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IMPACT IMPACT CAMPAIGN HISTORY

The campaign for TUPUIL
Officially opened July 1, 2006

Public announcement October 9, 2010
Concludes June 30, 2013
Campaign goal: $1.25 billion—Largest goal in IU history

Current dollar figure: $925,626,655



E
IMPACT CAMPAIGN THEMES

The campaign for IUPUL Ensuring Extraordinary Student Success
Championing Civic Engagement
Thriving as an Urban Research Campus

Excelling as the Center for Health and Life Sciences
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IMPACT

The campaign _for TUPUI

CAMPAIGN LEADERSHIP

Michael A. McRobbie — President, Indiana University
Charles R. Bantz — Chancellor, IUPUI
Eugene R. Tempel — President, I[U Foundation

Campaign Council Co-Chairs Honorary Co-Chairs

Lacy Johnson Steve Beering
Pat Miller Jerry Bepko
Bill Moreau

Randy Tobias

Campaign Council

Volunteer Leadership
Representatives from School/Unit/Faculty



CHARTING THE CAMPAIGN
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Campaign Timeline




