foundation and 

children’s hospitals in Pittsburgh and 
Los Angeles. In addition to her work 
with chimpanzees, Jane Goodall (right) 
is a UN Messenger of Peace.

Our big event.
Your ticket to history.
The 96th Annual Kiwanis International Convention in Geneva 

is a unique opportunity to explore a place where history lives. 

And to be there when history is made. During the event, we’ll 

launch The Eliminate Project: Kiwanis eliminating maternal/

neonatal tetanus. Working with UNICEF, we’ll end a disease 

that afflicts babies and mothers in 39 countries. Join us in 

Geneva for this historic occasion.

Sign up today at www.KiwanisOne.org/convention/registration.

The re
gist

ra
tio

n  

deadlin
e is

 M
ay 25.
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KNOW news

Travel assurance
Kiwanis International is partnering with Seven Corners Travel Insurance to 
offer Kiwanis members and their families travel insurance coverage to Geneva 
for the International Convention.

The group coverage plan offers affordable coverage for accident and medical 
issues, with two deductible options, plus coverage for interruption of trip and 
loss of checked luggage.

The plan also provides 24-hour assistance in multiple languages for any 
issues while traveling.

Here are examples of coverage costs for the Geneva trip:

•	  US$100,000 of medical coverage with $250 deductible
    for ages 60-64 = $3.53/day

•	 US$100,000 of medical coverage with -$0- deductible
    for ages 60-64 = $4.66/day

For questions about the travel insurance policy offered, please call Seven 
Corners toll free in the U.S./Canada at 1-800-335-0611 or worldwide at +1-317-
575-2652, or by e-mail at info@sevencorners.com. Make sure to reference the 
Kiwanis International CHIP plan.

To apply, go to www.KiwanisOne.org/convention/travel.

Convention update

The doctor is in
Francois Gasse, a French-born doctor 
raised in the Congo, will be the fea-
tured speaker at Saturday’s Eliminate 
Project luncheon during the 2011 
Kiwanis convention in Geneva.

Widely known as “Dr. Tetanus,” 
Gasse was one of the primary expert 
sources for the Kiwanis magazine 
feature “Clostridium Tetani,” which 
appeared in the February 2011 issue.

Currently a freelance immuniza-
tion consultant, he has worked with 
the World Health Organization 
and UNICEF and first saw neona-
tal tetanus in Zambia more than 20 
years ago, when a panicked mother 
brought her newborn child to the 
hospital where he was working.

Newborn tetanus, he says, “affects 
silently, and it kills in silence. It 
affects remote, rural zones with lim-
ited access, limited communication. 
It’s never a scandal. It’s part of life. 
Malaria and meningitis make the 
news, not newborn tetanus!”

Read more about Dr. Gasse at 
www.KiwanisOne.org/convention.

Francois Gasse
Geneva’s location in the heart of Western Europe makes it a convenient base for 
excursions to France, Italy and other popular destinations. Kiwanis International has 
arranged affordable travel insurance for convention attendees.
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news KNOW
Convention updateConvention season

The middle of the calendar year is ahead, and that means it’s convention season.
Circle K will kick things off June 22–26 with its 56th annual convention in 

Virginia Beach, Virginia, followed by Key Club, which is going to Phoenix, 
Arizona, June 29–July 3, for its 68th annual convention.

Kiwanis clubs can ensure their Key Club and CKI members get the most of 
their Kiwanis-family experience by supporting their attendance at their respec-
tive conventions. Consider using the one-third plan: 1/3 of cost paid by the 
attendee, 1/3 by the attendees’ Key Club or CKI club’s fundraising and 1/3 by 
the sponsoring Kiwanis club’s service account.

Learn more about these events at www.circlek.org/convention and www.
keyclub.org/convention.

Italy’s hero remembered
“There’s a baby crying. I’m going 
to save him. Whatever happens, re-
member that I love you.”

As a flood of mud crushed 
through Giampilieri, Italy, Sim-
one Neri said good-bye to his 
fiancée, put away his cell phone 
and began the treacherous search 
for the crying child. He already 
had rescued eight people.

Neri’s body was discovered 
two days later—one of the 31 
victims of the disaster that struck the 
province of Messina in October 2009.

In recognition of Neri’s selfless act, 

the Kiwanis International Foundation 
will award him the Robert P. Connelly 
Medal of Heroism. The ceremony will 

be conducted at the 2011 inter-
national convention in Geneva, 
Switzerland, July 7-10.

The medal honors individu-
als who risk physical harm 
or death to save the life of 
another human being. Read 
more about the history of the 
medal, qualifications and find 

the nomination form by clicking 
the “Recognition” button at www. 
kiwanis.org/foundation/connelly.

Simone Neri

Energy and volume levels soar at CKI and Key Club International conventions. 
Kiwanians can co-sponsor their Key Club and Circle K members’ attendance or join the 
fun themselves. Register at www.circlek.org/convention or www.keyclub.org/convention.

A time to learn
During the 2011 Kiwanis International 
Convention, there’ll be time to enjoy 
the host city, Geneva. There are tours 
for that. There also will be opportuni-
ties to be entertained, inspired and to 
conduct Kiwanis business. There are 
sessions for such.

And there will be time to learn. 
There are workshops and forums for 
that. Here’s a sample of forum topics: 

• The Eliminate Project: Kiwanis 
eliminating maternal/neonatal 
tetanus

• Online reporting

• Clubs with great impact

• Make your meetings sizzle

• Recruit and retain members

• An introduction to Achieving 
Club Excellence

• Service Leadership Programs

• How to market your club

• Conflict management

• Kiwanis’ 100-year anniversary

To review a complete, up-to-date list 
of forums, visit www.KiwanisOne.
org/convention/workshop.

Convention forums are a great place to 
collect and share ideas and resources to 
improve one’s club and oneself.
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KNOW news

KIWANIS ONE DAY

This is the day
Kiwanis One Day is here, and 
Kiwanians everywhere are celebrating.

Each year, Kiwanis clubs around 
the world join in a day of service. This 
year, Kiwanis One Day is April 2. To 
show off the global unity of the orga-
nization, Kiwanis clubs and members 
are encouraged to share their Kiwanis 
One Day achievements. Here’s how:

• Share your story by e-mailing a 
summary and action photos to 
shareyourstory@kiwanis.org. For 
photos, set your camera to its larg-
est size, and take action pictures. 
Your story and photo may appear 
in a future issue of Kiwanis maga-
zine or on the interactive map at 
www.KiwanisOne.org/oneday.

• Post updates on Facebook. Update 
your status with details about 
your One Day activities. And post 
your story and photos at www.
facebook.com/kiwanis.

• Tweet about your experience on 
Twitter. Mention @Kiwanis or add 
#KIoneday to your tweet so the world 
can follow your club’s progress.

• Upload a video of your project 
to YouTube, and e-mail the URL 
(web address) to shareyourstory@
kiwanis.org. Don’t forget to tweet 
the URL and post a link at www.
facebook.com/kiwanis.

• If you’re sharing photos on Flickr, 
tag the images with “Kiwanis 
One Day.”

A team of Kiwanis members has 
been appointed to lead The Elimi-
nate Project’s fundraising cam-
paign, the largest in Kiwanis’ 
history. Randy DeLay from 
Houston, Texas, will serve as 
campaign committee chair-
man. Dave Curry from Butte, 
Montana, Sue Petrisin from 
Lansing, Michigan, and John 
Button from Ridgetown, On-
tario, will serve as vice chairmen.

The appointment of the campaign’s 
international leaders is the � rst step 
in building a worldwide team of 

more than 9,000. The global team will 
work with the entire Kiwanis fam-
ily to raise US$110 million to help 

eliminate maternal/neonatal 
tetanus, which affects nearly 
129 million mothers and their 
future babies in 38 countries.

The Eliminate Project’s of-
� cial kickoff will occur at the 
96th Annual Kiwanis Interna-
tional Convention this summer 

in Geneva, Switzerland. The fund-
raising campaign will culminate in 
2015, when Kiwanis celebrates its 
100th anniversary.

Videos to go
Kiwanis International President Sylvester Neal has an inspiring message he’d 
like you to hear. Circle K members show off their amazing Large Scale Service 
Project. Convention attendees have a lot to say about their experiences at the 
annual global gathering.

These and other messages can be viewed at www.YouTube.com/kiwanisinter
national. But now, Kiwanis members also can download these videos for presen-
tations at club meetings or other functions. Simply go to www.KiwanisOne.org/
getvideos. There you’ll find links to the newest and archived videos.

Recent videos include:
• President Neal’s April message about Membership Month in May.

• Circle K’s Virginia Beach, Virginia, convention preview.

• Key Club’s Phoenix, Arizona, convention preview.

Kiwanis President Sylvester Neal’s monthly video messages aren’t just for online viewing. 
Now clubs can download Kiwanis videos for use at club meetings and other functions.

Randy DeLay

Campaign team announced
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web KNOW
CLICK IT

Fast feedback
The KiwanisOne.org member web-
site just made it a little easier to find 
help and make suggestions. Click 
the “Get Help/Share Idea” link in 
the top left corner of www.Kiwanis
One.org to reveal a “captcha” code 
entry box. Input the letters and 
numbers exactly as shown. The user 
support form, which appears after 
the code entry, is short: Only seven 
fields ask for basic contact informa-
tion and there’s a large text box for 
your comments.

SNEAK PEEK

Building 
blocks for 
tweens
Builders Club’s about to introduce a 
fresh website at www.buildersclub.
org. The upgraded site aims to help 
advisors, administrators and parents 
in building the leaders of tomor-
row by making resources easier to 
find. Kiwanis International’s Ser-
vice Leadership Program for middle 
school students will feature a website 
home page with five main catego-
ries. Check back soon to browse this 
new site built to serve our unique 
middle school leaders.

TOOLBOX

Go pro with your website
A professional club website is just one of the valuable tools in the Club 
Management System, but it’s an important one. Here are some of 
the all-inclusive features provided when a club subscribes to use 
the system:

•  The subscription is 100 
percent transferable to a 
new club leader.

•  Nothing to install; it’s 
fully hosted and web-
based.

•  Club data feeds into your 
website directly from the 
Kiwanis International 
database.

•  Free upgrades automati-
cally roll out to subscribers.

•  An easy-to-learn content edi-
tor helps you make fast updates.

• A comprehensive video tutorial helps you learn the ropes.
• Help is always near at hand with live support and fast response time.
• The site is Kiwanis-branded and meets all graphic standards.
•  Choose from six design templates, including the one chosen by the 

Kiwanis Club of South Surrey, British Columbia (below).
• Design changes can be made with two clicks.
•  Free, helpful guidance and advice. Review Best Practices for Club 

Websites at www.KiwanisOne.org/WebTools.
• Generate revenue! Promote sponsorships with small banner ad space.
• Use the Google Analytics widget to install traffic tracking.
•  Graduated discounts are available 

for successfully referring 
new subscribing clubs.

•  Easy tie-in with Picasa 
for photo gallery.

•  DIY tutorial: How to 
Embed YouTube Video.

•  DIY tutorial: How to 
Create and Embed a 
Google Docs Survey or 
Fillable Form.

•  For tech savvy edi-
tors, embed Facebook 
and Twitter widgets or 
more advanced options.

•  No limit on page count.
Review pricing and the hands-on 

demo at www.clubresource.com.

 APRIL 2011  Kiwanis  35

p025-037_KIM_0411AA.indd   35 3/2/11   7:58 AM



36  Kiwanis  APRIL 2011  

KNOW worldview

COLOMBIA

Profitable pair
When members of the Kiwanis Club 
of Bogotá, Colombia, paired gam-
ing with music, they ended up with 
a choreographed “Dancing Bingo” 
night. The curious combo benefited 
the Sainville Foundation‘s school 

for disadvantaged 
children in south 
Bogotá.

More than 400 
people attended 
the most recent 
event, where bingo 
games alternated 
with periods of 
dancing. Waiters, 
prizes and even an 
orchestra helped 
make the evening a 
success. According 
to club secretary 
Manuel Camacho, 
the Kiwanians con-
tributed US$4,500 this year to the 
Sainville Foundation—US$2,300 
to the school and the remainder 
to a fund for the expansion of the 
foundation’s facilities.

PHILIPPINES

Book bank
The world is expanding for stu-
dents in the Philippines, thanks to 
books provided by Kiwanians in the 
Philippine South District.

1ALASKA

Visibly safe
Visibility’s the goal of the Kiwanis Club of Kodiak, Alaska. But the 
Kiwanians aren’t so much concerned about fame and recognition. 
Rather, they want schoolchildren to be seen when walking to school.

A shortage of crossing guards and dark winter mornings raised 
concern among the Kiwanians for the students’ safety, giving them 
the bright idea of distributing 238 backpack lights among the student 
body of Main Elementary School.

“It is so dark here in Alaska at certain times of the year,” says past 
club President Joe D’Elia. “It’s dark 
when the kids go to school, and some-
times it’s dark when they get out of 
school. So we thought this would be a 
good idea.”

The Kiwanis club purchased the red 
� ashing lights, which attach to the kids’ 
backpacks or coats, from a hardware 
store at half the cost. But for the Kodiak 
Kiwanians, you can’t put a price on 
children’s safety.
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worldview KNOW

Send your club news to shareyourstory@kiwanis.org

The Kiwanis Club of New Kapis, 
Roxas City began giving away books 
to needy students as a one-time 
project, but the club members soon 
found themselves immersed in the 
project all year, involving the entire 
Philippine South District and the Asia 
Foundation. More than 200,000 new 
books have been delivered free of 
charge to more than 3,000 schools 
since the effort began in 1995.

Kiwanis clubs identify appropriate 
schools—many in remote areas—and 
clubs and corporate sponsors pay for 
shipping and delivery costs.

BELGIUM

Saving soldiers
Members of the Kiwanis Club 
of Stamford Zaventem Airport, 
Belgium, are reaching out to chil-
dren in Uganda.

The Kiwanians help provide 
schools and other services to for-
mer child soldiers through the 
Kids for Uganda program.

“We found it a splendid idea to 
reintegrate child 
soldiers into their 
society thanks to the 
founding of schools 
and infirmaries,” 
says Bob van 
Damme, club secre-
tary. “These infra-
structures are used 
as well by orphans 
and blind children.”

The Kiwanians 
have been caring 
for kids in Uganda 
since 2001. The club 
holds two fundrais-
ers each year to 

build hope in Uganda—a concert 
with champagne dinner and an art 
exhibition. The club collects addition-
al funds by participating in the city 
Christmas market.—Karen Pyle Trent
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It’s not every day a donated play-
ground falls into your lap.

For the Kiwanis Club of Hastings, 
Nebraska, it was a case of being in the 
right place at the right time. Here’s 
how it happened and the lesson the 
club learned about the power of play-
ground partnerships.

Last year, Kool-Aid wanted to do-
nate playground equipment to the 
city of Hastings, the 1927 birthplace 
of the soft-drink mix. The company 
partnered with project organizer Ka-
BOOM, a Washington, D.C.-based 

nonpro� t group that leads more than 
200 playground projects each year.

KaBOOM involved the city’s parks 
and recreation department to choose and 
prepare the playground site in a park 
used by the annual Kool-Aid Days fes-
tival. It asked the festival to coordinate 
donations for installation expenses. And 
it sought out the Kiwanis Club of Hast-
ings to provide the volunteer labor force.

“Your club may not be able to take 
on a project by itself, but if you part-
ner with others you can get it done,” 
says Drew Ceperley, a Hastings club 

member and festival board member.
“KaBOOM was great! They took us 

step by step through the project. We had 
a dedicated project manager and week-
ly conference calls to keep us on track.”

The result: In one day, 26 Kiwanis 
members, four spouses and more 
than 200 other volunteers recruited by 
Kiwanis built a castle-themed play-
ground. The design—in red and blue 
with bright yellow tubes and a spiral 
ladder—was based on drawings local 
kids made of their dream playground.   
 —Jamie Moore

Teamwork works. With each partner assigned to its own specialty, Kiwanis, Kool-Aid and 
KaBOOM organized an event that united the Hastings community in the cause of raising 
funds and building a playground for local children.

Kiwanis, Kool-Aid and KaBOOM: a great mix

Play’s fun, no doubt about it. But, as the following pages show, 
Kiwanians know it’s serious stuff too. So they build playgrounds 
that keep kids active and healthy. They team with teens to save 
a bike course, while teaching a lesson in citizenship. They even 
sew dolls that help doctors and nurses treat young patients.

playplayplayplayplaypower ofpower ofpower of
the 
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Sometimes you just have to stand up 
for what’s right. That’s how the Ki-
wanis Club of Lafayette, Louisiana, 
became involved in a three-year proj-
ect to give all kids a chance to play.

“One afternoon, my son, Kyle, 
and I were in Girard Park, and we 
observed a number of school buses 
arrive and unload children,” says 
club President Kemper Bowen. 
“There were four children in wheel-
chairs, who were wheeled into a 
shaded spot and could only watch 
the other children play. I told Kyle, 
who has autism, ‘Not on my watch.’”

Bowen went straight to the parks 
and recreation administration, the La-
fayette Consolidated Government and 
her Kiwanis club to set things right.

Three years later, Parc Indepen-
dence, a playground designed spe-
ci� cally to accommodate children 
who live with physical and mental 
disabilities, was dedicated.

“Because of our area’s French/Ca-
jun heritage, you see many establish-
ments in our city with French names,” 
says club member Kevin Domingue. 
“The French word for park is parc. In 
keeping with that theme, we called 
our project ‘Parc Independence,’ be-
cause it gives children with disabili-
ties more independence.

The entire park is designed to be 
compliant with the Americans with 

Disabilities Act. A child on a wheel-
chair can ride all the way up to the 
park from the parking lot, enter the 
park and ramp up for a ride on the 
playground equipment itself. “We 
even have a swing designed to ac-
commodate a wheelchair, so that 
even the simple joy of swinging on 
a swing can be had by a wheelchair-
bound child,” Domingue says. “We 
also have special entrances and exits 
to the park so it’s easy for parents and 
guardians to keep watch over their 
children who might tend to stray 
from the park. Our intent is to elimi-
nate barriers and create a place where 
all children can play together—re-
gardless of abilities.”

Such an undertaking isn’t cheap. 
The club spent more than US$72,000 
on the project, and the local govern-
ment added more than $200,000.

But it’s worth it, says immediate 
past club president Carey Chopin. 
“A good friend of mine took her fam-
ily of seven to the park,” she says. 
“While playing, she struck up a con-
versation with a parent of a young 
child having a joyous time on the 
wheelchair swing. She said, ‘We read 
an article about this park and drove 
an hour away to check it out. It was 
de� nitely worth the trip.’

“To hear that, it truly warms the 
heart!”—Shanna Mooney

Access granted
Five things to know when building 
an all-access playground:

1. Collaborate with other organi-
zations in the community and 
seek their advice. Parc Indepen-
dence, for example, worked with 
the Acadiana Autism Society from 
the beginning, and Af� liated Blind 
of Acadiana is giving technical ad-
vice to the club regarding the ad-
dition of Braille signs in the park.

2. Be patient. Not all playgrounds 
would take three years to � nish, 
but costs, government involve-
ment and special equipment re-
quirements can add delays to 
your schedule.

3. Establish a foundation. Kiwanis 
International already has the pa-
perwork to get your club started. 
If your project quali� es for tax 
deductions, prospective donors 
likely will be more willing to offer 
� nancial assistance. (Search for 
the key words club foundation at 
www.KiwanisOne.org.)

4. Use the playground’s PR power. 
Create awareness about your Ki-
wanis club and its other projects. 
Parc Independence, for example, 
features two large display cases 
where Kiwanians can post informa-
tion about their club and the park.

5. Work with media. Make sure ev-
eryone knows the park’s not just 
for children with disabilities; it’s a 
park for all children to play together.

Come one, come all; let’s play

It only took a few minutes to inspire the idea for an all-access playground in Lafayette, 
Louisiana, but Kiwanians learned it takes patience, planning, public relations and col-
laboration to make such ambitious dream come true.

Photos courtesy of Leslie Westbrook & The Daily Advertiser. 
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Sometimes, things have to get worse 
before they can get better.

BMX devotees in Sarnia, Ontario, 
learned that lesson the hard way. 
They hit rock bottom in 2008 when, 
due to liability concerns, the city an-
nounced plans to bulldoze the BMX 
course the enterprising teens had 
built. It was the only one in town.

Passionate about saving the im-
provised track, six riders met with 
the mayor and presented an im-
provement plan. He heard their 
ideas and asked city of� cials to 
meet them at the track to discuss the 
suggestions in detail.

The story made local news. Kiwan-
ian Bob Bettridge saw it and asked his 
club to intervene. The rest is Sarnia 
BMX history.

Bettridge’s Kiwanis Club of the 
Seaway, Sarnia, invited the mayor, a 
longtime supporter of Kiwanis, to a 
meeting and a partnership began.

“We were amazed at these kids and 
their passion and dedication,” says 
Cindy Scholten, past president of the 
Seaway club and mom to two young 
BMXers. “We wanted to give them 
something bigger and better and do it 

in a way the city didn’t have to spend 
any money.”

In 18 months, the club contracted 
a professional designer and built a 
CDN$70,000 BMX park, paid for by 
TV bingo revenue. During construc-
tion, the teens attended weekly on-
site meetings.

Kiwanians incorporated the teens’ 
ideas and took the project up a notch, 
delivering a specialized course with 
a pump track where kids maneuver 
without pedaling, a jump park for 
“catching air” and a free ride course 
with elevated wooden ladder bridges.

But that’s not all. The club honored 
the kids at a lunch meeting and put 
them in the limelight during opening 
day ceremonies.

They recognized the kids with 
handshakes and handed them the 
� rst BMX Bike Park T-shirts. Instead 
of the mayor cutting the ceremonial 
ribbon, one of the kids rode through 
the tape. Soon the track swirled with 
40 riders in blue shirts.

“The kids say it’s awesome, totally 
awesome,” says Scholten.

Better than anything they ever 
imagined.—Jamie Moore

Photos by Donna Kelso

Save the BMX; empower the kids

Since Sarnia youth were instrumental in saving and redesigning their town’s only—but 
unauthorized—BMX course, it was only proper they be invited to its grand, authorized 
re-opening and perform the ceremonial ribbon-cutting ride-through. 
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Imaginations run wild at Methow 
Valley Elementary School in Win-
throp, Washington. Logs become 
boats and rocket ships. Boulders are 
perches for the kings of the world.

It’s all part of a natural play-
ground created by the Kiwanis Club 
of Winthrop.

The Kiwanians heard about natu-
ral playgrounds from Ina Clark, an 
outdoorsy parent whose students at-
tend the school. Their contributions 
and connections turned an estimated 
US$15,000 venture into a $3,000 proj-
ect that transformed an unused cor-
ner of the school’s property.

One member, also on the school 
district’s facilities committee, 
worked at a salmon recovery foun-
dation and donated logs, which of-

ten are used to improve � sh habitat. 
Another Kiwanian and logging com-
pany owner hauled and placed the 
logs. A park ranger member offered 
wood chips to create a safe landing 
area. And several members sanded 
the logs until they were smooth.

The club averted liability concerns 
by working with the school superin-
tendent to hire a professional designer.

The natural playscape sees more 
traf� c than the school’s standard 
play structures, the club reports.

“The school superintendent tells 
us it’s the most amazing thing he’s 
ever seen,” says club Secretary Roy 
Reiber. “I think everyone is a little 
surprised at how well it works.”

Let the wild rumpus carry on. 
 —Jamie Moore

Where the wild things play

Natural playground elements, Winthrop 
Kiwanians say, inspire imagination. 
A log may be an Olympic balance beam, 
a rickety rope bridge over a jungle river or 
a train on its way to the North Pole.

Stepping stones
Before the � rst child slides down 
a slide or swings from the monkey 
bars, a playground takes planning 
and work. According to Kiwanis 
International’s “Grounds for Build-
ing a Playground” brochure, a club 
should follow these steps:

1. Evaluate and select a site.

2. Choose a vendor.

3. Choose the equipment and design.

4. De� ne your budget.

5. Choose peripheral equipment.

6. Establish a time frame.

7. Put the “fun” in fundraising.

8. Organize volunteers.

9. Arrange public relations.

10. Install the playground.

11. Host a grand opening!

For more details on each of these 
steps, search for the words play-
ground brochure at www.Kiwanis
One.org.

playplayplayplayplaypower ofpower ofpower of
the 

MODULAR PLAY SYSTEMS    •     FREE-STANDING PLAYGROUND EQUIPMENT 

SPORTS AND OUTDOOR PLAY EQUIPMENT    •     POOL SLIDES    •     SITE AMENITIES

www.miracle-recreation.com

1-888-458-2752

When it comes to finding the right playground for your next 
recreational project, Miracle Recreation is your source for the most 
innovative and highest quality playground equipment available.

Contact your local Miracle representative, who will assist you in 
creating your unique Miracle.  Our representatives will provide:

Shaping the Future of PLAY

n	 Designs Compliant With 
     CPSC	Safety Standards
n	 Age Appropriate Designs 

n	 Highest Quality Materials 

n	 Challenging, FUN Designs
n	 Up to Nine LEED Points

n	 Modular & Customizable 
 Designs
n	 Free AutoCAD Files
n	 Free 3-D Renderings
n	 Free Site Evaluations

TM

“The Miracle Recreation Equipment  
Company is a leader because of their quality 
products and professional staff.  They stand 
behind their product and their promise.  The 
company goes above and beyond what is 
expected to make the customers dream come 
true.”  
Ronald M. Davis 
- Oxford Township Parks & Recreation

Warren Recreation, Warren, NJ Bethesda Park, Lawrenceville, GABenedict Farm Park, Montgomery, NY

East Roswell Recreation Center, Roswell, GA
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Quality Products Since 1948

Doty & Sons 
          Concrete Products, Inc.

Toll Free 1-800-233-3907
www.dotyconcrete.com 

www.memorialsdonations.com
www.byobagsgame.com 

Factory Direct Discounts Available  

Memorial Benches  
All Concrete Benches • Tables  

Game Tables • B.Y.O.Bags Toss Game 
Planters • Waste Receptacles  

Recycling Receptacles 

Kiwanis Ad 2011 #2C Sixth Page

PRODUCTS FOR 
YOUR PARKS 

DESIGNED TO LAST!

The Kiwanis family is known for 
its leadership skills. But there’s some-
thing to be said for clubs that also 
pitch in when others need help to 
complete a project. Such is the case 
with the Roxbury Township Imagina-
tion Station in New Jersey.

When the Roxbury Township rec-
reation department called on the 
community to rehab an 18-year-old 
playground, the Kiwanis Club of 
Roxbury-Succasunna readily an-
swered the call for volunteers.
“The children of the township were 

asked for drawings of what they 
wanted in their playground,” says 
club Secretary Jean Rowe. “Donations 
were solicited, fence posts with fami-
ly names were sold and a playground 
design was picked out.”

What followed was likened to a 

well-oiled machine with Home Depot 
employees, Kiwanis-family members 
and other volunteers working from 8 
a.m. to 8 p.m. over a four-day stretch.

“There was something for everyone 
to do,” Rowe says.

Older volunteers carried wood, 
painted, nailed, mulched, assembled, 
cut and more. Roxbury High School 
Key Club member Alyssa Weickert 
designed the of� cial shirt that volun-
teers wore. Key Clubbers also helped 
with day care, where they received 
assistance from Builders Club mem-
bers supervising crafts and games 
for the children whose parents were 
working.
“It was a beautiful thing to see so 

many people come together for the 
children!” Rowe says.
 —Shanna Mooney

Playground pitch-in

As at any playground project, the Roxbury Imagination Station project had plenty of work 
for all ages: While Kiwanis adults cut wood, Key Club teens ran a day care, where Builders 
Club members entertained young children with arts and crafts activities.

playplayplayplayplaypower ofpower ofpower of
the 

See the Venice
of the Alps.
Free.
Book your trip for the 
Geneva convention and 
get a complimentary tour 
of Annecy, the Venice 
of the Alps.
Find out more at
www.KiwanisOne.org/
convention.
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Come together
There are four things a club 
should know when working with 
SLP members on a playground 
project, according to the Kiwan-
is Club of Roxbury-Succasunna, 
New Jersey:

1. Work hard to get help. Send 
notices out through the schools 
and clubs asking for volunteers. 
Don’t ignore the youngest vol-
unteers. K-Kids members might 
be too young to wield a hammer, 
but their parents aren’t. Just 
make sure you have Key Club 
members on hand to help in a 
day-care setting.

2. Welcome young volunteers 
with age-appropriate jobs. 
“They have respect for some-
thing that they created,” says 
Roxbury-Succasunna Kiwanian 
Jean Rowe. “There’s no (van-
dalism) damage done at the 
playground.”

3. Protect the youngsters. “Chil-
dren were signed-in, had per-
mission slips and could not 
use power tools,” Rowe says. 
“There was always a watchful 
eye on them. They were escort-
ed to and from their area.”

4. Feed your volunteers. Break-
fasts, lunches and dinners were 
served for the Roxbury volunteers.

PARK . STREET . CAMP
SITE PRODUCTS

RJThomas Mfg. Co., Inc.  Cherokee, IA
Ph: 800-762-5002  Fax: 712-225-5796

Web Site: www.pilotrock.com
E-Mail: pilotrock@rjthomas.com
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P oked, prodded and pricked by more medical de-

vices than any young child should have to endure, 

Christopher was understandably wary of what 

his doctors, nurses and specialists might do next. Under-

going hospice care at home, the terminally ill 6-year-old 

was tired of all the medical personnel parading in and out 

of his house. So were his parents.

Christopher’s mom and dad just wanted him to laugh 

and enjoy some fun before his brief life ended. They want-

ed to see their once-exuberant boy experience a bit of joy. 

They wanted to see him play again.

Children suffering from traumatic illnesses and 
injuries gain powerful bene	 ts from medical play.

playplayplayplayplaypower ofpower ofpower of
the 

When play
matters most

By Nicholas Drake  •  Illustrations by Luciana Navarro Powell
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“W hen we arrived at his 
home, Christopher an-
swered the door,” says 

Lorie Walton, owner of the Family First 
Play Therapy Centre in West Bradford, 
Ontario. “His little body looked pale 
and weak, but his character was strong 
and stubborn. He yelled, ‘Mom!’ and 
ran and climbed into his hospital bed 
set up in the living room. As his moth-
er sat down with us and began talking 
to my colleague, Christopher watched 
me from afar.”

Walton visited Christopher’s home at 
the request of his parents. They wanted 
to use play therapy to emotionally con-
nect with their son in other ways be-
sides medically caring for him.

As Walton slowly opened up a 
toy medical bag, Christopher pre-

tended to ignore her. When she took 
out paper and markers, he looked 
at her quickly—and just as quickly 
looked away. Seeing Walton pull out 
a small hedgehog puppet, the boy 
swung his feet over the edge of his 
bed. It was a big Saint Bernard puppet 
called Marty that � nally won his heart.

“Christopher leaped off the bed 
and grabbed Marty from my hands,” 
says Walton, a certi� ed child psy-
chotherapist play therapist and past 
president of the Canadian Associa-
tion for Child and Play Therapy. “It 
was best friends at � rst sight. As I 
made the hedgehog talk, Christo-
pher responded through Marty. He 
laughed and teased the hedgehog. 
He expressed his hatred of needles, 
doctors and hospitals. The puppet 
helped Christopher cope with the 

stresses of his illness and the 
scary parts of the 

h o s p i t a l .

“His parents were soothed knowing 
their son had something he could 
use to express his overwhelming 
emotions. They used the puppet to 
express themselves, laugh with one 
another and add some lighter mo-
ments to their lives. Play helped this 
small child with his � nal days.”

That was clear in the works of 
Plato, Rousseau and Freud. The way 
children play has long been seen as a 
window to their inner beings. In the 
early 1900s, play gained prominence 
as a viable way to therapeutically help 
children in overly stressful situations. 
The wide acceptance of the � eld led 
to the formation of numerous organi-
zations in the 1980s, including the As-
sociation for Play Therapy, which has 
some 5,000 members in more than 25 
countries today.

Canada in particular embraced 
play as an important medical com-
ponent. The Canadian Child Psy-
chotherapy and Play Therapy Asso-
ciation helped develop certi� cation 
standards for the � eld. The Cana-
dian Play Therapy Institute took its 
cause worldwide with Play Therapy 
International, which has sister orga-
nizations across Europe, the United 
Kingdom, Asia-Paci� c and Africa.

W hy does play work for chil-
dren facing medical chal-
lenges? Studies are nearly 

universal in their conclusions, citing 
diverse case studies on the emotional 
and physical merits of play.

“Play normalizes what would oth-
erwise be an abnormal life experi-
ence,” says Melissa Smith, executive 

“Play offers children an arena where they can         work out feelings of fear, anger, frustration and even resentment.”

p048-051_KIM_0411AA.indd   50 3/2/11   8:04 AM



 april 2011  Kiwanis  51

director of the Kiwanis Orthope-
dic Clinic of Washington, D.C., and 
chief executive officer of Play-Based 
Physical Therapy, an outpatient clin-
ic. “Play can help reduce children’s 
anxiety, occupy them and even help 
them advance their own progress. 
Children learn by playing. Play is 
their work. We are really just help-
ing them get better at their work in a 
very natural way.”

Smith uses a variety of toys to 
draw children toward successful out-
comes. A child working on balance, 
for example, might launch foam 
rockets into the air by stepping on an 
air-filled launch pad. A child relearn-
ing to crawl after an injury might 
reach for Mardi Gras beads placed 
at the end of a tunnel. Depending on 
their age, the children may cherish 
the memories of their play therapy 
activities well into adulthood.

“One of our young adult patients 
with cerebral palsy told me he has 
very fond memories of learning how 
to ride the adapted tricycle in the 
Kiwanis Orthopedic Clinic,” Smith 
says. “He has an adapted adult tri-
cycle now. It’s a perfect example of 
a person with a disability finding an 
activity that’s fun and good for his 
whole body. An activity that is play 
turns into an activity that becomes 
an essential part of staying healthy.”

Besides its emotional and physical 
benefits, play can familiarize children 
with the different environments re-
lated to their care. Jane Le Vieux , a 
psychiatry consult liaison nurse and a 
registered play therapist at Children’s 
Medical Center of Dallas, Texas, uses 
play to address that anxiety.

“Medical play allows children 
to become familiar with the pro-
cedures and equipment they may 
see and experience while hospital-

ized,” Le Vieux explains. “It mini-
mizes the traumatic effects of ill-
ness and hospitalization. Child life 
specialists can facilitate coping and 
adjustment in circumstances that 
might be overwhelming.”

She once used a sandbox to help a 
four-year-old boy overcome the anx-
iety caused when he was mauled by 
a dog. He would spend most of his 
session with her in the sandbox re- 
creating the incident that had scarred 
him physically and emotionally, of-
ten providing vivid details.

“The play therapy relationship 
provided this child a safe and caring 
environment where he was allowed 
to regain a sense of control and em-
powerment that enhanced his self-
esteem,” Le Vieux says. “Play offers 
children an arena where they can 
work out feelings of fear, anger, frus-
tration and even resentment related 
to their illness. As the weeks went 
by, his grandmother reported the 
he was sleeping better at night and 
wanting to play outside again.”

Sometimes it’s just a matter 
of helping children get over 
small misconceptions that 

seem gigantic in their minds. At 
the University of California, Davis, 
Children’s Hospital, Diana Sund-
berg recalls a young boy who had 
been in and out of the hospital since 
his premature birth. He was always 
told to look away when given a sed-
ative via a needle.

“He would struggle and scream, 
so it was very difficult for him,” says 
Sundberg, manager of the hospi-
tal’s Child Life Program. “Through 
therapeutic play with puppets and 
medical equipment, he expressed a 
huge misconception regarding the 
size of the needle. He thought it was 

as big as his outstretched arms. De-
ciding the misconception needed to 
be broken, I showed him the actual 
size of the needle.

“The next time he had to go to the 
operating room, instead of looking 
away during the injection, I sug-
gested he take a look at the nee-
dle. Once he saw it, he pulled up 
the sleeve on his gown, stuck his 
shoulder out, looked at the doctor 
and said, ‘I’m ready.’”

Lorie Walton of Ontario’s Family 
First Play Therapy Centre believes 
parents benefit from play therapy 
as well, which in turn helps their 
children.

“Once parents understand how 
their child’s emotional and physi-
ological system has been impacted, 
then they are open to learning new 
ways to soothe, regulate and thera-
peutically parent their child,” Wal-
ton says. “It’s often parents who 
make the most significant changes in 
this process, which then helps their 
child’s behavior with positive shifts 
toward healing.”

Even when a child’s diagnosis is 
dire, Walton believes play can help 
the grieving family face the outcome 
with some sense of closure. In his final 
days, 6-year-old Christopher used his 
Saint Bernard puppet to tell his dad 
that he no longer was afraid of dying 
now that he had Marty with him.

“Christopher’s mom told me that 
Marty helped Christopher cope with 
his last few days on Earth,” Walton 
says. “He hugged him at night and 
helped him sleep. Marty was buried 
with Christopher a few days later. 
Though this story has a very sad 
ending, I can’t help but think that 
Marty the puppet helped this little 
boy in a way no human might’ve 
been able to.”  KM

“Play offers children an arena where they can         work out feelings of fear, anger, frustration and even resentment.”
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K yoko Tanaka has a doll collection 
like no other. None of her dolls 

have cardboard beach houses or cry 
“Mama” when they’re wet. Rather, 
her dolls live at Juntendo Univer-
sity Hospital in Tokyo, Japan. They 
never talk, yet they’ve 
calmed a terri� ed 
12-year-old girl who 
was severely injured in 
a car crash, and they’ve 
taught a 3-year-old leu-
kemia patient how to 
help nurses clean his 
incision.

The dolls are Kiwan-
is dolls—simple, face-
less cotton dolls that 
children can cuddle, 
play with and draw 
on. As a certi� ed play therapist, 
Tanaka and her co-workers use them 
to communicate with frightened and 
shy patients. But not long ago, the 
hospital’s professionals weren’t cer-
tain about the toys’ usefulness.

“My � rst impression was surprise to 
see dolls in a hospital,” says Toshiaki 
Shimizu, MD, of Juntendo’s Depart-

ment of Pediatrics. “But when they 
were introduced to the children, I un-
derstood how the dolls could be used 
to inspire them to help us help them.”

It’s been a common hesitancy-to-
advocacy reaction ever since the 

Japan District intro-
duced the dolls to the 
nation’s medical com-
munity in 2001.

To help explain the 
dolls, the Tokyo, Yo-
kohama and Saitama 
Kiwanis Clubs hosts 
doll symposiums, 
where doctors, nurses 
and other attendees 
can learn from fellow 
professionals how the 
dolls and other play-

things are effective tools in pediat-
ric health care. This past year—on 
Kiwanis One Day—the symposium 
featured panel discussions, a dra-
matic performance, a presentation 
titled “How to Use Kiwanis Dolls” 
and a live video connection to a con-
current event in Kyoto. In Tokyo, the 
afternoon program concluded with 

Doll talk
A One Day symposium proves that 

health care isn’t all work and no play
Story and photography by Jack Brockley

One of the youngest symposium attendees stuffs cotton into a doll that will help an ill 
child. The day’s presentations explain how the toy can open communications between a 
scared patient and her medical team. The child’s drawing can express a mood or describe 
her pain. A doctor can illustrate the procedure that will stop the pain. Together, nurses, 
parents and patient can practice injections or other care they’ll need to continue at home.

playplayplayplayplaypower ofpower ofpower of
the 
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the more than 200 doctors, nurses, 
Kiwanians and other guests stuf
 ng 
and sewing 230 dolls.

As her chopstick pushed cotton 
deep into the rounded hands of a 
doll, Yumiko Chino, a pediatric nurse 
at Kawasaki Kyodo Hospital, talked 
about how she’ll use the sympo-
sium’s lessons: “My hospital doesn’t 
have the dolls. Now I realize how 
important play is, so I’m thinking of 
introducing the dolls.”

Over the past 10 years, Kiwanis dolls 
have made a signi
 cant impact on Ki-
wanis in Japan. According to Immedi-
ate Past Governor Kazuoko Koike, it’s 
one of the 
 rst hands-on projects for 
some of the district’s clubs, which cur-
rently make and donate about 7,000 
dolls annually. And it has encouraged 
district Kiwanians to branch out into 
other Young Children: Priority One 
programs. Lately, for example, many 
of Japan’s clubs have become their na-
tion’s advocates against child abuse.

Yet, it’s the children whom the dolls 
helped the most. A 5-year-old girl 
didn’t want ointment on her skin, un-
til she saw how the balm soothed her 
doll’s itch A 2-year-old boy couldn’t 
color or speak very well, but by play-
ing with a Kiwanis doll, his mother 
and doctor helped him understand 
the tumor growing in his stomach.

“At Juntendo University Hospital, 
we treat several children with chronic 
diseases,” Shimizu says. “They spend 
a long time in the hospital, followed 
by lengthy in-house treatments. It’s a 
very stressful time in their lives. These 
Kiwanis dolls have become a very ef-
fective part of their treatment.”  KM

Japan Kiwanians have become experts at 
making dolls (top), but they welcome help, 
such as student members of a homemaking 
club (bottom). In Tokyo, Kiwanians’ spous-
es have formed a group—Sakura Kai 
(cherry blossoms)—to help sew the dolls.

playplayplayplayplaypower ofpower ofpower of
the 
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SHOWCASE

What makes a kid terrific? The Kiwanis Club of San Antonio 
Army Residence Community Golden K, Texas, spells it out 
with military precision. “Each letter of the word terrific 
stands for a character trait,” explains Vicki Rittman, the 
club’s public relations chairwoman. She then easily names 

each one: thoughtful, enthusiastic, respectful, responsible, 
inclusive, friendly, inquisitive and capable.

The traits are exemplified not only by their Terrific 
Kids at Wilder Intermediate School in Schertz, but in the 
Kiwanians’ “Terrific Kids with a Twist” program. At 
the end of each grading period, seven students receive a 
Terrific Kids award. “Each child holds up cards featuring 
the TERRIFIC trait they’ve shown before they’re recog-
nized and given a certificate,” Rittman explains.

The club added a new component to the program based 
on teachers’ evaluations. The feedback was clear: “The 
teachers want the kids to interact more with the ARC club 
members,” Rittman says. No problem. The Golden K’ers 
now spend an hour interacting with the kids, analyzing 
“TERRIFIC” traits.

“This is a military town with military kids who are in and 
out of schools every few years,” Rittman explains. “Making 
them comfortable is very important.” —Cathy Usher

T is for terrific
There’s always room for improvement. When Texas Kiwanians asked how to make their 
Terrific Kids program better, teachers responded: “More interaction!”

Students of Wilder Intermediate School talk about the traits of “terrific” people. Adding an extra measure of involvement to their 
Terrific Kids program, ARC Golden K’ers facilitate the dialog, encouraging even the shyest students’ participation.
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Beach in a Box
For many parents, it’s hard to decide what to do with the kids all 
summer. For Wendy Morrison, the answer was obvious, thanks to 
members of the Kiwanis Club of Bozeman, Montana, who gave her a 
very special gift: a sandbox.

“They showed up and set it all up, and even provided the shov-
els and pails,” Morrison says. “It was so nice when the kids would 
come over and we didn’t have to battle with them over wanting to sit 
inside and watch TV. Instead, they ran outside to the sandbox. What a 
healthy way to spend the summer!”

Club President Tracey Jones says the club offered a free sandbox 
to any child who wanted one. The club received and filled about 100 
requests. Local businesses donated supplies.

“There’s nothing better than going to bed at night with a smile on 
our faces, knowing that we touched 100 families directly,” Jones says, 
“and just think how many kids we touched.”—Kasey Jackson

Fix it
Can we fix it? Yes, we can! Check out this 

common challenge and ideas for fixing it.

What does my club need to do to be 
sure our membership campaign is 
successful?

REVISED ABCs. There are four building 
blocks that form the foundation of a proven 
membership campaign. Once implemented, 
this plan will guarantee success.

1. The fun formula: Mix fun and business.

2. The brochure: Use a club brochure that 
emphasizes children, your projects, your 
club and Kiwanis International. (Find a 
customizable brochure at www.Kiwanis 
One.org/clubbrochure.)

3. The invitation: Perhaps the single most 
change in “soft” recruiting since the in-
vention of the telephone is the use of 
new technology. It’s called e-mail. Use 
it. It works.

4. Adjusted ABC: The ABC recruitment sys-
tem (www.KiwanisOne.org/abc) helps you 
develop a prospect list, create a growth 
plan and “close the sale.” We recommend 
a twist: Rather than following the pro-
gram’s suggestion of turning your list over 
to a recruiting team, we put the member in 
control of the recruiting process from start 
to finish. (Get help building a prospect list 
at www.KiwanisOne.org/prospects.)

Our club has been using these building blocks 
over the past 14 months and has chalked up 
30 percent growth in new-member adds. We 
just finished chartering an Aktion Club and 
are building a Circle K club.

Bob Fleming, Bob Morrison
and Russ Snyder, 

Kiwanis Club of Northmount,
Calgary, Alberta

 
Find more ideas at www.KiwanisOne. 
org/fun, and join the discussion at www.
KiwanisOne.org/blog.

Children from Wendy Morrison’s neighborhood flock to the sandbox for hours of 
play. “It was a huge gift to our family and neighborhood,” she says. The Bozeman 
Kiwanis Club donated about 100 sandboxes as part of Operation Sandbox.
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SHOWCASE
Return to Malvern
Memories weren’t good enough for the citizens of Malvern, 
Arkansas, some of whom couldn’t even recall the last time 
their community had a Kiwanis club. That changed when 
the Kiwanis Club of Malvern Area was chartered this past 
September, bringing the tradition of Kiwanis service back to 
this central Arkansas town.

Old-fashioned legwork by nearby Kiwanians was central to 
getting the new club up and running. A site survey showed 
that 90 percent of local respondents were in favor of Kiwanis’ 
return. By first recruiting influential residents, such as a well-
respected funeral home owner and the active director of an 
agency that helps low-income families, it wasn’t difficult to 
assemble potential members from community leaders, busi-
nesspeople and others interested in serving Malvern.

“We knocked on that first door, and away it went,” says AC 
Paxton, a member of the Golden K, Benton Kiwanis Club.

Kiwanians in Malvern aren’t the only ones excited about 
the Kiwanis homecoming. Seven Arkansas clubs donated 
$200 each as seed money for the fledgling group.

“We didn’t do it for ourselves,” says Paxton. “We did it for 
the kids in Malvern.”—Karen Trent

Charter Malvern Kiwanians meet guests from the nearby Hot 
Springs Village Kiwanis Club.
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“An animal’s eyes have the power to speak a great language.” ~ Martin Buber 

Pets are an integral part of the family, unforgettable friends, and loyal companions. Norman Rockwell knew it too and often included 
them in his famous illustrations of the American family. Now, you can honor your pets by turning your photo into a Norman Rockwell 
Moments pet portrait, rendered in charcoal or color by skilled artists using a unique patent-pending process, then printed on museum 
quality, acid-free paper and ready for framing.

Order today by going to www.normanrockwellmoments.com or to learn more, just call us at 317-926-9671 (9 am to 4 pm EST), 
or 1-800-754-2165 (during the evenings and weekends). You can also send an email to customersupport@rockwellmoments.com.  
Either way, we look forward to hearing from you!

Norman Rockwell Moments is licensed by the Norman Rockwell Licensing Company, Niles, IL.  Copyright 2011 Portrait Image Media, LLC

A 5 x 7 image of your pet on 8 x 10 museum 
quality paper is normally $109 plus shipping. 

However, use coupon code KIPET and 
receive $10 off, plus free-shipping!  

You pay only $99.00, 
plus applicable state tax.

A portion of the proceeds from each order will be
contributed to the Kiwanis International Foundation.

P t i t l t f tth f il f tt bl f it d d l l

www.normanrockwellmoments.com | 1-800-754-2165no man ockk ellllmoments com | 11 880000 775544 22116655
Come to our website and see our entire sample gallery!
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For more information about the rates, fees, other costs and benefits associated with the use of 

this credit card, or to apply, call 866-438-6262 toll-free or write to P.O. Box 15020, Wilmington, DE  19850.

This credit card program is issued and administered by FIA Card Services, N.A.  Visa is a registered trademark of Visa International Service Association and is used by the issuer pursuant to license 
from Visa U.S.A. Inc.  Platinum Plus is a registered trademark of FIA Card Services, N.A.  Bank of America and the Bank of America logo are registered trademarks of Bank of America Corporation.

 

© 2009 Bank of America Corporation

Bank on the benefits

Request the only credit card 
that contributes to Kiwanis 
International with every purchase 
you make—at no additional cost to you.
 
To request your card, go to 
www.newcardonline.com 
or call 866-438-6262 and mention 
priority code UAALNQ.
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Pass on ideas and excitement of Kiwanis to someone you like.  
Someone you’d like to join your club. Someone in your barbershop. 

Someone in your dentist’s office. Pass on Kiwanis magazine.
You’ve got a lot to share!

Pass it on!

www.kiwanismagazine.org

pass it on ad.indd   1 2/21/11   12:44 PM

SHOWCASE

It’s a time-old dilemma among teens: being stranded with-
out a ride home.

That’s why the Abbotsford, British Columbia Kiwanis 
Club co-sponsors SafeRide Home. The program provides 

kids age 10 to 19 with a hotline number to call when they’re 
in dicey situations or simply without a ride home.

“Say they get to a party and something doesn’t feel 
right or they have someone drop them off at a theater and 
nobody is there to pick them up when the movie is over,” 
says Graham Taylor, president of the Abbotsford Kiwanis 
Club. “This gives them a safe out so they don’t have to 
make that wrong decision.”

The SafeRide Home program also comes in handy when 
alcohol is involved.

Since the program was founded in 2002 by Youth 
Unlimited of Abbotsford, more than 18,000 teens have uti-
lized the driving service.

Kiwanians got involved with the SafeRide Home pro-
gram about six years ago. Since then, Abbotsford Kiwanians 
annually donate funds to help with fuel expenses and the 
cost of the vehicles. Club members also assist in driving 
teens home. —Wendy Rose Gould

Homeward bound
When Abbotsford teens find themselves in hairy situations, the SafeRide Home program 
answers their call for help—morning, noon or night

SafeRide Home vehicles come to the rescue when teens are stranded or impaired. 
British Columbia Kiwanians support the program with funds and drivers.
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PEOPLE

Winner of Aktion Club’s 2009–10 speech contest, 24-year-
old Bridget Brown sees her involvement with the Aktion 
Club of South East Association for Special Parks and 
Recreation in Downers Grove, Illinois, as an opportunity 
to speak of the needs of people who live with disabilities.

“I love every-
thing about Aktion 
Club,” says Brown. 
“I like the new 
friends I met at 
Aktion Club. But 
most of all, I like 
helping people in 
the community. 
I like the fact that 
people with disabil-
ities can be in a club 
that helps others.”

In her two years with the SEASPAR Aktion Club, 
Brown’s service activities already include collect-
ing  items for Samaritan’s Purse, bell-ringing for 
the Salvation Army and stepping up with a Winter 
Wonderland fundraising dance. She has competed in 
Special Olympics, works in her father’s dental office 
and appeared in a few scenes for an upcoming movie 
starring Miley Cyrus. Brown also is putting together 
a training program for others living with disabilities, 
which will help them find their voice, just as she has.

As an adult with Down Syndrome, Brown is grate-
ful for the assistance she has received from others. But 
she’s ready to pay it forward and make a difference in 
the life of someone else.

“Bridget’s an amazing young lady,” says Susan Friend, 
SEASPAR executive director. “She has confidence, poise and 
a sense of purpose, and she lives her life according to these 
things.”—Karen Pyle Trent

Speaking up
For Bridget Brown, membership in Aktion Club means finding her voice—and using it

Bridget Brown (below, right) loves to talk about her Aktion Club. 
Catch her award-winning speech at www.bit.ly/brown.

www.KiwanisOne.org

Are your Kiwanis club meetings fun?

Kiwanis is renewing its commitment to light a fire in members around the world. That inspiration 
begins with the club experience. Kiwanis International can help. With our online resources, you 
have access to tips and ideas that keep your meetings light—and keep the fire lit.

For guidance and good ideas, go to www.KiwanisOne.org/fun.
 know fun
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PEOPLE

Argh! You be excited about reading?
Greater Encinitas, California, 

Kiwanian Morris Pike takes kids on 
literacy adventures that ensure they’ll 
treasure books. At the helm of the 
Good Ship Literacy, Morris travels 
to libraries, Head Start facilities and 
preschools more than 70 times a year 
decked out and in character as his 
alter-ego, Captain Book.

Captain Book came to life in 2004 
after Pike asked his schoolteacher 
daughter how she motivates students 
to read. She showed him a dilapidated 
treasure chest and explained that she 
tells them, “The greatest treasure on 
Earth is in there.” Inside were books.

Morris built six chests, and his 
Kiwanis club filled them with books 
to give to YMCA after-school pro-
grams, creating the club’s Treasure 
Chest Literacy project.

But something was missing.
“We needed a pirate,” Pike says. 

As a retired theater professor, he was 
a natural choice. He paired some old 
army boots with black pants, found a 
vest, borrowed a wig, bought a pirate’s 
hat and became Captain Book.

During his “disembarkings,” 
Captain Book dazzles and delights 
by spinning sea-story yarns riddled 
with audience participation, jokes, 
juggling, magic, music and occasional 
interruptions from his “shell phone.”

“By now, I have a reputation,” he 
says. And he should: The club has 
given out more than 293 book-packed 
treasure chests. That’s more than 
40,000 books in all.

“This turned out to be a calling, and 
I hope children will latch onto the 
metaphor that books are the greatest 
treasure of all.”

Meet Mr. C
E-mail Knoxville, Tennessee, Kiwanian Bill Larson, and you’ll get a reply from Santa. 
Because Bill is Santa.

Larson donned the famed red suit six years ago. Of course, he loves the heart-
warming reaction he gets from kids and especially when his grandkids call him 

“Grandpa Santa.” But, he stresses, 
there’s much more to being Santa 
than just buying a suit.

“You live it all year round,” he says.
Plus, there’s the practical business 

of being St. Nick. Larson attended 
the International University of Santa 
Claus, where he learned never to 
promise anything, have liability insur-
ance and get a background check.

While Larson is for hire for a fee, 
some of his greatest Santa pleasure is 
spreading cheer and real ho-ho-ho’s 
pro bono for the Autism Society, a 
children’s hospital and several events 
for low-income families.

“Kiwanis serves the children of 
the world,” he says. “This is a way 
to reach children in a very special 
way.”—Amy Wiser

Still serving
Henry A. “Harry” Donaldson, 
who turned 100 this past 
February, still arrives early to 
his Islington, Ontario, Kiwanis 
Club meetings to make coffee 
for fellow members.

Last year, he celebrated his 
99th birthday with his club by 
making breakfast for children 
in an impoverished area of 
Toronto.

Harry Donaldson

Captain Book, a.k.a. Morris Pike.

Captain Book

In case there’s any question, the beard is 
real. Bill Larson is real. And Santa Claus, 
Larson confirms, is real.
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PERSPECTIVE

When you think of playgrounds, it‘s 
common to think of only children at 
play. But a growing body of options 
are proving the adage “The family that 
plays together stays together.” Today’s 
playgrounds are stretching the bound-
aries of child’s play and encompassing 
family togetherness, environmental 
awareness and inclusive fun.

Play enriches life, regardless of 
a person’s age or ability. When we 
play, we simply feel better as we 
experience self discovery, adven-
ture and healthy development.

One trend that 
maximizes fam-
ily play is the lin-
ear “play trail” 
adventure. A 
relatively new 
concept in play, 
these trails take 
playful, nature-
inspired exhibits 
and space them 
in “play pockets” 
along a walking 
path, creating a 
walking adventure 
between pockets 
and an element 
of discovery to 
be enjoyed by the 
entire family. They 
also feature infor-
mative signage at each exhibit, engag-
ing the family in the subject, teaching 
about its role in the environment, offer-
ing fun facts and creating opportunities 
for games and role play. 

“This marks another jewel in the 
crown of our River Walk,” says 
Jeannine Alday, chief of staff for 
Hamilton County, Tennessee, about 
the Play Trail recently installed 
along Chattanooga’s Riverwalk. 
“It’s geared toward the entire fam-
ily and provides them with another 
unique opportunity for recreation.”

Play’s for ma, pa, grandma too

Anne-Marie Spencer, vice president of 
corporate marketing and communica-
tions, PlayCore, www.playcore.com

Parent Marzi Wiley agrees. “What 
a gift that we can get our children out 
of the house, engaged with nature, 
being physically active and enjoying 
family time,” she says.

Another family-friendly design 
movement is the fully accessible 
play space. Typically constructed 
with ramps and mobility device-
friendly surfacing, this type of rec-
reation space also engages adults 
and grandparents, who don’t feel 
inclined to use climbers, but will-
ingly join young family members 

if ramps are the 
designated path 
to reach the 
highest heights 
of a play struc-
ture. Facilitating 
family members 
at all levels of 
fitness and abil-
ity is a great 
way to ensure 
that all remain 
engaged with 
the play envi-
ronment and, 
most important-
ly, one another.

Family play is 
very attractive 
to urban areas. 
Projections by 

the United Nations predict that by 
2050, 90 percent of Americans will 
live in an urban center. With limited 
land space available and the desire 
to join meaningful destinations with 
nature-inspired pathways, cities are 
excited about providing opportuni-
ties for family play.

Whatever type of playground you 
create, think about everyone who will 
be there and what you can do to 
engage them. There are many options 
for families to encourage fitness, fun, 
nature appreciation and togetherness.

Let’s get  
together.

Kiwanis International and Boys 
& Girls Clubs of America are 
joining forces to do more for 
children. We’d like your club to 
join us, too. If you don’t already 
have a relationship with a Boys 
& Girls Club, now’s the perfect 
time to explore opportunities 
to work together. Learn more 
about the partnership—and 
how you can get involved— 
at www.kiwanis.org/bgca.
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Hey, batter, batter, swing!  With his hit, a boy heads to 
first base—in this case, a sign on a wall. The girl at second 
base—a chair—takes off for third base—a knob on a door.  
And the umpire, a smiling nurse, says, “Enough horseplay; 
back in your rooms, kids!”

Such shenanigans happen when patients at Children’s 
Hospital and Medical Center in Omaha, Nebraska, get a 
visit from members of the NCAA College World Series 
baseball team hosted by the Omaha Kiwanis Club.  Each 
year, the final eight teams in the tourney travel to Omaha, 
and the Kiwanians give “their” teams home run treatment.  

“When we host a team, we are their Omaha connection,” 
says Kiwanian Jim Costello, who oversees the project.  “We 
do it all, from coordinating with security at the airport to 
handling their bus service to running their errands.”

Upon arrival, the Kiwanis squad treats the players, their 
parents and team personnel to a steak fry.  And prior to 
each game, Jim helps stock the team dugout, which this 
past year called for bagels, watermelon and grapes, as 
well as the traditional sunflower seeds.

Lately, the Kiwanis club has fared quite well:  Its teams 
have won the championship four of the last five years.

Play ball!—Julie Carson

Batter up
In Omaha, Kiwanians not only cheered for the visitors, they treat them like family, annually 
hosting one of the eight NCAA College World Series team

The University of South Carolina arrived at the 2010 NCAA College World Series with a slight advantage over their opponents: 
Their Kiwanis hosts had “backed” three of the past four champions. The Gamecocks added to that “lucky charm” reputation.

Fallon’s Photography
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Garden City Kiwanians use text messag-
ing to boost meeting attendance, build 
membership and serve their community.

Text up
Like it or not, technology’s here to 
stay. The Kiwanis Club of Garden 
City, New York, has embraced 
this new age by initiating a text-
messaging system to keep in touch 
with its members. The phone mes-
sages pass along meeting alerts, 
announce special events and 
broadcasts details about potential 
members so they can be invited to 
meetings.

“The older members who are 
familiar with technology thought 
is was cool and a different way to 
reach out when we have to change 
a meeting,” says member Nicole 
Russo. “If there were people who 
wanted to sign up but had a hard 
time, we helped them do it.”

With 30 active members, the club 
also text messages to coordinate 
its participation in Island Harvest, 
Long Island’s largest hunger-relief 
organization and its support of its 
Builders Club, two Key Clubs and 
a Circle K club.—Tamara Stevens

Key to college
College application essays require the applicant to “describe themselves,” 
“define who they are.” A difficult task for most people.

But one teenager from Saegertown High School Key Club in northwestern 
Pennsylvania did it so eloquently that people—especially Kiwanians—are talk-
ing about it. That’s because she used this important assignment to describe the 
influence Key Club—and Kiwanis—has had on her life.

“As a club that excludes no one, (Key Club) has taught me that although we 
all have different backgrounds, they 
seem to fade away when we work 
together,” wrote Saegertown High 
School senior Gabby Bradshaw. 
“We are a team.”

Bradshaw has been a Key Club 
member for four years and will 
graduate in June 2011. She hopes 
her essay will help get her accepted 
at the University of Pennsylvania, 
where she wants to study secondary 
education and English.

“I get a feeling of satisfaction from 
helping other people,” Bradshaw says. 
“I tried to show that in my essay,”

“The most sublime act is to set 
another before yourself,” her essay 
reads.

“And that is, well, Key Club.”
 —Tamara Stevens

In one of the most important assignments of her high school career—her college appli-
cation essay—Gabby Bradshaw chose to write about her Key Club experience. Read 
her essay at www.kiwanismagazine.org.

Fallon’s Photography
 Top This

home, sweet home
After reading “Where Kiwanis Meets” (February), Charles Rudibaugh 
reported that his Youngstown, Ohio, Kiwanis Club has been meeting at 
the downtown YMCA for nearly 95 years. If your club can top this record, 
e-mail magazine@kiwanis.org.

Tab tabulation
In September 2004, the Kiwanis Club of Manitowoc Golden K, Wisconsin, 
began collecting and redeeming can tabs to raise money for Habitat for 
Humanity. Project Chairman Dick Weber reports the club recently passed 
the 6 million mark. E-mail magazine@kiwanis.org if your club can top this 
can tab count?
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You can take them out to minor league baseball games, 
but please forgive the rowdiness of Orem, Utah, 
Kiwanians when an Owlz pitcher is about to strike out 
an opposing batter.  In one recent year, the club scored 
a sponsor-generated $10 for each “K” recorded by Owlz 
pitchers, tallying more than $6,100 on the season to 
serve local kids’ organizations.

“I thought it would be a good fit (at games) to hang up 
the Kiwanis ‘K’ for each strikeout,” says Kiwanian Brian 
Gurney.  “I thought it would be an even better idea to 
tie a fundraiser to it.”

Root, root, root for the home team!—Julie Carson

This fundraiser’s a strikeout
Every visitor’s strikeout added a ‘K’ into baseball’s Orem Owlz’s scorecard and a donation 
into the Orem Kiwanis Club’s service account

A perennial front-runner in Minor League Baseball’s Pioneer 
League, the Orem Owlz fell short of their 2010 goal of winning 
another title, but the pitching staff gave Orem Kiwanians plenty 
to cheer about with more than 600 strikeouts.

®

www.KiwanisOne.orgKiwanis®

International

Now what?

New club leaders need Club Leadership Education. Our classroom sessions 
now feature an all-new curriculum—presented by folks who have been in 
your shoes. After all, club leadership is one thing. Knowing what to do with 
it is another.

Go to a Club Leadership Education session in your area.
Check your district website for times and locations.

p056-073_KIM_0411AA.indd   68 3/2/11   8:11 AM



®

www.KiwanisOne.orgKiwanis®

International

Now what?

New club leaders need Club Leadership Education. Our classroom sessions 
now feature an all-new curriculum—presented by folks who have been in 
your shoes. After all, club leadership is one thing. Knowing what to do with 
it is another.

Go to a Club Leadership Education session in your area.
Check your district website for times and locations.

p056-073_KIM_0411AA.indd   69 3/2/11   8:11 AM



70  Kiwanis  april 2011  

CLUBHOUSE

Across
1 Smoked or cured foods
5 Holds up over time
10 Declare to be true
14 “Now I understand!”
15 Devour quickly
16 “___ the Explorer”
17 What Kiwanis means
19 Gusto
20 Peeper
21 Beloved celebrities
22 And, in Germany
23 Fail to be
24 What Kiwanis means
27 Participant on eBay
30 Supporter
31 Black-and-white cookie
32 Raised type for the blind

34 Marry
35 What Kiwanis means
37 Asner and Begley Jr.
40 Where cut flowers may go
42 Horse’s gait
43 Made hard to read, as a secret 
message
45 Ostentatious
47 Book lover
48 See things the same way
50 Washington baseball player, for 
short
51 Gas in refrigerators
52 School org.
55 One of the Great Lakes
57 What Kiwanis means
59 Not speedy
60 ___ common denominator

“What Kiwanis Means”
To help fill this puzzle’s grid, Kiwanis’ Facebook “friends” (www.facebook.
com/kiwanis) provided one-word definitions of “What Kiwanis means.” The 
response was so great, it’ll take two games to use them all. Have fun, and watch 
for the follow-up crossword in the June issue of Kiwanis. Find the answers at 
www.kiwanismagazine.org/answers.—by Matt Gaffney

61 Big heap
62 Actress Daly
63 Approvals
64 “Jeopardy!” host Trebek

DoWn

1 Garden squirter
2 “Hello!” at sea
3 Burrowing animal
4 Enjoy the slopes
5 Servant ___ (what Kiwanis means)
6 Composer Copland
7 Clown’s pole
8 Sounds of reproach
9 Counterintelligence worker
10 Ending for lemon or Gator
11 What Kiwanis means
12 “___ you glad I didn’t say 
‘banana’?”
13 Travel far and wide
18 ___ straits (bad circumstances)
23 “Much ___ About Nothing”
24 Winding shape
25 Sacred
26 Communication for the deaf: abbr.
27 Shoelace feature
28 Wrath
29 What Kiwanis means
30 Said, as farewell
32 Country singer Paisley
33 “Treasure Island” author’s initials
35 Walk through water
36 Completed
38 Shout from Homer Simpson
39 Pig’s home
41 ___ off (fall asleep)
42 ___ kwon do
43 “A Farewell to Arms” author 
Hemingway
44 Close
45 Weather systems
46 Give temporarily to
48 Opera songs
49 V formation birds
51 For nothing
52 Golfer Mickelson
53 Scrabble piece
54 High point
56 She’s a sheep
57 Soar
58 Mud treatment locale
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MEMBER 
SERVICES

Birthdays
These clubs celebrate anniversaries 
in May and June 2011:

75TH—1936
Paris, Illinois, May 5
Brazil, Indiana, May 15
Marquette, Michigan, June 8
Sheridan, Wyoming, June 12
Mifflinburg, Pennsylvania, June 19

50TH—1961
Lake Murray, La Mesa, California, 
May 1 
Ashland, Ohio, May 2
Dublin, Ohio, May 4
Omro, Wisconsin, May 9
Henrietta, New York, May 9
New Haven, Indiana, May 9
Norwood, Knoxville, Tennessee, 
May 12
Austin-Northeast, Texas, May 16
Murray, Kentucky, May 16

Edmonton-Oil Capital, Alberta,
May 24
Scottsburg, Indiana, May 24
Coquille, Oregon, June 6
Surf City, Santa Cruz, California, 
June 8
Westchester, Bakersfield, California, 
June 12
Ormond Beach, Florida, June 15
Oak Hills, Cincinnati, Ohio, June 20
Spring Valley, California, June 21
Stayton, Oregon, June 22
Nunda, New York, June 27
O’Fallon, Missouri, June 27
Thorntown, Indiana, June 29

25TH—1986

Farmington-Victor, New York, May 1
Bedford Stuyvesant, Brooklyn, New 
York, May 6
Huntsville-Golden K, Alabama,
May 7
Huntsville West, Alabama, May 8

Weert, Netherlands, May 12
Ratzeburg, Germany, May 12
Carmel Golden K, Indiana, May 15
Greater Mount Pleasant, Wisconsin, 
May 16
Sainte-Foy La Grande, France,
May 21
East St Mary Parish, Louisiana,
May 22
Sulphur Springs Golden K, Texas, 
May 27
North Lakeland, Florida, May 28
Scarborough, Maine, May 29
Riverview, Wenatchee, Washington, 
May 29
Zottegem, Belgium, June 5
Assen, Netherlands, June 5
Pays d’Auray, France, June 9
Golden Ears, Maple Ridge, British 
Columbia, June 10
Harvester, Missouri, June 11
Ottawa Golden K, Illinois, June 12
Chung Ho, Taipei, Taiwan, June 19

HELPC

M

Y

CM

MY

CY

CMY

K

Member Services AD.pdf   1   8/30/10   11:18 AM
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See a full list online at www.kiwanis.org/birthdays.
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NEXT

If you build it, they will play
Tips for successful playground builds

Richard Dolesh and Doug Kupper know what it takes for a playground project 
to succeed. Dolesh is chief of public policy for the (US) National Recreation 
and Park Association, and Kupper is director of the Wichita, Kansas, Park and 
Recreation Department. Three big keys to understand, says Dolesh: permits, 
politics and budget. Then, he adds: “All doors are openable.”

A few other tips from Dolesh and Kupper include:

1.	 Timeline. Playgrounds take time. Call on experienced Kiwanis clubs or 
meet with city officials to understand the details of what you’ll need to do.

2.	 Budgeting. There are some not-so-obvious costs that can add up. Remember, 
for example, to budget for site preparation and safety surfaces.

3.	 Bidding. Kupper says it’s helpful to deposit the funds with the municipal-
ity and let the city/town do the bidding with vendors.

4.	 Site	 preparation. When you find a piece of land, be prepared for issues 
such as sediment control, underground utilities and impact analysis.

5.	 Maintenance.	Kupper recommends getting equipment that’s nearly main-
tenance-free in the first five years.  Some organizations establish endow-
ments to pay for maintenance over the playground’s life.

6.	 Design	and	quality. Good quality doesn’t have to mean “expensive.” Do 
your homework with vendors, and check references.

7.	 Safety.  In its brochure “The Dirty Dozen,” the (US) National Playground 
Safety Institute identifies the 12 leading causes of playground injury.

8.	 Community	needs. When looking for a location, Kupper suggests, “Work 
with park department to find out where there are gaps to service delivery.”

9.	 Volunteers. Recruit volunteers who have diverse skills.

10.	 Partnerships. Develop partnerships with many different organizations.

Visit www.kiwanismagazine.org for more detailed tips, as well as these 
websites: US National Recreation and Park Association www.nrpa.org and 
Canadian Parks and Recreation Association www.cpra.ca.

Calendar
APRIL 

April	2	 Show your community—
and the world—that Kiwanis means 
service. Participate in the global cel-
ebration of Kiwanis One Day.
April	24-30 Kiwanis International 
Foundation Skip-A-Meal campaign

MAY

May	25  Deadline to register online 
for the 2011 Kiwanis International 
convention

The eLIMInATe PRojeCT:
• Invite a local expert to your club 

meeting to talk about risks new-
borns face in your community.

• Arrange an essay contest for 
middle or high school students 
on a subject related to maternal/
neonatal tetanus.

• Send representatives to division 
council meetings to stay abreast 
of Kiwanis activities in the area 
and around the world.

“We may pay so 

much attention to 

the development of 

the child’s physical 

and mental qualities 

that we overlook the 

development of

the spirit.”

— William Jennings Bryant, 

speaking to the Kiwanis Club of 

Miami Beach, Florida, 1923
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Figures are accurate as of March 2011 and are subject to change. 

WHAT IF YOU COULD SAVE A BABY’S LIFE?
With The Eliminate Project, you can. Maternal and neonatal tetanus (MNT) kills one 

baby every nine minutes. But three doses of a 60-cent vaccine can protect mothers 

and babies. Kiwanis and UNICEF have joined forces to bring this vaccine to 38 

countries, eliminating MNT from the face of the Earth. What can you do now? Grow 

your club, because you’ll need strength to take on the challenges of the campaign. 

Learn about MNT, and advocate for the cause. Over the next few years, the work 

you do to will change the world. Find resources at www.TheEliminateProject.org.
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Kiwanis Peanut Day, Inc.* 
900 Jorie Blvd. 

Oak Brook, IL 60523  
630/990-0400

fx: 630/990-7401

row your club’s profits this
spring. We have all the products
and experience to make your
club’s fundraiser as profitable

and delicious possible. 

Kiwanis Peanut Day will fill your 
every need, from helping you plan your
fundraiser to helping you incorporate
our products into your existing primary
or secondary fundraisers. To help make
your fundraiser hassle free, payment for
our products is due after your fundrais-
er to help maximize your cash-flow. And
now for a limited time, we are giving
away a FREE carton of peanuts when
you buy 5!

FREE CARTON WHEN YOU BUY 5
NO CASH VALUE. No substitutions. Valid for orders placed and 

delivered between 4/1/11-4/30/11. Cannot be combined with 
any other offer. Offer expires 4/30/11. Free carton
is subject to shipping charges. Valid on the first 

5 cartons of 3/4 oz bag 100ct shelled roasted peanuts only.

G

Send For Your FREE Fundraising Kit
1-888/PNUT-FUN (1-888-768-8386)

Be sure to visit our web site at 
www.kiwanispeanutday.com

*A non-profit, Kiwanis sponsored fund raising program exclusively for Kiwanis Clubs.*A non-profit, Kiwanis sponsored fund raising program exclusively for Kiwanis Clubs.

April-May11_r:Feb07_  2/17/11  10:22 AM  Page 1

Kiwanis Intl. 3636 Woodview Tr. Indianapolis, IN 46268-3196 USA
ChANge ServICe reqUeSTed

Your opinion counts
Kiwanis magazine would like
your opinion about this issue.
Please take a couple minutes
to complete the survey at www.
kiwanismagazine.org/survey.
Your participation will help us
plan future editions.
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