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02 | VOICES PRESIDENT’S MESSAGE

KIWANIS HOSPITALITY
Congratulations, Kiwanis, on a great convention in New Orleans. Those 
attending enjoyed the sights, sounds and tastes of this great city. If you missed 

New Orleans, you can find a summary of events in this magazine.

Well done, Kiwanis, for donating and pledging more than US$14 mil-
lion for The Eliminate Project. An amazing total when you consider 
that just one year ago we kicked off this fundraising campaign.

Congratulations to the newly elected leaders of our organization. 
We’ll be in good hands with 2012-13 President Tom DeJulio, First 
Lady Rosemary and their team.

This is the last column I’ll write, and Jeri and I want to thank all of 
you for your commitment and service to Kiwanis this year.

What a wonderful organization we have. We are the best of 
all of the community-service organizations dedicated 

to improving the lives of children and families in our 
home communities and around the world.

Jeri and I thank each of you for your hospitality. As 
we visited clubs and districts, we participated in 
a large number of outstanding projects. Kiwanis 
is making a difference through your service.

In earlier columns Jeri and I asked you to 
“Join Us” in our service to others. Now we 
leave you with a new phrase as a reminder to 
make sure our current and future members 
experience “Kiwanis Hospitality.”

We exhibit Kiwanis Hospitality through 
our welcoming smile and encouragement, 
our work with children, our gifts of funds 
and our servant heart of service. We need 
to show Kiwanis Hospitality to our mem-
bers so they’ll continue their commitment 
as members. So they’ll continue to have 
the fun, fellowship and networking expe-
riences that set Kiwanis apart.

Jeri and I have felt Kiwanis Hospitality as 
we’ve traveled the world of Kiwanis. We 

hope you do too.

Alan and Jeri Penn
Kiwanis International President and First Lady
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What they Say   Why should Kiwanis members attend district conventions?

Alan Penn
President

Tom DeJulio
President-elect

“See our Kiwanis 
friends as we  
vote, have a good 
time, share new 
ideas, brag about 
our club activities 
and learn new 
things about our 
organization.”

“District conventions 
are catalysts for edu-
cation, motivation 
and fellowship. When 
properly planned 
and executed, they 
have the power to 
transform a member 
from a name on a 
roster to a fully en-
gaged Kiwanian.”

Gunter Gasser
Vice president

“Enjoy being part of 
a district network of 
charitable activities, 
fellowship, friendship 
and fun. Take part in 
decision-making, feel 
the group dynamics 
and motivation 
… and take this 
motivation home
to your club.”

Today, there are more than 275,000 
Key Club and CKI members. About 
a quarter of those graduate each 
year. Over a 10-year period, that’s 
more than a half million servant 
leaders who leave our family.

The good news is that most take 
their Kiwanis-family lessons to their 
next stops in life—career, family, 
community involvement, Kiwanis 
clubs, other service clubs—and con-
tinue to make a contribution to their 
local and global communities.

The bad news is that not enough 
stay in the Ki-
wanis family.

Last year, we 
launched an ef-
fort to locate and 
track former Key 
Club and Circle 
K members. To 
date, we’ve engaged about 5,000 
of them through our online alumni 
group. Next, we asked them to tell 
us how they could re-engage with 
the Kiwanis family.

They told us they cared about Key 
Club or Circle K. About a quarter 
said they’d be willing to donate to 
Kiwanis-family projects or causes. 
They were interested in engaging 
locally, especially if it means “giv-
ing back” to help Key Club or CKI. 
Two-thirds told us they weren’t Ki-
wanis members and would enjoy 

connecting with other Key Club or 
Circle K alumni. Lastly, they told 
us they weren’t interested in seeing 
us organize an alumni association. 
They’d rather see a network to sup-
port Key Club and/or Circle K with 
their time, talents and treasures.

Learning from all of this, I see a 
golden opportunity for Kiwanis. We 
should invite alumni to engage with 
other alumni to become Kiwanis 
members. Work through existing 
relationships and connections. Pro-
vide value to them for their careers, 

social interaction 
and community 
engagement. In-
vite them into 
your Kiwanis 
community, and 
make them feel 
welcome.

There are a few words of warn-
ing. Don’t rely on a letter campaign, 
an email invite or a membership 
round-up to attract alumni. Don’t 
invite a 25-year-old into a club of 
60 year-olds. Don’t recruit them as 
Key Club or CKI advisor at the first 
meeting. Don’t play the guilt card. 
And don’t overwhelm them.

Last, here’s my open invitation to 
all Key Club and CKI alumni: Let 
us hear from you. Begin by signing 
up at www.circlek.org/alumni or 
www.keyclub.org/alumni.

Where are you?

executive  
PerSPective

Stan Soderstrom
Kiwanis, Executive Director

QuoteS

Samples of the social media buzz 
generated by the 2012 Kiwanis 
International convention in New 
Orleans, Louisiana, this past June:

“Let all the women in Kiwanis say 
YAAHH!! Cheers to another 25 and 
beyond!”

Dawn-Marie 
Richards
Kiwanis Club of St. 
Georges-Buff Bay, 
Jamaica
Facebook

“Great message from Sean and Leigh 
Anne Tuohy at #KI2012. Give a child 
hope, love and op-
portunity and you 
can change a life.”

C. Todd Smith
Kiwanis Club of 
Greater Orlando-
Winter Park, Florida
Twitter

“What a great time with all of my 
Kiwanis buddies! Pumped up, re-
charged, excited 
to put some ideas 
into practice.”

Shirley 
Nakawatase
Kiwanis Club of Im-
perial Beach-South 
Bay, California
Facebook

Join us at www.facebook.com/
kiwanis, twitter.com/kiwanis and 
www.kiwanis.org/blog.
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06 | NEWS CONVENTION WRAP-UP

Kiwanis

Tom DeJulio, a 46-year member of 
the Kiwanis family, will lead the 
organization through the 2012-13 
year. Convened at the 97th Annual 
Kiwanis International Convention 
in New Orleans, Louisiana, this 
past June, the House of Delegates 
elected the Fordham, Bronx, New 
York, Kiwanian as the next Kiwanis 
International President.

DeJulio joined the Kiwanis family as 
a teen when he became a member of 
New York’s Mt. Vernon High School 
Key Club in 1966. Moving on to Ford-
ham University, he helped found the 
Circle K club there in 1970. He has 
been a Kiwanis member since 1973 

and has served as a distinguished 
club president, lieutenant governor 
and New York District governor, be-
fore joining the Kiwanis International 
Board in 2005. He is employed as gen-
eral counsel of Fordham University.

Also elected at the New Orleans 
convention were: 

President-elect: Gunter Gasser, 
Kiwanis Club of Spittal an der Drau, 
Austria.

Vice president: John R. Button, 
Ridgetown, Ontario.

Trustees for U.S. and Pacific Cana-
da: Dennis M. Oliver, Gulfport, Mis-
sissippi; James M. Rochford, Peoria, 
Illinois; and Elizabeth M. Tezza, East 

Cooper, Mt. Pleasant, South Caroli-
na, were elected to three-year terms. 
Kevin Dean, Suncrest Area, Morgan-
town, West Virginia, was elected for 
a one-year term to fill the position of 
Kiwanis International Trustee Oscar 
Knight III.

Trustee for the Canada and Carib-
bean Region: Colin Reichle, South 
Edmonton, Alberta, was elected for 
a three-year term during the 2011 
Western Canada District convention.

Trustee for the Europe Region: 
Óskar Guðjónsson, Kopavogur-Eldey, 
Iceland, was elected to a three-year term 
during the 2012 Kiwanis International-
European Federation Convention.

Three naTions—UniTed sTaTes, aUsTria and Canada—will be represenTed when 
oUr new exeCUTive Team Takes offiCe on oCTober 1 

DeJulio to lead in 2012–13

Kiwanis International President-designate Tom DeJulio (second from left) is introduced to Kiwanians and guests at the New Orleans 

convention, along with 2012-13 Kiwanis International officers (from left) John R. Button, Gunter Gasser and Alan Penn.
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Kiwanis

Kiwanis club representatives approved 14 amendments 
to the Kiwanis International Bylaws, including provi-
sions for clubs to investigate members’ misconduct. Here 
is a summary of results from the House of Delegates:

Approved

•	 Clarify provisions about the role and purpose of 
districts.

•	 Set minimum standards for districts regarding 
government and financial reporting.

•	 Set minimum standards for federations regarding 
government and financial reporting.

•	 Align reporting duties for Kiwanis International 
finances.

•	 Include the vice president on the Kiwanis 
International Board Executive Committee.

•	 Provide that clubs will investigate and discipline for 
conduct unbecoming a member of the Kiwanis family.

•	 Clarify discipline of Kiwanis International officers.

•	 Determine the minimum number of members to 
charter a new club.

•	 Extend the freeze on tiered dues rates.

•	 Separate provisions about regular vs. special 
meetings of the Kiwanis International Board.

Four of the approved amendments complement 
changes in the Standard Form for Club Bylaws and ap-
pear in the article “Club Bylaws Updated” on Page 8.

defeAted

•	 Add a new Kiwanis Object.

•	 Establish a new Kiwanis International standing 
committee of past Kiwanis International trustees.

referred to committee

•	 Increase Kiwanis International dues.

In addition, this past January, the Kiwanis Interna-
tional Council approved 12 Bylaws amendments. The 
House of Delegates took no action to rescind these ac-
tions. (See “Council Adopts Bylaws Amendments, April 
2012 Kiwanis magazine.)

Review the amendment results in full detail at www.
KiwanisOne.org/amendments.

Delegates approve 14 amendments
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Kiwanis clubs will soon have new bylaws. A revised 
Standard Form for Club Bylaws, which will become 
effective during the 2012–13 Kiwanis year, will allow 
clubs more flexibility in their operations. The changes 
also simplified the standard form, with increased global 
application. This past June, the House of Delegates ap-
proved four Kiwanis International Bylaws amendments 
that allow the new club bylaws to be implemented:

•	 Redefine the age requirement for membership from 
18 to “adult.”

•	 Provide that a member must maintain good stand-
ing status with his/her club to receive the rights and 
privileges of club membership.

•	 Allow clubs to schedule regular meetings once per 
month.

•	 Expand the membership classes clubs may use, let-
ting each club determine and define membership 
types that best meet the needs of potential members 
in its community.

Six other amendments, approved by the Kiwanis In-
ternational Council this past January, also helped effect 
these club bylaws changes. (See “Council Adopts Bylaws 
Amendments,” April 2012 Kiwanis magazine.)

A downloadable version of the new bylaws is 

available at www.KiwanisOne.org/proposedclub 
bylaws, where you’ll also find answers to frequently 
asked questions.

In accordance with the Kiwanis International Bylaws, 
which states that all clubs must conform to the accepted 
standards for clubs, all clubs are urged to adopt the new 
club bylaws sometime during the 2012–13 year. A fill-
able online version of the new club bylaws will be avail-
able approximately October 1.

Nickelodeon will turn off its TV broadcasts for three hours 
Saturday, October 6, and Kiwanis is joining the fun.

The cable channel, which features programs for chil-
dren of ages 6-17 years, is organizing its annual World-

wide Day of Play, encouraging its young viewers to 
turn off their televisions, computers, phones or any 
other electronic entertainment devices and go outside 
and play. Kiwanis clubs can participate in the day of fun 
by organizing outdoor play activities.

Because Kiwanis’ family of Service Leadership Pro-
grams falls within Nickelodeon’s audience, the Day 
of Play is an opportunity to play with a club’s K-Kids, 
Builders and Key Club—either as co-sponsors of the 
event or as participants.

Clubs may register their plans at www.nick.com/
play. Registrants’ names will scroll on Nick’s broadcast 
during the TV blackout. The channel plans to feature 
some of the best Day of Play projects when it returns to 
the airwaves.

For more details and tips on what you can do on 
Worldwide Day of Play, visit www.nick.com/play.

Club bylaws updated

It’s play time
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Robert P. Connelly Medal for Heroism (top left): Lyndy Neran-

dzic accepted the Kiwanis International Foundation award on 

behalf of her husband, Michael. The Australian blimp pilot 

died after maneuvering his burning ship toward the ground 

so passengers could jump to safety.

World Service Medal (top right): Heifer International Presi-

dent and CEO Pierre Ferrari accepted the medal on behalf of 

his organization, saying, “Here we have two great organiza-

tions with great legacies—Kiwanis nearly 100 years and Heifer 

nearly 70 years—of helping people help themselves.”

Hometown Hero (bottom left): Fitness guru Richard Simmons 

participated in convention service projects, mingled with Ki-

wanis-family members and was awarded the Hometown Hero 

award for assisting the convention host city, New Orleans, in 

the aftermath of Hurricane Katrina.

Humanitarian Award (bottom right): For decades, French-

born physician François Gasse has fought to eliminate ma-

ternal and neonatal tetanus—often as the campaign’s lone 

champion. Kiwanis showed its support of “Dr. Tetanus” and his 

cause by presenting him with its Humanitarian Award.

Herald the heroes and children’s champions
This past June, in the midst of the celebration and busi-
ness of its 2012 convention, Kiwanis also took the time 
to honor heroes and service champions from around the 

world. The honorees included an Australian blimp pilot, 
an organization devoted to ending world hunger, a fit-
ness celebrity and a physician known as “Dr. Tetanus.”
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POLICIES

B. INTERNATIONAL ADMINISTRATION
14. Criminal History Background Checks
b. Background Checks by Districts and Clubs

Kiwanis International strongly recommends that districts 
and clubs conduct criminal history background checks 
for all adults (Kiwanis members and non-members) 
registered for, participating in, or staying overnight at any 
event organized by a Kiwanis district or club that involves 
interaction between adults and youth under age 18.

A clear criminal history background check may be required 
by a district, at the discretion of its board, for speci� c 
o�  ces or positions, or may be required by a club, at the 
discretion of its board, for speci� c o�  ces or positions or 
for all club members and prospective members. To assure 
high standards and consistent results throughout the 
organization, district and clubs are encouraged to use the 
same criteria and same service provider used by Kiwanis 
International. If a background check is later required by 
Kiwanis International, Kiwanis International recognizes 
only its own background check process.

Districts or clubs requiring background checks shall � rst 
clearly de� ne and publicize the criteria, process, and 
rami� cations in policy and/or procedure. Consult Kiwanis 
International for recommended guidelines.

B. INTERNATIONAL ADMINISTRATION
3. International Board
f. Code of Ethics and Conduct

To ensure the con� dence of clubs and members and the 
reputation of Kiwanis International among the public and to 
ful� ll the Board’s role of stewardship and leadership to the 
organization, Kiwanis International expects all members of 
the International Board to conduct themselves according 
to the highest ethical, professional, and moral principles. 
  Each Board member and candidate for any Board o�  ce shall 
annually acknowledge, by signature, that he/she has read, 
understands, and accepts personal responsibility to adhere to 
the standards of conduct stated in this policy.

Each Board member shall, to his/her utmost ability:

• Personally comply with all applicable laws and 
regulations, as well as Kiwanis International Bylaws, 
Policies, and Procedures;

• Never knowingly allow Kiwanis International to violate 
any applicable laws and regulations;

• Act with integrity, honesty, and trustworthiness and 
not engage in unethical practices, deceive others, or 
misrepresent Kiwanis in any business dealings;

• Treat others equitably, fairly, and with respect and not 
engage in any form of discrimination or harassment;

• Be loyal to Kiwanis International and its mission, 
above any loyalty to a particular individual or group of 
individuals;

• Demonstrate care for clubs and club members and the 
communities they serve, including the highest regard for 
the safety, health, and welfare of the public;

• Make responsible decisions for the future of the 
organization, ensuring Kiwanis resources are prudently 
managed and expended;

• Practice transparency and accountability to clubs, 
members, and the public;

• Not use the name of Kiwanis or their Board position for 
personal bene� t or advantage;

• Help create a cooperative and productive working 
environment at Board meetings and other Kiwanis functions;

• Respect and protect any privileged or con� dential 

information, including the private information of 
members and donors, and support the � nal decisions of 
the Board;

• Ful� ll the duties of o�  ce to which they are elected and 
not attempt to exercise individual authority outside the 
purview of his/her o�  ce;

• Interact with Sta�  in a professional and respectful 
manner, following agreed channels of communication 
and authority;

• Not engage in any conduct that would tarnish the good 
reputation of Kiwanis or undermine the public’s trust.

Alleged violations of these standards of conduct shall 
be reported to the Executive Director, who shall inform 
the Executive Board Committee. If the Executive Director 
and Executive Board Committee determine that further 
investigation is warranted, the process shall be conducted in the 
same manner as violations of conduct unbecoming, including 
the right to defend him/herself, as de� ned in the International 
Bylaws. After the process is completed, any Board member 
found to have violated these standards of conduct shall be 
subject to disciplinary action as determined by the Board, up to 
and including suspension of duties or removal from o�  ce.

D. DISTRICTS AND CLUBS
2. Federations

A federation is an administrative unit that may be utilized by the 
International Board to administer a group of districts and/or nations.

a. Kiwanis International-European Federation (KIEF)

1. The mission of the Kiwanis International-European Federation 
shall be to promote the best interests of districts and clubs 
within the Europe Region of Kiwanis International.

2. KIEF shall be governed by its own bylaws subject to approval 
by the Kiwanis International Board.

3. The KIEF Board annually shall enter into an agreement with 
Kiwanis International to cover growth, education and training, 
branding, communications, marketing, public relations, 
service programs, and logistic support needed to support the 
Europe Region.

3.        Council of Districts and/or Nations
With the consent and subject to the supervision and control of the 
International Board, a Council of Districts and/or Nations within a 
region may be formed. Such Council is an administrative unit that 
may be utilized by the International Board to administer a group of 
districts and/or nations.

a. Kiwanis Asia-Paci� c (ASPAC)
i. The Council of Districts and Nations within the Asia-Paci� c 

Region shall be known as Kiwanis Asia-Paci� c (ASPAC).
ii. The mission of ASPAC shall be to promote the best interests 

of districts and clubs within the Asia-Paci� c Region of Kiwanis 
International.

iii. ASPAC shall be governed by its own bylaws which shall be 
reviewed and approved by the Kiwanis International Board.

iv. ASPAC shall comply with all governmental reporting 
requirements for � nances, taxation, employment and any 
other areas of operation, and shall report regularly on its 
� nancial status to the Kiwanis International Board, at such 
times and including such information as requested by the 
Board.

Kiwanis revises policies
AT ITS APRIL 2012 MEETING, THE KIWANIS INTERNATIONAL BOARD ADDED THREE NEW POLICIES, AS SHOWN:
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Kiwanis

TOOLBOX

Don’t be invisible
Have you Googled your club name lately? If you 

search and find your club’s website link is not as high 
in the search results as you think it should be (or worse, 
missing!), there are steps you can take to improve your 
search standings.

Aim for a spot at the top—read the search engine optimi-
zation (SEO) tutorial in the new KiwanisOne Knowledge-
base at www.KiwanisOne.org/websiteSEO.

SNEAK PEEK

Introducing Portalbuzz
There are now more than 800 clubs using the Club Management 
System in KiwanisOne. As the system continues to grow and evolve 
with club needs, Club Resource decided on a brand refresh of its 

own. Club Resource is now Portalbuzz.
You can view the inside scoop on the name change via the 

milestone timeline at www.facebook.com/portalbuzz.
The name change is just the tip of the iceberg. Subscribing clubs 

soon will see a streamlined icon-driven dashboard, a messaging 
hub and seven new club website template designs.

Find out more: Read and subscribe to the user newsletter at 
www.KiwanisOne.org/CMSnews.

CLUB MANAGEMENT

Clubs capture the spotlight
More and more Kiwanis clubs, like the Peninsula, Gig 
Harbor Kiwanis Club in Washington (right), are get-
ting their online first impression in top shape.

They’re creating and maintaining a great club web-
site using the Club Management System. Some of the 
best examples are now showcased on Flickr at www.
KiwanisOne.org/clubgallery.

Need ideas?
See what other clubs are doing!
Is your club ready for the spotlight too? Get help at 

www.KiwanisOne.org/idealsite. This live example is up-
dated regularly just like your site should be. See what an 
ideal home page should look like. Get layout and content 
ideas. Feel free to mimic and borrow from this site.

Need fresh news, ads or photos to post?
Go to www.KiwanisOne.org/readytorun.
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NEW CALEDONIA
Araucaria rulei is making a comeback.

The tree, which is found only in New Cale-
donia, is threatened by a loss of habitat, but 
the Kiwanis Club of Ralia-Koumac is doing 
its part to save the conifer. Appropriately 
enough, members chose to restore Araucaria 
rulei at an old mine site.

“Shovels, pickaxes and crowbars resonated 
along the slopes of the dome at Tiébaghi,” re-
ports club Secretary Véronique Girard. Working 
with an area historic preservation association, 
the Kiwanians planted 120 Araucaria rulei and 
laid irrigation lines. Once part of the world’s 
largest chromium mining operations, the area is 
being transformed into a nature trail.

Back to natural

Take a trip around the Kiwanis world. Experience the cultural 

diversity that distinguishes Kiwanis in our 80 nations, and 

celebrate the mission that unites more than 600,000

Kiwanis-family members: service.

In addition to planting trees, New Caledonia Kiwanians 

have provided fertilizer, mulch and other materials to 

help blaze a nature trail at a former chromium mine.
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647 CMYK

White CMYK

302 CMYK

Black CMYK

Crisp, comfortable white 100% cotton pinpoint oxford 
dress shirts in Regular, Big & Tall or Trim Fit at a

SPECIAL  
INTRODUCTORY PRICE...

$19.95
Reg. $49.50-$54.50

Plus, FREE monogramming! 
(a $9.75 value)

Add this Silk Stripe Tie  
for only $19.95! 

Item #TMG1580  (Regularly $49.50)

More options than you’ll find anywhere else!
Your Collar Style: Six Collar Choices.

Your Cuff: Button or French Cuff.

Your Fit: Regular, Big & Tall or Trim.

Your Size: 14½” x 32” to 20” x 37”.

Order Today! Call 800-309-6000 or visit paulfredrick.com/try

Specify promotional code TXFSKW
New customer offer. Limit four shirts per customer.  

Shipping charges extra. Cannot be combined with other offers. 
Free exchanges. Expires 9/30/12.
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formerly Club Resource Inc.Portalbuzz
the better organization experience

  

free for a whole year is even better
FREE IS GOOD

www.KiwanisOne.org/freeCMS. 

Building a new Kiwanis club? Give the gift of online 
club management tools and a public website to 
newly-chartered Kiwanis clubs, free for one year.

Diaper duty
PANAMA
From newborn to potty-training 
success, a baby’s bottom de-
pends on hundreds—if not thou-
sands—of diapers to stay dry 
and comfortable. When Canal de 
Panama Kiwanian Mark Shein-
baum, a long-term visitor to the 
Kiwanis Club of Woodlands/
South Montgomery, Texas, men-
tioned his home club’s ongoing 
diaper collection project, the Tex-
ans were reservedly enthused. 
Gathering diapers would be easy 
enough, but getting them to Pan-
ama could be tricky.

“Then, one of our members 
said he has a friend from Crane 
Shipping,” explains Woodlands 
Secretary Fronica Gonzalez. 
“They donated a cargo contain-
er and all shipping expenses.” 
The Texas Kiwanians have been 
gathering bundles of diapers and 
cash donations since February 
2011. Their Panamanian partners 
met the ship at the dock, saw 
that it was unloaded safely and 
securely. Now babies’ bottoms 
will be dry.  —Cathy Usher

Panama Kiwanians worked in heavy 

rains to unload diapers shipped to them 

by Texas Kiwanians. TV news crews were 

on hand to tape the event.
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FOREVER
You insure your valuables. Why not ensure your 
values? After all, you’ve made your commitment to 
children a part of your life.

Now make it a part of your legacy—with a planned 
gift to the Kiwanis International Foundation.

Your estate doesn’t have to be large to make a dif-
ference. We can help you determine a gift that makes 
sense for your circumstances. We can even help you 
explore tax bene� ts.* 

Most of all, we’ll help you make a positive impact 
on children’s lives—in a way that lasts beyond your 
own. That’s the beauty of a planned gift to our foun-
dation: You’ll ensure that your values make a positive 
impact on children ... forever.

For more information about planned giving op-
tions, contact Matt Morris at 1-800-549-2647, ext. 234. 
Or email mmorris@kiwanis.org. You can also go to 
www.kiwanis.org/foundation/plannedgiving.

A planned gift, a lasting legacy

*We do not provide legal or tax advice. Contact your legal and tax advisors.
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FOREVERFOREVER What’s in a word?   
At the Kiwanis International Foundation, three words sum up the impact your gift can 
make: today, tomorrow and forever.
Today. With an annual gift, you help Kiwanians reach children near and far—with 

grants for projects and initiatives that Ki-
wanis clubs and districts couldn’t afford on 
their own. 
Tomorrow. By giving to The Eliminate Proj-
ect: Kiwanis eliminating maternal and neo-
natal tetanus, you help ensure millions of 
mothers will be immunized—and will pass 
on that protection to their future babies. 
Forever. With a planned gift, you even ex-
tend your Kiwanis impact forever. 

You can help children in many places—
and many ways. With the Kiwanis Interna-
tional Foundation, every gift matters.

Southern’s generosity lives on  
Harold Southern knew the importance of savings—and the impact of giving. A long-
time member of the Kiwanis Club of Twin City, Winston-Salem, North Carolina, he 
also gave to the Kiwanis International Foundation.

When Harold passed away last September at 94, his bequest to our foundation 
helped make his concern for children a part of his legacy. It’s also an example of 
his in� uence as a father, says his daughter, Debbie Southern. She and her broth-
er, Hal, were advised to save money—and to set some aside for charitable gifts.

“We always called it the Christmas talk,” she recalls, laughing fondly. “We knew 
it was coming every year. The generosity of helping other people and organizations 
was ingrained in us.”

Harold’s in� uence continued in other ways. For instance, he was a terri� c athlete, 
playing football, basketball and tennis at Furman University—where Debbie is now 
head tennis coach. Hal also attended Furman. (His wife, Mildred, pictured below 
with Harold, was a city tennis champion in Winston-Salem, as was Harold.)

Family was an in� uence on Harold Sr. too. For example, his parents raised him and 
seven siblings during the Great Depression. “He saw his dad lose everything,” Deb-
bie says. “He remembered his dad’s 
face and how he paced the � oor at 
night. That’s one reason Dad did such 
a good job of saving. And if he could 
help others, he wanted to.”

With his bequest, he’ll continue to 
do so—forever. “He saw the good his 
Kiwanis club did, and it obviously 
touched his heart,” Debbie says. “Ev-
ery organization in his trust meant 
something to him. He wanted to help 
them keep doing what they do.”

Read more about Harold’s life and 
gifts at www.kiwanis.org/foundation.

Recognition 

Stirring loyalty
In the upcoming Kiwanis year, 
our foundation will implement 
a new giving structure. All 
donors will be recognized—in 
ways that re� ect their invest-
ment in our mission. 

The annual gifts program will 
provide various member-
ship levels, with recognition 
and bene� ts designed for 
each. We’re also introducing 
a new recognition category: 
Kiwanis Loyalists. Those who 
give for at least � ve consecutive 
years will be honored, with pro-
gressive bene� ts and recogni-
tion up to 25 years.

Of course, we’ll continue to 
honor cumulative impact. 
Founders Circle members will 
be donors whose total gifts 
reach US$25,000. Progres-
sive recognition—including 
traditional Founders Circle pins, 
along with new bene� ts—will 
be available for total gifts of up 
to US$1 million.

Our time-tested honors will 
also continue for planned gifts. 
New members of the Heritage 
Society will be those who make 
a documented gift of US$10,000 
or more. (This will not af-
fect the membership of those 
whose gifts were made before 
October 1, 2012.) And individu-
als or couples who make a gift 
of US$50,000 or more will be 
welcomed into the Mary and Bo 
Shafer Legacy Society.

Ultimately, every gift is an 
expression of hope. Recognition 
from our foundation honors 
those gifts—and the people 
who make them.
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When disaster 
strikes

THEY ARRIVE WITH LIT TLE OR NO WARNING. TORNADOES. EARTHQUAKES. HURRICANES. 

FLOODS. WILDFIRES. EVEN VOLCANIC ERUPTIONS. NATURAL DISASTERS LEAVE A PATH OF 

DESTRUC TION IN THEIR WAKE, AND COUNTLESS FAMILIES LEFT TO PICK UP THE PIECES. 

THANKFULLY, KIWANIS RELIEF—SOMETIMES FROM THOUSANDS OF MILES AWAY—ISN’T 

TOO FAR BEHIND.  | Story by Michael L. Jackson
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When disaster 
strikes

In the mid-afternoon of March 2, 2012, a pow-
erful tornado was barreling its way across 
the southern Indiana countryside. Hen-
ryville Kiwanis Club member Teresa Tanner 
and employees at the convenience store she 
owns were tracking the storm through local 
news reports. It was headed their way.

With the tornado fewer than 15 minutes 
out of town, Tanner’s daughter, who was 
at the store, ran home to get her brother. 
When she returned, the three huddled 
together in the store’s basement with em-
ployees and their families.

“It was there, just like that,” Tanner says of 
the tornado, � ghting back tears. “You could 
hear a big roar, like a big train coming. We 
didn’t know what to expect when we came 
up out of the basement. We thought the 
whole building would be gone.”

They emerged from the basement and, 
though her store suffered “very minimal 
damage” compared to the rest of town, Tan-
ner was speechless.

“We just could not believe what we were 
looking at,” she says. “It was very emotional. 
The kids were very scared.”

For 49 minutes the tornado trekked 49 
miles across the state, leveling everything in 
its path. Eleven people were killed.

For leaders in the Indiana District, the de-
cision to help was an easy one.

“We organized quickly,” says Indiana Gov-
ernor-Elect Ted Sullivan. “It’s been a well 
thought out plan by all involved.”

Using US$5,000 from the Indiana Dis-
trict Foundation, they started a tornado 
disaster relief fund that would serve as a 

clearinghouse for aid to the southern part 
of the state. Clubs across the state were 
asked to “pass the hat” at monthly meet-
ings and then to match that amount from 
the club’s general service fund.

And money and support started pouring 
in from across the country.

The district foundation handled the money, 
and with the help of Kiwanians on the ground 
in Henryville, distributed funds to where they 
were needed most. The Oolitic Kiwanis Club 
used funds for food and supplies to feed vol-
unteers and residents immediately after the 
tornado. The foundation also sent US$1,500 
so Henryville High School Key Club mem-
bers could attend the Key Club Indiana Dis-
trict convention in Bloomington in March.

“That really lifted their spirits,” Tanner says.
To date, more than US$53,000 has been de-

posited into the foundation’s disaster fund, 
including $15,000 from out of state.

“I was just amazed that people from other 
parts of the country or world would step up 
like that,” says Jerry Miller, Indiana District 
Foundation president. “That’s a real example 
of Kiwanians stepping up. The Henryville 
club wants to spend this money on things 
that are going to be long lasting.”

Devastation in Henryville, Indiana, was still widespread sev-

eral weeks after the storms hit. The Indiana District Founda-

tion set up a disaster relief fund to manage the donations that 

were coming in from all over the state and country. “We orga-

nized quickly,” says Indiana Governor-Elect Ted Sullivan.
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For Tanner, the love, support and 
generosity of Kiwanians has been 
overwhelming.

“The outpouring of Kiwanians’ 
kind words, gifts and concern has 
been an experience I will hold in 
my heart forever,” she says. “Ki-
wanis is a mere word, but I am 
proud to say that I am a Kiwan-
ian, and being part of this orga-
nization is far greater than what 
you can read about.

“I’ve experienced a difficult time 
of need, and a disaster that I care to 
never experience again in my life-
time. But I now know what having 
a Kiwanis family means.”

AlAbAmA
When Colean Black became gover-
nor of Kiwanis’ Alabama District in 
October 2010, she wanted to create 
a legacy for Kiwanis in the state, 
something for which Alabama Ki-
wanians would forever be known.

As her governor’s project, 
Black and others decided to col-
lect and fill backpacks for kids 
whose families had lost every-
thing during a disaster.

“My original thought was house 
fires and things like that,” she 
says. “The Alabama Red Cross 
was an important partner because 
they know more about these indi-
vidual disasters.”

The district started collecting 
backpacks and supplies and assem-
bled them during division meet-
ings and mid-year conferences. 
With the Red Cross infrastructure 
already in place, they were able to 
begin helping families who had ex-
perienced personal tragedies.

But what started as a legacy proj-

ect became something much more 
in April 2011 after Alabama was 
hit by the most destructive wave 
of tornadoes in the state’s history. 
On April 27, 59 tornadoes touched 
down throughout the state in a 24-
hour period. More than 200 people 
were killed. Property damage went 
well into the millions. Families and 
communities were left with nothing.

And for Black and her fellow Ki-
wanians, it accelerated their School 
Supplies for Alabama Disaster Re-
lief project.

“It really got ramped up,” Black 
says. “It became a much larger proj-
ect than we had ever imagined.”

Money and supplies began to 
pour in from throughout the state 
and beyond. Among the larg-
est contributors were the Texas-
Oklahoma District, which raised 
nearly US$15,000, and the Florida 
District, which sent a trailer full of 
teddy bears.

In Huntsville, Kiwanians assem-
bled and distributed 500 backpacks. 
The entire student body at Hackle-
burg Elementary School in north-
western Alabama was supported 
through the project. And Black and 
her husband, Shane, rented a trail-
er and spent a weekend driving 
across the northern part of the state 
delivering backpacks and supplies 
to affected communities.

“After dispersing them locally, 
we realized we had so many more 
sites that don’t have Kiwanis clubs 
supporting these communities at 
all,” she says. “We drove 700 miles 
in one weekend. We would drive to 
a Red Cross center, drop off back-
packs and continue. We went to ev-
ery site affected in the state.”

The Kiwanis K and Henryville sign still stand unscathed along the tornado’s path into 

town. Henryville Kiwanis member Teresa Tanner (in Kiwanis shirt) recalls the terror 

she and her family and friends felt as the tornado ripped through her town, and she 

says the outpouring of help from Kiwanians around Indiana and the entire country 

opened her eyes. “I now know what having a Kiwanis family means,” she says. 
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When a deadly tornado slammed into Joplin, Missouri, Kiwanians from all over the country took action. “They got hit badly, and 

we needed to do something about it,” says Ann Torcivia, a member of the Levittown, New York, Kiwanis Club. Members of that 

New York club stood outside grocery stores for four days to collect food and then rented a trailer to deliver the food to Joplin.

When they were finished, the 
district had distributed more than 
2,000 backpacks to the state’s tor-
nado victims.

“This is the first time I can remem-
ber that the entire state got behind 
one particular cause,” Black says. 
“I’m very proud of them. It was very 
humbling to be the governor at that 
time, because it really showed what 
Kiwanians’ hearts are all about.”

Joplin, Missouri
Less than a month later, while Ala-
bamans and others across the south-
eastern United States were still try-
ing to recover from April’s tornado 

outbreak, the residents of Joplin, 
Missouri, faced a similar nightmare.

Late in the afternoon on May 22, 
2011, the small city located in the 
southwestern part of the state was 
hit with its own deadly tornado. 
With winds peaking at more than 
200 miles per hour, the tornado 
tracked for 22 miles and at one 
point was nearly a mile wide.

When it lifted just 38 minutes 
later, much of Joplin was demol-
ished. Estimates to rebuild ap-
proached US$3 billion, the costli-
est single tornado in U.S. history, 
and 160 people were killed.

Within a week, the Kiwanis Club 

of Joplin began receiving money—
an incredible outpouring of sup-
port from more than 120 clubs 
and individuals. Donations, which 
ranged from US$10 to $2,000, to-
taled more than $36,000.

More than 1,300 miles away, Ann 
Torcivia and others in the Levit-
town, New York, Kiwanis Club de-
cided to get involved and do what 
they could to help Joplin recover.

“They got hit badly, and we need-
ed to do something about it,” Tor-
civia says. “I contacted the presi-
dent of the Kiwanis club in Joplin 
and spoke to the governor and lieu-
tenant governor in that area. At that 
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time, their biggest need was food.”
Over the course of four days, 

Levittown Kiwanis Club members 
stood in front of two area grocery 
stores taking nonperishable food 
and cash donations. In July, Torcivia 
and four others rented an SUV and 
a 12-foot trailer and made the four-
day trip to Joplin to deliver the food 
to a Salvation Army. In addition to 
the food, the team also donated a 
pediatric trauma kit and US$1,100.

“It was the most amazing trip 
of my life,” Torcivia says. “It was 
so rewarding to be able to help 
these people.”

Kiwanians in Texas stepped in as 
well. The Denton, Texas, Kiwanis 
Club got involved with relief efforts 
after hearing about a local family’s 
desire to help the Joplin community.

Jennifer and Tim Shoopman and 
their twin sons, Brock and Baron, 
started a Backpacks and Bikes project 
for Joplin relief effort after hearing 
about the devastation in Missouri. 
The Denton Kiwanis Club adopted 
the project and helped coordinate the 
effort with Kiwanis members in Jop-
lin. In June, they delivered 70 bicy-
cles and scooters, 335 pairs of shoes 
and 240 backpacks to the town.

In addition to paying for the rent-
al charges on the trailer to haul sup-
plies to Joplin, Denton Kiwanians 
also filled the donated backpacks 
with toothbrushes, toothpaste 
and dental floss and contributed 
US$700 worth of shoes. They also 
secured a donation of 1,750 books 
from an area bookstore.

It wasn’t just food, water and oth-
er supplies that flooded the district 
in the months after the tornado hit. 
The Joplin Kiwanis Club also re-
ceived more than US$35,000 to aid 
the recovery process.

“I was very overwhelmed by the 
generosity,” says Scott Penning-
ton, who was Joplin club president 
at the time. “We as Kiwanians are 

used to giving, and we love that, so 
to be on the other end of the giving 
was a little difficult to get around.”

Haiti
Not since the earthquake and subse-
quent tsunami that rocked Indonesia 
and neighboring countries in 2004 
has a region been ravaged by natural 
disaster like Haiti was in 2010.

On January 12, a magnitude 7 
earthquake rocked the tiny Carib-
bean nation. In the following two 
weeks, 52 aftershocks measuring 
4.5 or greater were recorded. Lo-
cal government estimates put the 
number killed at more than 300,000. 
Hundreds of thousands more were 
injured. Up to a million people 
were left homeless.

The response for help in Haiti 
was immediate and overwhelm-
ing. Among the hundreds of or-
ganizations that answered the 

call for aid was the Kiwanis family.
European clubs and members, for 

example, have donated and con-
tributed more than 163,000 euros 
on their way toward a 230,000-euro 
goal.

In collaboration with the Kiwanis 
Club of Jérémie, Haiti, and the gov-
ernor of the Eastern Canada and 
the Caribbean District, the Euro-
pean Kiwanians decided to build 
a village of 40 homes for families 
with children in the city of Jérémie.

The project got under way with 
the purchase of the land on which 
to build the homes and the drill-
ing of a 70-meter deep well. Not 
only was the well necessary dur-
ing the construction process, it 
also provided clean, drinkable 
water for area residents.

“The families of the area are com-
ing to the well for water and that 
is a wonderful thing,” says 2008–09 

Worried that their peers in Joplin, Missouri, had lost so much when a tornado ripped 

through the U.S. Midwest this past April, twin six-year old boys started a campaign 

to collect bikes and backpacks. With Kiwanis assistance, a trailer of bikes, scooters, 

backpacks, toothbrushes, books and more were shipped to Joplin’s children.
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Kiwanis International-European 
Federation President Daniel Vi-
gneron. “Our concern with this wa-
ter well was essentially to provide 
fresh water to the families without 
having to walk for long distances.

“If you don’t have fresh water at 
your disposal, you don’t have good 
hygiene.”

Construction of the homes and 
fundraising is ongoing. Vigneron 
says the European delegation has 
raised 163,000 euros for the project, 
but another 70,000 euros will be 
needed to complete the venture.

With an estimated 500,000 
people still living in tent cities, 
it would be easy to overlook the 
importance of a mere 40 homes in 
one Haitian city. Easy, but short-
sighted as well, says Vigneron.

“We wanted a project that would 
sustain the families of the country,” he 

says. “We needed to react in the mid-
dle and long term, not the short term.”

Japan/new Zealand
Chris Cole won’t soon forget the af-
ternoon of February 22, 2011.

The former New Zealand-South 
Pacific District governor was set-
tling in for an early afternoon 
lunch at his home when “suddenly 
there was an almighty boom. The 
whole house felt like it was virtu-
ally picked up, twisted, rocked and 
rolled. A very vicious shaking for 
what seemed like ages.”

A 6.3 magnitude earthquake had 
jolted the Christchurch area of the 
country, causing widespread dam-
age and killing nearly 200 people.

In the aftermath of the earth-
quake, New Zealand Kiwanians 
established the Christchurch Re-
lief Fund and started fundraising 

throughout the country. In Japan, 
Governor Hiroshi Kawasaki also 
reached out to clubs in his district, 
raising 1.3 million yen for relief ef-
forts in Christchurch.

Less than three weeks after the 
Christchurch earthquake, the Japan 
District was hit with its own disas-
ter when a 9.0 magnitude earth-
quake triggered a tsunami that dev-
astated the country, leaving nearly 
19,000 people dead or missing.

And as the Japanese Kiwanians 
had done for them, many New Zea-
landers stepped up to help despite 
still reeling from their own disaster.

“Bonds become stronger between 
Kiwanians who help and Kiwan-
ians who are helped,” Kawasaki 
says. “Kiwanians who were helped 
become more happy to help Kiwan-
ians who request help. That really 
happened between Kiwanians in 
New Zealand and Japan.”

The Japan District continued to 
receive donations from all over 
the world, including a gift from 
the European federation that’s in-
volved in the Haiti project. With 
a 37.9 million yen deposit in De-
cember, a Joint Fund was estab-
lished to assist the Kiwanis clubs 
in Sendai and Fukushima, two ar-
eas hardest hit by the tsunami.

The fund helps the children of 
those communities by observing 
the priorities of the Kiwanis “Young 
Children: Priority One” service 
program. The clubs have funded 
two dozen projects so far, helping 
to purchase everything from back-
packs for students to emergency 
generators for schools.

“They’ve tried very hard to help 
and support children to get back to 
normal life,” Kawasaki says. “I would 
like to add how appreciative we are 
to Kiwanis clubs and Kiwanians both 
inside and outside Japan who made 
invaluable donations to the sacrificed 
people of the disaster.”  KM

After an earthquake hit Christchurch, New Zealand, Kiwanians in Japan  sent dona-

tions for relief. Then Japan was hit with an earthquake and tsunami and New Zealand 

Kiwanians helped. “Bonds become stronger between Kiwanians who help and Ki-

wanians who are helped,” says then-governor of the Japan District, Hiroshi Kawasaki. 
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Joplin Kiwanian David Evans (left, standing) accepts delivery of a pediatric trauma kit from New York District Circle K and Kiwanis 

members. In a reversal of roles, Evans was on the other side of disaster relief efforts in 2001, when he was sent to New York City to 

help coordinate the Salvation Army’s response to the September 11 attacks on the World Trade Center towers.

While there is no blueprint to follow when a disaster strikes, 
the model in place in Indiana and Japan may be as good of 
a place as any to start for areas that currently do not have 
action plans in place.

With a centralized location handling communication and 
donations, the goal of Kiwanians in Indiana and Japan has been 
to maximize the help being offered to their communities.

“There are only so many tennis shoes and coats you can 
wear,” says Ted Sullivan, Indiana District governor-elect. 
“They’re all well-intended items, of course, but we want to 
make sure we’re filling the actual needs of the community.”

By controlling all the money that comes in as well as what 
goes out, leaders in the Indiana District also predict they’ll be 
able to help long after other relief agencies have left the area. 
And since the Henryville club will be reporting back to the 
district how that money is spent, those who donated will be 
able to see firsthand how their contributions were used.

Same in Japan: Financial transparency and service proj-
ects are tracked on the Joint Fund’s website (http://kiwanis 
jointfund.jp/eng).

“We feel transparency is very important,” Sullivan says. 
“If you gave US$200, you’d like to know where that money 
went and how it was used. So in the future when we have to 
go back to people and ask for help, they’ll have an account-
ing of how we used their money before.

For 2010–11 Alabama District Governor Colean Black, hav-
ing a plan in place and a prior working relationship with the 
Red Cross was key in their efforts to have a broad impact.

“We were very fortunate to be in place and sort of pre-
pared,” she says. “Every district needs to have a district-wide 
emergency preparedness plan in place. And everyone 
needs to know what their role is. If Kiwanians want to be 
part of a major disaster relief effort, they really need to have 
a plan in place before it happens.”

Developing an action plan
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Listen, and you’ll hear the sweet 
sound of Aaron Neville singing 
“Ave Maria.” Look, and you’ll see 
the sun rise over the Mississippi 
River as you walk a mile to elimi-
nate maternal and neonatal teta-
nus. Feel the grasp of a handshake 
from a new Kiwanis friend.

With its distinctive sensory sensa-
tions as a backdrop, New Orleans, 
Louisiana, hosted the 97th Annual 
Kiwanis International Convention, 

along with concurrent gatherings 
for Circle K and Aktion Club.

In response to the Crescent City’s 
hospitality, the Kiwanis family gave 
back with service: repairing area 
homes; decorating ceiling tiles for 
a local children’s hospital, making 
blankets for New Orleans babies. ...

As you read the following pages, 
take time to enjoy the New Orleans 
experience.

Let the good times roll.

New Orleans greeted Kiwanis in true Mardi Gras style (right). Wearing krewe colors, 

Louisiana-Mississippi-West Tennessee District Governor Greg Beard and host com-

mittee Chairman Joe Pratt (bottom, left), and New Orleans Mayor Mitch Landrieu 

(bottom, right) officially welcome more than 5,000 Kiwanis, Circle K and Aktion Club 

members and guests.

Photography by Kathy Anderson, Jack Brockley and Chris Hayworth

Good times roll
New OrleaNs laid Out a fabulOus feast fOr Our  
family’s cONveNtiONs, aNd KiwaNis, cKi aNd aKtiON club 
savOred every sight, sOuNd aNd flavOr while dishiNg 
Out a baNquet Of Our OwN speciality: service.
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Straight from Royal Street in New Orleans’ famous French 

Quarter, Smoking Time Jazz Club (bottom) cranked up the 

heat with killer tunes and dance steps. After registration, Ki-

wanians packed the Kiwanis Store (top middle), where many 

items quickly sold out. A special display of “Women in Kiwan-

is” gear was especially popular, featuring T-shirts (top, right), 

handbags and other accessories.

Throughout the convention, Kiwanis celebrated the 25th anni-

versary of its decision to open membership to women. Forty-

five women received their 25-year Legion of Honor pins. Wom-

en and men shared their memories of that historic decision at 

the Women in Kiwanis booth. And in spotlight moments dur-

ing general sessions, female members described how Kiwanis 

has impacted their lives.

“A few rays of sunshine, big and genuine smiles, open arms 

and open hands, this is how we, Kiwanians, were able to put 

a smile on ... children’s faces,” said Hina Mercier of the Vahine 

Papeete-Tahiti Kiwanis Club.
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Kiwanis International President Alan Penn (above)—accompa-

nied by his wife, Jeri—led his convention audience on a world 

tour of Kiwanis projects, such as attending an Aktion Club 

meeting in Australia and reading to Arkansas schoolchildren.

“It took three years to raise our first US$1 million for our cam-

paign to eliminate iodine deficiency disorders,” announced 

Eliminate Project campaign Chairman Randy DeLay (bottom, 

left). “In our first year of raising funds to eliminate maternal 

and neonatal tetanus, we’ve already surpassed $14 million.” 

Daily workshops (below, right) offered opportunities to learn 

and share ideas on topics ranging from communications to 

leadership to membership to Service Leadership Programs.
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Aaron Neville (top, left) treated Kiwanians to two encores, and Branford Marsalis 

(above) asked his quartet to perform New Orleans tunes for the convention’s “Leg-

ends” concert. (Clockwise, from bottom right): Audiences were inspired too by the 

words of wife and husband and political opponents Mary Matalin and James Carville; 

“Glee” star Lauren Potter; Leigh Anne and Sean Tuohy, whose life was portrayed in 

the movie “The Blind Side”; and U.S. Army Col. (P) Peggy Combs.

p024-033_KIM_0812 READY.indd   28 7/11/12   8:17 AM



KIWANIS INTERNATIONAL

Kiwanis

CONVENTION WRAP-UP | 29

An early morning Kiwanis-family walk helped raise more than 

US$72,000 during the convention. The money will save or pro-

tect more than 40,000 lives from maternal and neonatal tetanus.

Delegates honored two leaders who died this past year: Past 

International President Wes Bartlett and Trustee Oscar Knight 

III, whose daughter and wife, Tuesdae and Gladys (above, mid-

dle), were present for the reading of the memorial resolution.

Preceded by a children’s choir performance, President Tom 

DeJulio and his wife, Rosemary (below), urged the closing ses-

sion audience to focus on three words: connect, inspire and 

advocate. “Our mission next year,” Tom said, “is to make more 

children healthier and happier.”
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Before kicking off the fun of their 57th annual convention, CKI 

members went to work with Habitat for Humanity in New Or-

leans to rehab homes as part of their traditional Large Scale 

Service Project. With chants, high-fives and bunny ears (below, 

left), CKI members cheered Kiwanians to “walk a while for a 

baby’s smile” at an early morning Eliminate Project fundraiser. 

Wednesday afternoon’s service fair (below, middle and right) 

displayed some of their most successful projects.
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Family reunion
With their convention just a mile doWnriver from 
KiWanis and aKtion club, cKi turned the neW orleans 
riverfront into one big party on the bayou.

President Alan Penn (from top left) was 

addressing Kiwanis’ opening session 

audience. Suddenly, music interrupt-

ed his remarks, and a crowd of young 

adults rushed toward—and onto—the 

stage. And they were dancing!

It was a “flash mob” invasion, orga-

nized by CKI members who were cel-

ebrating their own convention at the 

same time in the same city. Since they 

were so close, they also joined Kiwanis 

and Aktion Club members at The Elimi-

nate Project walk and the Leadership 

Luncheon, where CKI President Steven 

Spriggs inducted “Glee” actress Lauren 

Potter as an honorary CKI member.

At their own convention, CKI mem-

bers heard from speakers, such as Chris-

tian Blue of Better World Books.

Delegates elected a new 2012–13 CKI 

board. Front row, from left: Ryan Ocam-

po, Kathy Le, President Josephine Lukito, 

Lauren Perkins and Robert Acerra. Back 

row, from left: Jerome Johnson, Don-

nesh Amrollah, Vice President Daniel 

Tsang, Cody Schara and Amelia Ahnert.

Visit www.circlek.org/convention for 

more details about the CKI convention.
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Aktion in action
Bring together Aktion CluB memBers in new orleAns, 
And whAt do you get? exACtly whAt you get wherever 
these kiwAnis-fAmily memBers gAther: serviCe And fun.

Aktion Club’s second annual training 

and leadership conference began with 

an ice cream social, treating attendees 

to cold, sweet treats while they min-

gled with their Kiwanis-family friends 

(opposite page).

But it wasn’t long before the Aktion 

went into action (counterclockwise 

from below:

•	 Handing out water and snacks to 

walkers at Thursday’s early morning 

Eliminate Project fundraiser.

•	 Making buttons that were given 

away to Kiwanis members who 

contributed donations to the 

fight against maternal and neo-

natal tetanus.

•	 Painting images of bugs and ani-

mals on ceiling tiles so children have 

something pleasant to see while 

they’re being pushed on gurneys 

through hospital halls.

When their service work was fin-

ished, Aktion Club members donned 

Mardi Gras masks and beads to party 

New Orleans-style.

Learn more about the conference 

at www.aktionclub.org/tlc.
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For tens of millions of students worldwide, 
the school cafeteria is a source of daily suste-
nance. As global childhood obesity rates rise 
at an alarming rate, an uncomfortable ques-
tion is raised: Are schools partly to blame?

The answer is a complicated one, but 
this much we know: In many plac-
es, inexpensive school meals have 
contributed more to the problem 
than to the solution.

The good news? School meals 
are improving as various initia-
tives are underway to address 
their shortcomings on both 
national and local levels. 
Furthermore, the key 
ingredient to healthier 
children is not neces-
sarily a matter of food, 
but rather, a matter of 
e d u c a t i o n — s o m e -
thing schools know a 
thing or two about.

Diagnosing
the problem
In the U.S., where more 
than one-third of children and 
adolescents are overweight, 
school meals have come under 

increased scrutiny. A 2011 study by the Uni-
versity of Michigan Cardiovascular Center 
involving 1,003 Michigan sixth-graders 
found that students who ate school lunch-
es were more likely to be obese than peers 

who brought lunch from home.
“Improving the nutritional value of 
school lunches offers great promise 
to begin a reversal of current child-
hood obesity trends,” study author 
Kim Eagle, M.D., says.

Over the past two years, the 
U.S. government has addressed 

the nutritional quality of 
school meals. The Health, 
Hunger-Free Kids Act of 
2010 authorizes funding 

for federal school meal 
and child nutrition 

programs, while 
increasing access 
to healthy food for 
low-income kids.

Then, earlier this 
year, the National 

School Lunch Pro-
gram raised the nu-

trition standards for school 
lunches for the first time in 
15 years. The new standards 

School lunch 101
An introduc tion to the problems plAguing school meAls—

And whAt governments, Ac tivists And ordinAry citizens Are 

doing to solve them.  | Story by Matthew Gonzales

p034-037_KIM_0812 jb kj.indd   35 7/11/12   8:29 AM



Kiwanis

36 | FEATURE

require schools to serve more whole 
grains, fruits and vegetables. Meals 
will come in smaller portions, and 
only low-fat or skim milk will be 
served. Schools will receive an extra 
six cents per meal to help fund the 
changes, but some school districts 
will still need to increase prices to 
afford serving the healthier food.

Families who qualify for free or 
reduced-cost meals may not feel 
the pain of the cost increases. But 
children in some of those families 
face a more serious threat. Accord-
ing to the nonprofit organization 
Feeding America, one in six Ameri-
can children live in a household at 
risk for food insecurity. Many of 
these children depend on school 
meals to meet their basic nutritional 
needs. Sandy Ford, director of food 
and nutrition at Manatee County 
Schools near Sarasota, Florida, says 
roughly 80 percent of the children 
at half of the schools in her district 
receive free or reduced-cost lunch.

“When they get to school on Mon-
day, they come hungry,” she says.

No easy solutioN
In addition to running the school 
food and nutrition program in 
Manatee County, Ford is the pres-
ident-elect of the School Nutrition 
Association, a national nonprofit 
representing more than 53,000 
school lunch programs across the 
United States. Ford acknowledg-
es the historical shortcomings of 
school meal programs, but she’s 
quick to point out how much prog-

ress has been made in recent years.
“If you haven’t been in school for 20 

years or more, the school lunch you 
remember is not what kids are receiv-
ing now,” she says. “There’s a much 
bigger focus on fruits and vegetables.”

Still, many children are tempted 
to spend their lunch money on cal-
orie-rich “competitive foods” locat-
ed in most school cafeterias—snack 
foods that are not required to meet 
federal nutritional standards.

“We’re still awaiting the ‘com-
petitive food’ regulations required 
under Health, Hunger-Free Kids 
Act,” says Diane Pratt-Heavner, 
director of media relations for the 
School Nutrition Association. “The 
USDA is expected to release these 
proposed regulations soon, which 
will set standards for foods sold in 
school vending machines, a la carte 
lines and snack bars.”

No one can force a picky child to 
choose an apple over a candy bar. 
That’s why, Ford says, parental in-
volvement is critical to getting kids’ to 
eat better. “I’d encourage all parents to 
come to school and have lunch with 
their kids, to see what they’re really 
eating and what their choices are.”

a bold iNitiative
In Canada, which does not have a 
national school meal program, obe-
sity rates in children have tripled 
over the past 25 years.

“Many school board staff know 
that (a national lunch program) is 
a good idea,” says Debbie Field, 
director of the Toronto-based non-

profit FoodShare. “But the system is 
not yet supportive.”

In the 1990s, FoodShare devel-
oped the first student-nutrition 
program for Toronto schools. Since 
then, its cost-share model—in which 
parents, the government and com-
munity fundraising all help fund 
the programs—has been imple-
mented in school districts through-
out Ontario. “Since 1991, we’ve let 
city and provincial politicians know 
why the funds were needed,” Field 
says. ”Even in tough financial times, 
we’ve been successful in growing 
their commitment over the years.”

FoodShare doesn’t just focus 
on feeding kids. It also educates 
them on where their food comes 
from and what it takes to get it on 
the table. “It’s our belief that with 
food literacy firmly embedded in 
the curriculum, children and youth 
become more engaged in and con-
scious about making healthy choic-
es in their adult life,” Field says.

In 2010, FoodShare started Can-
ada’s first school-based market 
garden at Bendale Business and 
Technical Institute in Scarborough, 
Ontario. “Picture a large expanse 
of unused field within the bound-
aries of the school property,” says 
Ulla Knowles, student-nutrition 
community development manager 
at FoodShare. “We worked with 
school staff, students and communi-
ty members to transform that empty 
green space, building raised garden 
beds to grow a variety of vegetables 
to be harvested and used in the 

“If you haven’t been in school for 20 years or 
more, the school lunch you remember is not

what kids are receiving now.”
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school’s culinary arts program and 
student-nutrition program.”

Not easy work, but for Knowles, 
the reward is worth the effort. “I’ve 
seen a whole classroom of children 
learning to enjoy eating broccoli 
in a classroom setting. Later at a 
school-related event, one particular 
child came to me with his mother 
shyly behind him to find out more 
about the ‘little green tree’ that he’d 
consumed and enjoyed very much. 
What a healthy lesson given to the 
family through the child.”

Fruits oF their labor
While government and nonprofit 
organizations are making progress 
in the effort to improve school meal 
quality, volunteers are doing their 
part to help the cause in their com-
munities. One example is a Kiwanis 
club-backed initiative to introduce 
students to fresh fruit in the aptly 
named town of Sandwich, Illinois.

It started when Kathy Martin, a 
member of the area’s Tri-County 
Kiwanis Club, participated in a 
healthy living program at Valley 
West Community Hospital. There, 
she met Earl Shaffer and Shirley De-
corte, a principal at the W.W. Wood-
bury Elementary School. Shaffer 
offered to fund a pilot program in-
troducing kids to fresh fruit, while 
Decorte volunteered her school as 
the guinea pig.

They called the program “Fruit of 
the Room,” focusing on the impres-
sionable taste buds of kindergart-
ners through third-graders. And 
though fruit is the focus, the pro-
gram includes vegetables too.

“A lot of the things we’ve brought 
in, the kids have never tried,” Mar-
tin says. “We’ve given them celery, 
jicama, carrots. It really is exposing 
them to new tastes and textures.”

The program was such a smash-
ing success that it’s been expanded 
to include two other schools, serv-

ing 838 students in all. “If we can 
help these children eat healthier 
and instill good habits in them that 
may even travel home to their fami-
lies, it’ll be a success,” Martin says.

Packing it uP
Meanwhile, in other parts of the 
U.S., the problem isn’t just a lack of 
food literacy, but a lack of food, pe-
riod. It’s why country singer Wyn-
ona Judd started Backpack Mis-
sion Ministries in the Appalachian 
Mountains. Every Friday, children 
are sent home with the food they 
desperately need for the weekends.

Inspired by Judd’s initiative, the 
Oakland Park, Florida, Kiwanis 
Club launched a backpack initiative 
at Oakland Park Elementary School.

Kiwanian Bill Tobias said Oak-
land Park has been hit hard by the 
recession, and many families are 
struggling to make ends meet. “On 
Monday, the line of kids waiting to 
get free breakfast at the school is 

just unimaginable,” he says.
The club started the backpack 

program with just three backpacks, 
which were delivered to one school 
every week. “We really view it as 
not only feeding a student, but a 
family,” Tobias says. “We know 
there are usually brothers and sis-
ters at home, so we try to put more 
food in than just for one child.”

Two years after launching, the 
club is now delivering 30 backpacks 
to four different schools in the area. 
“I get goose bumps just thinking 
about it,” Tobias says. “Every week, 
my pickup is full of food, a lot of it 
contributed by Kiwanis members 
bringing in jars of peanut butter, ce-
real and other items.

“It just feels good to know that 
maybe in a small way, we’re mak-
ing a difference in the lives of 30 
families,” Tobias says. “And to see 
the generosity of the Kiwanis mem-
bers, with their money and their 
time—it’s an inspiration.”  KM
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Kiwanis Club of TusCola, illinois

Is it possible to have too many members 
in your club? Not if you belong to the Ki-
wanis Club of Tuscola, Illinois. Over the 
past few years, the Tuscola club’s mem-
bership has swelled from 25 to 80, more 
than half of whom attend club meetings 
regularly. That’s huge for a town with a 
population of only about 4,500.

So, what’s the Tuscola club’s secret to 
finding and keeping new members? “We 

work hard and play hard,” says Janet 
Butler, immediate past lieutenant gov-
ernor for the Illinois-Eastern Iowa Dis-
trict’s Division 27 and the Tuscola club’s 
current secretary.

Butler and 2011-12 club President Jaci 
Manzella attended a Kiwanis Internation-
al convention workshop, which provided 
a plan for developing a vibrant Kiwanis 
club that’s attractive to new members. 
The Kiwanians took home tips for making 
clubs stronger and increasing service and 
membership.

“It’s helpful for the formal training and 
also for the sharing of ideas between at-
tendees,” says Butler. “Getting involved 
with Kiwanis also involves taking the 
time to participate in training that Kiwan-
is offers. It provides a good foundation as 
well as encouragement from other Kiwan-
ians. It’s contagious!”

Sharing that enthusiasm via good com-
munication is an important factor in the 
Tuscola club’s ability to attract—and 
keep—new Kiwanians in the fold. The 

Growing strong
Filled with ideas learned at a Kiwanis worKshop, this illinois 

club continues to build its membership and  its service.
| story by Karen Pyle Trent
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Tuscola Kiwanians are, in fact, 
excellent educators of both cur-
rent club members and nonmem-
bers alike. The club’s newsletter, 
emails, and website are kept up 
to date so members who miss a 
meeting won’t miss a beat and 
prospective members can find out 
more about club meetings, service 
projects and Kiwanis news.

The Tuscola Kiwanians also 
have found success with connect-
ing what they’re good at to poten-
tial candidates for membership. 
Already known in the communi-
ty for their work with schools, for 
example, they have made a spe-
cial effort to woo retired teach-

ers to Kiwanis membership. The 
club’s sponsorship of a K-Kids 
club and a Key Club, as well as 
its participation in school reading 
programs, track meets and pro-
viding scholarships, has guaran-
teed that teachers already know 
and appreciate Kiwanis’ commit-
ment to helping children.

But much of the Tuscola club’s 
membership recruitment success 
can be attributed to its annual 
recruitment dinner. It’s an idea 
that works, and one the Tuscola 
Kiwanians recommend to other 
clubs as well. Each Tuscola club 
member is asked to submit the 
names, addresses and phone 

numbers of two prospective 
members to receive dinner invi-
tations. Usually held in August, 
the event gives guests a taste of 
membership in the Tuscola Ki-
wanis club and includes an invi-
tation to join Kiwanis.

What prospective members 
will find in the Tuscola Kiwanis 
Club is a well-rounded experi-
ence that features fun, fellow-
ship, quality programming and a 
variety of volunteer and service 
opportunities. In short, “some-
thing for everybody.”

But it’s not simply numbers 
that make the Tuscola club so dy-
namic. The Kiwanians have dis-
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“More hands provide the 
opportunity for more service. 
New members also have new 
ideas and opportunities for 
service that we might not

be aware of.”

covered the connection between 
membership growth and service 
growth. More members who are 
more involved and more satisfied 
result in more service.

“More hands provide the op-
portunity for more service,” 
says Butler. “New members also 
have new ideas and opportuni-
ties for service that we might 
not be aware of.”

With such success already, 
the Tuscola Kiwanians are not 
looking to make any significant 
changes to a process that contin-
ues to work for them. “But we 
are always looking to ‘tweak,’” 
adds Butler.  KM
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PLAYGROUND SAFETY

When young children run squeal-
ing toward their favorite play-
ground, you can bet they’re not 
wondering whether it’s safe to play 
there. Children looking at a jungle 
gym or swing set see only fun.

And that’s how it should be. 
Youngsters don’t need to worry 
about the surface under a jungle 
gym—or how well that surface 
will absorb a fall. That’s what 
they have adults for, to make sure 
their playtime stays as carefree as 
it’s meant to be. While parental 
supervision is a huge part of this, 
the role of other grown-ups behind 
the scenes—such as Kiwanians 
responsible for the initial play-
ground setup—is also critical.

In the United States alone, some 
148,000 children wind up in hos-
pital emergency rooms every year 
with injuries sustained on public 
playground equipment, accord-
ing to the U.S. Consumer Product 
Safety Commission (CPSC). Tragi-
cally, about 15 children die each 

year in playground equipment-
related incidents. Most of the fa-
talities are due to falls, entangle-
ment or “impact from equipment 
tip over or structural failure,” says 
CPSC’s Patty Davis.

In Canada, between 20 and 30 
thousand children are injured on 
playgrounds every year, accord-
ing to Kristen Gane of Safe Kids 

Safety:
It’s not child’s play
BEFORE THE FIRST SWING SWINGS, PLAYGROUND BUILDERS 

SHOULD FOCUS ON SAFETY FIRST.  | Story by Shawndra Miller
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Canada, an organization dedicat-
ed to raising parental awareness 
about the issue. Aside from fatali-
ties, “the biggest (risk) is serious 
head injuries,” Gane notes. “Head 
injury can have lifelong repercus-
sions for children.”

It all adds up to a compelling 
need for due diligence—both dur-
ing design and installation. That’s 
why Kiwanis clubs working to 
create an inviting playground for 
children should keep a close eye on 
CPSC guidelines.

“CPSC’s Public Playground 
Safety Handbook is an excel-
lent place to start, especially in 
the early stages of a playground 
build—when you are looking at 
issues like location, layout, etc.,” 
says Davis. This publication, avail-
able from the agency’s website, is 
based on CPSC recommendations 
and voluntary standards from 
ASTM International (formerly the 
American Society for Testing and 
Materials). The standards on play-
ground equipment and surfaces 
are also available directly from the 
ASTM International web page.

In Canada, Gane refers play-
ground build inquiries to the 
ASTM International standards, as 
well as the Canadian Standards 
Association.

The first step for building a 
playground—or conducting any 
Kiwanis project—is to assign a 
safety coordinator to understand 
Kiwanis’ general liability insur-
ance coverage and to consult with 
project committees on potential 
hazards. To assist clubs with this 
responsibility, districts appoint 
risk managers, such as New York’s 
Steve Bernheim, a member of the 
Massapequa Kiwanis Club.

Bernheim cites University of 
Iowa statistics showing that a play-
ground lawsuit is filed every two 
and a half minutes. As president 

of Sports & Recreation Consultants 
Inc., he sees about two such cases a 
week. “The bulk of them will deal 
with the surface in and around and 
under the playground equipment,” 
he says. Whether wood chips, 
shredded rubber mulch, sand or 
pea gravel, the material must be 
shock-absorbent enough to prevent 
serious injury during a fall.

There are specific guidelines for 
minimum surface material depth 
based on the height of any climbing 
equipment. There are also countless 
small but crucial details: Is that S-
hook connecting the swing’s chain 
fully closed, to keep the swing from 
falling apart? Are the connecting 
nuts covered with plastic caps, to 
prevent scrapes? Building to each 
specification ensures a playground 
with minimal hazards.

Keeping children safe once the 
playground is open is trickier 
business and mainly comes down 
to proper maintenance, signage 
and supervision. Of these, only 
signage is fully within the ser-
vice club’s control, so it’s worth a 
careful look. Davis notes, “There 
is language in the voluntary stan-
dard that says you should have 
signage on several issues: age ap-
propriateness, supervision, draw-
strings/helmets/accessories, hot 
play surfaces and hard surfaces.”

However, there is only so much 
a club can do once the playground 
has been built. As Bernheim points 
out, given the factors beyond a 
club’s control, the most impec-
cable playground in the world—
built to specs and displaying clear 
signage—can still spawn a night-
mare scenario. In the thrill of pro-
viding children with a fun place 
to play, he fears that Kiwanians 
will overlook a final critical detail: 
ensuring that the responsible mu-
nicipality, school or day care cen-
ter signs off on a hold-harmless 

agreement or waiver of liability.
“It’s a serious matter. I applaud 

Kiwanis for saying (playground 
building) is an activity that should 
be done,” says Bernheim, an ac-
tive Kiwanian since 1964. “School 
districts have shrinking budgets 
these days. They’re not paying 
much attention to building, let 
alone maintaining them.” That fac-
tor in particular—and the potential 
for maintenance issues down the 
road—makes him adamant about 
dotting the i’s and crossing the t’s. 
Regardless of whether the club 
is building, renovating or simply 
funding a playground, liability is a 
question not to be taken lightly.

If the unthinkable happens and a 
child is injured on a Kiwanis-built 
playground, Bernheim recom-
mends obtaining a copy of the acci-
dent report to keep on file with the 
club. “These things can take five 
years to come to fruition.”

Risk-management resources, such 
as a sample hold-harmless agree-
ment, are available on the Kiwanis 
International website (www.Ki-
wanisOne.org/liability). Addition-
ally, all club secretaries have access 
to a club insurance resource guide 
with further details.

Of course, every club wants to 
mitigate the chances of such a 
worst-case scenario, and that’s 
where the official guidelines come 
into play. The CPSC recommenda-
tions were specifically developed 
to address the hazards that have re-
sulted in playground-related inju-
ries and deaths, according to Davis.

Clearly, building playgrounds is 
anything but child’s play. But hear-
ing happy squeals from a Kiwanis-
built playground—and knowing 
the youngsters are climbing and 
sliding and swinging on the saf-
est equipment possible, with a soft 
surface beneath them—makes it all 
worthwhile.  KM

p042-045_KIM_0812 jb kj.indd   44 7/11/12   8:32 AM



FEATURE | 45

p042-045_KIM_0812 jb kj.indd   45 7/11/12   8:33 AM



Kiwanis

46 | SPECIAL ADVERTISING SECTION

p046-053_KIM_0812 jb.indd   46 7/11/12   8:35 AM



SPECIAL ADVERTISING SECTION | 47

Kiwanis

Why play is paramount
for developing healthy and happy kids

Since the late 1970s, kids across the United 
States have lost 12 hours of free time per 
week and experienced a 25 percent decrease 
in play. Government curriculum standards 
have reduced recess time at school. The en-
croachment of electronic media and video 
games hasn’t helped; children between the 
ages of 8 and 18 average more than 7.5 hours 
per day playing on entertainment media. The 
result is a whopping 50 percent decrease in 
unstructured outdoor activities.

The ImporTance of play
“There’s a play deficit in the United States,” 
says Danielle Marshall, a play advocate who 
works for KaBOOM!, a nonprofit that has 
built more than 2,000 playgrounds, partner-
ing with Kiwanis on many playground proj-
ects. “Some of it is adult-imposed. Some is 
society-imposed. The sad reality is play is be-
ing taken away from kids.”  

As children become more sedentary, the loss 
of play has serious consequences for health, 
education and community development.

•	 Children are more overweight than ever, 
and they are actually gaining weight over 
summer break. 

•	 Diagnoses of depression and anxiety dis-
orders in children are on the rise, with a 
corresponding increase in the use of psy-
choactive drugs to treat them.

•	 Violence, emotional outbursts and lack of so-
cial skills for dealing with peers and author-
ity figures are growing issues for schools. 

Decreased playtime leads to decreases in 
creativity and imagination, problem-solving 

skills, the ability to assess risk and resiliency. 
These are important tools not only to help 
children learn more effectively in school but 
for successful adulthood as well.

Children playing outside connote a vibrant, 
healthy community. But increased traffic, less 
open space, run-down play areas and caregiv-
ers’ fears about safety are some of the reason 
outdoor play has declined. According to a re-
cent Harris poll, the top three barriers to out-
door play are the lack of nearby play spaces, 
overly busy schedules and lack of adult super-
vision at the play facilities that are available. 
Urban parents were the most likely to name the 
need for adult supervision. Three out of four 
parents said that citizens and government of-
ficials should take action to increase opportuni-
ties to play for children in their communities.

Many Kiwanis clubs have responded to 
that call, initiating and helping to fund play-
ground projects with positive community 
impact. We hope the information on the fol-
lowing pages will help in their commitment 
to that cause.

PLAYGROUNDS
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All-access play
Play possibilities for all abilities

For nearly 40 years, Section 504 of the U.S. 
Rehabilitation Act of 1973 has required 
that all community parks and playgrounds 
provide outdoor play equipment that is ac-
cessible to all. Generally, it states that all 
playgrounds must provide an accessible 
pathway through play areas so children 
with disabilities and their caregivers can 
easily reach every play component.

In the past, it seemed sufficient simply to 
add wheelchair ramps to existing play facili-
ties. But today, accessibility means so much 
more, beginning with purposeful planning. 
According to the Individuals with Disabili-
ties Education Act Data Accountability Cen-
ter, only 2 percent of children with disabilities 
use a mobility device, and certainly not all 
children with disabilities want to access high 
structures. People of all ages, backgrounds 
and abilities benefit from play. That’s why 
it’s essential to provide opportunities for 

children of all abilities to play alongside one 
another. The purpose of play is to give kids 
a chance to exercise their bodies and their 
imaginations and enjoy social interaction. 

Each year, many Kiwanis clubs take part 
in imaginatively designed and well-executed 
playground projects that provide fun and en-
gaging sensory experiences for children of all 
abilities. Here are a few examples of clubs that 
have made all-access play an awesome experi-
ence for kids, fulfilling our mission to serve the 
children of the world. 

The Lake Wales Kiwanis Club estimates 
there are 30,000 children in Polk County, 
Florida, who have a disability that makes it 
hard or impossible to enjoy a non-accessible 
playground. Lakes Wales Kiwanians de-
cided to change that when they renovated 
Kiwanis Park, originally developed in 1939. 
The project was named Barney’s Dream, 
after Barney Moore, a 28-year member and 
past club president who knows firsthand the 
importance of being included in play. Moore 
was born with cerebral palsy quad-atonic, a 
disease that affected his arms and legs. As a 
child, while other kids played, “All I could 
do is sit there,” he says. “I grew up wheel-
chair-bound.”

Thanks to a US$100,000 Polk County Com-
mission grant that matched funds raised by 
the Kiwanis club, children of all abilities en-
joy Barney’s Dream, which features special-
ly-designed swings and slides. Although the 
project was completed in 2009, local Kiwan-
ians continue to assist with park cleanup 
and maintenance, most recently supported 

PLAYGROUNDS
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by the club’s annual pancake break-
fast in February. 

In Pearl, Mississippi, the city park 
had become rundown, and much 
of the outdated equipment did not 
meet accessibility standards.

“The Kiwanis club is a very ac-
tive club,” says Mayor Brad Rog-
ers.  “As usual, Kiwanis stepped 
up to make things better for the 
kids in our community. We now 
have a park that kids of all abili-
ties can enjoy.”

According to club President Cindy 
Williams, the renovation was a city-
wide effort.

“Pearl Kiwanis worked side-by-
side with other service clubs in the 
city to make this happen. It wasn’t 
just us,” she says. 

Williams was on the board that 
helped review playground pro-
posals, approve funding and plan 
the project.

“We looked at a lot of products to 
make sure they were safe and du-
rable so kids in Pearl could enjoy the 
park for many years,” she says.

The Kiwanis Club of Pearl funded 
the purchase of two major pieces of 
equipment for the park. And it con-
tinues to make a difference in keep-
ing the park clean and green.

“Kiwanis is a great partner,” says 
Darlene Slater of Keep Pearl Beau-
tiful. “Anytime we need some-
thing—as long as it has to do with 
children—we know we can count 
on Kiwanis. They’re a major part 
of our Great American Clean Up, 
which this year focused on the park. 
This year they helped us package 
and distribute seedlings.”

While the results of the club’s ef-
forts can be seen throughout the 
city, the Kiwanis of Pearl prefers to 
focus on the work, not the spotlight.

“They’re not there for the recogni-
tion,” says Mayor Rogers. “They’re 
just there to make the community a 
better place and serve our kids.”

PLAYGROUNDS

PARK . STREET . CAMP
SITE PRODUCTS

RJThomas Mfg. Co., Inc.  Cherokee, IA
Ph: 800-762-5002  Fax: 712-225-5796

Web Site: www.pilotrock.com
E-Mail: pilotrock@rjthomas.com
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Let Kids Play is a consulting agency dedicat-
ed to creating and improving play spaces for 
children of all abilities.  They suggest four ar-
eas of consideration for building an inclusive 
and accessible playground:

 Provide sensory feedback. Tactile, visual 
and audio stimulation helps the hearing and 
visually impaired. Consider placing chimes 
or bells throughout the playground to help 
those with visual impairments know where 
they are. Be sure Braille lettering accompa-
nies the words on all signs and incorporate 
sensory items such as netting and textures 
throughout the playground.  Use fencing to 
help children who may have trouble under-
standing boundaries.

Provide opportunities to exercise the 
larger muscle groups. Place horizontal 
climbing bars at a level at which children in 
wheelchairs can pull themselves up. Include 

swings with extra arm, back and head sup-
port. Use surfaces other than mulch or grav-
el to make access easier for children using 
wheelchairs or walkers.

Improve fine motor skills. Activity pan-
els that encourage basic hand movements. 
Games such as tick-tack-toe nurture fine mo-
tor skills and promote cognitive development. 

Address children’s communication, so-
cial and emotional needs. Activities such as 
double slides and talk tubes encourage in-
teraction between children. Provide themed 
play items that promote imaginary play or 
social interaction. 

Mara Kaplan, founder of Let Kids Play, 
also urges park and playground planners to 
carefully consider access to the play area it-
self.  “Often the route from the nearest park-
ing space to the play space is the greatest 
barrier to inclusion,” Kaplan says.

Planning with full-access
play in mind 
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A major challenge facing any play-
ground project is fundraising. And 
while Kiwanis clubs are known for 
fabulous pancake breakfasts and 
golf tournaments, grants are an of-
ten overlooked source of funds.

Grants are available from a num-
ber of sources. Some can be com-
petitive and time-consuming, so 
make sure you understand exactly 
how the application process works 
before investing too much time.

KaBOOM! is a non-profit dedi-
cated to saving play for children. It 
offers two types of grant programs:

A Spruce Grant is an award of 
up to US$750 to make playgrounds 
cleaner, safer and more inviting. 
“These grants can include painting, 
placing mulch, incorporating games 
on the asphalt or general clean up,” 

says Stephanie Bowen, KaBOOM! 
director of communications. Projects 
must be funded and finished first, 
then filed for reimbursement.

“These grants are available and 
plentiful and can be used to reim-
burse Kiwanis clubs for many types 
of projects they already do. Clubs 
can then use the money to fund other 
projects,” Bowen says.

Let’s Play Community Construc-
tion Grants range from $15,000-
$30,000 and can be used to purchase 
equipment from a KaBOOM! pre-
ferred vendor utilizing their commu-
nity-build model. Applicants must 
register their project on KaBOOM!’s 
Our Dream Playground planning 
platform and secure the land for 
their project. They must also submit 
an online application consisting of 

10 essay questions and community 
demographic information.

Bowen recommends that Kiwanis 
clubs considering a playground 
project utilize the Our Dream Play-
ground project planning tool which 
helps clubs raise funds, recruit vol-
unteers and plan projects. Oftentimes 
utilizing this tool ultimately leads to 
grant awards, because it’s tailored to 
KaBOOM!’s grant award specifica-
tions and requirements. 

“Kiwanis and KaBOOM! share a 
passion for helping to make kids 
happier and healthier,” Bowen 
says. “Our grants are real. We love 
to give them, and we encourage Ki-
wanis members to apply for them.”

Learn more about KaBOOM!’s 
grants and the application process 
at www.kaboom.org.

For more information, go to:
www.HelpingHeroesProgram.com/Kiwanis or call 309.807.1555

For every Stat-X® First Responder Kit donated, 
contributions will be made to the following 
organizations in your Club’s Name:
- $100 to The Eliminate Project
- $50 to the Fallen Firefighters Foundation
- $50 to your Kiwanis District

“I recommend the
 Helping Heroes Program
 that supports our firefighters
 and our communities.”
                            -Sylvester Neal

Sylvester Neal with Cathy Hedrick of the 
National Fallen Firefighters Foundation 
at the National Kiwanis Convention in 

June 2012.

Funding the fun

PLAYGROUNDS

Play follow the leader.
Enriching childhood through play.®Enriching childhood through play.
800.235.2440   www.gametime.com    

© 2012 GameTime a PlayCore company

Something

new
is here...
The Kiwanis Store catalog 

is now available! Please ask 

your club secretary about it. 

Look it over. Find new Kiwanis 

gear. Discover fun new ways 

to show your Kiwanis pride!

See what’s new at  
www.kiwanis.org/store.
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It’s amazing what a fresh coat of 
paint can do to a room—and a re-
lationship. On Kiwanis One Day 
in 2011, for example, the Kiwanis 
Club of Stamford, Connecticut, 
took on major renovation projects 
at the local Boys & Girls Club, im-
proving the facilities and solidify-
ing its relationship with youth.

“Each year we pick a project that 
serves a different need for young 
people in our community,” notes 
Stamford Kiwanian Christopher 
Tasik. “There’s an abundance of 
good projects that need undertak-
ing and funding, and a shortage of 

organizations willing and able to 
rise to the challenge.”

Two years ago, for instance, the 
club renovated the BGCA library.

“We stripped the room to bare 
walls and its concrete floor,” Tasik 
says. “We installed new carpeting, a 
fresh coat of paint, bought some new 
furniture and all new bookcases. We 
also helped them sort their book col-
lection, culling out books that were 
not core to their needs and replacing 
many of them with new books.”

This past year, the club directed 
its attention to the facility’s kitch-
en, giving the room a fresh coat of 

Benjamin Moore’s “Nacho Cheese” 
paint, accented with “Carrot Stick” 
paint and a lime-colored strip 
painted around the bottom of the 
wall. The Builders Club at Scofield 
Magnet School conducted a suc-
cessful bake sale to purchase new 
cabinets for the kitchen, and the 
Kiwanis club chipped in additional 
cash to buy a new stove.

“The kitchen,” Tasik says, “pro-
vides a venue to cook for these 
kids daily, teach them lessons for 
life and open the Boys & Girls 
Club to program opportunities 
around healthy eating.”

Renovating a Boys & giRls CluB is a ConstRuCtive way 
to Build Relationships with youth  | Story by Dick Isenhour

Productive pastimes
Adding a trim of cheese-colored paint to 

a kitchen wall is an act of service, but it 

also strengthens the Stamford Kiwanis 

Club’s relationship with the local Boys & 

Girls Club and reaffirms its reputation as 

an organization that truly helps children.
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Kiwanis Objects and the Boy Scout 
Oath and Law have similar ten-
ants: spirituality, the Golden Rule, 
high standards, good citizenship, 
altruistic service, patriotism and 
goodwill. This mutual dedication 
to promoting the inner strengths of 
individuals and their communities 
ensures that a partnership between 
the groups is a natural fit. For more 
than 20 years, the Kiwanis Club of 
North Dallas-Park Cities, Texas, 
has enriched the lives of Boy Scout 
Troop 145 and Venturing Crew 145.

The North Dallas-Park Cities 
Kiwanis Club—as one of almost 
900 Kiwanis clubs serving 22,000 
Boy Scouts worldwide—has sev-
eral members who are Eagle Scouts 
who strive to share their love of the 
Scouting program. Each member 
brings his or her own expertise, 
whether it’s leading a financial 
seminar to help Scouts earn a Per-
sonal Management merit badge or 

teaching the Scouts to cook a com-
plete meal over a campfire for the 
Cooking or Camping merit badges.

“When you’re camping, you 
learn how to make do,” says club 
President Barbara Powers, who’s 
been a Boy Scout leader since her 
Eagle Scout son was just a Tiger 
Cub Scout 19 years ago. “You work 
with the resources you have. …. 
You learn to work together and to 
solve your problems.”

The Kiwanians have made an ac-
tive commitment to the area Scouts 
by attending the weekly meetings, 
assisting the Scouts on the yard 
crew at the church where they meet 
and providing career day advice.

“While camping is a large part of 
our program, Scouts is much more 
than just camping,” Powers says. 
“Scouting also teaches our youth 
self-reliance, teamwork and leader-
ship. It’s really a whole-person pro-
gram.”—Cathy Usher

Enriching lives with scouting

North Dallas-Park Cities Kiwanians go beyond financial support of their Scouts, working 

side-by-side to spruce up church grounds where the troop and Venturing Crew meet, 

coaching the youth on their merit badge assignments and modeling leadership. 

Working 
together
for children
Kiwanis International and its 
family of clubs partner with orga-
nizations and agencies that meet 
our highest standards of service. 
The standards for “preferred 
charities” include:

•	 Like-minded mission

•	 Impact to community—both 

locally and globally

•	 Commitment to serving 

youth

•	 Provide leadership opportu-

nities for members

•	 Enhance the club experience

•	 Attract current and new 
members

In this August 2012 issue, Ki-
wanis magazine devotes the 
“Showcase” section to examples 
of clubs serving with Kiwanis 
International’s preferred chari-
ties. For more details about these 
organizations and agencies, visit 
www.KiwanisOne.org/partners.

p054-063_KIM_0812 READY.indd   55 7/11/12   8:38 AM



Kiwanis

56 | SHOWCASE

in Kiwanis
Celebrate women

Celebrate 25 years of women in Kiwanis with the Women in Kiwanis collection.  
Order unique tee shirts, accessories and gear at the Kiwanis store. Quantities are limited! 
Go to www.Kiwanis.org/store and look for “Women in Kiwanis” on the home page.

Items not to scale.

mirror compact

women’s fitted T 
(front)

unisex T 
(back)

www.kiwanis.org/store

magnet

bag

water  
bottle

pin

The Oklahoma state motto, “Labor conquers 
all things,” helps explain how Oklahoma City 
Kiwanians are combating the state’s childhood 
diabetes epidemic. Through their time, talents 
and treasures, area clubs have committed to 
raising US$500,000 to enhance the new Chil-
dren’s Physicians Building connected to the 
Children’s Hospital at the OU Medical Center.

This facility’s fourth � oor houses diabetes 
specialists, labs, clinics, family and play ar-
eas and the Kiwanis Clubs of Oklahoma Re-
search Program. More than 134,000 patient 
visits occur at the hospital each year, where 
18 physicians—three of whom specialize in 
diabetes care—are supported by the Chil-
dren’s Miracle Network hospitals.

In addition to popular fundraisers like the 
Miracle Mile of Quarters and pancake break-
fasts, area Kiwanians created new fundrais-
ing events, such as the Wings to Fly (a 5- and 

15-K run); the Sonny Bright Duck Race and 
Aiming for Miracles Clay Shoot, organized 
by Al Warren and his Edmond Kiwanis 
Club. The ideas gain momentum through 
the Oklahoma Kiwanis advisory board, 
which links area clubs.

“You get enthusiastic members from vari-
ous clubs who share ideas, and an individual 
club will take ownership of a concept,” War-
ren says. “They enlist the help of other clubs 
in selling tickets, recruiting volunteers and 
participants, and they’re supported by all 
the clubs in making that a success for Chil-
dren’s Miracle Network.”

As of 2011, Children’s Miracle Network 
Hospitals has raised more than US$4.3 bil-
lion—most of which is donated a dollar or 
two at a time. In the U.S., Kiwanis clubs have 
raised $47.5 million for children’s hospitals 
since 1982.  —Adrienne Murrill

Miracle team battles diabetes

Every year, more than 134,000 patients are touched by Kiwanis service, because Oklahoma clubs support 

the Children’s Miracle Network with pancake breakfasts, duck races and other fundraisers.
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It’s more than a line item.

www.kiwanis.org

Make sure your club has a voice in Vancouver—by making a place in your 
club’s budget. Include funds for club representatives to attend the 2013 
Kiwanis International convention. The delegates you send will vote on 
issues shaping the future of Kiwanis. And they’ll return better equipped  
to help your club serve your community.

For more information, go to  
www.KiwanisOne.org/convention/budgeting. 

It’s your 
club’s voice.

According to March of Dimes, each week in 
Georgia 2,819 babies are born. Among them, 
375 are born pre-term, 269 are born at low birth 
weight, and 23 will die before they can cele-
brate their first birthday. That adds up to more 
than 600 reasons why, for the past 15 years, the 
Kiwanis Club of Peachtree City has supported 
March of Dime’s March for Babies Walk—an 
annual event that raises money to support 
programs and research to increase healthy, 
full-term pregnancies and decrease birth de-
fects, premature birth and infant mortality.

Each year, Peachtree City Kiwanis mem-
bers take on tasks essential to the event’s 
success, including working with the city to 
obtain permits and police assistance, set-up, 
parking control, golf cart shuttles, transpor-
tation for Ham radio operators, route mar-

shaling, grilling hotdogs, staffing check-
points and water stations.

“The most difficult challenge in orchestrat-
ing the walk is making sure there are enough 
volunteers to cover areas,” says Mary Ann 
Beckham, Peachtree City Kiwanian and lo-
gistics chairwoman for the walk. “The club 
enlists the help of our sponsored Key Clubs 
and Builders Clubs. They assist our members 
in all areas. This gives students an opportu-
nity for community service and makes the 
walk a Kiwanis-family event.”

Beckham says last year’s March for Babies 
Walk raised US$71,000.

“The 96 members of our club consider it 
an honor and privilege to stand beside and 
work with the March of Dimes to support 
the March for Babies.”  —Amy Wiser

Walking for babies

Long before a March of Dimes walk begins, someone has to obtain the proper permits, talk to police 

about traffic and parking and order hotdogs. For the past 15 years, the Kiwanis family of Peachtree City 

has stepped forward to organize a March for Babies event that raises more than US$70,000 annually. 

p054-063_KIM_0812 READY.indd   58 7/11/12   8:39 AM



It’s more than a line item.

www.kiwanis.org

Make sure your club has a voice in Vancouver—by making a place in your 
club’s budget. Include funds for club representatives to attend the 2013 
Kiwanis International convention. The delegates you send will vote on 
issues shaping the future of Kiwanis. And they’ll return better equipped  
to help your club serve your community.

For more information, go to  
www.KiwanisOne.org/convention/budgeting. 

It’s your 
club’s voice.
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3 hot districts
Model Clubs pledge to raise a US$750 
per-member average over five years. 
Any club can take part—no matter how 
large or small. As of June 19, 2012, 
these districts are leading the charge 
in creating Model Clubs.
1. Ohio 14
2. Carolinas 12
3. Australia 12
Total for all districts: 

See the numbers for every district at 
www.TheEliminateProject.org/progress.
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Filipinos are highly mobile. That’s one 
reason only 74 percent of Filipino newborns are 
protected from neonatal tetanus. Rough terrain—
especially during the rainy season—and armed 
conflict add to the challenge of reaching women of 
childbearing age who need tetanus vaccinations. 
But the UNICEF team, in partnership with local 
officials and health officers, is up to that challenge. 
An aggressive door-to-door campaign aims to serve 
about 1 million women in nine priority areas. The 
campaign is scheduled to wrap up this year. Your 
funding will help purchase the vaccines, equip-
ment, transportation, health facilities and education 
that could soon make MNT part of Filipino history. 

Learn more about The Eliminate Project in the Phil-
ippines at www.TheEliminateProject.org/progress.

Rock all night
Take a tip from the Falconer High 
School Key Club in Falconer, New York: 
Raise funds at an all-night Rock-a-Thon. 
Students in the club solicited pledges 
to stay up all night. But they didn’t 
twist till dawn.

Instead, they took turns rocking in 
old-fashioned rocking chairs. With two 
other local clubs, they raised more 
than US$1,000 in one night. Is it time 
for your club to start rockin’?

“It’s incredible to think that the number of 
lives we’ve saved or protected through our 
Lead Gift is double the size of the town I 
grew up in. If you look at your gift in terms 
of lives saved, the choice is simple.”

Average cost of protecting one woman 
and her future babies, in U.S. dollars.

Leadership spotlight
“I’ve got a burning passion to do this work. Last year, I downloaded brochures and made a presentation 
to my club. People wanted to learn more. Then they wanted to be part of it. Now we give presentations 
to anybody and everybody. I encourage people to use their own words—to speak from the heart. When 
we can get out and talk to people, they really step up to the plate.”

2015

NEWS

154

As of press time, The Eliminate Project 

has raised US$12,847,186 million in cash 

and pledges. Get the very latest stats at 

www.TheEliminateProject.org/progress.

Progress report

Campaign

August 2012

© Kiwanis/2012/Morris

—Lenora Hanna, 
Lead Gift Donor

STATS

 —James Jones, club coordinator, Kiwanis Club of Oceanside Pacific, Oceanside, California
Get more ideas from James at www.TheEliminateProject.org/jamesjones.

JUNE 
2012

*Cash and pledges, in U.S. dollars

$110 million*$12.8 million*

+1-317-217-6213   +1-317-471-8323 (fax)  campaign@TheEliminateProject.org  www.TheEliminateProject.org

2012

© Kiwanis/2010/Brockley

When it comes to tackling envi-
ronmental causes, some Kiwan-
is-family members follow in the 
footsteps of landlubbers Johnny 
Appleseed and Daniel Boone, 
planting trees in city parks or 
blazing new forest trails. Not 
many, however, can claim kinship 
with Jules Verne’s underwater ad-
venturer, Captain Nemo.

Members of the St. Cyprian’s 
Boys’ School K-Kids and Pride of 
Barbados Kiwanis Clubs can.

The Kiwanis-family crew re-
cently boarded an Atlantis 
submarine and dove upon the 

wreck of the “SS Stavronikita.” 
Scuttled in 1978 off the island’s 
west coast, the coral-encrusted 
freighter treated the students to 
up-close views of colorful fish, 
wiggly eels, swift stingrays and 
even an octopus.

“The kids learned about the 
devastating impact that indis-
criminate dumping of garbage 
has on the coral reefs and other 
sea creatures,” says Asha Allen, 
the K-Kids club’s faculty advisor. 
“Following their adventure, they 
shared their knowledge with the 
entire school.”

BARBADOS CHILDREN DIVE DEEP WHERE THEY DISCOVER A FRAGILE REALM OF CORAL REEFS, 
PLAYFUL FISH AND A SUNKEN SHIP   | Story by Jack Brockley

Deep-sea service

K-Kids members keep busy observ-

ing deep-sea life and taking notes so 

they will be prepared to tell classmates 

about the need to protect their island’s 

offshore environment.
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formally Club ResourcePortalbuzz
the better organization experience

Fast and affordable

Simple setup

No technical skills 
needed

Interchangeable 
designs

Automatic (no-cost) 
upgrades

See how Club Management 
System can boost your club 
efforts and save time.

Details at www.KiwanisOne.org/manageyourclub.

club websites
Quick and easy

A public website is part of the full version Club Management System.

You never know where a Kiwanis 
bear will turn up next. The traveling 
bear has been seen accompanying 
Kiwanis members to tetanus-vacci-
nation clinics in Africa, basking in the 
Florida sun and touring churches in 
South America. Can you guess where 
these Kiwanis bears have been?
1. A Kiwanis bear rides Nenette 

the giraffe on a carousel that 
is famous for its depiction of 
scenes related to the works of 

Jules Verne, Gustav Eiffel and 
other creative minds.

2. Kiwanis International President 
Alan Penn’s bear chats with a 
cousin outside a candy store in a 
former gold rush boomtown.

3. This Kiwanis bear volunteers at 
a Reading Is Fundamental activ-
ity with 2007–08 Missouri-Ar-
kansas District Governor Jerry 
Martin at Elmdale Elementary 
School in a community that’s 

been dubbed the “Chicken Capi-
tal of the World.”

Throughout the 2011–12 admin-
istrative year, Kiwanis magazine 
has been collecting and publishing 
photos of traveling Kiwanis bears. 
This August issue is the last of the 
series, but you can still enjoy more 
than 100 submissions at http://
kwn.is/kbears, where you can also 
verify the locations of these three 
world travelers.

1 2

Where’s the bear?

Birthdays
These clubs celebrate 25th, 50th and 
75th anniversaries in September and 
October 2012. Find more birthdays 
listed online at www.kiwanis.org/
birthdays.

75TH–1937
Logan, Utah, September 3
Holdrege, Nebraska, September 20
New Madison, Ohio, September 27
Hollywood-Los Feliz, California, 
October 13
Redmond, Oregon, October 27

50TH–1962
El Dorado, Stockton, California, 
September 12
Fox Lake, Wisconsin, September 12
Pen� eld-Perinton Townships, New 
York, September 13
Mountaintop, Pennsylvania, 
September 19
Oliver, British Columbia, September 27
Midtown Tampa, Florida, October 1
Mercury 64, Hampton, Virginia, 
October 3

Moisant, Louisiana, October 9
Allentown-Salisbury, Pennsylvania, 
October 10
Greater Wausau, Wisconsin, October 11
Wood River Township, Illinois, 
October 11
Mid-County, Nederland, Texas, 
October 15
Rankin County, Jackson, Mississippi, 
October 23
Mountain Home, Arkansas, October 30

25TH–1987
Greater Miami Lakes, Florida, 
September 1
Birstal, Switzerland, September 1
Wiregrass Golden K, Dothan, 
Alabama, September 3
Nidwalden, Switzerland, September 5
Pays-D’Enhaut, Switzerland, 
September 5
Greater Hartland Area (The), 
Wisconsin, September 10
Wilderness Road, Harrogate, 
Tennessee, September 10
Hornafjördur-Ós, Iceland, September 12
Autun, France, September 17
Taipei-Diana, Taiwan, September 22
Southport, New York, September 23

Dax, France, September 23
Shippensburg, Pennsylvania, 
September 29
Harrodsburg, Kentucky, September 29
Wake Forest, North Carolina, 
September 30
Central Adirondacks, Old Forge, 
New York, September 30
Asten-Someren “De Groote Peel,” 
Netherlands, September 30
Phoenix, Tainan Hsien, Taiwan, 
October 1
Skidaway, Georgia, October 1
Amputi Layag, San Carlos City, 
Philippines, October 4
Indianapolis-Broad Ripple, Indiana, 
October 5
Li Min, Taichung, Taiwan, October 5
Hatteras Island, Buxton, North 
Carolina, October 15
Pan Chiao, Taipei Hsien, Taiwan, 
October 15
Kente, Trenton, Ontario, October 17
Ichon, Republic of Korea, October 20
Skien-Nora, Norway, October 23
Capitol Hill, Salt Lake City, Utah, 
October 23
Roxas City, Philippines, October 24
Chung Li City, Taiwan, October 31

3
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formerly Club Resource Inc.Portalbuzz
the better organization experience

Fast and affordable

Simple setup

No technical skills 
needed

Interchangeable 
designs

Automatic (no-cost) 
upgrades

See how Club Management 
System can boost your club 
efforts and save time.

Details at www.KiwanisOne.org/manageyourclub.

club websites
Quick and easy

A public website is part of the full version Club Management System.
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A LOOK BACK AT KIWANIS HISTORY64 | RETROSPECTIVE

October 23, 1943: World War II 
raged, and Scott Nixon wanted his 
enlisted friends to know their Au-
gusta, Georgia, Kiwanis Club was 
thinking of them. As club secretary, 
Nixon composed a newsletter, an-
nouncing that a � rst lieutenant from 
the U.S. Army Nurse Corps would 
be the speaker at the club’s next 
meeting. He added a quick joke and 
an update on the club’s need for do-
nations to support a boys camp.

Nixon typed his newsletter on a 
special Kiwanis International news-
paper, titled “Contact.” The four-

page publication was designed to 
inform and raise morale among Ki-
wanians serving in the armed forces.

The � rst page was blank so club 
secretaries—like Augusta’s Nixon—
could write information about the 
member’s club.

Pages 2 and 3 contained pre-
printed short stories of general 
Kiwanis news. The October 1943 
issue, for example, carried a “Sa-
lute to Our Members in Military 
Service” from Paul R. Brecken, Ki-
wanis International’s vice president 
for Canada. There also was a report 

about Kansas Kiwanians shipping 
two carloads of wheat to “devas-
tated Russia.”

The last page was reserved for Ki-
wanians to pen personal messages.

Little else is known about the Ki-
wanis war-time newspaper, except 
that the October 1943 edition was 
the fourth issue in the series. If you 
have information about the publi-
cation or own one of the other is-
sues, let us know about it by email-
ing magazine@kiwanis.org. And 
read Nixon’s “Contact” at www.
kiwanismagazine.org.

A message from home The bond we all deserve. 
The connection we need to protect.
Every nine minutes, a newborn baby dies from tetanus. And a mother can only watch. The baby’s sensitivity 
to light, sound and contact prevents even the comfort of her touch. You can help protect that connection. 
The worldwide Kiwanis family has joined forces with UNICEF for The Eliminate Project: Kiwanis eliminating 
maternal and neonatal tetanus. Do your part. Educate others. Make a gift. Plan club projects and activities.  

Get started at www.TheEliminateProject.org.
Figures are accurate as of June 2012 and are subject to change.
Photos © U.S. Fund for UNICEF and Kiwanis International

GLOBAL CAMPAIGN FOR CHILDREN

Photo: © Kiwanis/2010/Brockley

© Kiwanis/2012/Morris © UNICEF/NYHQ2005-2102/Bannon

© UNICEF/NYHQ2005-1051/Chalasani
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Call TODAY For Your FREE Fund-raising Kit
1-888-PNUT-FUN (1-888-768-8386)

Be sure to visit our web site at www.kiwanispeanutday.com

You asked and we listened.
We have added new 
products based on our
clubs request to expand our 
product line. As with every
Kiwanis Peanut Day 
product, these are also
made of the highest quality
nuts and chocolates. 

If you have never tried
Kiwanis Peanut Day before,
this is a perfect time to try
us out! Kiwanis Peanut Day
will fill your every need,
from helping you plan
through helping you incor-
porate our products into
your existing primary or
secondary fund-raisers. 

See why we are the #1 fund-
raiser in Kiwanis!

16 oz. Dark 
Chocolate 
Cranberries

16 oz. Dark
Chocolate
Almonds

English Butter Toffee
16oz. tin or 6oz. box

Mint Penguins 
16oz. tin or 6oz. box

Peanut Butter Bears
16oz. tin or 6oz. box

Kiwanis Peanut Day, Inc.*
900 Jorie Blvd.
Oak Brook, IL 60523
630/990-0400
fx: 630/990-7401

Spet12__Feb07_  6/19/12  11:17 AM  Page 1

Kiwanis Intl. 3636 Woodview Tr. Indianapolis, IN 46268-3196 USA
ChANge ServICe reqUeSTed

what’s your story
If your club has a success story, simply 
email a summary and a few photos 
to shareyourstory@kiwanis.org to be 
considered for possible future use in 
Kiwanis International publications.
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