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Norman Rockwell Moments is licensed by the Norman Rockwell Licensing Company, Niles, IL.  Copyright 2011 Portrait Image Media, LLC

Famed artist Norman Rockwell created classic images that celebrate the American spirit as no other artist in history. 
Now a favorite portrait photo can be transformed into beautiful and timeless artwork in the style of Norman Rockwell. 

Norman Rockwell-style portraits are ideal 
for special occasions, recognitions and gifts. 
The photo is rendered in charcoal or color 
by skilled artists using patent-pending, 
computer-based procedures that capture 
the lighting, brush strokes and other unique 
techniques used by Norman Rockwell. This 
is the only process licensed by the Norman 
Rockwell licensing company and allowed to 
carry the Rockwell brand.

From Your Photo to Personalized Art…
a Unique Keepsake that can never be duplicated! 

$85.00
for any size - your choice - and FREE 

shipping; up to $194 value

Special for members and friends 
of Kiwanis International

Color or charcoal – 8 x 10 image on 11 x 14, or 
11 x 14 image on 16 x 20. Both on museum quality, 

acid-free paper, unframed, plus taxes, NO shipping charge. 
Use coupon code “KWS85” for this special offer. 

www.normanrockwellmoments.com | 1-800-754-2165k ll | 1 800 754 2165
Come to our website and see our entire sample gallery!

A portion of the proceeds from each order will be 
contributed to the Kiwanis International Foundation.

SAVE 
over 

50% 
on your 
personal 
Rockwell 
portrait.
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Speak up columns

When I was elected to serve as the 2010-11 Kiwanis 
International President, I was entrusted with exactly one 
year in the history of Kiwanis. I am deeply humbled that 
I was chosen for this position, and I am grateful beyond 
words to those who have supported me.

You sent me a message: You’ve shared my 
vision of a Kiwanis that can be even greater 

than it already is. You told me that you 
were ready to light a fire.

Well, we certainly have a strong flame 
going. One of my role models is the 

late American civil rights activist Rosa 
Parks. By simply refusing to give up 
her seat on a bus, Parks set in motion 
the American Civil Rights Movement. 

Mrs. Parks once said, “I have learned 
over the years that when one’s mind is 
made up, this diminishes fear; knowing 

what must be done does away with fear.”

Fellow Kiwanians, we too know what 
must be done. We must grow so we can be 

more effective in our service. Although it won’t 
be easy, we shouldn’t be afraid. Believe it or not, 

it becomes fun! There is nothing I enjoy more 
than the pleasure of bringing a new friend into 
Kiwanis membership. Sharing Kiwanis with the 
world is a worthy endeavor. Consider the num-
ber of lifelong friends you have made through 
your Kiwanis experience. Most especially, think 
of the children who have benefited through your 
Kiwanis club participation.

Every day, Kiwanis leaders make their mark by 
revitalizing neighborhoods, engaging youth in 
literacy programs, building playgrounds and per-
forming countless other projects to help children 
and communities. Now, Kiwanis will mobilize its 
nearly 600,000 family members to become tireless 
advocates for the world’s most vulnerable chil-
dren by raising needed funds to bridge the gap 
and defeat maternal and neonatal tetanus.

I ask you to join me in making the commitment to 
be team players and to play our part to the fullest.

Keep working together and let your passion 
burn for another amazing Kiwanis year.

SylveSter Neal with grandson Victor
Kiwanis International President
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SPEAK UP columns

“Never doubt that a small group of 
thoughtful, committed citizens can 
change the world; indeed, it’s the only 
thing that ever has.”

This quote is attributed to the late 
Margaret Mead, and I’ve always 
thought it’s a fairly accurate descrip-
tor of what a Kiwanis club aspires to 
be. This, combined with our de� n-
ing statement of changing the world 
one child and one community at a 
time, helps us explain why Kiwanis 
works and why we are needed.

The concept 
of Kiwanians 
coming together 
to make a dif-
ference dates 
back to 1915 and 
refreshes itself 
every time we 
renew our com-
mitment to a new service project—or 
every time someone joins our move-
ment to change the world.

This idea would not work, though, 
if Kiwanians were mere volunteers. 
I know we frequently refer to our-
selves as volunteers, but we are not 
volunteers. We are members. The 
difference is that as Kiwanis mem-
bers, we invest our time, talents and 
treasures through our clubs with the 
aim of changing the world. As Ki-
wanians, we own our clubs and our 
organization. As members we open-

ly demonstrate our commitment to 
our communities and our world.

In this issue of Kiwanis magazine, 
I invite you to read about some out-
standing Kiwanis members who are 
changing their communities. The 
Arlington, North Star, Texas, Ki-
wanis Club is helping a neglected 
elementary school reconnect with its 
community (page 32). In Australia, 
Internet, Bayside Kiwanian Bob Kir-
by has dedicated his life to serving 
others. The former policeman is now 

a � re brigade 
captain  and 
teaches teenage 
cadets about 
emergency re-
sponse team ca-
reers (page 37). 
These are two 
great examples 

of Margaret Mead’s quote.
This is August, when most of our 

clubs will attend district conven-
tions, approve budgets for the year 
ahead and begin transitioning from 
one administrative year to the next. 
This also is a good time to ask peo-
ple to share in the experience you 
enjoy as a Kiwanis member. I urge 
you to invite someone to be a part 
of a thoughtful, committed group of 
citizens who can change the world—
beginning with your community.

Thank you for changing the world.

WHAT THEY SAY  What has been your proudest Kiwanis moment this past Kiwanis year?

KIWANIS: CATALYST OF CHANGE

What’s been your proudest Kiwanis moment this year? Tell us at www.kiwanis.org/blog.

VOICES

Sylvester Neal
President

Alan Penn
President-elect

Tom DeJulio
Vice President

Stan Soderstrom
Kiwanis, Executive Director

EXECUTIVE 
PERSPECTIVE

“Installing the officers 
of a large K-Kids club 
in Bogotá, Colombia. 
I had never seen 
such a proud and 
enthusiastic group of 
young children. They 
would have made any 
Kiwanian proud.”

“My proudest Kiwanis 
moment this year was 
when our grandson 
Prestin joined Builders 
Club last fall and this 
spring was voted in 
as vice president of 
his club.”

“I’m very proud of Jacob today. He was 
named a Kiwanis Terrific 
Kid at his school. Was 
he ever surprised when I 
walked into his class with 
his principal and some of 
the Kiwanis members.”

Cathy White-Fontaine
Facebook

“This evening is the Leusden (the Netherlands) 
Kiwanis Club’s fundraising 
dinner to support the build-
ing of the Ronald McDonald 
House, which is sponsored 
by the foundation.”

Marc van den Tweel
Managing Director, Ronald McDonald 

Kinderfonds
De Bilt, the Netherlands

Twitter

“There is nothing more precious than the 

smile on a child’s face when 

you give them a new book! 

Kiwanis is a great organiza-

tion!!! I love what we do :)”

Wendy Hull
Kiwanis Club of Lakeland 

Area, Minocqua, Wisconsin
Facebook

“I’m involved in many worthy causes, but Kiwanis 

has to be near the top. Today 

at our members meeting I 

found out that we donated 

over US$72,000 directly 

back into the Williamsburg 

Community (and countless 

volunteer hours). I could not be more pleased to 

be helping the youth of this community.”

Jesse Springer
Kiwanis Club of Colonial Capital, 

Williamsburg, Virginia
Twitter/Facebook

“I was so proud to 
see Kiwanians helping 
Kiwanians and children 
impacted by natural 
disasters in Haiti, 
New Zealand, Japan, 
Alabama and other 
places. When tragedy 
strikes a child unex-
pectedly, Kiwanians 
are there to provide 
comfort and support.”
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know news

KIWANIS INTERNATIONAL CONVENTION

Alan Penn remembers the day when 
heifer calves arrived at the Hondu-
ran orphanage where his parents 
served as missionaries. The herd 
was a gift from a group called Ki-
wanis. This past July, Penn was 
elected 2011-12 president of the or-
ganization that left such an impres-
sion on his boyhood memory.

“I’m committed to our mission of 
serving the children of the world,” 
says Penn, who is a member of the 
Medina, Ohio; All Ohio-eMedina 
and Tombstone Virginia City, Mon-
tana Kiwanis clubs. “I’m also devot-

ed to our new global campaign for 
children, The Eliminate Project, and 
to growing Kiwanis worldwide.” 
(Read more about President-desig-
nate Penn in the October 2011 issue 
of Kiwanis magazine.)

Also this past July at the conven-
tion in Geneva, Switzerland, the 
House of Delegates elected these 
new officers and board members:

President-elect: Thomas DeJulio, 
Kiwanis Club of Fordham, Bronx, 
New York.

Vice president: Gunter Gasser, 
Spittal an der Drau, Austria. 

Trustees—United States and Pa-
cific Canada: Jane M. Erickson, 
Bellevue-Offutt, Nebraska; Ste-
phen T. Hill, Norwalk, Connecti-
cut; Warren F. Mitchell, Greeley, 
Colorado; 

Trustee—At Large: Clinton Green, 
Napier, New Zealand.

At the 2011 Kiwanis Asia-Pacific 
Convention this past March, Lee 
Kuan Yong of the Kuala Lumpur, 
Malaysia, Kiwanis Club, was elect-
ed to represent the Asia-Pacific 
Region as a trustee on the Kiwanis 
International Board.

Kiwanis International’s 2011-12 officers (from left) will be Immediate Past President Sylvester Neal,
President-elect Tom DeJulio, President Alan Penn and Vice President Gunter Gasser.

House elects Penn, DeJulio, Gasser
Club representatives convene in Geneva and elect 2011-12 Kiwanis International leadership
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Jamie Leigh Curtis is an actress, 
author, blogger, spokesperson, 
ambassador and, now, a Kiwanis 
World Service Medal recipient.

Curtis, a Golden Globe winner for 
her role in the 1994 movie “True 
Lies” and a best-selling author of 
children’s books such as “I Feel 
Silly,” received Kiwanis’ highest 
service award at the 96th Annual 
Kiwanis International Convention in 
Geneva, Switzerland, this past July. 
The World Service Medal recognizes 
her charitable work for children’s 

hospitals and her advocacy on behalf 
of children affected by HIV/AIDS, 
as well as a number of other child-
related causes she supports.

She joins an elite list of past Kiwan-
is honorees, including U.S. First 
Ladies Nancy Reagan and Rosalynn 
Carter, United Nations Children’s 
Fund Ambassador Roger Moore and 
malaria scientist Gray Heppner, MD, 
of the Walter Reed Army Institute.

Learn more about the medal and 
its most recent recipient at www.
kiwanis.org/foundation/wsm.

Day for
the brave
Simone Neri already was a hero 
eight times. The 20-year-old Italian 
pulled five children and three adults 
to the roof of a home as a flood of 
mud swept through Giampilieri, 
Italy. But when he heard a child 
crying in a neighboring house, he 
went to the rescue … again.

He never returned.
Neri became one of the 31 victims 

of the disaster that struck the prov-
ince of Messina in October 2009.

In recognition of his selfless act of 
bravery, the Kiwanis International 
Foundation awarded Neri its Robert 
F. Connelly Medal of Heroism during 
a ceremony at the 2011 convention.

The medal recognizes individuals 
who risk their own lives to save oth-
ers. Learn more at www.kiwanis.
org/foundation/connelly.

Mariangela and Salvatore Neri accept 
the Robert P. Connelly Medal for 
Heroism on behalf of their brother, 
Simone Neri.

President Sylvester Neal presents Kiwanis’ World Service Medal to actress and child 
advocate Jamie Lee Curtis at the 2011 convention in Geneva. The Kiwanis Interna-
tional Foundation awards a US$10,000 honorarium to each medal recipient.

Curtis honored for service

Convention broadcasting, voting amendments lack motions
The House of Delegates had two proposed amendments on its 
agenda during the 96th Annual kiwanis International Conven-
tion in Geneva. neither received a motion for adoption: 

• A proposal from the kiwanis Club of Blue Island, Illinois, to 
establish real-time online voting during convention.

• A proposal, also from the kiwanis Club of Blue Island, Il-
linois, to establish real-time online broadcasts of kiwanis 
convention activities.

Read the full content of the proposed amendments at www.
kiwanisone.org/convention/business.
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It’s play time
Nickelodeon will turn off its TV 
broadcasts for three hours (noon to 
3 p.m. EST) Saturday, September 24, 
and Kiwanis is joining the fun.

The cable network and its sister 
channels (Nick Jr., Nicktoons and 
TeenNick), which features programs 
for children and youth 2-17 years, 
are organizing its eighth annual 
Worldwide Day of Play. The event 
encourages young viewers to turn 
off their TVs, computers, phones and 
other electronic entertainment devic-
es and go outside and play. Kiwanis 
clubs can participate in the day of fun 
by organizing outdoor play activities.

Because Kiwanis’ family of Service 
Leadership Programs falls within 
Nickelodeon’s audience, the Day of 
Play is an opportunity to play with 

a club’s K-Kids, Builders and Key 
Club—either as co-sponsors of the 
event or as participants.

Clubs may register their plans 
at www.nick.com/thebighelp. 
Leading up to Nickelodeon turn-
ing off its channels in celebration 
of Worldwide Day of Play, clubs’ 
names will be included in a spe-
cial scroll highlighting organizations 
hosting events. When programming 
resumes at 3 p.m. (EST), the channel 
will feature some of the best Day of 
Play projects, as well as continue 
to scroll the names of participating 
organizations.

For more details and tips on 
what you can do on Worldwide 
Day of Play, visit www.nick.com/
thebighelp.

Children enjoy the fun of Nickelodeon’s 2010 Worldwide Day of Play in New York 
City. On Saturday, September 24, Kiwanis clubs are encouraged to help kids find phys-
ical alternatives for play, while taking a break from TV viewing and computer gaming.

Telly worthy
Three Kiwanis videos recently were 
recognized for excellence:

•	 The “2010 CKI LSSP in St. Louis” 
video was honored with a 2011 
Telly Award and 2011 Videogra-
pher Award of Excellence.

•	 The “2010 Kiwanis One Day” 
video won the 2011 Communica-
tor Award for its report of the 
East Fresno, California, Kiwanis-
family project. The production 
also won an Award of Distinc-
tion in Film/Video-Charitable/
Nonprofit category at the 17th 
Annual Communicator Awards. 

•	 The “2010 Builders Club (Build-
ing Leaders)” video also won a 
2011 Telly Award.

Telly Awards honor local, region-
al and cable television commercials 
and programs, as well as video 
and film productions and work cre-
ated for the Web. More than 13,000 
entries from around the world were 
received for the 2011 awards.

View these and other Kiwanis 
videos at www.youtube.com/
kiwanisinternational.

Middle school students talk about build-
ing their leadership skills in one of three 
award-winning Kiwanis videos.

Photo by Jason kempin/Getty Images for nickelodeon
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Charter gifts
Clubs and individuals can help kick 
off The Eliminate Project’s fundrais-
ing campaign and be recognized 
through a variety of giving programs.

Club awards include:

• Model Clubs—Clubs that pledge 
to raise an exemplary per-member 
average of US$750.

• 100K Clubs—Clubs that pledge 
$100,000 or more. Kiwanis’ goal 
is to honor 100 100K clubs by its 
100th anniversary in 2015.

• The Year of Leadership Award—
Clubs that make an initial gift of 
$2,000. Special recognition and a 
banner patch will commemorate 
their early support of The Elimi-
nate Project.

The Walter Zeller Fellowship hon-
ors individuals who give $1,250 or 
more with a one-time gift or a two-
year pledge.

Clubs and individuals may make 
pledges to fulfill any of these pro-
grams over a period of time, but 
charter status is available to those 
clubs and individuals who pay in full 
by September 30, 2011.

Learn more about how to contrib-
ute to The Eliminate Project at www.
TheEliminateProject.org/give.

There was a lot of excitement in 
Geneva, Switzerland, this past July 
when Kiwanis kicked off its new 
global campaign for children, The 
Eliminate Project: Kiwanis eliminat-
ing maternal and neonatal tetanus 
(see “Again ... For the Children of the 
World,” page 24). Now, it’s impor-
tant for clubs and members to build 
on that enthusiasm by planning how 
they will raise funds and awareness 
about Kiwanis’ new cause: MNT.

“We know clubs are eager to be a 
part of The Eliminate Project,” says 
Ann Updegraff Spleth, who is the 
chief operating officer at the Kiwan-
is International Foundation. “While 
there are opportunities to provide 
initial support for the campaign, it’s 
important to begin thoughtfully plan-
ning fundraising efforts now for con-
tinued, consistent and ongoing suc-
cessful fundraising throughout the 
life of the campaign.”

As the campaign ramps up world-
wide, the Kiwanis International 
Foundation is amassing resources to 
support, motivate and inspire par-
ticipation in The Eliminate Project, 

including building a team of leaders 
who will serve as resources and cam-
paign coordinators on club, division, 
district and international levels.

To ensure a strong, successful 
campaign, Updegraff Spleth recom-
mends spending time planning strat-
egies to raise awareness of MNT and, 
ultimately, participation.

“It’s extremely important to edu-
cate the community about MNT 
ahead of launching any fundraising 
projects,” she says.

While putting together an Eliminate 
Project strategy, she recommends 
clubs think about:

• Fundraisers (see “Upscale Fund-
raising,” page 26 and the fundrais-
ing insert, page 13)

• Gifts and pledges from businesses 
and within a club’s community

• Gifts and pledges from your club’s 
service account and/or foundation

• Gifts and pledges from individual 
members

Watch for more information and 
pick up Eliminate Project resources at 
www.TheEliminateProject.org.

Plan for success
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KEY CLUB INTERNATIONAL CONVENTION

Key Club cool in Phoenix
Nearly 1,400 Key Clubbers took 
over hot Phoenix, Arizona, June 29–
July 3, 2011, at Key Club Interna-
tional Convention. Members of the 
world’s largest high school service 
organization kept cool as they elect-
ed new officers, raised US$15,418 
during The Eliminate Project walk 

(bottom, right) and were charmed 
by southwestern entertainment.

Keynote speaker Eric Saperston, 
founder and chief creative officer 
of Live in Wonder Entertainment, 
inspired Key Clubbers with in-
sights and stories on how to maxi-
mize personal potential. 

Floating in a hotel pool is a popular way to cool down, but Key 
Club members always are ready to turn up the heat of conven-
tion excitement with cheers and chants (middle). Cary Kelly 
and the Seven Others take the stage as they dance in the talent 

show (bottom, left); Annie Lewandowski of the Country Chris-
tian High School Key Club, Molalla, Oregon (bottom, middle), 
awaits election results. Delegates chose her as 2011-12 Key 
Club International president. (Photos by Lynn Seeden)
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  CIRCLE K INTERNATIONAL CONVENTION

Service + convention = CKI
More than 170 members devoted 
3,700 volunteer hours to Circle K’s 
Large Scale Service Project, two days 
before the CKI Convention in Virgin-
ia Beach, Virginia, June 22–26, 2011.

More than 400 convention-goers 
were moved by keynote speaker Ja-
son Barger, author of “Step Back from 

the Baggage Claim,” as he explained 
how small changes can make a big 
difference in serving your commu-
nity and the world. 

Delegates elected Texas A&M Uni-
versity CKI member Steven Spriggs  
(bottom, left) as CKI’s 2011-12 presi-
dent. —Kassie Barker

A Circle K member learns to use a nail 
gun (left, top) at a Habitat for Humani-
ty build—one of more than 20 activities 
conducted during CKI’s 11th annual 
Large Scale Service Project. Another 
LSSP volunteer (right) moves mulch 
for laying trails at Chesapeake Arbore-
tum. One by one, convention attendees 
fill the air with balloons (left, middle), 
demonstrating the collective power of 
CKI. (Photos by Curtis Billue)
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KNOW on the web

CLICK IT

Club locator 
crisis
When was the last time you checked 
your club’s website address in the 
club locator (www.kiwanis.org/
findaclub)? A random audit of 
Kiwanis club website links in the 
locator turned up a high percent-
age of broken links or dormant 
websites. It could be that many 
clubs are not keeping their current 
website address updated in the 
Kiwanis International database.

Since a website is a critical ele-
ment in your club’s growth and 
marketing strategy, it’s important 
to keep the site content fresh and 
make it easy to find. 

To add or edit the club website 
address—or other contact infor-
mation—in the database, club sec-
retaries should log in at www.
KiwanisOne.org/login and make 
that change in the top right cor-
ner of their online dashboard. The 
changes are made live in about 24 
hours.

More than 7,000 visitors use the 
club locator every month. Make 
sure they can find your club.

TOOLBOX

Timesaver
If you’re a club secretary, 
here’s a way to save time on 
traditional administrative 
paperwork: online report-
ing. It’s free and open to 
all club secretaries in all the 
supported languages. No 
subscription is needed.

Online reporting provides 
club secretaries and district 
officers with a one-stop, sin-
gle login destination for various 
reports. Log in at www.KiwanisOne.org/login and start saving time today. 
Or go to www.KiwanisOne.org/reporting for an overview of each required 
report and their deadline, including:

• Monthly club report

• Annual club report

• Member-record management (adds, edits, deletes)

• Election reports

• Club meeting data changes

• Club website address updates

For those wanting even more online club management tools, consider an 
annual subscription to the KiwanisOne Club Management System. This pack-
age offers a public website for your club, online voting tools, newsletter pub-
lishing, volunteer management and much more.

Find more details at www.KiwanisOne.org/manageyourclub.

SNEAK PEEK

CKI: Extreme makeover
The next generation’s leaders have a new website to illustrate their pas-
sion for service and 
serving children. Visit 
www.circlek.org to 
view the new expand-
ing navigation, which 
displays resources at a 
glance even before the 
first click. News and 
important announce-
ments are front and 
center, as are social 
media links and cal-
endar of events. 
Discover the new 
Circle K online.

serving children. Visit 
www.circlek.org to 
view the new expand-
ing navigation, which 
displays resources at a 
glance even before the 
first click. News and 
important announce-
ments are front and 
center, as are social 
media links and cal-
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Kiwanis
Fundraising Guide
A handy collection of products, services 
and tips to help your club succeed

Available in the August 2011 Kiwanis Magazine and
September 2011 Key Club Magazine.

Also online at http://kwn.is/kifundraising
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QUEBEC

Small fries doing
big things
Thirty-five hundred Canadian dol-
lars is just a start for the Kiwanis 
Club of Granby, Quebec.

Last year, the club invited local 
cooks to prepare moules et frites—a 

French dish of mussels and fries, 
with sale profits used to send dis-
advantaged kids to Colonie de 
Vacances de Granby. But mem-
bers expect the event to grow to a 
CDN$50,000 fundraiser for children 
to attend the summer camp.

“We had four different types 
of frites this year: marinara, blue 
cheese, salmon and tomatoes,” says 
Granby Kiwanian Michael Drolet. In 
the future, the club plans to build on 
its success by organizing a golf tour-
nament and other activities to con-
tinue improving the lives of Granby 
children. —Kimiko Martinez

PANAMA

Everyone Wins
Cars as prizes are a winning fund-
raising strategy for Kiwanis clubs 
in Panama.

Every two years, the Panamá 
City, Las Perlas and Panama Canal 
Kiwanis clubs get busy organizing 
and finalizing a drawing, which fea-
tures automobiles and plasma tele-
visions as some of the top prizes.

But the real winners are the 
Panamanian children who will 
benefit from the Kiwanians’ hard 
work and dedication. This past 
year, the clubs raised US$173,000 

1

ARUBA

Starring role
Fundraising played the starring role 
in a “Night at the Oscars” event 
staged by the Kiwanis Club of Aruba 
this past September.

More than 700 attendees enjoyed 
wine and cheese and a dinner buffet 
at the affair, which raised US$85,000 
for the club’s yearly community and 
special youth projects. Red-carpet 
treatment, lavish food, entertain-
ment, door prizes and two “live” 
Oscar statues attracted guests to the 
$200-per-couple evening.

Wine-and-cheese fundraisers have 
been organized by the Aruba Kiwan-
ians since 1975, with recent events 
produced around themes such as “Eif-
fel Tower” and “Roman Coliseum.”

“It has evolved slowly but surely 
over the years,” says Giantonio Muller, 

1

2

3

3

2

KNOW worldview

chairman of the Aruba club’s fund-
raising committee. “The activity went 
from one wine supplier sponsoring the 
activity to all wine suppliers on the is-
land participating in the event.” 

—Karen Pyle Trent
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Send your club news to shareyourstory@kiwanis.org

to support a variety of children’s 
projects. —Karen Pyle Trent

FRANCE

A French twist
Music helped the Kiwanis Club of 
Arles Camargue, France, raise 1900 
euro and collect 700 kilos of food for 
Secours Populaire, a French charity.

More than 300 people turned out 
for a rock ‘n’ roll-themed gala. An 
Arles, France, nightclub provided 
the space, and two bands donat-
ed their time and performances so 
every euro of the admission fee would 
go toward their fundraising efforts.

“The party was a success,” says 
Lucien Tuliere, the club’s president. 
“And the participation of students 
shows young people’s generosity 
towards charitable actions.”
 —Kimiko Martinez

NEW ZEALAND

Dining for Dollars
Careful planning and skillful execu-
tion ensured success for the St. 
Heliers, Auckland, New Zealand, 
Kiwanis Club’s charity dinner.

The semi-formal event and 
accompanying silent auction raised 
NZD$3,020 for the New Zealand 
District Foundation Trust Fund. 
The methodical members of the 
dinner committee divided responsi-
bilities for planning the event, right 
down to arranging the invitations, 
tickets, emcee and tables sporting 
orchids and gold and blue balloons.

Seventy guests dined on hot and 
cold dishes and desserts and were 
entertained by Auckland‘s mayor, 
a magician and a pianist. Silent 
auction items included artwork, 
a stereo system, landscaping plan 

and five-star accommodations at a 
lakeside holiday house.

“The men wore black jackets and 
ties, and the women had an oppor-
tunity to wear their best evening 
finery,” says Barbara Kelly, club 
secretary. “Overall, the event was 
quite spectacular, and everyone 
agreed it was a most enjoyable and 
fun occasion.” —Karen Pyle Trent

4

4

5

5
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Island inspiration The Topsail Island Area Kiwanis 
Club’s leadership makes club 

gifts a consistent focus. 

Support the Kiwanis International Foundation

DONOR PROFILE

The power of motivated members
For 86-year-old Boyce Kay, the 
Skip-A-Meal program is a personal 
passion. For his fellow Kiwanis club 
members, that passion is an inspi-
ration—and an illustration of the 
power of club gifts to the Kiwanis 
International Foundation.

A Kiwanian for 61 years, Kay is a 
driving force for the Kiwanis Club of 
Topsail Island Area, Surf City, North 
Carolina, which donates through 
programs such as Skip-A-Meal. Club 
support for the foundation re� ects a 
desire to strengthen Kiwanis Inter-
national—which in turn strengthens 
Kiwanis clubs’ ability to serve the 
children of the world. 

“We feel as if it’s our obligation be-
cause it’s the reason for us being here,” 
says President Allan Libby.

Libby attributes this penchant 

for service to members’ local expe-
rience. The club draws members 
from the greater Topsail Island area, 
which includes multiple towns 
where many local people live pay-
check to paycheck and often hit 
hard times. Those struggles help in-
spire members’ generosity.  

With so many opportunities to 
serve nearby, the club’s leadership 
makes a point of motivating mem-
bers to raise funds for the Kiwanis 
International Foundation as well. 
District and international conven-
tions, along with district activities, 
help members realize their potential 
to make a difference even beyond 
the greater Topsail Island area. 

“There are so many philanthropic 
organizations out there, and you 
don’t know where the money’s be-

ing spent,” Libby says. “Because 
we go to [Kiwanis] conventions, we 
can see the photos and hear the pre-
sentations—and know, for instance, 
‘Hey, our money’s going to The 
Eliminate Project.’”

Libby will keep challenging the 
club to continue its support. The 
recognition the club has received is 
just fuel to keep donating—and to 
keep helping the foundation sup-
port the worldwide Kiwanis family.

“People realize Kiwanis Interna-
tional has needs like [Kiwanis clubs] 
have needs,” Libby says, “and we 
share whatever we can share.”

Read more about the Topsail Island 
Area Kiwanis Club and how you and 
your club can make a difference at 
www.kiwanis.org/foundation.
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Elimination momentum rolling   
The fundraising campaign is of� cially under way for The Eliminate Project: Kiwan-
is eliminating maternal and neonatal tetanus. The kickoff came during the Kiwanis 
International convention in Geneva this past month. 

Now it’s time to keep the momentum going. As we continue our global cam-
paign to raise US$110 million toward the goal of MNT elimination by 2015, your 
individual gifts are especially important. Just US$1.80 can protect a woman and 
her future newborns from tetanus. So a gift of US$300, for example, means you will 
have protected 175 lives. 

Of course, Kiwanis clubs can also help: 

• Make gifts and pledges from the club foundation or treasury

• Organize a collective gift from club members

• Create fundraising events and activities

• Encourage gifts and pledges from local businesses

As always, Kiwanis will recognize donors’ generosity. For individuals and clubs, 
there are multiple opportunities 
for recognition—including the 
Walter Zeller Fellowship for in-
dividuals who give US$1,250 or 
more, paid over one or two years.

For details about what you and 
your club can do—and for club 
and individual recognition oppor-
tunities—click the Resources tab at 
www.TheEliminateProject.org.

Annual club gifts 

Direct impact
The Annual Club Gift program 
is one of the best ways to make a 
gift that changes a life. Whether 
you are a club of� cer or a gen-
eral member, you can be a lead-
er—by making sure your club 
participates.

Each year, the Kiwanis Inter-
national Foundation provides 
grants that help Kiwanis clubs 
and districts improve children’s 
lives. Annual Club Gifts help 
fund projects and activities that 
would otherwise remain beyond 
the resources of individual clubs 
and districts.

With Kamp Kiwanis, for ex-
ample, the New York Kiwanis 
District gives disadvantaged chil-
dren—including kids with spe-
cial needs—a one-week camp-
ing experience. And more than 
65,000 Haitian children received 
school supplies thanks to  the 
George,  Iowa, Kiwanis Club.

Annual Club Gifts also support 
programs that help Kiwanis-
family children and young 
adults. For instance, Kiwanis 
International’s Service Leader-
ship Programs include youth 
programs that help members 
develop leadership skills and 
learn the value of service. 

Club gifts also fund scholarships 
that help Kiwanis-family mem-
bers and other youth achieve 
higher-education goals. In fact, 
each Kiwanis district can qualify 
for matching scholarship funds.

Every Kiwanis club consists of 
individuals who want to make a 
difference. With an Annual Club 
Gift, your club can harness the 
collective power of members’ 
generosity. For details on giving, 
recognition opportunities and 
club gifts’ impact, go to www.
kiwanis.org/foundation/ACG.
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Ann’s arrival   
The Kiwanis International Foundation recently welcomed new Chief Operations Of� -
cer Ann Updegraff Spleth. In her role, she oversees the development and execution of 
the foundation’s communications, programs and activities.  

Updegraff Spleth brings more than 20 years of execu-
tive experience in the nonpro� t sector. She most recent-
ly served as a consultant for The Columbia Partnership, 
where she helped organizations make strategic deci-
sions on planned giving, annual funds, campaigns, sus-
tainability fundraising and much more.

“Kiwanis International is moving into an exciting era,” 
she says. “For the foundation, that means a lot of great 
opportunities to help the organization ful� ll its mission. 
I’m thrilled to join the foundation at such a key time.”

Give online quickly and securely: www.kiwanis.org/foundation/giving

To make a gift to The Eliminate 

Project, go to www.kiwanis.org/

foundation/giving. Or give at www.

TheEliminateProject.org. Either 

way, it’s quick and secure.

The campaign began in Geneva with the 

help of Dr. Sheng-Ping Tsai, Taiwan District 

coordinator, and Chairman Randy DeLay.
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The Geneva
convention 

It was tweeted and blogged about. It 
was posted on Facebook. But nothing 
could compare with the experience 
of being there, at the 2011 Kiwanis 
International Convention in Geneva, 
this past July. Consider just of few of 
these special Swiss moments:

• The kick-off of The Eliminate 
Project campaign to raise US$110 
million to eliminate maternal and 
neonatal tetanus.

• “Dr. Tetanus,” Francois Gasse, 
vaccinating World Service Medal 
recipient Jamie Lee Curtis.

• Curtis becoming a Kiwanis mem-
ber onstage.

And so many more memories, as 
shown and described in the following 
photos and social media comments.

Then visit www.KiwanisOne.org/
geneva to experience more of the 96th 
annual convention.

“What a great person to get to hear speak,” tweeted Carrie Lynn Forgacs of the Newark, 
Ohio, Kiwanis Club about Jane Goodall’s appearance (left). The opening day’s activities 
also included (from left, below) performances from the host nation, Switzerland; oppor-
tunities to celebrate Kiwanis’ global community and President Sylvester Neal urging 
members to continue lighting new fires of service.

For the third time in its history, Kiwanis takes 
its annual meeting to Europe

Photography by Chris Hayworth and Jeff Oatess
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“It was a great convention,” Zofingen, Switzerland, Kiwanian 
Peter Fischer posted on Facebook. “I visited inspiring work-
shops and had great fun with a lot of Kiwanis friends from all 
over the world.” The “great fun” began (above, from left) with 

registration and renewing acquaintances. Soon, it was time for 
the opening session, where, in addition to a celebration of leaders 
and nations, Jane Goodall (below) acknowledged the impact of 
Kiwanis members working together to change the world. 
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“Got to shake hands with Jamie Lee Curtis and be in the audi-
ence for her very motivating presentation (above),” Oakland, 
California, Kiwanian Rocci Barsotti wrote on Facebook. “She 
was emotional over receiving the World Service Medal from 

Kiwanis International. She joined Kiwanis, something her 
mother would have been very proud of!” Before, during and 
after the convention, guests explored Geneva (below) as well as 
France, Italy, Belgium, Austria, Germany and the Netherlands.
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“I’m about to enter my first house of delegates as a member,” 
tweeted Kristi Burnham of the Kiwanis Club of U.S. Funds 
for UNICEF. “I plan to represent our company club well.” 
Elections (below) were the only matter of business at the house 

of delegates, but Kiwanians stayed busy with a multitude of 
helpful forums, including a technology workshop (above, right). 
While mingling among the crowds, some attendees stopped for 
a photo op with President Neal (top, left).
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“What a great convention. We’re lighting the fire,” tweeted 
Foday Musa Kabba of the Kiwanis Club of Freetown, Sierra 
Leone. Conventioners had fun collecting pins and badges 
(above) and enjoying entertainment, such as Space Violins’ per-

formance (above, right). President-designate Alan Penn (below) 
sent members home with his closing session remarks. “Today,” 
he said, “we have the opportunity to build our legacy through 
service to children, families and communities.”
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Kiwanis’ 2011 Convention marked an 
exciting few days for The Eliminate 
Project, as attendees were officially 
charged to join the US$110 million 
campaign to eliminate maternal and 
neonatal tetanus from the face of the 
Earth. During sessions, workshops 
and a luncheon, Kiwanians learned 
to plan fundraising activities, educate 
members, organize service projects 
and share enthusiasm.

The gathering of Kiwanis members 
in Geneva served as a fitting remind-
er that their efforts will bring families 
together across the globe, saving and 
protecting millions of mothers and 
their future babies from MNT. Fol-
lowing the convention, Kiwanians 
now have the knowledge and re-
sources to once again make history—
and change the world for millions of 
women and children. —Pat Patterson

François Gasse and Jamie Lee Curtis (right) 
rallied support at the convention’s Elimi-
nate Project luncheon. Key Club helped 
kick off the campaign with the presentation 
of a US$15,418 check (below), representing 
funds raised at its convention charity walk, 
June 30. From left are Kiwanis President 
Sylvester Neal, 2010-11 Key Club Inter-
national President XinLei Wang and Ki-
wanis International Foundation President 
Jack Harten.  (Photos by Chris Hayworth)

Again
for the children of the world

With a momentum-building boost in Geneva, Kiwanis is poised to 
change the world by eliminating maternal and neonatal tetanus
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T here are fundraisers of fanfare—
the kind that trumpet awareness 

while collecting a couple thousand 
dollars. And then there are raise-
the-roof fundraisers—the kind that 
jump, jive and wail into tens of thou-
sands of dollars. Or more.

With the launch of The Eliminate 
Project: Kiwanis eliminating mater-
nal and neonatal tetanus, Kiwanis 
told the world that it will raise 
US$110 million to battle this cruel 
disease, which threatens millions of 
newborns and their mothers in some 
of the poorest, most remote regions 
of the world. While clubs continue 
their traditional support of commu-
nity needs, this is an opportunity for 
clubs to raise the roof on their fund-
raising efforts in order to contribute 

to the MNT cause and have more 
money to boost service locally.

The following two clubs know what 
it takes to produce events and cam-
paigns that produce big profits. Not 
just hundreds. Not just thousands. 
Tens of thousands. Listen up.

The Eliminate Project’s playing Kiwanis’ favorite tune: serving 
children. Here’s how to crank up the fundraising volume to 
better serve your community and the world. —By Amy Wiser

Upscale

The love between a mother and her child begins long 
before birth, but in 38 countries, tetanus threatens 
the lives of mothers and babies. Kiwanis’ Eliminate 
Project aims to preserve that precious bond through 
vaccinations and education. 
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Fun, fun, fun
“The main thing is to have fun, fun, 
fun,” says Rod Vroman of the Kiwan-
is Club of Snohomish, Washington.

He knows what he’s talking about. 
His club nets US$40,000 annually by 
hosting an auction night. Some 200 
patrons pay $50 per plate or $500 per 
table to enjoy dinner and an evening 
that features three silent auctions and 
a headliner live auction.

In Florida, the Kiwanis Club of 
Northside Naples throws a beach 
party-themed reverse raf� e night that 
packs a whole lot of fun into a $100 
ticket price. Their annual net is just 
shy of $20,000.

Northside Naples Kiwanis member 
Steve LeBlanc says the event, now 
more than 15 years old, has a decent 
established, repeat business.

“Find me one other place in Na-
ples in March where $100 buys din-
ner for two, an open bar, entertain-
ment and a one-in-300 chance at 
$10,000,” LeBlanc says, reciting his 
sales pitch. “I challenge people to 
try to � nd a better deal.”

They don’t try. Likely because 
they don’t want to. It’s a fun 
event, and they want to buy a 
ticket. They want to be where 
they’ll have a great time and 
bene� t the club and the ser-
vices Kiwanis provides in the 
community.

“You have to entice people 
with what you’re doing,” Le-
Blanc adds. “If you just go with 
your hand out asking for dona-
tions, it only works so well. 

But put that together at a function 
where people see a value they’re get-
ting, and they’re more willing to part 
with their money.”

Variety is the spice of life
To increase your net, you’ll need to 
think outside the dinner, golf outing 
or auction. While you might be able 
to snag some decent dough by, for 
example, hosting a nice sit-down din-
ner, you can maximize your invest-
ment by creating a variety of addi-
tional opportunities that will nudge 
guests’ interest in opening their wal-
lets and pocketbooks.

With multiple auctions, the Sno-
homish club makes sure there’s a 
little something for everyone’s tastes 
and interests. Live auction items 
have included everything from a 
vacation week on Kauai, Hawaii, to 
golf packages to � ying lessons, den-
tal service, a vacation stay at a lodge 
in British Columbia’s wine country 
and an African safari.

“It’s really a potpourri of things; 
but we have an eclectic audience, so it 
works out quite well,” Vroman says.

In case the auction menu isn’t 
enough, the club appeals to patrons’ 
appetites for games of chance. Ahead 
of the live auction, the club sells $25 
raf� e chances, bringing in about 
$2,500. The winner gets his or her 
pick of one of the live auction items.

In addition, the event includes 
one “funded item.” Guests simply 
make a monetary donation directed 
to a speci� c cause or organization—

They don’t try. Likely because 
they don’t want to. It’s a fun 

 to buy a 

Snohomish, Washington

Northside Naples, Florida

p026-031_KIM_0811 READY.indd   28 7/5/11   8:20 AM



 AUGUST 2011  Kiwanis  29

Kiwanis-family funds will reach families 
in some of the most remote areas of the 
world, immunizing 129 million mothers 
and their future babies.

Photo © U.S. Fund for UNICEF and Kiwanis Intl.
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which, in the past couple years, has 
been the Boys and Girls Club, with 
an average total donation of $9,000 
each year. It’s essentially a fundrais-
er within the fundraiser.

The club also ups the event’s net in-
take by selling sponsorships and ad 
space in the auction catalog and on 
the backs of bid cards.

During the Northside Naples’ 
clubs’ reverse raffle, 300 guest raf-
fle tickets are pulled, one at a time 
out of the running for the grand 
prize. The last ticket left at the end 
of the night belongs to the lucky re-
cipient of $10,000. The ticket pulls 
happen throughout the evening, 
which means there’s a captive au-
dience and plenty of time for silent 
auction action. On the side, there’s 
a “stuff the boxes” raffle in which 
patrons buy raffle tickets to stuff 
into boxes corresponding with 
prizes they want to win.

Easy does it
After serving up fabulous entertain-
ment and a delicious meal, don’t 
strand your guests in a long line at 
the silent-auction check-out area. Or 
make it cumbersome for a foursome 
to register for your golf outing. If 
it’s a fantastic experience from start 
through � nish, you’re more likely to 
generate repeat customers.

You’ll need to plan ahead, and that 
might mean investing in technology.

In Naples, the Kiwanians invested 
in credit card-processing capabilities. 
Since it’s only used a few times a year, 
they set it up using a “seasonal only” 
option. LeBlanc says the cost is $30 a 
month, plus minor Mastercard costs.

For the Snohomish club, com-
puters made check-in and check-
out a much smoother process. 
They’ve also made it possible for 
guests to pre-register and set up 
“quick check out.” When they 

arrive, guests simply check in and 
collect a packet that includes their 
bid card, auction catalog and table 
number. “Quick check out” allows 
them to have their credit card acti-
vated in advance; they don’t wait 
to pay after the event.

“Most people opt for this,” Vroman 
says. “We just swipe their credit card 
and mail their information and bill-
ing invoice the next week.”

Northside Naples, Florida

Photo © U.S. Fund for UNICEF and Kiwanis Intl.
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I’ll be there
Food and room rental often are the 
most expensive costs when organiz-
ing a fundraising event. There are, 
of course, ways to offset or reduce 
costs: In-kind catering donations, 
discounts on venues or even enlisting 
club members’ culinary skills. It all 
depends on your willingness and ca-
pacity to coordinate the effort and the 
level of gourmet and venue elegance 
your event requires.

Either way, whether you pay a ca-
terer or do it yourself, if you’re serv-
ing food, make sure it’s tasty and 
there’s plenty of it.

Both the Snohomish and Naples 
clubs pay for catering services. Both 
agree it’s one of their biggest—but 
necessary—expenses.

“Food is the big thing that’s 
evolved at our event,” LeBlanc says. 
“We really didn’t pay attention to the 
food in the past. It was more like hors 
d’oeuvres, and we ran out of food 
and were panicked. Now it’s a buffet 
that’s catered.”

We don’t have the manpower or de-
sire to handle food.”

Similarly, the Snohomish club’s 
event has grown from serving no 
food at all to serving hors d’oeuvres 
to dishing up a full dinner—all the 
while increasing its net intake.

As for venue, the Snohomish club 
pays to rent hotel banquet space or 
another venue, while the Naples 
club hosts its event at a church—
free of charge.

Give me just a little more time
Staging a large-scale fundraiser sim-
ply takes a lot of work. Be sure your 
club members are interested in in-
vesting their time and energy into 
ticket sales and promotion, planning 
(and planning, and more planning), 
setting up and tearing down—and a 
multitude of other tasks.

To put it into perspective: The Sno-
homish club estimates its 46 mem-
bers invest a total of 700 hours in its 
event each year.

Come together
This is a biggie. Your community can 
be both a source for ticket sales and 
in-kind donations. If Kiwanis has a 
reputation for serving needs in your 
town, chances are, you have a fan 
base you can tap.

The Snohomish club takes “audi-
ence development,” as Vroman calls 
it, very seriously, and it goes hand-
in-hand with the event’s other major 
preparation task: auction-item pro-
curement. Remember those incredible 
auction items (Hawaiian vacations, 
golf packages)? Nearly everything’s 
donated by community members and 
Kiwanians. The generosity comes in 
part because it’s well known the club 
uses its pro� ts to support a youth cen-
ter, a food pantry, education and more. 
And it comes in part because the club 
takes care to cultivate relationships 
and interest in the event.

The club begins each year by send-
ing a “save-the-date” card to past 
attendees and supporters, and then 
the Kiwanians tantalize the public 

with glimpses of auction items.
“We’ve worked to establish a close 

base with the community and make 
sure our friends and those we know 
are supporters are in the audience—
and that they’re having a good time,” 
Vroman says. “That’s where the mon-
ey comes from. It’s where the auction 
items come from. Without partici-
pation of the community, the event 
would be pretty dif� cult.

“(The money we raise) is not re-
ally our money. It’s the community’s 
money, which we redirect back to the 
community as a result of the auction. 
It’s phenomenal as far as our commu-
nity is concerned.”  KM

For more fundraising help, turn to 
the insert (page 13) and visit www.
TheEliminateProject.org and www.
KiwanisOne.org/fundraising.

Kiwanis is joined in the global campaign 
to eliminate maternal and neonatal teta-
nus by its family of CKI, Key Club, Ak-
tion, Builders Club and K-Kids members.

Photo © U.S. Fund for UNICEF and Kiwanis International
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Compared to neighboring schools, Roquemore Elemen-
tary School couldn’t compare. Roquemore’s state rank-
ings were lower. Families’ incomes were lower. Roque-

more didn’t even have a parent-teacher organization.
Eager to make a mark in its new location, the recently 

relocated Arlington, North Star, Texas, Kiwanis Club 
vowed to help Roquemore reconnect with the neighbor-
hood community.

“Comparing Roquemore to two schools within 1.5 
miles, one can easily see that Roquemore has been 
passed over for amenities and basic community sup-
port,” says club member Ron White.

Step-by-step, the Kiwanians contacted groups already 
working to improve North Arlington’s future. They solic-
ited business involvement and parental support.

“We’ve found that merchants and organizations re-
spond much better when two people meet with them,” 
White says. “So, we set up teams of two to approach 
these groups.”

“The combined effort seems to have started paying off,” 
reported the Arlington Citizen Journal. “Roquemore now 
has 98 people on its list of approved volunteers, a remark-
able number for the school.” —Andrew McLaughlin

Class mates
Students in a Texas school get a better chance at success, thanks to their new Kiwanis friends

With assistance from the North Star Kiwanis Club inside and 
outside its classrooms, Roquemore Elementary School is gaining 
support from local businesses and volunteers.
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Home builders
Future contractors nail valuable experience in their crafts 
building homes for Presque Isle residents

Photos courtesy of Northern Maine Community College

Building trade students learn practical 
skills for future jobs. Homeowners save 
money on the student-built homes. The 
college uses its share of the profits for 
scholarships. Another share goes to the 
Presque Isle Kiwanis Club to support 
other charity work.

It’s a thrilling moment when the pa-
pers have been signed (and signed, 
and signed) and keys are handed 
to new homeowners. The Kiwanis 
Club of Presque Isle, Maine, along 
with the club’s for-profit entity, 
Sinawik Inc., and the Northern 
Maine Community College, makes 
home construction a community-
wide effort. 

“Sinawik (Kiwanis spelled back-
wards) provides some lower-cost 
homes to people in the community 
while giving students at NMCC 
hands-on work experience,” ex-
plains Kathie Beaulieu, Sinawik 
president and a member of the  
Presque Isle Kiwanis Club. “The 
owners save on labor, but there’s 
still a significant investment.”

The trade and technical occupa-
tions students, under the guidance 
of the college’s residential construc-
tion instructor, Guy Jackson, plan 
and construct the modular homes.

Sinawik finds a buyer on a first-
come, first-served basis. The buyer 

is responsible for purchasing the 
building materials, lot and foun-
dation. The students are involved 
at every phase: from drafting the 
plans to frame work, plumbing, 
heating, electrical and metal fab-
rication. The owners are respon-
sible for completing the water and 
sewer hook-ups, as well as some 
interior work, after the home is 
placed on its foundation. By the 
end, nearly 50 students and in-
structors will have put their touch 
on the home.

“It’s really about saving the col-
lege some money and giving the 
students real hands-on experience 
in building a home,” Beaulieu says. 
“This way, the students don’t build 
a partial project and then tear it 
down at the end of the year. They 
build a house, and it’s out in the 
community.”

As the project nears completion 
but before the home is transported 
to its final destination, NMCC hosts 
an open house—the Sawdust Lun-

cheon—with a tour of the nearly 
finished house and a small ceremo-
ny to recognize the students and 
staff for their hard work.

Sinawik purchases the finished 
house from the school and sells it 
to its owners. Sinawik then donates 
some of the profits to NMCC for 
scholarships and the Kiwanis club 
for its projects, including smaller, 
educational structures. “Our club 
uses the funds for things like the 
Little Hands Farm project,” Beau-
lieu explains. “There are various 
sheds the kids walk through to 
learn about different animals, how 
they live and how they produce 
food and other products.”
 —Cathy Usher
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The Kiwanis Club of Asheville, North Carolina, recently began paying United States Chess Federation registration fees for children 
who attend the club’s annual Pawndemonium chess tournament to make sure there are no barriers for kids who want to play. 

Endgame? Education
Chess is never just a game for North Carolina Kiwanians and Asheville kids

Nine-year-old Thomas Doss likes 
chess because he gets to have fun with 
his friends after school. And he was 
so excited about his second Kiwanis 
Club of Asheville, North Carolina, 
Pawndemonium chess tournament 
that he wore his tournament shirt to 
bed. “Pawndemonium matches actu-
ally challenge me, (because I’m) not 
playing the same person over and 
over,” Doss says. “I especially like the 
hot dogs and pizza.”

The fun of chess also builds Doss’ 
skills for academic success, which 
is why Asheville has been host-
ing Pawndemonium for the past 22 
years, drawing 100-plus players in 

kindergarten through 12th grade, 
some from several hours away.

“We’re convinced chess isn’t just an 
interesting pastime,” says Ned Caban-
iss, head of the club’s chess program. 
“It directly contributes to a child’s aca-
demic performance and sharpens the 
kinds of skills that help academically, 
like the ability to focus their attention, 
plan ahead and delay gratification.”

Pawndemonium doesn’t require a 
huge effort, Cabaniss says. Planning 
begins in September, and about a 
dozen members volunteer on tourna-
ment day, usually in January. Costs 
for T-shirts, trophies and United 
States Chess Federation registration 

fees total US$1,300. The key to suc-
cess is the help the club receives from  
USCF-certified tournament Director 
Kevin Hyde.

It’s all worthwhile, according to 
Doss. “Before I lost almost every 
round I played,” he says. “Then 
I thought more about the moves, 
took my time more and watched 
how people opened. If I lost, I 
wouldn’t do that again.”

His Atkinson Elementary club 
earned second place this past year, 
and he’s taught his mom and sister 
the game. “I’m trying to teach my 
dad now,” he says.

 —Nicole M. Keller

p032-035_KIM_0611 READY.indd   34 7/5/11   8:23 AM



 august 2011  Kiwanis  35

showcase

Fix it
can we fix it? Yes, we can! check out this 

common challenge and ideas for fixing it.

How can we find and keep great 
faculty advisors for our Service 
Leadership Programs?

“Look around campus for someone 
who loves working  with students—
who demonstrates a heart for men-
toring, developing, and serving stu-
dents—and who shares the common 
values and ideals of Kiwanis! Let 
your adviser know that you value 
and respect the life experience and 
knowledge that he/she brings to the 
club. Then enjoy serving together!” 

Libby Davis
Faculty advisor 
University of Indianapolis 
CKI Club

“Once you have the advisor, don’t tell 
them what they should do; instead, 
offer help and support. Involve your 
SLP and their advisor in your Kiwanis 
projects and vice versa.”

Joanne Underwood
Administrator
New York District 
Builders Club

“These are my thoughts on how 
to obtain and retain club advisors: 
seek out staff who have a desire to 
build future leaders and involve 
parents of club members. This will 
lighten advisors work load.”

Debbi Longland
Kiwanis and faculty advisor
Crescent Harbor 
Elementary K-Kids Club, 
Washington

Find more ideas at www.Kiwanisone.
org/fun, and join the discussion at www.
Kiwanisone.org/blog.

18 ideas: Back to school
For many Kiwanis communities, schools reopen this month. Of course, Kiwanis-
family clubs are often there to help students and teachers get off to a great start. 
Here’s a list of back-to-school project ideas:

1. Start a Terrific Kids, BUG or other Service Leadership Program. Learn how 
at www.KiwanisOne.org/charter.

2. Collect and give away school supplies to students who can’t afford them.—
Inter-City Homes, Muntinlupa, Metro Manila, the Philippines

3. Fill backpacks with nutritious food to feed needy children through 
weekends, when the school cafeteria is closed and families’ pantries are 
empty.—Hillsborough, North Carolina

4. Greet students as they enter the school.—Downtown Hampton, Virginia

5. Arrange a back-to-school shopping spree for needy families.—Grand 
Junction, Colorado

6. Prepare a teacher-appreciation breakfast.—Liberty Lake, Washington

7. Welcome new teachers to the community with a luncheon.—Cresco, Iowa

8. Invite the whole Kiwanis family to a back-to-school, get-to-know-one-
another picnic.—New Jersey CKI District

9. Join Key Club members as they baby-sit during parent-teacher nights.—
Phillipsburg, New Jersey

10. Assist or organize a back-to-school health fair with vision and hearing test, 
immunizations and more.—Mount Vernon, Ohio

11. Tutor students at a Boys & Girls Club.—Douglas, Georgia

12. Repair bicycles for students needing transportation.—Mooroopna, Australia

13. Organize a school-beautification project (repairs, landscaping, painting).—
Brown’s Town, St. Ann, Jamaica

14. Establish and stock a resource center where teachers can pick up supplies 
year-round.—Goshen, Maple City, Indiana

15. Set up a table in retail store to encourage shoppers to donate school sup-
plies.—Ottawa West, Ontario

16. Buy haircuts, bus passes or shoes for students.—Puyallup, Washington; 
Oro Valley, Arizona; 
Liguanea-St. Andrew, 
Jamaica

17. Start a postcard buddy 
program to send encourag-
ing messages to your secret 
pen pal. Meet your buddies 
at the end of the school 
year.—Ashland, Oregon

18. Find a way to continue 
classes that face elimination 
due to a school’s budget 
constraints.—Bruschal, 
Germany
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Bob Kirby has been shot at, survived cyclones and floods and he’s 
retrieved bodies from crocodile-infested rivers. He’s crashed two 
cars and been hit by a drunken driver. It’s all in a day’s work, and 
Kirby says he wouldn’t have it any other way.

Kirby, president of the Kiwanis Club of the Internet, Bayside, Aus-
tralia, has many stories from his former 30-year career as a police 
officer and his current position as a captain for the South Australia 
Country Fire Service Stirling North Brigade. The unit’s 50 members 
respond to a variety of emergencies, including grass and structural 
fires, hazardous-material incidents, industrial accidents, motor ve-
hicle accidents, storm and flood damage and search and rescues.

The policeman-turned-firefighter says he joined Kiwanis because 
he saw it as an opportunity to further serve the community with a 
great group of people. In return, he’s discovered that his Kiwanis 
experiences have helped him as a fire brigade leader. The firefight-
ers organized a fundraiser and donated substantial amounts of time 
and effort to assist another volunteer brigade affected by recent fires 
and flooding in Queensland. —Tamara Stevens

On call
Australia’s Bob Kirby has devoted his life to service—as a policeman, firefighter and Kiwanian

Kiwanis, says Bob Kirby (below in helmet), has helped him in his role as 
a fire brigade captain ... and vice versa. He uses experiences from both to 
teach the next generation of emergency responders.
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Attorney Dennis Evenson of Clear 
Lake, South Dakota, has taught 
HuntSAFE, a hunter education pro-
gram, since 1975.

An avid sportsman and a three-
time Clear Lake Kiwanis Club presi-
dent, Evenson is diligent that his 11- 
and 12-year-old students know how 
to safely handle a firearm before 
they are certified. “We work with 
a conservation officer and follow 
the (U.S.) National Hunter Safety 

Program regulations. Parents sign 
permission slips and often attend 
with their children.

Evenson said class time totals 12 to 
14 hours with eight in a classroom. 
Remaining hours are field exercises 
at a gun range. In addition to safe-
guarding young lives, the classes help 
the youth meet legal requirements to 
hunt. Children 12 to 15 years old must 
be certified and hunt with an adult 18 
or older. —Lisa DeNeal

Woodbridge, Virginia, Kiwanis Club 
member Herb Tiede takes Kiwanis’ 
defining statement to heart. As a vol-
unteer tutor, he’s changing the world 
two people at a time, teaching the 
English language to a Chinese couple.

After connecting with the Literacy 

Volunteers of America-Prince Wil-
liam Inc. a year ago, Tiede has been 
tutoring Song Zheng and his wife, 
Min, about 10 times a month at the 
Zheng household.

“They came to the U.S. from Chi-
na in 1996 and felt it was time to 

learn English,” Tiede says about the 
Zhengs, who have two young sons 
and co-own a restaurant, Hunan 
D’Lites, in Woodbridge. “My family 
patronizes their restaurant. The cou-
ple appreciates the help. And I enjoy 
it too.” —Lisa DeNeal

Dennis evenson

Herb Tiede with Song and Min Zheng

Language of service

Teaching the laws of safety
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China’s a long way from Dadeville, Alabama, but Jessica Hetherington is not 
complaining.

The University of Alabama graduate with degrees in Economics and 
Mandarin Chinese is in Asia under a 10-month grant from the Fulbright U.S. 
Student Program. She also received a supplementary language award for an 
additional four-month stay.

Hetherington is conducting exploratory research on the economic develop-
ment of Chinese migrant workers.

“I hope to be able to facilitate relations between American and Chinese gov-
ernments,” says Hetherington, who credits her past experiences as a Dadeville, 
Alabama, High School Key Club member for developing her leadership skills 
and helping her recognize the benefits of serving society. —Lisa DeNeal

Former Key Club member Jessica 
Hetherington has traveled to China five 

times, the latest on a Fulbright 
scholarship to compare economic 

profiles of migrant workers 
with nonmigratory rural residents.

She’s top of the cultural class

He wanted to deepen his service to young people. And he knew it was a great way to connect directly. 

But Paul Meyer didn’t know just how rewarding a Key Leader weekend would be—for students and for him. 

“You could see the change in the kids as the weekend went on,” he says. “It was amazing.”

Discover how you can serve and connect. Find dates, locations, registration information and more at   

www.key-leader.org. And read more about Paul’s volunteer experience at www.key-leader.org/stories. 

www.key-leader.org

 The 
blooming 
of youth 
just 
astounds 
you.

—Key Leader volunteer Paul Meyer
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Heart in her song
While many claim to have a song in 
their heart, singer and actress Mary Sia 
Ling Ling, a major star in Malaysia’s 
entertainment industry, puts heart 
in her song. That’s because she fre-
quently performs charity concerts for 
crowds hungry for the touch of nos-
talgia her Mandarin songs bring.

Sia, who is credited with popular-
izing her niche starting in 1970, was 
introduced to Kiwanis in 2006, when 
she joined the Kepong, Kuala Lumpur 
club. Shortly after, she began using 
her talent to assist Kiwanis via con-
certs and singing competitions. In 
2009, she performed with her con-
temporary, Cheng Kam Cheong, in 
a widely publicized concert in which 
the profits provided free classes and 
other educational opportunities for 
children in need.

“The success of our charity dinner 
concerts is mainly due to our good 
Kiwanis brand name and its objects 
of serving the children of the world,” 
Sia says. “I subscribe to our Objects, 
and I like to rededicate myself to use 
my time and talent to raise funds for 
Kiwanis whenever and wherever I 
can.” —Shanna Mooney

Coach cranks out competitors, fun
Most parents have a couple of trophies stashed in the attic: a son’s third-grade 
spelling bee championship or a daughter’s singing award. Now, imagine the 
hardware Paul Fultz has collected over the years. Fultz, a Southwest Saint 
Louis, Missouri, Kiwanian, has played a significant role in thousands of young 
lives—and he has a basement full of gold, silver and bronze prizes to prove it.

The souvenirs were collected from his 60 years of coaching the Southwest 
Kiwanis Pros baseball and Zips basketball teams from 1948 to 2008.

“I’m 81,” Fultz says. “Fungoing fly balls during hot summers finally got to be 
too tough. So did driving on icy highways every winter for basketball.”

Still, he remains active in both Kiwanis and his beloved sports. His role has 
just changed: “Now, I’m more of a ‘general manager,’” he says. “I line up 
coaches, fields and gyms for our club’s teams, pay the bills for uniforms, entry 
fees, referees, etc.”

Fultz says it is the fun of it all that keeps him involved, but the club does have 
an impressive record of turning out fabulous athletes: 90 professional players 
(21 of whom advanced to the big leagues in baseball, basketball, soccer or foot-
ball) and more than 600 college athletes.

“I’m proud that we’ve turned out hundreds of college and professional 
athletes,” he says. “But what really turns me on is when I run into old players 
and invariably they say, ‘The most fun I ever had playing ball were the years 
I played for you.’ Then they proceed to reminisce—not about championships 
or wins—but about the funny things that happened along the way: wisecracks 
over the P.A. system, pitching white-painted oranges to batters and tossing 
water balloons into crowds.” —Shanna Mooney

Mary Sia ling ling

paul Fultz—Saint louis, Missouri

Photo courtesy St. Louis Post-Dispatch
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Hitting 100

… and higher
Two Kiwanians, born in the early 
years of the 20th century, had 100 
(and more) reasons to party now in 
the early years of the 21st  century.

Mr. Mayor
The Kiwanis Club of Fairmont, West 
Virginia, recently honored long-time 
member Earl Straight as he celebrat-
ed his 100th birthday.  “Shorty” has 
been the first mayor of Fairmont, a 
journalism teacher, a newspaper edi-
tor and councilman.

Bell-ringer
The Kiwanis Club of Golden K 
Lake Havasu City, Arizona, helped 
member Lewis Crosby ring in his 
104th year. Born June 7, 1907, Lew 
joined the club in 1982. He faithfully 
tends weekly meetings, participates 
in activities and has been named 
both the club’s “Exalted Bell Ringer” 
(unofficially) and “2009-10 Kiwanian 
of the Year” (officially).
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647 CMYK

White CMYK

302 CMYK

Black CMYK

Crisp, comfortable white 100% cotton pinpoint oxford 
dress shirts in Regular, Big & Tall or Trim Fit at a

SPECIAL  
INTRODUCTORY PRICE...

$19.95
Reg. $49.50-$54.50

Plus, FREE monogramming! 
(a $9.75 value)

Add this Silk Multi Color 
Geometric Tie for only $19.95! 

Item #TMF1550  (Regularly $49.50)

More options than you’ll find anywhere else!
Your Collar Style: Six Collar Choices.

Your Cuff: Button or French Cuff.

Your Fit: Regular, Big & Tall or Trim.

Your Size: 14½” x 32” to 20” x 37”.

Order Today! Call 800-309-6000 or visit paulfredrick.com/try

Specify promotional code TYFSKW
New customer offer. Limit four shirts per customer.  

Shipping charges extra. Cannot be combined with other offers. 
Free exchanges. Expires 9/30/11.
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Every three minutes another person falls behind on 
credit card debt. It’s no wonder, since every major 
credit card company has nearly doubled the 
minimum monthly payment on consumers’ bills. 
Federal Regulators forced the change because of 
their concern about the growing mountain of 
consumer debt, which stands at $2.17 trillion. Many 
consumers can only pay the minimum payment, 
which can take up to 30 years to pay off. Now, relief 
is in sight for millions of Americans.

CreditGUARD of America, a non-profit licensed 
debt management service provider, is making a new 
program available to lower debt payments and become free of all credit card debt in only three 
to five years. Consumers need only $2,000 or more in total credit card debt and be at least 30 
days behind on any account, to cut their payments by 35% to 50%, and reduce or eliminate 
interest charges altogether.

Over 200,000 families, located throughout the U.S. have regained financial independence with 
CreditGUARD’s licensed, bonded and insured service. CreditGUARD of America has received 
high marks in consumer surveys showing high consumer satisfaction and confidence. The 
CreditGUARD debt management program can actually turn a person’s life around. 

One such case is Sandra L. who proclaimed “CreditGUARD cut my monthly payment by $656 
and saved me over $29,206.53 in interest. They saved my way of life and gave me back my 
peace of mind! Now I can see myself on my way to becoming debt free.” or Jeffrey C. who 
said “CreditGUARD of America helped me consolidate 3 of my credit cards into one afford-
able payment. They are now saving me nearly $200 a month. Now I will be debt free in 2 
years or less”
 
Certified Credit Counselors at CreditGUARD of America provide Debt Relief Consultations at no 
charge, when you call 1-800-730-7972. Calculate your interest rate savings instantly online 
when you visit their website at: www.creditguard.org/ki

Credit Card Debt? Solutions that can help you 
get out of debt.

Tom Hill 
CGA STAFF WRITER

ADVERTISEMENT
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Licensed in all 50 states.  Maryland License #5 • Michigan License # DM 0016985

CreditGuard of America has been in business for
over 20 years and has an A+ rating from the BBB
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Enormous flocks of birds have invaded Liberal, Kansas. 
Large, mostly pink flamingos have appeared on business lots 
and residential yards seemingly overnight. Each was wear-
ing a ribbon attached with an “Ask me about Kiwanis” pin.

It was all part of “Operation Flamingo Flare,” a Lib-
eral Kiwanis Club fundraiser, according to club Secre-
tary Dora Davis.

The project started in front of Davis’ optometric office 
with the display of 108 plastic flamingos and a sign stat-
ing, “You’ve been pink’d.” The publicity stunt worked.

Customers swarmed to hire flamingo infestations for 
their friends’ properties. The Kiwanians rented the birds: 
US$10 for 12 birds, $15 for 24 birds, $20 for 36 birds and 
$30 for 60 birds. The bird-buying pranksters could ask that 
their identity be kept secret.

“It started a stir throughout the town,” Davis says. “We 
raised almost $1,000 with the program, which lasted for 
several months. The busiest time of the year was from Oc-
tober to January. The ground was hard and snow covered 
at times, and the bird legs were tough to push in.”

The best part about the project was the camaraderie 
it created among club members, Davis says. Sneaking 
around at night, putting flamingos in residents’ yards 
without being detected was a lot of fun.

Davis’ advice to other clubs? Charge more! And be sure 
you have enough members to gather up the flock and mi-
grate them to other yards. —Tamara Stevens

Punked in pink
Fundraising takes flight in Kansas with a playful plague of pink lawn waders

A sudden yard invasion of flamingos raises a question or two 
among Liberal, Kansas, residents, and the answers usually 
involve the fun-minded Kiwanis club.

Pass on ideas and excitement of Kiwanis to someone you like.  
Someone you’d like to join your club. Someone in your barbershop. 

Someone in your dentist’s office. Pass on Kiwanis magazine.
You’ve got a lot to share!

Pass it on!

www.kiwanismagazine.org
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www.KiwanisOne.orgKiwanis®
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Now what?

New club leaders need Club Leadership Education. With our online 
curriculum, it’s not too late to prepare. In fact, the online modules are 
designed specifically for each Kiwanis leadership position. Learn at your 
own pace, on your own schedule—in time for the upcoming Kiwanis year. 

After all, club leadership is one thing. 
Knowing what to do with it is another.

Get started today at www.KiwanisOne.org/login.

clead_fullpage2_nowwhat.indd   1 7/7/2011   1:40:19 PM
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It’s a small Key Leader world
One of the five essential principles of Kiwanis’ Key Leader program focuses on 
the importance of “building community.” One graduate recently discovered 
how far-reaching the Key Leader community truly is.

Tom Doan, who attended Key Leader weekend experiences in Pennsylvania 
in 2006 and 2007, was stationed with the U.S. Marines in Uzbekistan, where 
he ran into filmmaker Alice Elliot (below, left). One of the highlights of a Key 
Leader event is the showing of Elliot’s film, “The Collector of Bedford Street.”

“I was screening my documentary film “Body & Soul: Diana & Kathy” 
through a program sponsored by the U.S. State Department,” Elliot says. 
“When I arrived, Tom happened to be on duty at the U.S. Embassy in Tashkent, 
Uzbekistan,” she says. “I found out when he would be scheduled again, and I 
brought him a copy of both films.” —Shanna Mooney

TOP THIS

Tab topper
After reading that the Kiwanis Club 
of Manitowoc Golden K, Wisconsin, 
had collected 6 million can tabs 
since 2004 (April, Clubhouse), the 
Kiwanis Club of Meridian Columbus, 
Indiana, spoke up about its tab total. 
By organizing an annual competi-
tion among local schools, the Indiana 
club has collected more than 23 mil-
lion tabs since 2002. “To date, we’ve 
contributed more than US$10,000 
just from pop tab recycling to ben-
efit the Ronald McDonald House 
in Indianapolis,” reports Meridian 
Kiwanian Jeff Blasdel.

Squashing the competition
Ask a child to eat their zucchini and you might get a frown. But ask them 
to race the aerodynamically shaped fruits and you’ll probably get a much 
more enthusiastic reaction.

In 2009, the Kiwanis Club of Courtenay, British Columbia, designed 
and built a track for the Comox Valley Exhibition that would scuttle the 
squashes toward a finish line.

“Although we were running the event by the seat of our pants, it was a lot 
of fun and the children loved it,” club President Keith Millard says.

They rewarded the winners of various heats and those with the best-
decorated racers, and the races became the second-most popular event at 
the exhibition in 2010.

This year, the club plans to expand once more, offering races for seniors 
and individuals with developmental challenges.

Talk about playing with your food! —Kimiko Martinez
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For more information about the rates, fees, other costs and benefits associated with the use of 

this credit card, or to apply, call 866-438-6262 toll-free or write to P.O. Box 15020, Wilmington, DE  19850.

This credit card program is issued and administered by FIA Card Services, N.A.  Visa is a registered trademark of Visa International Service Association and is used by the issuer pursuant to license 
from Visa U.S.A. Inc.  Platinum Plus is a registered trademark of FIA Card Services, N.A.  Bank of America and the Bank of America logo are registered trademarks of Bank of America Corporation.

 

© 2009 Bank of America Corporation

Bank on the benefits

Request the only credit card 
that contributes to Kiwanis 
International with every purchase 
you make—at no additional cost to you.
 
To request your card, go to 
www.newcardonline.com 
or call 866-438-6262 and mention 
priority code UAALNQ.
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These clubs celebrate anniversaries 
in September and October 2011:

75TH—1936
Edwardsville, Illinois, September 29
Gowanda, New York, October 8
Cadillac, Michigan, October 19
Dexter, Missouri, October 26
Opelousas, Louisiana, October 26
Freeport, New York, October 27

50TH—1961
Ashville, Ohio, September 28
Pembroke, North Carolina, October 6
Rancho Cucamonga, California, 
October 12
Florence–Pee Dee, South Carolina, 
October 12
South Sarasota, Florida, October 24
Daffodil Valley, Puyallup, 
Washington, October 25
Westerville, Ohio, October 25

25TH—1986

Rhone–Vallees, France, September 1
Am Bachtel, Switzerland, September 3
Barbados North, Speightstown, 
Barbados, September 4
Wervik Tabaksstreek, Belgium, 
September 8
Berryville, Arkansas, September 11
Apeldoorn, Netherlands, September 19
Miami, Oklahoma, September 23
Appleton Golden K, Wisconsin, 
September 24
Edinboro, Pennsylvania, September 25
Winfield Sunrisers, Kansas, 
September 25
Golden K–Austin, Texas,
September 26
Clarenville, Newfoundland, 
September 30
Prague, Oklahoma, September 30

Friday Harbor, Washington, 
September 30
Chalons en Champagne, France, 
September 30
Meridian Hills, Indianapolis, Indiana, 
October 1
Antipolo West, Philippines, October 1
Spittal an der Drau, Austria, October 3
Iberville, Plaquemine, Louisiana, 
October 14
Cloquet Area Golden K, Minnesota, 
October 14
L’Erguel, Switzerland, October 20
Chailly–Lausanne, Switzerland, 
October 22
Grez–Doiceau, Belgium, October 22
Rancho San Diego, California, 
October 23
Esch–sur–Alzette, Luxembourg, 
October 27

See a full list of club anniversaries online at www.kiwanis.org/birthdays.

Birthdays
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• Serves 1,000+ pancakes/hour
• Requires fewer cooks
• Cleans up fast & easy

800.642.2541
www.RotatingPancakeGriddle.com

	 since	1951

Let Paul’s help you make your next 
Kiwanis fundraiser a huge success.

“Thanks to our Paul’s  
Rotating Pancake Griddle  

we netted 

$23,000 
in one Pancake Day!”

Jerry	Gilbreath
Laurel,	MS

Are your Kiwanis 
club meetings fun?
For guidance and good ideas,

go to www.KiwanisOne.org/fun.

Word search: Money names

N A R R N O P C N A R F L

T I V A N T I E N I A T O

E I I A A T Y D S O L L U

A B U K T G N I R O L F H

P H A I P U R I S H O O T

L E U R O L N O R O D I C

A F R P A D V Y L O G A U

O W L N O E V B K G F Z R

K K O R U N A E N O E L T

L R G N I L L I H S E O O

K O O A B I R U L T P T O

E N G O U R D E E A U Y P

R E A L N A I R A L R U U

Below is a list of currencies used in the more than 80 Kiwanis 
nations. Can you find them all? 

BALBOA

CEDI

COLON

DOLLAR

EURO

FLORIN

FORINT

FRANC

GOURDE

GULDEN

HRYVNIA

KORUNA

KRONA

KRONE

KROON

LATS

LEK

LEONE

LEU

LIRA

NAIRA

NUEVO SOL

PESO

POUND

REAL

RINGGIT

RUPEE

RUPIAH

SHILLING

TAKA

VATU

WON

YEN

ZLOTY

Check your answers at www.kiwanismagazine.org/answers.
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NEXT

Rescued from an attic, a short stack of 1930s Kiwanis mag-
azines was packed up and shipped to the Kiwanis Inter-
national Of� ce in Indianapolis. Though the of� ce archives 
retain a complete set of Kiwanis’ of� cial publication, the 
arrival of these well-preserved copies caused a bit of a stir, 
effecting a moment of re  ection ... on the history of our 
nearly 100-year-old organization and of the artistic craft-
manship that created these wonderful images.

With occasional exceptions, the covers of The Kiwanis 
Magazine were basically tables of contents until the late 
1920s when illustrations began to appear. By the mid-
1930s, full-page illustrations were the rule.

An artist of choice during this period was R.B. Crip-
pen.  His signature appears on three of the covers shown 
above. Crippen knew his craft and understood the print-
ing process so well he could push the boundaries of that 

era’s technology. Generally limited to just two inks, he and 
his pressmen cohorts were masters of mixing colors and 
adjusting shades and tones to create mood.

For the cover of the December 1934 magazine, for exam-
ple, Crippen communicates a sense the peace and solitude, 
as well as the chill in the air, as Santa Claus skis through 
the shadows of a snow-covered forest. For the October 
1934 cover, he recreated the bucolic beauty of autumn’s 
departing days, with a farmer—his harvest complete—
heading home bearing a pair of pumpkins for his family.

Despite Google searches and talks with Kiwanis his-
torians, little is know about this Kiwanis artist. If you 
are familiar with the artwork of R.B. Crippen or have an 
opinion about his illustrations, join the blog discussion 
at http://kwn.is/artofhistory.

What’s in your attic?

The art of history
The 1930s introduced a new direction for Kiwanis magazine covers with color illustrations

The art of history
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www.TheEliminateProject.org

The bond we all deserve. 
The connection we need to protect.
Every nine minutes, a newborn baby dies from tetanus. And a mother can only watch. The baby’s sensitivity 

to light, sound and contact prevents even the comfort of her touch. You can help protect that connection. The 

worldwide Kiwanis family is joining forces with UNICEF for The Eliminate Project: Kiwanis eliminating maternal 

and neonatal tetanus. It’s time to do your part. Educate others. Make a gift. Plan club projects and activities.  

Get started at www.TheEliminateProject.org.
Figures are accurate as of August 2011 and are subject to change.
Photos © U.S. Fund for UNICEF and Kiwanis International

© UNICEF/NYHQ2005-2102/Bannon

© UNICEF/NYHQ2005-1051/Chalasani
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Dive into the perfect fundraiser this summer! We have all the products
and experience to make your club’s fund-raiser as profitable and
delicious as possible. Jump in today for your club’s one or two day
fundraiser. Peanut Day—a GREAT fundraiser!

Kiwanis Peanut Day will fill your every need, from helping you plan
your fundraiser to helping you incorporate our products into your
existing primary or secondary fundraisers. To help make your
fundraiser hassle free, payment for our products is due after your
fundraiser to help maximize your cash-flow.

Send For Your FREE Fundraising Kit
1-888/PNUT-FUN (1-888-768-8386)
Be sure to visit our web site at www.kiwanispeanutday.com

Kiwanis Peanut Day, Inc.*
900 Jorie Blvd. Oak Brook, IL 60523  
630/990-0400 • fx: 630/990-7401

*A non-profit, Kiwanis sponsored fundraising program exclusively for Kiwanis Clubs.

Kiwanis Intl. 3636 Woodview Tr. Indianapolis, IN 46268-3196 USA
ChANge ServICe reqUeSTed

Your opinion counts
Kiwanis magazine would like
your opinion about this issue.
Please take a couple minutes
to complete the survey at www.
kiwanismagazine.org/survey.
Your participation will help us
plan future editions.
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