
THE nETWORH
Vol. VI No. ~ THE NATIONAL NETWORK OF GRANTMAKERS Summer, 1988

LEGAL TRAINING PROJECT SPONSORED BY FUNDERS'
COMMITIEE FOR VOTER REGISTRATION/EDUCATION

BY LIBBY MOROFF

A complete agenda for empowerment of
low income and minority communities
must certainly include a component of
increasing participation in the electoral
process. The act of choosing the people
whose decisions have such an immediate
and intense effect on the lives of the
members of these communities is clearly
central to the ability to exercise control
over a community's quality of life. The
degree of funder interest in this aspect of
community empowerment has been
deepening steadily for some time, and, as
many funders know, the number of grant
ees who include non-partisan voter regis
tration, voter education and get-out-the
vote activities as part of their on-going

work is steadily increasing.

However, since these activities are new
to them, these groups find that they have
many questions about exactly what they
can and cannot do within tax law and
other legal requirements. While it is ob
viously important to ensure that all pro
grams are operated well within any legal
limits, this lack of clarity about what is
allowed unfortunately tends to inhibit the
full range of activities from being under
taken.

In response to this need, the Funders'
Committee for Voter Registration and Ed
ucation sponsored a Legal Training Project
to provide training and technical assistance
on legal concerns to 501 (c) (3) issue and
constituency organizations who engage in
non-partisan voter participation activities as
part of their core work. The project was

hosted by the Youth Project in Wash
ington, D.C. this past July.

The Committee retained attorney Tom
Troyer of Caplin & Drysdale to develop an
information packet designed to provide the
groups and their attorneys with easily ac
cessed information about the legal· bound
aries and requirements associated with
non-partisan citizen participation activities.
There are also plans to establish a National
Legal Information Service to serve as a no
cost referral service for these issue and
constituency organizations.

If you'd like to receive a copy of the
legal briefing materials or have questions
about the "do's and don't's" of non
partisan voter participation activities by
501 (c)(3)'s, please contact The Youth
Project's national office in Washington,
D.C. or one of its regional field offices.

CREDIT UNIONS OFFER AN IMPORTANT RESOURCE
OF COMMUNITY DEVELOPMENT

BY ELLEM ARRICK
THE FORD FOUNDATION

As federal resources for low income
communities dwindle, the importance of
private capital in these communities has
grown. Many funders, including the Ford
Foundation, are trying to find ways to
improve the access of poor communities to
credit provided by private, depository in
stitutions. The strategic importance of de
pository institutions is their ability to attract
capital from the general public through
insured deposits, their ability to sustain
themselves through interest and fee in
come, and the fact that they operate
according to conventional formulas and do
not need to be "invented".

Within the universe of depository in
stitutions, credit unions deserve further
exploration for several reasons. They are
already well established in many poor
urban neighborhoods and rural areas; mi
norities and women are well represented
among boards, staff and depositors; and
they are locally controlled institutions
through which low-income people can
save and invest money in their own
communities.

Credit unions which serve pre
dominantly low-income communities are

known as Community Development Credit
Unions (CDCUs). There are about 400
CDCUs in urban and rural settings, which
control about $500 million in assets. These
credit unions are in the business of provid
ing loans for housing, education, small
business, and consumer purchases to
people who might not otherwise be eligible
for credit. As conventional banks continue
to close branches in low income commu
nities that they consider to be unprofitable,
credit unions sometimes function as the
only source of banking and credit services
for poor people. However, most CDCUs
are small (under $1 million in deposits)
and lack the resources to pay for the
management and technical services that
would enable them to play an expanded
role in community development.

A recent grant to the National Federa
tion of Community Development Credit
Unions represents a first step by the Ford
Foundation towards assisting these in
stitutions to expand their capacity to re
spond to the needs of their communities.
The National Federation of Community
Development Credit Unions (the Federa
tion) is a membership organization of credit
unions serving low income communities. It
provides direct technical assistance to
members as well as functioning as the
primary voice for CDCUs with Congress

and federal regulatory agencies. The grant
to the Federation is based on the premise
that building local or regional networks of
CDCUs offers the most promising ap
proach to addressing problems of scale and
resources.

To test this concept, the Federation will
be working with emerging networks of
CDCUs in New York, Philadelphia, Chic
ago, and eastern North Carolina. The
kinds of issues that networks will explore
include building deposits and risk capital,
improving lending skills, expanding rela
tionships with the public sector and with
community development corporations,
improving efficiency in operations through
computerization or shared management
services, and developing public and private
sector support.

Many NNG members have direct ex
perience with credit unions in their com
munities, and we hope that you will share
that valuable experience with us as we
proceed with these explorations. A report
prepared by consultant Errol Louis on the
opportunities and constraints facing credit
unions, Getting Credit Where Credit is
Due, is available from the Office of Pro
gram Related Investments, The Ford
Foundation, 320 East 43rd Street, New
York, NY, 10017
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RURAL VERMONT SPEAKS OUT FOR FARMERS

Nl;.. wil aching state and local
govermrients' '" te funds to support
the program. h recently received
Chattanooga's '. ····~;ornmll.ipity Block Grant
funds for housin dminister totaling
nearly $1.2 million.

Rural Vermont's work includes organiz
ing training sessions for farm advocates,
taking part in international farm talks in
Europe and the U. S.; leading the New
England Delegation to the United Farmers
Congress in 1986; publishing a quarterly
journal, Rural Vermont; organizing farmer
testimony at state and national legislative
hearings; and organizing hundreds of
farmhouse and townhall meetings to build
understanding and strategy around farm
and food issues.

Rural Vermont has become a leader in
national farm organizing. It has organized
two national dairy meetings to build solid
arity between farmers and co-organized the
national grassroots dairy campaign to in
volve farmers in writing a newJ policy.
"Of course," says Pollina,funding
base is small and getting s the
time. In 1986 America lost 0

4 minutes. Vermont 10
iry farmers, andJ

. We have to/rea h
. unity forQQfh

£Ii volunteer orts, linking social
servi~es, code enfo ment and effecting
i~stitutional chao . Project financing for
the first stage wi!. e raised from a variety
of publ\c and pri~~te sources.

chemicals, food irradiation and an increase
in hunger. It is a critical issue for progres
sives."

It is likely that an equity syndication
pool will be established to raise equity
capital from corporations through the use
of the new low-income housing tax credits.
In addition, conventional lending in
stitutions will be asked to provide financ
ing. In effect, Virtually everyone in the
community will be called on to participate.
The momentum for this effort has been
growing steadily over the past year bring
ing together a broadbased group of civic,
foundation, business, political and com
munity leaders to solve a long-standing
social problem. The results will make
Chattanooga, a model for the nation.

about Rural
ues, write to

treet, Montpel
lephone: 802/

During the year-long Enterprise stud ...
attanooga Neighborhood Enter ri

was formed b .
publ! r aders to a.' the research,
planning andpgramt;fevelopment. Now
it has been staffedd it is developing
specific strategies plement the pro
gram. CNE will han e all of the city's low
income housing programs and will work
with community groups, city officials,
businesses, church groups, and others to
achieve the rehabilitation snd new con
struction goals.

The challenge for CNE in the first three
years of this program will be to establish
the basic mechanisms for housing rehabili
tation and production and to achieve visi
ble accomplishments which will generate
the spirit and momentum for the lO-year
effort. Additionally, during this first stage,
CNE must develop systems for community

RehabiliiationWork Group, with assista
from the Chattanooga Housing Author ,
the Chattanooga/J;~milto? .County .•. Re
gional p,lanning CClmmissionand theBet
ter HOUSing Commission.

These findings are based on an ex
tensive survey of housing conditions con
ducted in February 1986 by The Enterprise

-.;: ....

BY ELEAN(J~~OOPER .....
LYNDHURSTF'Ci).UNDA1;ION

This remarkable undertaking was
spearheaded by Chattanooga Venture,
The City of Chattanooga, The Lyndhurst
Foundation, and a logal entrepreneur
proViding funding for Enterprise to develop
the program. Enterprise identifies 13,720
housing units in 25 neighborhoods needing
modest to substantial rehabilitation to an
average cost of $6,700; 500 new homes
will need to be constructed.

On September 23, 198(),Chattanopga
set its sights on a goal nevera()higyg8jp
any other city when it accepted' En
terprise's action plan, "the Chattanooga
10-Year Program to Make All Housing Fit
and Livable". Within three months, nearly
$3 million was committed from local and
national sources which covers more than
the first three years' operations.

BY PAM ROGERS
HAYMARKET PEOPLE'S FUND

The property tax laws for farmers were
strengthened as was a farm loan program.
Also expanded was a land conservation
and affordable housing trust fund. But the
successes of 1988 were the result of sus-"A model of rural organizing around farm h
tained organizing and empowerment in t e

and rural issues," is how the Vermont farm community that began with Rural
board of the Haymarket People's Fund Vermont's successful attack on unfair
recently described Rural Vermont. Since its

property taxes in 1986.origin in a successful 1985 grassroots
struggle to reform farm property taxes, For Rural Vermont building strength also
Rural Vermont has become the leading means building links between crucial issues
advocate for economic justice for farmers and reaching out beyond the farm com-
and rural people in Vermont. munity. The Vermont Farm and Food

Rural Vermont operates a statewide toll- Coalition, organized by Rural Vermont, is
free farmers hotline, backed by a network leading a national effort to address the sad
of volunteer farm advocates. Calls for help paradox of our national dairy program-
range from farmers fighting bankruptcy to -while farmers are pushed out of business
farm families torn apart by the pressures of because of a milk "surplus", government
the farm crisis. But Rural Vermont early food programs are cut because of a
recognized that responding to crisis situa- "shortage"of dairy products. The Coalition,
tions was not enough. "We want to eli- which includes many of the state's most
minate the need for hotlines," says An- effective organizations as well as three state
thony Pollina, Tal Vermont Director. government agencies (Social Welfare,
'That meaurf!1l?;.2BI~and Economic Opportunity and Aging), is
creating b.. anges in the farmecon~pressingforallinvestigl'i' the federal
omy. OU~;:$oal is to h~lp:farmers help dairy program.
themselve~: ftcould ll1ea? def~nding one-
self from creditor, but more iind more it "Top many people see agr ure

. upporting poli<.;y chal1ges and technical &steepediri jargonl'ibout pri
out for their interests." subsidies and pork belly fut~res," sa

speak they do. iThis year marked Pollina. "In fact the ,struggle waged b
the" ..... ar6f thefarm~r" during the Ver- familyifar

ll1
erstouches; us aIL Agricultur

mont State Legi$lature.AfirstinJbe?ation policy is economic,:~nvironmentaL and
statelPilk price premium (a Rural Vermont foreign policy. When corporations control
initiative) was passed to offset some ofthe the food supply, we a.!lsuf{er.through
federal/price cl,lts inflicted upon farmer$. degradation ofthegnvirol1ment, aQuse of
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MEDIA: HOW TO GET IT AND USE IT!

BY CATHY LERZA
SHALAN FOUNDATION

"Are those terrific, cutting-edge groups
and issues you fund visible in the media?"
Most likely, they are not. Small non-profits
often lack the skills and resources to
convey their message to the media effec
tively. Likewise, the media rarely have the
resources or the interest to unearth any
thing but prepackaged stories from trusted
and often-quoted sources.

Yet, no serious public interest group can
afford to be ignored by them . Today, 97 %
of all Americans get most of their news
solely from television and radio. In an age
of information overload, media play a
pervasive agenda-setting role, determining
the issues the public considers important
and those that are relegated to the bottom
of the list.

If a group's issues do not make the
evening news or the morning-drive-time
radio program, they are essentially invisible
and unheard. What can foundations do to
help catapult the groups, issues and lead
ers we fund to the status of mass media
opinion leaders?

Providing technical assistance is one
answer. Foundations with communications
staff can allocate a portion of staff time to
train grantees, helping them to assess
media goals and opportunities and to de
velop a media plan and simple tools to
evaluate their media work.

Foundations without internal staff can
provide small grants for' consultants to
conduct grantee trainings and follow-up
sessions. Another approach is to use your

foundation contacts and leverage to bring
together a group of media managers and
grantees for a discussion of media cov
erage of particular issues or communities.
After conducting two such press and
community foruI"'1s for the San Francisco
Bay Area, we've found that local media
are becoming more aware of the news
worthiness of our grantees' issues, more
sensitive to their concerns and more willing
to cover them. At the same time, grantees
are gaining - and using - new media
savvy.

Finally, groups of funders - like NNG,
for example - can initiate an advertising
consortium to promote progressive national
issues. Currently, the Ad Council, a stodgy
but powerful organization, brokers millions
of dollars worth of pro bono advertising for
a few relatively safe organizations and
issues. Thousands of organizations apply
each year, but only 40 or 50 are matched
with a premier ad agency which develops
a campaign (their time is pro bono) and
helps the organization obtain free space
and time for print and broaadcast ads. The
impact of one of these campaigns is en
ormous.

Overnight, organizations climb to the
"top of the agenda" and their fundraising
ability - and budgets - double and triple.
Working alone, Shalan tried to get a San
Francisco-based ad agency to take us on
as a pro bono client, and to develop a
public service campaign around one of
"our" issues. We were rejected because we
are too small - ad agencies like to take
on big clients that can enhance their visi
bility. This suggests that NNG might want

to consider developing a media affinity
group that could, among other things,
negotiate for pro bono ad campaigns on
issues NNG members are particularly con
cerned about.

In the long run, we funders shortchange
grantees and our investment in critical
issues when we fail to adequately fund and
assist advocacy work through the media. If
any NNG members want to discuss these,
or other ideas for more effective media
work, let's plan a meeting at the 1988
meeting in Montreal. Contact Diana
Campoamor at the ShaJan Foundation,
415-433-4545 or write 10 Lombard Street,
Suite 250, San Francisco, CA 94111.

MEDIA: WE DO FUND IT!

BY NAN RUBIN
THE FUNDING EXCHANGE

With the serious decline in media cov
erage of local and national grass-roots
organizing activities, the need to encourage
groups to control and produce their own
media has become more critical than ever.
The Funding Exchange, an organization of
both community-based foundations and
national grant making programs, is one of
the few places where funding for media is
a priority.

One mechanism that FEX has created to
promote media production is the new Paul
Robeson Fund for Film and Video. Named
for the great singer, actor and political
activist, The Fund was established to pro
vide ongoing support for the work of
independent filmmakers and video pro
ducers creating media for social change.

The demand for media funding is press
ing. In its first year of funding, the Fund
received nearly 300 applications for pro
duction and distribution of films which
reflect a cross section of the issues facing
us daily in America's front pages, ranging
from Central America and the Caribbean,
to the environment, human rights,
women's issues, and peace.

The applications were screened by a
panel of five filmmakers, who made grant
awards and recommendations to donor
advised funds. Their efforts resulted in
$272,800 being given to over 30 out
standing documentary film and video
projects. The response to our May, 1988
deadline was just as strong.

In addition to this Robeson Fund, FEX
administers a special Women's Project
which provides funding solely to women
filmmakers. Close to 100 applications were
submitted in it's Winter '88 cycle, which

resulted in funding for 15 projects.

Clearly, these resources are not enough.
To expand the base of media support,
FEX is circulating specialized media dock
ets for donor-advised funds and other
foundations. We are also developing a
special project with input from a number of
the activists in the women's funding com
munity which would create a new source
of pooled money for women's media
projects. In addition, FEX is in the process
of creating a new fund to support doc
umentary programming for radio.

More than an adjunct to organizing, the
media have a value all their own which
should not be forgotten as we respond to
an increasing number of proposals. It is
only through the media projects which we
produce TODAY that a history of our
social movements can be passed on to the
next generation.
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CONFERENCE SUBSIDIES AVAILABLE

NOMINATIONS OPEN FOR 1989
MANAGEMENT COMMITTEE

FALL CONFERENCE BULLETINS
MANAGEMENT COMMITTEE MEETING:

ALL MEMBERS INVITED

(1) how to set up a process for long term
planning of the network, (2) its goals,
activities, program content, and (3) how it
relates to grantmaking.

Please plan to join us!

conference materials, please indicate
whether you will be applying for a subsidy.
A member of the Liaison Committee
(Dana Alston or Jean Entine) will be in
touch with you for further information.

COMMITTEE DESCRIPTIONS

CO-CONVENOR - Chair and develop
agendas for Management Committee
meetings and NNG annual meetings;
coordinate activities of other NNG com
mittees; coordinate discussions on future
directions of NNG; make any decisions
required between meetings.

COMMUNICATION - Communicate to
membership about NNG activities and is
sues-of-concern via quarterly publication of
NNG newsletter, The Network, and
through periodic informational memos.

CONFERENCE - Plan the NNG Annual
Conference. This committee is quite active
most of the year. It does have its perks as
chairs get expense paid overnights to var
ious potential conference sites. Next year's
conference will be in the Southwest. It is
preferable to have one chair from this
region, and to have at least one chair with
prior conference planning experience.

LIAISON/NOMINATION - Serve as the
link between the current NNG affinity
groups (Gay & Lesbian Working Group,
Caribbean Basin Working Group, Third
World Caucus, Peace, Future Fund, Farm
Workers) and the Management Com
mittee; work to incorporate concerns of the
affinity groups into all NNG activities; im
plement yearly nominations process.

MEMBERSHIP - Manage membership
functions including: recruiting NNG mem
bers, orienting new members and conduct
ing outreach at official NNG functions.

PLANNING - Plan NNG program for
the Council on Foundations Annual Meet
ing. The 1988 meeting is in Canada.

It's that time of year! We are looking for
people who are willing to work and attend
at least three NNG management com
mittee meetings a year. (Last year's meet
ings were held in December, March and
June). For continuity, we have staggered
the two year terms of the Management
Committee members. The following posi
tions are open to nomination, and the co
chair continuing that position is indicated:

A limited number of subsidies are avail
able to members for travel and lodging at
the 1988 Annual Conference of the Na
tional Network of Grantmakers in Montreal
(November 16 -19). When you receive

Co-Convenor (Paulette Walther)
Communication (Barbara Portee)
Conference (June Makela)
Finance (Bob Nicklas)
Liaison/Nomination (Dana Alston)
Membership (Yusef Mgeni)
Planning (Vacant)

Please keep this in mind as you make
nominations. Participating in the Man
agement Committee can be a rewarding
experience and a great opportunity to get
to know other members of the network.
Please feel free to nominate yourself.
Contact Dana Alston or Jean Entine of the
Nominations Committee for more infor
mation.

Last year the Management Committee
accepted the following affirmative action
policy: To the extent possible the Mange
ment Committee should have equal rep
resentation by race and gender and should
include members with different sexual
preferences. At no time should over half
the Committee be white. Type and size of
foundation, as well as geographic distribu
tion, should be factors in selection.

The Management Committee invites
members to attend an open meeting on
November 16, 1988 at 2:00 p.m. on the
site of the Annual Conference of NNG in
Montreal. At the meeting, we will discuss

Remember to VOTE on November 8th
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• A swvey of the aspirations, --obstacles and actions of

young people J!r?~............. i ?j•••••••••••••••••••••••• search for the voice
of young people

in education,

housing, health care,

business and military

• A forum for linking
funders with young

people for bUilding

a movement for
change

For further information
can Leslie Kirby
or Michael Marcus
The Villers Foundation
(617) 338·6035
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BANNERMAN MEMORIAL FELLOWSHIP FUND
HAS A PROMISING FIRST YEAR

BY MADELEINE ADAMSON

"After hundreds of meetings in com
munity centers on the reservations, and
thousands of meeting around kitchen ta
bles in Indian homes," Gerald Wilkinson
decided, "it is time to reflect." Executive
Director for nearly 20 years of the national
Indian Youth Council, a group that com
bines direct action, litigation, lobbying, and
electoral organizing to assert Indian rights,
Wilkinson wants to spend the summer on
the road, talking with Indian leaders,
gathering information for a history of the
Indian movement, and thinking about how
to build more stable Indian groups.

As one of the first recipients of a
Charles Bannerman Memorial Fellowship,
Wilkinson will have both the financial
support to do it and, as he says, "the
excuse to take time off." The Fellowship
Program was born of a widely shared
concern about how fragile many commu
nity organizations are and how often or
ganizers drop out or burn out as a result.

A few years ago, the New World
Foundation commissioned Mike Clark,
former director of the Highlander Center,
to explore how funders could help social
change organizations build stronger in
frastructures. Six months of discussions
with activists around the country produced
a laundry list of problems and possible
solutions.

A recurring theme, recalls New World
President Colin Greer, "was that people
not only don't get paid enough and don't
have benefits, but they have no relief from
the day to day pressures of the field."

Along with Andrea Kydd of the Youth
Project, Greer took the first steps to trans
late that concern into a unique sabbatical
program for activists. Because minority
activists frequently face the greatest obs
tacles in their work and have the fewest
resources to fall back on, the founders
decided to make the program exclusively
for activists of color.

When Charles Bannerman, the 45-year
old executive director of MACE died of
cancer, the new program was named for
him as' a tribute to his lifelong work to
improve the poor, black communities of
the Mississippi Delta. The Charles Ban
nerman Memorial Fellowship Program will
award five fellowships each year.

Fellows will receive stipends of $10,000
and must take sabbaticals of three months
or more. To be eligible, candidates must
have at least five years experience working
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with specific groups of people to resolve
social or economic problems by organizing
and taking collective action. Awards are
made primarily on the basis of past ac
complishments and ongoing commitment.

Established as a project of The Youth
Project, with an independent Review
Board composed of funders and commu
nity representatives, the Bannerman Fel
lowship Program announced its first round
of awards last winter. The nearly 150
applicants clearly confirmed the need for a
program like this and gave the Review
Board an exceptionally talented pool from
which to choose.

In addition to Gerald Wilkinson, the
1988 Bannerman Fellows are: Gary Del
gado, General Director of the Center for
Third World Organizing in Oakland, CA;
Diana Caballereo, Director of the Puerto
Rican Latino Education Roundtable in New
York, NY; c.J. (Cornelius) Jones, Ad
ministrator of Mendenhall Ministries in
Mendenhall, MS; and Cecilia Rodriguez,
Director of La Mujer Obrera Program in El
Paso, TX.

The Review Board also made two Spe
cial Awards of $1,000 each to: Vu-Doc
Vuong, Executive Director of the Center
for Southeast Asian Refugee Resettlement

in San Francisco, CA; and Barbara Smith,
Founder of Kitchen Table: Women of
Color Press in Albany, NY.

Initial funding for the Bannerman Fel
lowships came from the Boehm Founda
tion, The Ford Foundation, The New
World Foundation, The Charles H. Revson
Foundation, The L.J. and Mary C. Skaggs
Foundation, The Villers Foundation, and
Anne Bartley. The Cummins Engine
Foundation has since made a two year
grant to the program. Additional funding is
sought for the 1989 awards and to endow
the Fellowship Program for future years.

A prospectus is available from Colin
Greer at The New World Foundation, 100
E. 85th Street, New York, NY 10028.
Brochures and applications for the 1989
Fellowships are now available; the deadline
for submission is November 15.

Funders are asked to spread the word to
potential fellows and encourage them to
apply. For more information, contact the
Charles Bannerman Memorial Fellowship
Program, C/O The Youth Project, 2335
18th Street NW, Washington, DC 20009,
or call Madeleine Adamson, Coordinator,
at 301-563-1242.



BRUNER AWARD GEARING UP FOR ROUND TWO
BY JANET CARTER
BRUNER FOUNDATION

The Bruner Foundation is about to issue
a call for entries to the Ruby Bruner
Award. NNG colleagues might want to
suggest to selected grantees that they
apply. The unique biennial award cele
brates outstanding urban places in the built
environment and carries a prize of
$25,000. The competition seeks to identify
urban places that demonstrate the com
plementary interaction of economic, social,
and visual perspectives and to honor the
successful reconciliation of competing val
ues in the development process. Selection
of the award recipient is made by a diverse

group of city appreciators. The first Selec
tion Committee included author William
Whyte, Mayor George Latimer of St. Paul,
and scholar Clare Cooper Marcus.

Three elements are key to the choice of
winner and finalists - product, process, and
values. The first Ruby Bruner Award was
given in 1987 to Seattle's Pike Place
Market. Preservation of the market, which
was established in 1907 as a result of
public outrage at the mark-up on food
prices, came about through the efforts of
concerned citizens. Pike Place today is
home to a diverse population, many el
derly and low-income.

The cultural, economic, and historic
qualities of the area have been skillfully

maintained in the development of a thriv
ing market community. ''The deciding
factor in the choice of Pike Place was its
avoidance of Chocolate Chipification,"
stated Foundation treasurer Simeon
Bruner. "Pike Place Market is reality, not
Disneyland." Other finalists included Casa
Rita, a shelter in the South Bronx run by
Women in Need, and 51. Francis Square,
a low-and moderate-income housing co-op
in San Francisco.

The second award will be presented in
May, 1989. The deadline for receipt of
entries is December 1, 1988. Site visits will
be made in February and April, 1989.
Applications will be available by September
1, through the Bruner Foundation, 244
Fifth Avenue, New York, NY 10001.

NEWS NOTES ON THE ELDERLY & LONG TERM CARE
The ABC's of DRGs: How to Protect

and Expand Medicare Patients' Rights is a
manual which explains how groups have
organized to prevent persons from being
sent home from the hospital "quicker and
sicker" under the new Diagnosis Related
Groups system.

Cost is $7 each for one to five copies
and $5 each for six or more copies. For
more information, contact the Villers
Foundation, 1334 G Street NW, Wash
ington, DC 20005.

Since the passage of Supplemental Se
curity Income (551) in 1973, the number
of poor, old people in the population has
increased and the number of old persons
on 551 has increased. The Villers Founda
tion is providing grants of $2,000 each to
20 senior groups throughout the country to
conduct 551 AWARE. Within a two-month
period, _ using perpared questionnaires,
seniors will collect information and anec
dotal material on the extent to which
people know about 551, the barriers to
application, and how people manage to
exist on 551 benefits.

Paying for long term care (LTC) is
prohibitive for most families. More than
84% of respondents of all ages and from
all parts of the country, in a national poll
sponsored by the American Association of
Retired Persons and the Villers Founda
tion, said that they wanted the federal
government to help defray these costs. All
types of materials - including poll results,
a video tape, plus a non-partisan gUide to
making LTC a nonpartisan campaign issue
- are available from Long Term Care '88,
P.O. Box 27282, Washington, DC 20038.
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NATIONAL NETWORK OF GRANTMAKERS
Members of the Management Committee

Yes, I want to be a member of the National Network of Grantmakers.
Enclosed is my check, payable to the National Network of Grantmakers, for:
o $40 (Regular membership) 0 $100 (Sustaining membership).

Address

arne _

Phone Grantmaking Organization/Affi Iiat ion _

o Individual Philanthropist
o Corporate Giving Program
o Government Grantmaking

Program

The following items are most descriptive of the grantmaking organization with which I
am associated and my role within that organization:
o Staff 0 Trustee
o Independent Foundation 0 Corporate Foundation
o Religious Giving Program 0 Grantmakers Service
o Other (Please specify) Program

Yes,
I want to

be a
member.

Send to: The National Network of Grantmakers
2000 "P" Street N.W., Suite 410, Washington, D.C. 20036

The National Network of Grantmakers
2000 "P" Street N.W., Suite 410

Washington, D.C. 20036
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